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◆ Company Formation ◆ Legal services
◆ Vessel registration ◆ Vessel operation
◆ Full Technical Shipmanagement ◆ Commercial Management
◆ Ship inspection ◆ Repair and maintenance, 
◆ Dry-docking 	 new building supervision
◆ Vessel purchasing and Sale ◆ Accountancy Administration
◆ Taxation & financial consultancy ◆ Banking administration
◆ Insurance  ◆ Crew management 

Palmali Shipmanagement Ltd - Villa Aurora, 14-16, Princess Elizabeth Street, Ta' Xbiex XBX 1102 - Malta

T: (+356) 2138 8344/5/6 • F (+356) 2138 8347 • E: secretary@palmalimalta.com • W: palmali.com.tr

The Palmali Group of Companies, an international shipping organisation with its head 

office based in Istanbul, includes under its umbrella the expansive network of seventeen 

international offices, located all around Europe and Eurasia, Established in 1998, Palmali 

has grown rapidly from the initial service company offering agency services to vessels passing 

through the Bosphorus and Dardanelles Straits on their way to Turkish ports, into one of the 

largest oil and dry cargo carriers across the Black, Caspian, Mediterranean and Baltic Seas, as 

well as the waters of the world’s oceans. Palmali Ship Management Ltd established operations 

in Malta in 2006 to provide financial, technical, administrative and strategic services to our 

parent company fleet of ships. Malta’s location at the centre of the Mediterranean and the good 

reputation of its Maritime Authority has attracted the registration of most of the company’s 

fleet since 2001. Palmali Shipmanagement has been established to be a leading provider of 

ship management and related services to the shipping industry. Our primary objective as a 

service company is to add value to our clients by delivering quality services in a transparent, 

cost effective and consistent way.

Supported by a team of highly experienced professionals Palmali 
Shipmanagement services cover all aspects of ship management including:

Shipmanagement

Palmali ShiPmanagement ltd

At Palmali Shipmanagement we 
provide the full spectrum of third-
party ship management services. 

We pride ourselves on offering a flexible 
and customized approach to our ship 
management clients seeking global 

solutions for all vessel segments. 

Nigar Aliyeva, Director - Palmali Shipmanagement Ltd.

exceeding expectations
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Malta at a Glance

Key Facts & Figures

GDP COMPOSITION

GDP PER CAPITA 2013

€17,070

■	

Agriculture
2%

■	

Industry
23%

■	

Services
75%

Source: National Statistic Office, CountryProfiler

london

Paris

rome

Frankfurt

Madrid

tripoli

dubai

Located in the centre of the 
Mediterranean, between 
Europe and North Africa, 
Malta has established 
itself as a key hub for 
international business, 
commerce and trade.  

REAL GDP GROWTH RATE:   ■  Malta  ■  EU Average

2014
(forecasted)

+2.3%

2009
-2.6%

2010
+2.9%

2011
+1.7%

2012
+0.9%

2013
+2.4%

2014
(forecasted)

+1.6%

2009
-4.3%

2010
+2.1%

2011
+1.5%

2012
-0.4%

2013
0.1%

Financial
Services

Maritime Aviation Creative
Industries

Tourism Advanced
Manufacturing

Educational
Services

Life 
Sciences

TARGET INDuSTRIES

tourism

25%
Financial 
services

12%
construction 
& real Estate

8.4%
Ict

4.5%

The Maltese Islands, with 7,000 years of 
history, 200 generations of civilisations and 
300 days of sunshine, were just a decade ago, 
best known as a holiday destination. However, 
over recent years, the country has sought to 
diversify its economy beyond tourism by 
promoting a range of sectors and activities. 

MAjOR AIRLINES FLyING TO THE COuNTRy

MALTA

Valletta

st. Julians
sliema

Birzebbugia

Mellieha

Mdina

luqa

Mosta

GOZO

MALTA

COMINO

Marsa

Istanbul

TOTAL GDP 2013

€7.2 bn

Source: European Commission Spring Forecast 2014
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Country Overview

Population:

421,000
increase (0.8% per year) of which:

Maltese: 95%
Foreign: 5%

Population density: 
1,322 (persons per km2)

Sunshine
300 days of 

sunshine/year

Temp. average
Winter 12ºC, 

Summer 31ºC

Annual rainfall
600 mm

Time: GMT+1

Currency: Euro

Main towns by Population:
Valletta (Capital): 9,100

Birkirkara: 22,100
Qormi: 20,200

Sliema: 13,500

Area/Size: 316m2

INFLATION 
RATE (2013)

Malta: 1.0%
Eu: 1.5%

uNEMPLOyMENT        
(2013)

Malta: 6.5%
Eu: 10.9%

TIME TO START 
uP A BuSINESS

1 week

TAX RATE

35%

MAIN TRADING PARTNERS

Italy, uK, France, Germany, Spain

SOVEREIGN RATING

A (Fitch, 2014) A3 (Moody's, 2013)   BBB+/A-2 (Standard & Poor's 2013)

POLITICS

since gaining independence 
from the uk in 1964, maltese 
politics has been dominated 
by two parties, both focused 

on attracting foreign 
investment and establishing 

a stable and competitive 
business environment.

Form of state: republic

two parties: labour Party (Pl) 
and nationalist Party (Pn) 

93% of voter participation 
(2013 general election)

President: 
Marie-louise 
coleiro Preca 
Head of state

Prime Minister: 
dr. Joseph muscat

Head of government

opposition leader: 
dr. simon Busuttil

5000BC
First human settlers

60AD
St Paul gets 
shipwrecked on the 
Maltese Islands on the way to Rome. 
He spends some time on the island, 
in the process converting the local 
pagan population to Christianity.

395
Byzantine Rule

870
Arab Rule

1091
Norman Rule

1565
The Knights of Malta 
(who arrived in 1530) 
together with the local 
population manage, 
against all odds, to 
defeat an invading 
Ottoman army and 
keep Malta a Christian 
bastion against Ottoman 
expansion.

1798
French Rule

1800
Following the expulsion 
of the French by the 
local population with 
the assistance of 
the British, Malta 
becomes part of the 
British Empire for the 
next 150 years.

1964
After centuries of foreign 
rule, one of the smallest 
European nations gains 
independence.

1974
Malta becomes 
a Republic.

2004
Malta joins the 
European Union. 

2008
Malta adopts 
the euro.
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Ever since the dawn of history Malta has been a coveted possession of the dominant 
nations of the region, and the island’s chequered past is evident in the wealth of 
historical sites and monuments that have survived hundreds, and in some cases, 
thousands of years. Today, Malta is an EU nation that forms part of the Schengen area 
and the eurozone, and it is one of the most densely populated countries in the world. 
With great weather all year round, Malta offers its residents the unique opportunity 
to enjoy the highest living standards at a reasonable cost. 

ACCOuNTING STANDARDS

IFRS

FDI (2013)

€9.6 bn



FAVOuRITE LOCAL FOOD & DRINKS

Catholicism influences family 
life and relationships in Malta. 

While men and women are getting 
married later nowadays, similar 

to trends in other developed 
countries, Malta still has the 

second highest marriage rate 
in the European Union. 

5TH
Open Markets Index 2013 

International Chamber of Commerce
(out of 75 countries) 

47TH
Economic Freedom Index 

Heritage Foundation
(out of 177 countries)

17TH
Global Innovation Index (INSEAD 

and the World Intellectual 
Property Organization) 2012

(out of 141 countries)

47TH
Global Competitiveness Report 

World Economic Forum 2014-2015
(out of 144 countries)

10TH
soundest banking system

Global Competitiveness Report
World Economic Forum 2014-2015

(out of 144 countries)

1ST
for best climate and 
3rd for Quality of Life 

International Living 2011
(192 countries reviewed)

10TH
best place in the world to retire 

International Living 2013
(out of 192 countries)

LIVING / CuLTuRE

Crime: 43 offences per 1,000 
persons (UK: 98 offences 

per 1,000 persons)

Main Media: Times of Malta, 
The Malta Independent, 

Malta Today, TVM

Fixed Internet Broadband 
Penetration: 34.0% (June 2013)

Mobile Penetration Rate: 
132.0% (June 2013)

Licensed Motor Vehicles 
318,000 (2013)

Education: Adults with a 
university degree: 21.1% 

(age group: 30-34 year olds)

Life expectancy: 
83.6 years (women), 

79.2 years (men)

Median age: 40 years

Religion: Roman Catholic 98%

WHY 
MALTA?

Pro-business government 

Easy access to decision makers

High productivity levels

a  can-do business environment

Excellent telecommunications

low corporation tax

International financial centre

state-of-the-art infrastructure 

strong economy 

Highly skilled workforce

a safe, secure and 
pleasant lifestyle

Languages:
Maltese and English

DIVORCE Legal since 2011

ABORTION Illegal
 
SAME SEX uNIONS 
Legal since 2014

Imqaret Pastizzi
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Corruption Perception Index 
Transparency International

(out of 174 countries)

43RD
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Country Overview

Every angle covered

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee (“DTTL”), its network of member firms, and their related entities. DTTL and each of its member firms are legally 
separate and independent entities. DTTL (also referred to as “Deloitte Global”) does not provide services to clients. Please see www.deloitte.com/mt/about for a more detailed description of DTTL and its member firms.

Deloitte Malta refers to a civil partnership, constituted between limited liability companies, and its affiliated operating entities; Deloitte Services Limited, Deloitte Legal, Deloitte Technology Solutions Limited and Deloitte Audit 
Limited. The latter is authorised to provide audit services in Malta in terms of the Accountancy Profession Act. A list of the corporate partners, as well as the principals authorised to sign reports on behalf of the firm, is available at 
www.deloitte.com/mt/about. 
 
© 2014. For information, contact Deloitte Malta.

As companies grow and become more global in scope, international tax issues become more complex. Deloitte can deliver tailored 
solutions to ensure that you make the most of Malta’s regulatory environment, competitive tax system and attractive cost base.

For more information, kindly contact us on +356 2343 2000 or by email:
Malcolm Booker, Chief Executive Officer: mbooker@deloitte.com.mt 

www.deloitte.com/mt
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An island nation of just over 421,000 inhabitants, 
Malta has a fabled history as a seafarers’ haven 

of striking beauty. Throughout the centuries, it has 
been a coveted possession of the dominant nations 
in the region. Today, the economic performance of 
this tiny island is the envy of fellow European Union 
members, and the country is one of the few exam-
ples of a eurozone state with low unemployment 
and economic growth. Since gaining independ-
ence from Britain in 1964, this bilingual country 
has established itself as one of the most remarkable 

economic success stories in southern Europe. With 
tourism as a key foundation for its growth, in recent 
years Malta has begun branching out into many 
new sectors in order to create a viable and powerful 
marketplace, making it a fascinating destination for 
investors and tourists alike.

Malta’s accession to the EU in 2004 and the euro-
zone in 2008 bolstered its status within the corpo-
rate world as a gateway for trade to and from the 
Euro-Mediterranean region and beyond. Malta 

Malta’s international outlook and skilful economic 
management are paying big dividends as the island shines 
as a perfect example of what a ‘can-do attitude’ can achieve.

The Thriving Face of 
Europe

now looks optimistically towards the future, with 
a new government, elected in March 2013, putting 
the management of Europe’s smallest economy at 
the centre of its manifesto. Its priorities include 
energy planning, higher female labour partici-
pation, enhancing educational attainment and 
overall economic diversification. With tourism 
and investment continuing to grow, Malta looks 
set to receive a further boost to its economy: its 
capital city, Valletta, has been chosen as the 2018 
European Capital of Culture.

BETWEEN CONTINENTS

Located at the southern tip of Italy and just over 
316 square kilometres in area, the Maltese Islands 
lie between Europe and North Africa, some 90 kil-
ometres south of Sicily and 300 kilometres north 
of Libya. The archipelago comprises Malta, Gozo 
and Comino. The main island, Malta, is one-fifth 
the size of London; it is 27 kilometres long and 
14.5 kilometres at its widest point. It takes just 45 
minutes to cross the island, and this compactness 

Grand Harbour Marina
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Country Profile

serves to cut commuting times and increase leisure 
time. Malta’s sister island, Gozo, is smaller still at 
67 square kilometres, and Comino covers only 3.5 
square kilometres.

FASCINATING PAST

One of the most beautiful islands in the 
Mediterranean, Malta’s strategic location at the 
commercial crossroads linking Europe, Africa 
and the  Middle East has attracted  the interest of 
the various  dominant cultures down  the ages: 
the Phoenicians, the Romans, the  Carthaginians, 
the Arabs,  the Ottomans, the Knights  of St John, 
the French and  the British. All ruled the island at 
one time and contributed to the mosaic of modern 
Malta. Not surprisingly, Britain’s legacy has lasted 
longest because Malta was part of the British 
Empire for over 150 years: business, law and edu-
cation  retain British characteristics, while English, 
alongside Maltese, is an official language. Maltese 
is a Semitic language believed to have developed 
during the Arab occupation of the islands (870-
1090), and it is still the only Semitic-based one to 
be written in the Latin script.

Our vision is to lift Malta 
to the upper echelons 

of the EU in terms of GDP per 
head and standard of living 
over the next decade. We are 
also determined to ensure that 
everybody benefits from more 
wealth, so we are working on 
measures that will address the 
poor and socially excluded.”

louis grech
Deputy Prime Minister / 
Minister for European Affairs 
and the Implementation of 
the Electoral Manifesto

MEDITERRANEAN HAVEN

Malta enjoys a typically Mediterranean climate 
similar to that of southern Greece with the average 
temperature ranging from 12°C in January to 30°C 
in July and August. It experiences around 300 days 
of sunshine a year and the best weather in the 
world, according to the 2011 ranking of the maga-
zine International Living. A relatively flat country, 
Malta rises to a series of low hills and limestone 
cliffs in the northwest and falls to low-lying land 
in the southeast. The majority of the main towns 
are dotted along the eastern coast, including the 
capital and administrative centre, Valletta, and the 
lively beachside towns of St Julian’s and Sliema. 
These are situated around what is known as the 
inner and outer harbour areas and provide much 
of the tourism and shopping revenue. Other main 
towns lie further inland: Mosta and Birkirkara in 
the centre of the island and Paola in the south. 
While some 90 per cent of Maltese live in towns, 
there are numerous small villages that still evoke 
the traditional, rural character of Mediterranean 
life. The Maltese Islands also present a seductive 
contrast of colours: surrounded by some of the 
clearest and cleanest waters in the Mediterranean, 
the countryside is characterised by tiny terraced 
fields with honey-coloured rubble walls.

MuLTILINGuAL NATION

Descendants of ancient Carthaginians and 
Phoenicians, with strong elements of Italian and 
other Mediterranean stock, the Maltese are said to 
be among the most international of people. Despite 
a history that has seen a succession of foreign rulers, 
Malta has managed to develop its own unique 
character. The islanders have acquired an ability to 
adapt to new ideas, and adopt and improve the best 
of them to their ultimate advantage. Malta’s popu-
lation grows by a small amount each year, and the 
majority of Maltese are of working age. The major-
ity, too, are Roman Catholic, and the church plays 
an active role in most communities on the island 
– a fact that is reflected in the large number (365) 
of churches. Generally well educated and qualified, 
90 per cent of the Maltese are bilingual in English 
and Maltese, and many also speak a third language, 
usually Italian, German or French.

A NEW DIRECTION

Malta’s population is also one of the most politi-
cally active in Europe, with elections seeing voter 
turnout regularly exceeding 90 per cent. The island 
is a parliamentary representative democratic re-
public, in which executive powers rest with the 
prime minister while the president fulfils the func-
tion of Head of State. Elections are contested, for 

Mdina

Maltese Festa
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the most part, by the two main parties: the Labour 
Party led by current Prime Minister Joseph Muscat, 
and the Nationalist Party headed by Simon Busuttil. 
The last general elections, in March 2013, resulted 
in a landslide victory for Labour, at the expense of 
the centre-right Nationalist Party which had been 
in power for 15 years. Having won 55 per cent of 
the vote, Prime Minister Muscat is determined to 
shape the country’s fortunes in the coming years. 
Recently, the island also elected a new president, 
and Marie-Louise Coleiro Preca has become 
Malta’s second female president in April 2014.

SHINING BRIGHT

The island’s small, open economy has proven to 
be remarkably resilient in the face of the global 
economic downturn. Malta has posted positive 
growth figures over the past four years and has 
regularly been among the best-performing econ-
omies in the EU. In 2013, it registered annual real 
GDP growth of 2.4 per cent (eurozone: -0.4 per 
cent). The island’s economic performance is pro-
jected to remain stable in 2014 and 2015, which 
means that Malta will continue to outperform the 
eurozone average. While unemployment remains 
characteristically low, Malta’s government intends 
to achieve even stronger economic growth by 
reducing energy production costs, boosting em-
ployment through free childcare, introducing 
active labour market policies and reducing bu-
reaucracy.

90%
of Maltese are 
bilingual in English 
and Maltese

inflows of foreign direct investment (FDI) across all 
sectors of its economy, but with the finance sector 
accounting for over 70 per cent of the total. Malta’s 
FDI stock position reached €9.6 billion at the end 
of 2013. Providing access to the EU’s single market, 
Malta’s proximity to, and cultural links with, North 
African and Middle East countries are particularly 
attractive to companies that use the island as a step-
ping stone for trading, distribution and marketing 
of their international operations in Southern Europe 
and North Africa. Some prominent companies 
which have invested in Malta are HSBC, Microsoft, 
Playmobil, Uniblue, Betfair, Cardinal Health and 
Lufthansa Technik. In addition to the historical 
and strong commercial links with Italy and the 
UK, Malta also enjoys healthy trade with France, 
Germany and Greece. With an average trade-to-
GDP ratio of 82 per cent, trade is of vital importance 
to the economy, and the country’s exposure to inter-
national commerce is one of the highest worldwide. 
Malta’s leaders are constantly working on develop-
ing new ties with foreign governments in order to 
facilitate world-wide market access for all industries. 
Trade with Asia (mainly China and Singapore), 
Russia and the US is increasing.

STRENGTHS SuPPORT SuCCESS

Malta offers investors a secure and transparent en-
vironment in which to build or expand a busi-
ness. The country has introduced business-friend-
ly policies underpinned by a legal and regulatory 
framework that is fully harmonised with EU legis-
lation. Malta has also invested heavily in modern 
telecommunications and transport infrastructure, 
with a full package of incentives that range from 

fiscal benefits to the provision of custom-built pro-
duction facilities. Malta’s unique selling point is the 
availability of a highly skilled and highly qualified 
workforce, contractable at competitive rates, for 
all areas of the expanding economy. With great 
attention being paid to the next generation of its 
workforce, the country continues to invest heavily 
in education, and each year Malta sees a steady 
stream of new students entering higher education. 
Surveys have found that the flexibility of the local 
workforce is one of the country’s greatest assets: 
the Maltese are quick to adapt to changing techno-
logical and market needs, sustaining and enhanc-
ing Malta’s appeal as a world-class investment and 
business centre.

PROGRESS POINTERS

The island now faces the challenge of protecting its 
economic stability in an uncertain macroeconomic 
environment. Based on the positive experience of 
recent years, the island’s leaders are optimistic that 
the ambition and flexibility of its people, qualities 
that are a direct result of the colourful history that 
makes the country so fascinating, will guarantee 
Malta’s status as a centre for international business 
in the years ahead. Malta will continue to offer 
foreign investors the security and ease of operat-
ing within EU borders, yet within easy reach of the 
emerging markets of North Africa and the Middle 
East, supported by a top-class legislative frame-
work and a cost-competitive workforce. With these 
valuable assets, Malta is convinced that it will be 
able to adapt to the ever-changing needs of today’s 
knowledge-driven companies and institutions, en-
suring that growth is sustained. All things consid-
ered, the outlook for Malta’s economic future is as 
bright as its summer skies. ■

ECONOMIC DRIVERS

Long popular as a safe and sunny tourist destina-
tion for sun-starved northern Europeans, Malta 
attracts 1.6 million visitors each year, and the 
tourism sector contributes some 25 per cent of 
the island’s GDP. The city of Valletta has recently 
been named the European Capital of Culture for 
2018 which is sure to bolster the already thriving 
tourist industry. Another high-growth sector is 
financial services, now accounting for 12 per 
cent of GDP. In particular, the banking sector is 
strong and healthy and, in contrast to the banking 
sectors in some other eurozone  economies, has 
no exposure to foreign sovereign debt. Life sci-
ences and digital media are joining the traditional 
economic generators and creating a solid base 
of diverse operations from which Malta is com-
peting on an international level. The maritime 
industry is one of the oldest, and today Malta is 
home to the largest ship register in Europe and 
is one of the major logistics providers in the 
Mediterranean. The country now aims to rep-
licate this success in the aviation sector and has 
introduced new legislation to help achieve this. 
Malta’s biggest weakness is its dependence on 
imported energy sources. However, the country 
has recently attracted foreign investment into its 
energy sector, while oil and gas finds elsewhere in 
the Mediterranean are attracting renewed interest 
in exploration in Maltese waters.

FOREIGN ATTRACTION

With its successful economic track record, it is no 
surprise that Malta has constantly attracted steady 

St. Julians

Blue Lagoon, Comino Dwejra, Gozo

300
days of sunshine
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THE LABOuR PARTy WON A LANDSLIDE 
VICTORy IN THE 2013 GENERAL ELECTIONS 
FOLLOWING 15 yEARS IN OPPOSITION. WHAT 
DO yOu BELIEVE WERE THE REASONS FOR 
THIS RESOuNDING ENDORSEMENT?

Our country needed a change in direction, and 
we developed a coherent roadmap of what we 
wanted to achieve. It was not a wish list, but a 
realistic programme built on our vision of being 
the best in Europe and ensuring that the fruits of 
Malta’s economic growth were shared at all levels 
of the community. This, I believe, convinced the 
majority of Maltese people to vote for us. There 
was also a feeling that things had stifled a bit and 
that it was time for a new beginning.

WHAT HAVE yOu SET AS yOuR GOVERNMENT’S 
PRIORITIES FOR THE NEXT yEARS?

We started working to instil a change in attitude; 
we want to empower government departments to 

take quick and timely decisions, while eliminat-
ing excessive bureaucracy and red tape. My main 
priorities will be fulfilling the proposals we put 
forward in our roadmap such as implementing a 
new energy policy, tackling government debt and 
deficit, encouraging greater female participation 
in the workforce, kick-starting major infrastruc-
ture projects and increasing the flow of foreign 
direct investment.

EuROPE AS A WHOLE IS STRuGGLING TO 
FIND A BALANCE BETWEEN GENERATING 
ECONOMIC GROWTH AND IMPLEMENTING 
AuSTERITy MEASuRES. HOW HAS MALTA’S 
ECONOMy BEEN PERFORMING?

The Maltese economy is in good shape when 
compared to other European economies. We 
have one of the lowest unemployment rates in the 
EU at around 6 per cent. Economic growth was 
2.4 per cent in 2013, and we ended 2013 with a 
deficit of 2.8 per cent. Our aim is to diversify the 

Malta’s newly elected Prime 
Minister, Dr Joseph Muscat, 
is confident in Malta’s ability to 
navigate troubled waters and has 
set his sights on making the island 
the most competitive economy 
in the European Union. 

“We have yet to see

the best 
of Malta”

economy as much as possible in order to achieve 
higher growth rates, which will pave the way for 
sustainable and long-term deficit cutting.

We want Malta to be more competitive. We are 
facing challenges like any other country due to 
the global financial crisis and the fallout from the 
unrest in neighbouring countries. Despite this 
our economy is still ranked as one of the healthi-
est in the eurozone. I truly believe we have yet to 
see the best of Malta and that we can do much 
more. I want my country to be the best in the EU.

WHAT MEASuRES WILL yOu TAKE TO 
ENSuRE THE COuNTRy’S CONTINuED 
ECONOMIC WELLBEING?

The driving force behind Malta’s past and current 
economic success story is that we never allowed 
any one sector to dominate our economy. We 
strengthened and expanded our pillar industries 
such as manufacturing, maritime and tourism, 
while at the same time attracting new high-
growth sectors including life sciences, ICT, digital 
gaming, financial and aviation services, which 
today are just a few of the sectors that are con-
tributing to our positive economic performance. 
We are currently identifying new sectors to help 
create an even healthier economic mix, which in 
turn will bring about a healthier bill of growth.

In our first Labour budget we set a deficit target 
of 2.7 per cent of GDP, which compares favour-
ably with the rest of Europe. We carried through 
on our election promises and cut electricity bills 
by an average of 25 per cent. We made tax cuts 
that benefited low and middle income families, 
and people earning less than €60,001 saw their 
top rate of income tax cut from 32 per cent to 29 
per cent. The budget was designed to help hard-
working people and strengthen middle-class 
families. Another important measure is the intro-
duction of free childcare; this will ease the burden 
on families and increase the number of women in 
the workforce.   

WHAT IMPACT DID THE BANKING 
CRISIS HAVE ON MALTA?

Our financial services sector has received a clean 
bill of health from the main standard setting in-
stitutions, including the European Commission, 
IMF and credit rating agencies. Throughout this 
crisis none of our banks required any sort of gov-
ernment intervention, confirming Malta to be a 
resilient jurisdiction with sound and conservative 
investment policies. Our banks have been very 
prudent in their lending practices, are funded do-
mestically and maintain healthy liquidity ratios. 

The division between core domestic banks and 
international banks is strictly controlled to ensure 
the international banking sector does not have an 
influence on the domestic economy.

HOW IS MALTA’S INTERNATIONAL 
FINANCE SECTOR PERFORMING?

The Malta Financial Services Authority, which 
oversees Malta’s international finance centre, has 
been very discerning in maintaining our high 
standards. We are a reputable jurisdiction within 
the EU, and we want to keep it so. We are ready 
to refuse business if necessary to keep our repu-
tation intact. Malta is not a tax haven or a fiscal 
paradise. We ditched concepts such as banking 
secrecy a long time ago and adhere to EU rules 
and regulations.

Today, Malta plays host to a very broad portfo-
lio of finance industry segments, and financial 
services are considered one of our key economic 
pillars. While there have been calls for further 
reforms of the EU’s financial markets, we do not 
think Europe should adopt a one-size-fits-all ap-
proach. This is our red line when it comes to dis-
cussing new proposals and EU-wide reforms.

AS AN FDI LOCATION, WHAT KIND OF 
INVESTMENT WOuLD yOu LIKE TO ATTRACT?

We are not interested in the quick buck or glitzy 
things. We are looking at what makes sense in the 
medium to long term. Our unique selling points 
are our flexibility and proximity to government 
and institutional decision makers. We have built 
a reputation as being approachable, while also of-
fering a regulatory framework that is serious and 
business sensitive. We will continue to target in-
vestment from financial services, tourism, high-
value manufacturing, life sciences, maritime and 
aviation, as well as ICT and the creative indus-
tries. But more importantly we want to broaden 
and deepen the activities and services that are 
already being offered in or from Malta. One such 
example is our shipping registry, which is the 
largest in Europe. We have been exploring new 
ways to expand the maritime industry and have 
launched an international project for the develop-
ment of a maritime village to attract operations 
and support services that surround the wider 
international shipping and super yacht industry. 
This is a strategy we would like to implement 
across all our industry segments.

As a new 
Mediterranean 

is shaping up, Malta 
can rediscover its 
role as a trusted 
broker and 
interlocutor. We 
want to have a 
greater say in the 
Mediterranean 
and to play out 
our vocation. 
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WHAT LEVEL OF IMPORTANCE IS yOuR 
GOVERNMENT PLACING ON DEVELOPING 
LINKS WITH HIGH-GROWTH ECONOMIES 
SuCH AS BRAZIL, RuSSIA, INDIA, 
CHINA (BRIC) AND TuRKEy?

We have very good relations with China and are 
actively encouraging Chinese companies to use 
Malta as a gateway to the EU and the North African 
market while also promoting Malta as a channel 
to invest in China. We have recently struck a deal 
with the Chinese for investment in our energy 
company, Enemalta. Similarly, we would like to 
attract investment from other BRIC countries and 
high-growth markets such as Turkey and the Gulf 
region, which are also on our radar. Another deal 
was struck recently for us to import oil from our 
neighbour, Libya.

WHAT ROLE CAN PuBLIC-PRIVATE 
PARTNERSHIPS PLAy IN MALTA’S 
INFRASTRuCTuRE DEVELOPMENT?

We totally believe in the private sector and would 
welcome public-private partnerships in any sector. 
We just opened up the energy market for private 
sector involvement – this is a first for Malta. 
Government will still have its own capital projects, 
but I believe we should focus on projects that are 
less of interest to the private sector but are strategi-
cally important for our national interests.

yOuR GOVERNMENT HAS OuTLINED 
AMBITIOuS PLANS FOR MALTA’S ENERGy 
SECTOR. COuLD yOu GIVE uS AN OVERVIEW 
OF yOuR PLANS FOR THE SECTOR?

We developed a holistic energy plan that includes 
the building of a new gas-fired power station 
through a public-private partnership and the con-
version of our current power station to gas from 

heavy fuel oil to generate electricity. This is in addi-
tion to the installation of an interconnector cable to 
Sicily, which will link Malta to the European grid. 
With the implementation of this new energy plan 
my government has committed itself to reducing 
electricity tariffs by an average of 25 per cent. This 
will have a two-tier effect: it will improve the com-
petitiveness of Malta’s economy while the savings 
on energy bills will increase households’ disposable 
income.

WHAT POTENTIAL ROLE WILL 
RENEWABLE ENERGy TECHNOLOGIES 
PLAy IN MALTA’S ENERGy MIX?

We are currently looking at alternative energy 
technologies. Malta is behind in reaching the EU’s 
renewable energy targets. The previous adminis-
tration’s plan focused almost entirely on the poten-
tial of wind generation to reach EU green energy 
targets. I do not think we can base ourselves com-
pletely on wind. Our plan will see a wider mix of 
technologies being used, including solar power, 
where we are committed to industrial-scale invest-
ments. We are also looking at using waste and wave 
energy, where a prototype is already being devel-
oped.

MALTA WILL CELEBRATE 10 yEARS OF Eu 
MEMBERSHIP IN 2014. HOW WOuLD yOu 
DESCRIBE MALTA’S Eu EXPERIENCE?

Europe has had an enduring effect on Maltese 
society. EU membership has been positive in 
strengthening our economy, and through the use 
of EU funds we have managed to address many of 
our structural and environmental challenges. We 
are the EU’s smallest member state, but we are a 
country with a unique position as part of Europe 
but close to Africa. Our long-term vision is to be the 
best we can possibly be within our European family.

IN TERMS OF FOREIGN POLICy, HOW DO 
yOu SEE MALTA’S ROLE EVOLVING?

As a new Mediterranean is shaping up, Malta 
can rediscover its role as a trusted broker and in-
terlocutor. We want to have a greater say in the 
Mediterranean and to play out our vocation. This 
is the reason we split up the EU and foreign affairs 
portfolio. Our EU minister can focus on European 
affairs, freeing our foreign affairs minister to focus 
on global issues and specifically on the island’s re-
lations with other Mediterranean countries. Malta 
is considered a key ally by many North African 
countries because we have a genuine interest in 
these countries. We want to ensure that the transi-
tion in our neighbourhood is a success, because we 
want stability in the region and we believe stabil-

We will have 
a major 

political role to 
play when Malta 
holds its first 
Presidency of the 
European Union.”
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ity brings prosperity. We don’t want to adopt the 
approach “we Europeans, you North Africans”. It 
should be “we Mediterraneans”. We are all neigh-
bours and equals.

Historically, we have always been interested in the 
Israeli-Palestinian situation. Malta is one of the few 
European Union countries that have recognised 
Palestine, but we also think of ourselves as being 
close to the Israeli people. I believe there is scope 
for us to foster a forward-looking discussion on the 
future of the Israeli-Palestinian issue. We can relate 
to both sides and are small enough to be trusted 
and a threat to no one, although we do not want to 
wear boots that are larger than our size.

MALTA WILL ASSuME THE Eu 
PRESIDENCy IN 2017. WHAT ISSuES WILL 
FEATuRE HIGH ON yOuR AGENDA?

We will have a major political role to play when 
Malta holds its first Presidency of the European 
Union. This gives us the opportunity to influence 
the EU agenda and steer a number of policies. We 
would like to focus on getting Europe closer to its 
citizens and developing an anti-poverty strategy 
for Europe. It is also natural to put a Mediterranean 
dimension to our Presidency. I believe we can help 
the post-revolutionary Arab states to bolster their 
ties with Europe to develop partnerships and as-
sociation agreements.

VALLETTA HAS BEEN CHOSEN AS THE 
EuROPEAN CAPITAL OF CuLTuRE IN 2018. 
WHAT VISION OF THE COuNTRy WILL yOu 
SEEK TO PROjECT TO THE WORLD?

Many people in the EU associate Malta only with 

issues such as bird hunting and irregular migration, 
but Malta is more than that. The European Capital 
of Culture gives us the opportunity to show the 
other side of Malta: our history, culture and arts.

HOW IS MALTA RISING TO THE CHALLENGE 
OF ATTRACTING THE BEST COMPANIES 
AND THE BRIGHTEST TALENT?

Malta is a fantastic place to live and invest in. Malta 
has many faces: the sea and the sun, culture and 
history, business and investment. Foreign inves-
tors always comment favourably on our business 
environment and the efficient service they receive. 
This is very positive, but we want Malta to be a 
place that they think of as home. To smooth the 
process of settling in, we are currently creating a 
citizenship and visa agency, which will be commit-
ted to clear deadlines and a fast track for business. 
We have also developed a new residency scheme, 
which offers favourable conditions for foreign-
ers if they relocate to the island. We want to show 
our foreign guests that we value their contribution 
towards economic growth and wealth creation.

LOOKING TO THE FuTuRE, HOW WOuLD 
yOu LIKE MALTA TO DEVELOP AND WHERE 
WOuLD yOu LIKE THE COuNTRy TO BE 
POSITIONED IN THE NEXT 10 TO 15 yEARS?

We want to continue building on what has been 
successful so far. We will only change things for the 
better. Our aim is to create significant economic 
growth in order to cut our deficit in a sustainable 
way. My vision is that we create enough employment 
opportunities that we need to bring in people from 
Europe and elsewhere to fill these roles. This is what 
I dream of, and this is what I will work to achieve. ■

SETTING NEW 

Benchmarks
Malta’s diversified and growing economy is set to outpace 
Europe. The challenge is to maintain this positive momentum 
while skilfully unleashing the island’s full economic potential.

Tiny Malta is emerging as one of the best-
performing eurozone economies in the midst 

of a financial crisis that has thrown many larger 
European nations off course. The island continues 
to register steady, albeit slow, economic growth 
and low unemployment figures. The fiscal deficit 
has been reduced, and the banking sector per-
forms well with little exposure to foreign sover-
eign debt. The key to Malta’s economic success 
can be found in a broad diversification strat-
egy that has created a strong, balanced economy 

while avoiding dependency on any individual 
sector. Financial services, tourism, information 
and communications technology (ICT), mari-
time services, and high-value manufacturing are 
among the sectors that form the basis of the is-
land’s economic success. While there is much to 
be optimistic about, there is increasing awareness 
that raising productivity and increasing efficiency 
are critical if economic growth is to be sustained, 
and that Malta’s small open economy is vulner-
able to external events beyond its control.

Our long-
term vision 

is to be the best 
we can possibly 
be within our 
European family.
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STARTING OFF

With virtually no natural resources, a location at 
the periphery of Europe and Africa and a domes-
tic market of just 421,000 people, Malta has always 
had to be versatile in adapting to the changing re-
alities of the global economy. Until it gained inde-
pendence in 1964, after 150 years of British rule, 
Malta was described as having a ‘fortress economy’. 
The majority of the Maltese workforce was either 
employed directly by the British forces or in in-
dustries servicing the military machine. After the 
departure of the British, the newly independent 
nation was confronted with the challenge of build-
ing up an economy practically from scratch. The 
industries it chose to develop, tourism and manu-
facturing, were labour-intensive, enabling local 
companies and foreign investors to gain maximum 
benefit from the island’s flexible workforce and 
the low wages prevalent at the time. In the face 
of rising labour costs in the 1980s, Malta focused 
on high-value activities in areas such as electron-
ics manufacturing and precision engineering, thus 
laying the foundations for the development of a 
world-class knowledge-based economy.

ECONOMIC BASE

Financial services, science and technology, high-
value manufacturing, health, tourism, education, 
maritime services and creative industries are now 
the dominant features of Malta’s economic land-
scape. In particular, Malta’s EU and eurozone 
membership helped the country to strengthen its 
services sector, and the export of services across 
the 28 member states is today a prime driver of 
economic growth. Malta’s economy is almost en-
tirely made up of small businesses, of which some 
95 per cent are microenterprises employing less 
than 10 people. There are only a few large enter-
prises in Malta, including chip manufacturer ST 
Microelectronics and toy manufacturer Playmobil.
While the importance of traditional sectors such as 
agriculture and manufacturing has shrunk over the 
past few years, new ones have emerged to take their 
place. International financial services now account 
for 12 per cent of GDP, while ICT, eGaming, games 
development, aviation, life sciences and the manu-
facture of pharmaceuticals are joining the tradi-
tional economic generators to create a solid base 
of diverse operations, enabling Malta to compete at 
an international level. Tourism remains a key pillar 
of the economy, contributing 25 per cent of GDP, 
while construction and real estate account together 
for some 9 per cent.

GDP GROWTH

Malta’s economy has proven to be remarkably resil-
ient in the face of the global economic downturn. 
It has remained healthy and registered a positive 
performance in the past three years. In 2012, the 
country recorded an increase of 0.9 per cent in 
its GDP. While this is a modest rate of growth, it 
compares well with the eurozone average which 
contracted by 0.4 per cent over the same period. 
In 2013, the Maltese economy kept its growth mo-
mentum. The country recorded 2.4 per cent GDP 
growth.  Most of Malta’s key economic sectors have 
contributed to this result. The tourism industry has 
enjoyed another record year, while financial ser-
vices are growing at a healthy rate. Online gaming 
and other IT-related activities, the aviation and 
maritime industries and, most notably, the manu-
facture of pharmaceutical products, all contributed 
to the island’s above-average performance. The 
construction sector has experienced a slowdown 
in recent years due to an oversupply of apartments. 
However, the industry’s focus has now shifted to 
infrastructure and restoration work which pro-
vides an avenue for future growth.

DEBTS & DEFICITS

At the end of 2012, the county’s deficit stood at 3.3 
per cent. Deficit reduction has not been as success-
ful as had been hoped, primarily due to a capital 
injection in Malta’s loss-making national airline 
Air Malta, but the island’s finances are in much 
better shape than those of many of its European 
neighbours, with the average deficit in the EU 
being 4 per cent. Nevertheless, Malta’s new gov-
ernment was committed to honouring its pledge 
to bring the deficit down. In 2013, the budget 
deficit decreased to 2.8 per cent of GDP. Public 
debt stood at some 73 per cent of GDP in 2013 
(EU average 88.9 per cent), a development which 
prompted the rating agency Standard & Poor’s to 
downgrade Malta’s long-term credit scoring by 
one notch to BBB+. Fitch also downgraded Malta’s 
default rating from A+ to A in response to govern-
ment deficit and public debt, however, the agency 
recently noted that government finances were on 
an improving trend. Similarly, Moody’s retained 
Malta’s A3 rating in its latest review and upgraded 
Malta’s outlook to stable from negative. 

Malta’s broad and balanced economy has been com-
mended in recent years by both the International 
Monetary Fund and the European Commission for 
its strong performance in the challenging econom-
ic climate. Malta’s finance industry has avoided 
contagion from the European financial crisis. The 
island’s debt is almost all held locally by the Maltese 
public, and the banking sector is not significantly 
exposed to foreign sovereign debt risks. In ad-
dition, assets held by the island’s five core banks 
are twice the size of Malta’s GDP, which itself is 
only half the EU average. Also in its favour is the 
fact that international banks operating from the 
island have only limited or no interaction with the 
Maltese economy.

LOW uNEMPLOyMENT

The island’s labour market continued to 
perform well during 2012 and 2013, reflecting 
the stable condition of Malta’s economy, while 
the country enjoys one of the lowest unemploy-
ment rates in the European Union, standing at 
just 6.5 per cent in 2013. Fiscal benefits have been 
introduced, and increased investment is planned 
in child care in an effort to increase the number 
of women in the workforce which, at 44 per 
cent, is below the EU average of over 60 per cent. 
Inflation averaged around 3 per cent in 2012, 
an increase of 0.5 per cent on the previous year. 
However, commentators cite the higher costs of 
tourist services as the main reason for the in-
crease, which mostly affected visitors to the island 
and had little impact on domestic consumption. 

In line with trends in most EU member states,  in-
flation in Malta fell in 2013 to 1 per cent.

TRADE & INVESTMENT

Trade and investment are of vital importance to 
Malta’s economy and, according to the 2013 Open 
Market Index published by the International 
Chamber of Commerce, Malta has the fifth most 
open economy in its league table of 75 nations. 
Malta’s main commercial partner is the European 
Union, however trade with Asia – mainly China, 
and Singapore – Israel, Russia and the USA is also 
increasing. In 2013 the country registered imports 
of €5.6 billion, down from €6.1 billion in 2012. 
Exports reached €3.8 billion in 2013 compared 
to €4.2 billion the previous year. The decrease 
of import and export values was mainly due to 
mineral fuels, lubricants and related materials.

Malta’s reputation as a safe investment loca-
tion has also been boosted, in contrast to other 
countries in Southern Europe which have seen 
their economies stall amidst the debt crisis. Over 
recent years, Malta has secured foreign direct in-
vestment (FDI) in a wide range of areas includ-
ing: financial services, digital gaming, high-end 
manufacturing and aircraft maintenance. Malta’s 
FDI stock position stood at €9.6 billion at the end 
of 2013.

PRIVATISATION

Malta’s new government, elected in March 2013, 
believes that a reduction in the level of state in-
volvement in the economy and greater private 
sector participation is crucial for the country’s 
economic development. The privatisation of state-
owned companies is viewed not only as a means 
of raising government revenue and reducing ex-
penditure, but also as a catalyst for the stimulation 
of local enterprise, enabling it to compete in the 

“The 
performance 
of the Maltese 
economy 
remains positive 
but only higher 
productivity 

can provide sustainably higher 
wages and living standards. 
Many of the troubled eurozone 
countries are introducing structural 
reforms and are cutting costs. 
While our cost competitiveness 
was always a key element of our 
success, we now need to become 
more efficient and productive in 
order to remain competitive.” 

prof. Josef Bonnici
Governor Central Bank of Malta

“Malta must 
work hard in 
order to keep 
debt levels within 
control in order 
for the Maltese 
economy to 

remain competitive. It is also 
important to look ahead and identify 
new niches of opportunity where 
we can enjoy a competitive edge.” 

dr. gordon cordina
Economist

The Government is wholly 
committed to macro-

economic stability, so that local 
and foreign investors can enjoy 
certainty and confidence. We are 
addressing the country’s fiscal 
deficit and debt levels, while re-
directing the public sector towards 
renewed financial sustainability.”

prof. Edward scicluna
Minister for Finance
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global market. The process of privatisation was 
already underway when the country joined the 
European Union and has so far included Malta’s 
two largest commercial banks, the island’s con-
tainer port, ship repair facilities and the airport, 
along with telecoms operator Maltacom, subse-
quently rebranded as GO. More recently, energy 
generation has been opened to private sector in-
volvement. The country has chosen a consortium, 
including Maltese firm Gem Holding, German 
firm Siemens, the trading arm of Azerbaijan’s 
state energy firm Socar and UK company Gasol, 
to construct and operate a new gas-fired power 
station. In addition, the Maltese government sold 
33 per cent of its energy company Enemalta to 
Shanghai Electric Power, which resulted in the 
partial privatisation of the state entity. Debate 
over the privatisation of Air Malta continues, 
with those in favour arguing that the programme 
should also be extended to include the Malta 
Stock Exchange at some future date.

Despite global economic uncertainty, Malta’s com-
mercial credentials remain impressive: a stable eco-
nomic environment, a well-educated workforce, a 
competitive fiscal regime and an attractive busi-
ness climate. But there is broad consensus that the 
current level of growth is not sufficient to maintain 
employment. Innovation and the ongoing develop-
ment of new economic opportunities are therefore 
among the government’s priorities. Sectors such as 
digital media and life sciences promise to develop 
into key economic contributors. Further growth 
potential also exists in niche areas such as marine 
sciences, educational services, health tourism and 
the energy sector. While Malta has traditionally 
focused its export drive on countries to the north, 

companies are now increasingly looking south to 
North Africa, and particularly Libya, to develop 
potential markets. Fundamental to unlocking 
these economic opportunities will be Malta’s ability 
to successfully compete internationally.

THE NEXT LEVEL

While the small size of the Maltese economy makes 
it easy to detect problems at an early stage, as well 
as to intervene and support specific sectors during 
times  of economic turmoil, it also means that ca-
pacity is constrained. Malta’s future profitability is 
crucially linked to its success in moving further up 
the value chain,  and in finding a market for the 
export of high-quality products and services. 
The development of a competitive edge is likely to 
present  a challenge for the island’s manufacturing 
and service industries, requiring not only a more 
efficient workforce but also a more sophisticated 
infrastructure and environment. The containment 
of wage costs will also be important. Studies show 
that the recent economic crisis has forced troubled 
eurozone nations to radically adjust their labour 
costs and address structural issues. While higher 
wages are expected to boost consumption and 
internal demand in Malta, in the long run, rising 
labour costs combined with low productivity could 
diminish the country’s competitive advantage. The 
European Commission has also urged the Maltese 
government to reform the pension system, increas-
ing the retirement age and encouraging individuals 
to take out private pension plans. In the country’s 
2015 budget the government expressed its com-
mitment to introduce third pillar pensions offering 
taxpayers incentives to invest in private pension 
schemes.

As soon as you have an 
efficient civil sector it 

automatically creates a ripple 
effect where it, for example, 
improves a business's operation 
because the owner doesn't have 
to go running from one place 
to another, seeking different 
application forms to expand." 

dr. Helena dalli
Minister for Social 
Dialogue, Consumer Affairs 
and Civil Liberties

“Decades after 
the ‘fortress 
economy’, 
Malta chose 
to diversify the 
sources of its 
economic well-

being. The result is sustainable 
growth in the field of financial 
services reaching 12 per cent of 
GDP which, when compared to 
tourism contributing 25 per cent 
of GDP, shows its big potential. In 
our sector of corporate services, 
Malta should seek to enhance 
its competitive advantages 
by offering more qualified 
labour work, tax incentives and 
efficient banking services.” 

krzysztof kubala
CEO, Taxways 
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Economy

FuTuRE PROSPECTS

Malta’s economic growth and relatively low unem-
ployment rate are expected to be maintained over 
the coming years. The government is forecasting 
real GDP growth of 3 per cent for 2014, which 
is expected to accelerate further to 3.5 per cent 
in 2015. The unemployment rate has dropped to 
5.8 per cent and is forecasted to remain relatively 
unchanged in 2015. Inflation should remain rel-
atively low during 2014 at an average of 0.7 per 
cent but is expected to increase moderately to 1.5 
per cent in 2015. The deficit is expected to narrow 
to 2.1 per cent in 2014 and to 1.6 per cent in 2015. 
Rising disposable income, also due to tax incen-
tives and the reduction in electricity tariffs, is ex-
pected to support private consumption, which is 
forecasted to become the main driver of econom-
ic growth. Malta’s government also decided to go 
ahead with the planned reduction in income tax 
for those earning up to €60,001, with the top rate 
being reduced to 25 per cent from 29 per cent. 
Other priorities include investment in health, 
transport, commerce and tourism. This is an am-
bitious programme, but Malta possesses all the 
necessary building blocks for the construction of 
a successful future. More importantly, the island 
is aware that it cannot rest on its laurels, but needs 
to move forward if it is not to lose ground. ■

In their Words
“International trade remained a key 
driver of economic growth in 2012, 
despite the challenging environment. 
[...] Job creation is expected to remain 
strong in 2013-14, with a projected 
annual rate of increase of around 2%.”

EuropEan commission 2013

“Public finances remain a sovereign rating 
weakness but they are on an improving 
trend. (…) Malta’s sovereign credit profile 
benefits from a deep pool of domestic 
savings. Public debt is predominantly held 
by domestic investors and financing capacity 
is underpinned by a liquid banking sector.”

FItcH 2014

“We note that the new labour Party 
government is progressing with the 
details of a wide-ranging reform agenda. 
It is tackling long-standing issues such 
as energy sector reform, and health 
care and pension reforms. [...] If the 
government can successfully implement 
reforms, this will likely boost the longer 
term growth outlook for Malta.”

sTandard & poor’s 2013

“the first key driver underpinning 
today’s rating action is Moody’s 
expectation that Malta’s government 
debt metrics will stabilise in 2014 
given the country’s economic recovery 
and the newly elected government’s 
commitment to fiscal consolidation.” 

moody’s 2013

“Malta has shown remarkable resilience 
in the face of a major crisis in Europe. 
[...] since the beginning of the crisis, the 
average growth of the Maltese 
economy has been one of the best in 
the euro area and the unemployment 
rate remains one of the lowest.”

inTErnaTional monETary Fund 2013

“Malta’s 
strength lies 
in its balanced 
and diversified 
economy. 
The island 
now needs to 

remain vigilant and focused on 
steering away from the effects of 
the international economic and 
political turbulence that surrounds 
it in the region. This turbulence 
has rendered business more 
competitive but I am encouraged 
by the fact that local entrepreneurs 
have been able to maintain their 
competitiveness and to find new 
avenues for lucrative business.” 

david g. curmi
President, Malta Chamber 
of Commerce, Enterprise 
and Industry 

“Our strength 
in the past 
has been that 
we managed 
to grow our 
industries on 
many different 

fronts and to reposition ourselves 
as developments occurred. As 
developing economies place more 
focus on Europe, we, as a country, 
need to place a greater focus on 
servicing the needs of countries 
like China and the BRICS.”

tonio Zarb
Senior Partner, KPMG

Gwardamangia Hill, 
Pieta’ MEC 0001 - Malta

T: +356 2542 0000
F: +356 2542 3401
W: www.maltaenterprise.com

Find out what 
these companies 
have in common.

Lufthansa
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Hutchinson

ST 
MicroelectronicsBaxter

Playmobil

Carlo 
Gavazzi

Trelleborg

Microsoft

De La Rue

Cardinal
Health

SR 
Technics

Actavis

Economic growth 
continues to 
be above the 
eurozone average 
and the island’s 
unemployment 
rate is among 
the lowest in the 
European union.
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A new chapter in Malta’s political history began 
when the island’s Labour Party returned to 

power for the first time in 15 years after a deci-
sive victory in the last general election in March 
2013. Labour won 55 per cent of the vote, with a 
12 per cent margin over the Nationalist Party (43 
per cent) – the biggest victory recorded since the 
Mediterranean island obtained independence from 
Britain in 1964. The result made then 39-year-old 
Joseph Muscat the youngest prime minister in the 
EU. While Malta has bucked the overall economic 
trend in the Mediterranean, registering economic 
growth and low unemployment, Muscat made the 
need for change the theme of his electoral cam-
paign and won votes by promising to fight corrup-
tion and cut energy costs.

POLITICAL BACKGROuND

Malta was a British Crown Colony for over 150 
years, and the legacy of that period can still be seen 
in the country’s political and economic systems. 
The colonial authorities first granted Malta internal 
self-government in 1849, but independence did not 
come until 1964 when Malta became a member of 
the British Commonwealth, with Queen Elizabeth 
II as the titular head of state. In 1974, Malta de-
clared itself a republic and replaced the queen with 
a president. Over the years, the island has moved 
from a multi-party to a ‘de facto’ two-party system. 
In the 1950s and 1960s a number of smaller parties 
secured a substantial number of votes and some 
seats in the legislature. Since 1971 the two major 
parties – the Nationalists (PN, Maltese: Partit 
Nazzjonalista) and the Labour Party (PL, Maltese: 
Partit Laburista) – have dominated the island’s 
politics.

A PARLIAMENTARy REPuBLIC

Malta is a parliamentary republic with a parlia-
ment-elected president who is head of state, and 
a prime minister who leads an elected gov-
ernment for five-year terms. The country is 
divided into 13 electoral districts, each of 
which elects a minimum of five members 
to the 69-seat-parliament on a proportional 
representation system. The government of 
the country is the responsibility of the prime 
minister and the cabinet, which is chosen from 
the elected members of the successful party at the 
general election. The role of the president is largely 
ceremonial, although he or she has the duty of 
safeguarding the constitution as well as chairing 
the Commission for the Administration of Justice. 
The island is also subdivided into 68 local councils, 
which form the basis of local government. There 
are no intermediate levels between local and na-
tional. Local councils are responsible for issues 
such as waste collection and the upkeep of roads, 
but do not have the right to raise taxes.

PARTIES & PERSONALITIES

Since independence, Malta has held 11 general 
elections and the two major parties have alter-
nated in one-party governments. The Nationalist 
Party adheres to traditional European Christian 
Democratic ideals, very much along the lines of 
the German CDU; the Labour Party has roughly 
followed the trends of its British counterpart, shift-
ing more towards the centre of the political spec-
trum and adopting a more managerial approach to 
running the country. Divisions between the two 
parties have been deep, and most of the electorate 
has traditionally been closely affiliated to one party 
or the other.

Both parties have strongly influenced the island’s 
economic development. A Labour administration 
governed uninterrupted between 1971 and 1987, 
during which time government played a central role 
in the economy, greatly expanding the public sector 
and social services. When the Nationalist Party was 
elected in 1987, a process of economic liberalisation 
began. The country’s infrastructure was overhauled 
and the state’s role in the economy was reduced. 
Today, both parties adopt pro-businesses stances 
and stress the importance of the private sector in 
creating economic growth and employment.

The most recent elections, held in March 2013, 
were won by the Labour Party, led by Joseph 
Muscat. Lawrence Gonzi, the former prime min-
ister, resigned after the party lost the election and 
Simon Busuttil was elected leader of the opposi-
tion National Party. Since independence, the po-
litical landscape has been dominated by Labour 

Malta’s Labour Party recently returned to power after a 15-year hiatus. Prime Minister 
Joseph Muscat’s rallying call ‘Malta for All’ has ushered in a new political era.

Malta’s Political Leaders
jOSEPH MuSCAT, born on 22 January 1974, is the prime minister of 

Malta and the leader of the Labour Party. Muscat worked as a journalist 
with the Labour Party’s media outlets before entering politics. In 2004, 
he was elected to the European Parliament. In March 2008, Muscat 
announced his candidacy for leadership of the Labour Party to replace 
Alfred Sant, who had resigned after the party’s third consecutive defeat 

in March 2008. Muscat was elected as party leader on 6 June 2008. After 
the Labour Party’s victory in the 2013 general election, he took office as 

prime minister on 11 March.

SIMON BuSuTTIL is the newly elected leader of the Nationalist Party and 
the leader of the opposition. Born on 21 March 1969, he is a lawyer by 
profession. He was elected to the European Parliament in 2004 and 
again in 2009. In 2012 he became Deputy Leader of the Nationalist 
Party, following the resignation of Tonio Borg, and took over as leader 
in May 2013 after former prime minister Lawrence Gonzi did not seek 
re-election following the electoral defeat. 

GOVERNING REPuBLICS

Government Start Prime Minister(s)

Nationalist Party 1962-1971 Giorgio Borg Olivier

Labour Party 1971-1984 Dom Mintoff
 1984-1987 Karmenu Mifsud Bonnici

Nationalist Party 1987-1996 Eddie Fenech Adami

Labour Party 1996-1998 Alfred Sant

Nationalist Party 1998-2004 Eddie Fenech Adami
 2004-2013 Lawrence Gonzi

Labour Party 2013 Joseph Muscat

Creating a 
Lasting Legacy

over

90%
The island has one 
of the highest voter 
turnout rates in the 
Western world.

and the Nationalists. Other attempts to enter the 
political arena, most recently by the Democratic 
Alternative (an environmentalist party established 
in 1989), were all unsuccessful. The Democratic 
Alternative managed to secure only 1.8 per cent 
of the vote and failed to win a seat in parliament. 
Malta’s current president, Marie-Louise Coleiro 
Preca, is a former minister who took office on 4 
April 2014. Coleiro Preca is the youngest person to 
hold the office of President, at the age of 55, and is 
the second woman appointed for the post.

TuRBuLENT TIMES

After years of relative political calm, Malta has 
recently witnessed a long and lively election cam-
paign. Elections were scheduled to take place not 
later than April 2013, however, during the summer 
of 2012, the government, then led by Lawrence 
Gonzi, lost its one-seat parliamentary major-
ity, forcing the prime minister to call elections in 
December 2012 – slightly ahead of schedule – when 
he failed to push through the budget for 2013.
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Despite protecting Malta’s economy from the 
fallout of the European recession and debt crisis, 
the Nationalist Party lost the majority of the elec-
torate’s support, and the Labour Party emerged 
as the clear winner of the March 2013 elections. 
Public desire for change after years of Nationalist 
rule, and the party’s failure to remain in touch with 
the electorate and address issues which affected 
them, including bureaucracy and inefficiency in 
government departments, have been highlighted 
as some of the reasons for the Nationalists’ defeat. 
The Labour Party gained 30,000 more votes with 

its promise of creating a ‘Malta for All’ and now 
has a nine-seat majority in parliament. Joseph 
Muscat’s priority is the implementation of a new 
energy policy and the introduction of anti-cor-
ruption measures. His government also intends 
to strengthen Malta’s competitiveness and has 
promised reforms in health, education and public 
finances. The island also plans to diversify its 
economy further in an effort to establish itself as 
a regional centre for the maritime sector and the 
creative industries, as well as for the development 
of the science and technology sectors.

HIGH VOTER TuRNOuTS

The government’s performance in tackling the 
country’s challenges will be closely monitored. 
Malta’s population is traditionally highly politically 
aware, participating enthusiastically in debates, 
elections and political events. The island has one 
of the highest voter turnout rates in the Western 
world, generally over 90 per cent. The Labour Party 
remained out of power for almost 25 years, apart 
from a 22-month period between 1996 and 1998, 
and as a result, public expectations are high. Malta’s 
new government will need to prove that its reform-
ist and progressive approach can produce results.

GREATER COOPERATION

Malta has always been a haven of stability and re-
sponsible governance. The importance of this image 
has been recognised by successive governments 
which have presented the island as a young country 
looking to establish its identity in a globalised world. 
While political discussion is often heated, both 
parties adhere to democratic principles to a degree 
that other democracies can only envy. Recognising 
that Malta is too small to be divided, its new prime 
minister has announced that he is willing to work 
with anyone who wants to work with him. This 
bodes well for a period of increased consensus. ■

dr. Joseph muscat
Prime Minister

government structure

louis grech
Deputy Prime Minister / Minister for 
European Affairs and Implementation 
of the Electoral Manifesto

dr. george vella
Minister for Foreign Affairs

carmelo abela
Minister for Home Affairs 
and National Security

dr. christian cardona
Minister for the Economy, 
Investment and Small Business

dr. Edward Zammit lewis
Minister for Tourism

Evarist Bartolo
Minister for Education 
and Employment

leo Brincat
Minister for Sustainable 
Development, the Environment 
and Climate Change

Joe mizzi
Minister for Transport 
and Infrastructure

dr. anton refalo
Minister for Gozo

dr. Helena dalli
Minister for Social 
Dialogue, Consumer Affairs 
and Civil Liberties

dr. michael Farrugia
Minister for the Family 
and Social Solidarity

prof. Edward scicluna
Minister for Finance

dr. konrad mizzi
Minister for Energy 
and Health

Mr. chris Fearne
Parliamentary Secretary 
for Health

dr. ian Borg
Parliamentary Secretary for EU 
Presidency 2017 and EU Funds

dr. michael Falzon
Parliamentary Secretary for 
Planning and Simplification of 
Administrative Processes

dr. Justyne caruana
Parliamentary Secretary 
for Rights of Persons with 
Disability and Active Aging

dr. Jose Herrera
Parliamentary Secretary 
for Competitiveness and 
Economic Growth

dr. owen Bonnici
Minister for Justice, Culture 
and Local Government

dr. stefan Bountempo 
Parliamentary Secretary 
for Local Government

chris agius
Parliamentary Secretary 
for Research, Innovation, 
Youth and Sport

roderick galdes
Parliamentary Secretary 
for Agriculture, Fisheries 
and Animal Rights

Marie-louise coleiro Preca
President
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Malta’s new government is determined to 
redefine the country’s foreign policy to 

enable the island to play a greater role in the 
Mediterranean region and beyond. A European 
Union member since 2004, Malta has long main-
tained close political and economic relations with 
many nations, in particular those of North Africa 
and the Middle East, and China. The island’s lo-
cation at the centre of the Mediterranean has for 
centuries accorded it geopolitical and strategic 
importance. With neutrality firmly established 
in the constitution, Malta believes it can bridge 
the ‘diplomatic gap’ between the European Union 
and Arab states, assist in resolving the Israeli-
Palestinian conflict and further cement its rela-
tions with BRIC countries (Brazil, Russia, India 
and China) and with China in particular. In 2017, 
Malta will also hold its first presidency of the 
European Union which will give the island an op-
portunity to influence key EU decisions and set 
the agenda of the 28-nation bloc.

ESTABLISHING RELATIONS

Despite being a small island, Malta has a history 
of involvement in international conflict reso-
lution. It hosted the famous Bush-Gorbachev 
summit in 1989 that ended the Cold War. As a 
neutral country – a status that the island adopted 
after gaining independence from the UK – Malta 
was seen as an ideal venue for talks on building a 
new world order. But Malta not only hosted the 
diplomatic gatherings involving world powers, 
it also pursued the objectives of its own foreign 
policy agenda. Independence was won under a 
Nationalist government; but in the early 1970s the 
Labour Party, under Dom Mintoff, took office and 
governed until 1987 – a period in which the island 
established economic and cultural ties with the 
Arab world, the socialist countries of the Eastern 
Bloc and China. Malta, in 1972, was one of the first 
countries to establish diplomatic relations with the 
People’s Republic of China. At the same time, rela-
tions with Western Europe became cooler.

With the election of the Nationalist Party, led by 
Eddie Fenech Adami, in 1987, Malta’s relations 
with Europe and the West improved greatly. The 
island officially applied for membership of the EU 
in 1990. However, following a change of govern-
ment in October 1996, Malta’s application was 
suspended. It was reactivated when the Nationalist 
Party was re-elected in 1998 after a snap general 
election. A referendum on Malta’s EU membership 
was held in March 2003. The ‘Yes’ camp, led by the 
governing Nationalist Party, won by a comfort-
able 54 per cent; and in May 2004, Malta became a 
member of the European Union.

Mediterranean Revival
Malta is to use its influence at 
the EU top table to re-energise 
and revive the European 
Union’s relationship with its 
Mediterranean neighbours.

cngfotography@gmail.com

Malta’s geostrategic 
position, augmented by its 

EU membership, gives Malta’s 
foreign policy an importance 
which is disproportionate to its 
size and population. Malta’s 
government is duty bound to 
speak out on issues of global 
importance, both in its own right, 
as well as in the international 
fora. Holding the EU presidency 
in 2017 means that Malta will 
be under the spotlight of world 
attention during its spell in office.”

dr. george W. vella
Foreign Minister
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Eu MEMBERSHIP

The cornerstone of Malta’s foreign policy today is 
its EU membership. Despite divisions within the 
country and among political leaders over joining 
Europe, Malta has subsequently achieved cross-
party consensus on EU matters. Now, almost 
10 years after joining the Union, membership is 
regarded as mostly beneficial to Malta, for it has 
opened up new business opportunities and pro-
vided access to EU funds. In December 2007, 
Malta became part of the Schengen area, ena-
bling passport-free travel across national borders, 
and in January 2008 it joined the eurozone. 
The island is also a member of the Council of 
Europe, the United Nations, the Commonwealth 
and the Partnership for Peace, as well as being a 
keen participant in the Euro-Med process. On 
defence matters Malta usually allies itself with its 
fellow neutral EU member states such as Ireland, 
Sweden, Finland and Austria.

The country has also begun to orientate itself 
towards the world’s new rising giants in Asia and 
Latin America, complementing its long history of 
co-operation and trade with the Arab world and 
North Africa. In order to strengthen relations 
with non-EU countries such as the US, India, 
Brazil and China, along with Malta’s non-EU 
Mediterranean neighbours, the new government 
has established two separate ministries: an EU 
Affairs Ministry; and a Foreign Ministry which is 
exclusively responsible for maintaining relations 
with non-EU states.

A FOCuS ON NORTH AFRICA

Malta’s foreign policy was tested during the Arab 
Spring when the long-established regimes of Hosni 
Mubarak in Egypt and Muammar Gaddafi in Libya 
were brought down. During the Libya crisis, initial 
fears were that Malta would be swamped by mili-
tary units and turned into a virtual aircraft carrier 
when NATO established its No-Fly Zone; but the 
country preserved its neutrality admirably while 
maintaining friendly relations with the emerging 
Arab democracies. Having always been an advo-
cate of Mediterranean unity, Malta acted as a me-
diator between parties during the Libyan conflict, 
supporting efforts to find a peaceful solution and 
assisting in evacuating civilians. Now the island 
is strategically positioned to help with the recon-
struction process and the development of infra-
structure in Libya, as well as across North Africa as 
a whole, where new governments are still finding 
their feet. Keen to see stability in the region, Malta 
also offers these countries assistance in bringing 
them closer to the European Union. In addition, 
the island supports the Middle East peace process, 
arguing that Malta could make valuable contribu-
tions as it is small enough not to be considered a 
threat to any one party. 

COMMERCIAL DIPLOMACy

The coming years will also be shaped by Malta’s 
preparations to host the Commonwealth Heads of 
Government Meeting (CHOGM) in 2015 and to 
hold the EU Presidency in 2017. The government 
emphasises that it is not eurosceptic but will stand 
its ground within the Union on issues such as tax 
harmonisation and greater member-state solidar-
ity on migration issues. More emphasis will also be 
placed on commercial diplomacy, with the island 
keen to exploit its foreign contacts for economic 
benefit. Its very own history has taught Malta that 
commerce lies at the roots of diplomacy. Efforts 
to take trade and international business in the 
Mediterranean region a step further are also seen 
as a way to enhance prosperity in neighbouring 
countries which, ultimately, will lead to regional 
stability. ■

10   years
Malta will celebrate 
ten years of EU 
membership in 2014

The Maltese Government 
is committed to making the 

Maltese Presidency one which will 
leave lasting results, both in terms 
of economic growth of EU member 
states and in terms of improving the 
lives of all EU citizens. Our geographic 
location will also play a role and we 
want to bring the Mediterranean 
back on the European agenda.” 

louis grech
Deputy Prime Minister / Minister for 
European Affairs and Implementation 
of the Electoral Manifesto

Malta aims to make the best 
use of EU funds, effectively 

turning them into a strategic tool to 
support infrastructural requirements 
and educational initiatives. We are 
also keen to see more private sector 
companies to benefit from EU funds.“ 

dr. ian Borg
Parliamentary Secretary for EU 
Presidency 2017 and EU funds

Main International Organisations 
Malta is a member of:
•	 Commonwealth	of	Nations
•	 Council	of	Europe	(CE)
•	 5+5	Mediterranean	Dialogue	
•	 Union	for	the	Mediterranean
•	 Euro-Atlantic	Partnership	Council	(EAPC)
•	 European	Union	(EU)
•	 International	Atomic	Energy	Agency	(IAEA)
•	 International	Criminal	Court	(ICCt)
•	 International	Finance	Corporation	(IFC)
•	 International	Labour	Organization	(ILO)
•	 International	Maritime	Organization	(IMO)
•	 International	Monetary	Fund	(IMF)
•	 Organization	for	Security	and	

Cooperation in Europe (OSCE)
•	 Partnership	for	Peace	(PFP)
•	 United	Nations	(UN)
•	World	Health	Organization	(WHO)
•	World	Intellectual	Property	

Organization (WIPO)
•	World	Tourism	Organization	(UNWTO)
•	World	Trade	Organization	(WTO)
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Cashing in on its global appeal: Malta is 
becoming quite the hotspot for financial 
services, life sciences, ICT and advanced 
manufacturing, attracting companies and 
capital from Europe, Asia and the US.

uPSIzING
Small Island, Big Business
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Innovation and competitiveness have been the 
hallmark of Malta’s development strategy for 

the past 20 years. This has encouraged interna-
tional investors to do business in the favour-
able environment created and maintained by the 
Maltese authorities. Investors who have located 
their operations on the island praise the modern 
business infrastructure, excellent telecommunica-
tions, competitive labour costs, the highly skilled 
and educated workforce and the enviable quality of 
life. In seeking new investment, Malta is targeting 
companies that can help to fulfil the country’s eco-
nomic aspirations and strengthen its position as a 
centre for advanced manufacturing, financial and 
maritime services, life sciences and creative indus-
tries. The role played by foreign direct investment 
(FDI) in Malta’s economic development has always 
been a central one, and the country’s ability to 
continue to attract significant levels of investment 
from some of the world’s best-known companies 
will be a critical factor for future economic growth.

CHANGING FDI LANDSCAPE

Malta recognised early on that for a small open 
economy with few natural resources, FDI could 
be an important engine of economic development. 
Faced with the challenge of building up a private 
sector after 150 years of reliance on the British 
forces stationed on the island to keep the economy 
afloat, in the 1960s Malta began setting up labour-
intensive manufacturing businesses in the textile 
and clothing industries and marketing itself for 
mass tourism. Two decades ago, the country took 
a strategic decision to transform its economy by 
shifting the focus away from low-cost manufac-
turing and package tourism to knowledge-based 
industries and high-end manufacturing in order 
to keep up with global developments and remain 
competitive as an investment location.

beSmart meet here

WORK leaRn play

call: +356 2164 6666
malta.smartcity.ae

Modular office space  |  Meeting and conferencing facilities  |  Ample parking  

|  Assured business continuity  |  State-of-the-art ICT infrastructure  |  Power 

redundancy on multiple levels  |  Enhanced 24/7 security and safe access  

|  Intelligent Building Management Systems  |  LEED certified environmental 

sustainability  |  Energy cost savings  |  Huge networking potential  |  Dining and 

leisure facilities  |  Onsite medical center  |  Prestigious corporate address  |  Sea views 

OPEN FOR INVESTMENT

Virtually all economic sectors are open for FDI, 
and it is hard to envisage Malta’s economic success 
story without the presence of foreign investors. 
Political stability and a solid legal system make 
investing in Malta attractive and safe. As home to 
a major international financial services sector, the 
country has one of the most developed business 
infrastructures in the world, offering investors a 
state-of-the-art IT and telecoms network, a highly 
skilled and English-speaking workforce, and a 
competitive operating environment. With its 
relatively small but innovative population, Malta 
sees the following services as major engines for 
growth in the future: financial, medical, bio-tech, 
pharmaceutical, film, maritime, aviation, eBusi-
ness, eGaming, ICT and digital media.

INVESTMENT MAGNET

In recent years, the island has attracted invest-
ment across a wide range of economic activities, 
including financial services, digital gaming, high-
end manufacturing and aircraft maintenance. At 
the end of 2013, FDI was estimated at €9.6 billion, 
down from €11.4 billion at the end of June 2013. 
Malta’s key source for FDI is the EU, with €6.4 
billion, or 66.2 per cent of the total. Much of the 
FDI goes into Malta’s financial sector. In fact, fi-
nancial and insurance activities account for over 
70 per cent of total FDI stock. Malta’s outward 
FDI was estimated at €1.1 billion, of which some 
50 per cent was invested in the EU.

MuLTINATIONALS & SPECIALIST

Some 250 FDI companies operate in Malta.  
German toy manufacturer Playmobil and 
French-Italian electronics manufacturer ST 

Malta is attractive to 
foreign investors due 

to its geographical position, a 
highly skilled workforce with the 
readiness to learn and train as 
well as language abilities, high 
level of productivity and political 
stability. Yet there were policies 
which hindered investment as 
well, but we have already started 
to address these. We are focused 
on improving the business 
environment by pledging to reduce 
red tape and lower utility tariffs.”

dr. christian cardona
Minister for the Economy, 
Investment and Small Business

Financial and 
insurance activities 
account for over

70%
of Malta’s 
FDI stock.
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Microelectronics were among the first to arrive in 
the 1970s and 1980s. In more recent times, 
German heavyweight Lufthansa Technik chose 
the island as a location for a multi-million euro 
aircraft maintenance centre, and was followed by 
Swiss-based aircraft maintenance company SR 
Technics. Malta’s pharma and biotech sector has 
attracted a host of companies, including Actavis 
and the Arrow Pharmaceutical Group, both 
owned by US-headquartered drug giant Watson 
Pharmaceuticals.

With finance accounting for the lion’s share of FDI 
in Malta, it comes as no surprise that internation-
al banks such as Deutsche Bank, HSBC and Banif 
Bank, and insurance companies like Munich Re, 
Aon and Marsh have set up operations in Malta. 
Fund administrators Amicorp, Citco, TMF and 
Custom House are also present on the island, 
as well as a selection of Fortune 100 companies 
that have structured financial operations in the 
country. Malta’s IT sector has probably attracted 
the largest number of companies. In addition to 
software developers like Uniblue, many eGaming 
companies have chosen Malta because it was the 
first EU country to regulate online gaming.

STAyING AHEAD

A total of 36 new investment projects have been 
approved in 2013, while Malta Enterprise ap-
proved 17 new projects in the first six months 
of 2014. Together they are expected to create 
some 2,000 jobs in the next years. Never one 
to rest on its laurels, Malta is seeking to widen 
and expand a number of economic sectors and 
push them into the investment world’s limelight. 
While already a major player in the eGaming 
sector, Malta is now focusing on digital games 
development and the wider creative industries. 
Providing research and development incentives, 
information security and intellectual property 
rights, Malta has also begun to exploit its ad-
vantages as a base for science and technology 
companies, aiming to attract a diverse range 
of biotech firms, IT start-ups and corporations 
engaged in other knowledge-intensive activities. 
Having built up Europe’s largest maritime reg-
ister, the island is now placing an emphasis on 
the wider maritime industry. Plans to develop a 
Maritime Services Park are aimed at attracting 
foreign and local investment into this lucrative 
industry.

Target Sectors
Malta offers specific incentives aimed 
at encouraging activities in niche 
industries, particularly in the following 
growth-targeted sectors.

Financial Services
Financial services already constitute one of the most significant 
economic drivers, offering investors a stringent yet flexible operating 
environment within the eurozone in banking, financial planning, fund 
administration and management, as well as insurance and pensions. 

Maritime
Malta boasts the largest fleet in the EU, and merchant shipping, ship 
management and registration, yachting/superyachting services, 
yachting crew training and ship repair services support this 
industry. The island is also keen to attract more service providers 
and is seeking to develop a multi-faceted maritime park. 

Aviation
Already a major player in the maintenance, repair and overhaul 
sector, new legislation has enhanced Malta’s international reputation 
as a centre for aircraft registration, finance and leasing business. 

Creative Industries
Malta offers one of the most progressive IT environments. Investment 
in information and communications technology, digital media, 
design, arts and crafts, gaming and online gaming, as well as film 
editing and production have been identified as growth sectors. 

Tourism
Investment is channelled into special-interest areas such as cultural 
and eco-tourism, educational tourism, and short-duration conference 
services – as well as increasing Malta’s role as a cruise ship destination.

Advanced Manufacturing
Malta’s manufacturing sector has shifted from a low-value industry to one 
that is technology-based, with high-value-added activities, encompassing 
aircraft modification and engineering services, amongst others.

International Educational Services
Already a popular location for English-language schools, 
Malta wants to build on this potential and encourage 
investment in educational and learning centres.

Life Sciences/ Health Services
These represent an important cornerstone of Malta’s economy, 
and further investment in areas such as pharmaceuticals, 
health tourism and rehabilitation care will be welcomed.  

SPREADING THE MESSAGE

Leading the way in attracting foreign investment to 
the island is Malta Enterprise. The agency is armed 
with an attractive package of incentives which in-
cludes soft loans, investment allowances, training 
grants, tax incentives and the provision of ready-
built specialised factory space. Malta has intro-
duced a wide range of incentives related to R&D 
which have attracted investment to this area. While 
incentives are important elements, Malta’s attrac-
tiveness for FDI is underpinned by its location and 
the ease of access that it offers into surrounding 
markets.

Situated two to three hours by air from Europe’s 
major cities and well connected to other parts of 
the world, Malta’s EU membership provides com-
panies with access to the Union’s massive internal 
market of over 500 million people. At the same 
time, the country has sought to promote itself ac-
tively in overseas and developing markets and is an 
ideal jumping-off point for accessing the growing 
markets of the region. The island’s proximity to, 
and cultural links with, Libya, Egypt and Tunisia, 
and with the Middle East in general, are enhancing 
Malta’s role as a hub for trading, distribution and 
marketing for international operations in Southern 
Europe and North Africa.

CREATING CLuSTERS

Malta’s approach places a strong emphasis 
on meeting the requirements of the knowledge 
economy through the creation of clusters of related 
activities. It already boasts 10 industrial parks and 
is now focusing on the provision of sector-specific 
infrastructure and the associated value chains. A 
cluster development dedicated to the aerospace 
industry, the Safi Aviation Park, has already been 
completed, and some €35 million is being in-
vested in the Life Sciences Park, a biotech park 
that will provide laboratory space to life sciences 
companies. A Dubai-style IT and media village, 
SmartCity Malta, is also under development. It 
constitutes Malta’s largest-ever single foreign direct 
investment, with Dubai’s Tecom, developers and 
operators of Dubai Internet City, initially invest-
ing US$300 million (€224 million) in developing 
it. The first building was opened in 2010, another 
block was completed in the autumn of 2013 and 
contract completion is scheduled for 2021.

TALENT APPEAL

Foreign companies based in Malta comment fa-
vourably on their experiences with the local em-
ployees in terms of productivity, profitability, 
dependability and rapid response times. Indeed, 
Malta’s flexible, highly trained and multilingual 

SELECTED FDI COMPANIES IN MALTA

250
FDI companies 
operate in Malta.

During the last years, we 
have witnessed migration 

shifts to mainland Malta due to the 
lack of employment possibilities 
in Gozo. Youths are opting to work 
and live in Malta. Our objective 
within this regard is to design the 
right incentives for people and 
investors to invest in Gozo. Gozo is 
an open avenue for the attraction 
of foreign direct investment in 
transport, tourism, manufacturing 
and services amongst others." 

dr. anton refalo
Minister for Gozo



49Country Report MALTA 2014/2015

Industry & Manufacturing

48 Country Report MALTA 2014/2015

Foreign Direct Investment

The quest for cost-competitive and high-qual-
ity production has drawn manufacturers’ at-

tention to the Maltese Islands for many decades. 
While the numbers employed in industry have 
diminished over the years, coinciding with the 
emergence of other sectors, what defines Maltese 
manufacturing more than anything else is its atti-
tude to change. Over the past years, the sector has 
undergone a strategic transformation from large-
scale production for mass markets to exclusive-
ness, added value and the focus on well-targeted 
niche markets. Today, the island offers a prime 
location for companies specialising in high-tech-
nology products in areas such as electronics or 
precision engineering, as well as capital-intensive 
sectors such as life sciences and aircraft mainte-
nance. Malta has attracted world-leading compa-
nies and high inflows of foreign direct investment 
(FDI) into its manufacturing sector. The ability to 
diversify further into activities such as high-tech 

and clean-tech will determine Malta’s manufactur-
ing success into the future.

A STORy OF CHANGE

Malta’s manufacturing sector offers a fine case 
study of systematic change. In its early days most 
of the activity was locally oriented and primarily 
revolved around the food, beverages and furniture 
sectors. Immediately after gaining independence 
from Britain, Malta sold itself as a low-cost manu-
facturing base for foreign firms with easy access 
to export markets. Cheap labour and tax incen-
tives attracted international investors. German 
toy manufacturer Playmobil and UK packaging 
specialist Toly were among the first companies to 
open plants on the island. Textile, leather, plastic 
and tobacco producers followed, and together 
over the subsequent three decades they employed 
thousands of people. While the 1990s saw elec-

We believe in our 
manufacturing sector 

and are convinced that the 
sector can expand. We aim 
to attract manufacturing 
operations that produce high 
value added products." 

dr. christian cardona
Minister for the Economy, 
Investment and Small Business

Tipping the balance: Malta’s industrial might lays in the 
outsized contribution its computer-savvy factory workers 
offer as a vital source of innovation and competitiveness. 

Making it in Malta

“Malta’s 
strategic 
location, legal 
framework, 
sound 
regulatory 
regime and 

competitive cost of doing business 
are key advantages that make 
Malta attractive for FDI. We see 
great potential for Malta to act 
as a hub for back office work, 
logistics, and other services to the 
North African and other markets 
outside Europe. Opportunities 
also exist for growth in Malta's 
financial services sector and the 
current ICT/eGaming offering. ”

ronald attard
Country Managing Partner, EY Malta

“By the end 
of this decade 
Malta will be 
a significant 
international 
hub in a number 
of excellence-

driven high value-added sectors. 
We will make this happen in two 
ways. Firstly by ensuring the right 
conditions in terms of physical 
and institutional infrastructure 
on the one hand, and a qualitative 
leap forward in education and 
training on the other. Secondly 
by pursuing our foreign direct 
investment targets precisely 
and intelligently. We are already 
focusing on key innovative players 
in, for example, the life sciences.”

prof. mario vella
Chairman, Malta Enterprise

FDI SOuRCES

(Stock Position as of 2013)

Total FDI: €9.6 billion

Eu 27: 
€6.4 billion, of which

Non Eu: 
€3.2 billion, of which

netherlands
€458 million

luxembourg
€2.9 billion

other European countries
€163 million

africa
€318 million

america
€302 million

asia
€736 million

australia & oceania
€1.7 billion

workforce is the country’s most valuable asset, 
with wages below the Western European average. 
Maltese workers are well educated and qualified, as 
a result of recognition on the part of the Maltese 
authorities that higher value-added products 
require better and more flexible workforce skills. 
The authorities have encouraged students to take 
up technology-related subjects, particularly at ter-
tiary level. Combined with competitive personal 
tax rates, and an overall high quality of life that 
comes with the Mediterranean environment, com-
panies find Malta a particularly attractive place to 
assign personnel with highly specialised or expert 
skills who cannot be sourced locally.

ENCOuRAGING FDI THROuGH PuBLIC-
PRIVATE PARTNERSHIPS

The island is keen to direct future foreign capital 
into infrastructure-related projects. Public-private-
partnerships (PPPs) are seen as essential for en-
couraging FDI. Sectors such as energy, waste and 
transport may be developed on a PPP basis. In ad-
dition to the development of infrastructure, the oil 
and gas sector has been singled out as an opportu-
nity area, both in terms of offshore exploration and 
the provision of services to oil companies, drilling 
contractors and pipe-laying firms based in Malta. 
With a host of other sectors, among them educa-

tion and health, offering similar opportunities for 
investment, Malta welcomes any foreign compa-
nies wishing to set up on the island.

Attracting FDI from non-EU countries will be 
Malta’s biggest challenge. Traditionally Europe has 
been its core market for FDI. However, given the 
severity of Europe’s debt crisis, broadening Malta’s 
geographical investor base and attracting capital 
from outside Europe, specifically from growth 
markets in Latin America and Asia, will be crucial 
if FDI inflows are to be sustained. The first encour-
aging signs in this direction were reported for the 
first six months of 2013 when non-EU countries 
were the largest contributors to FDI flows in Malta.

GROWTH PROSPECTS

Despite the global decline in investment caused by 
the international recession, Malta has been suc-
cessful in sustaining steady inflows of foreign direct 
investment over the past few years. This bodes well 
for the island’s future performance in attracting 
FDI. Now also targeting investment in sectors such 
as creative industries, sciences and technologies, 
the path for the years ahead has already been laid. 
The island is confident that it has found the right 
niches to compete in for global investment on a 
level playing field. ■

austria
€1.2 billion
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FuLL SuPPORT

Manufacturing is seen as critical to the is-
land’s ability to build a balanced economy. The 
government has introduced business-friendly 
policies and invested heavily in infrastructure to 
support the high-performance industries locat-
ing to Malta. A full package of incentives, ranging 
from fiscal benefits to the provision of custom-
built specialised factory space, is offered by Malta 
Enterprise, the agency responsible for attracting 
foreign investment. The government has also in-
tervened repeatedly to help the sector weather 
economic difficulties. Rapid and non-bureaucrat-
ic assistance for struggling companies during the 
last recession helped to avoid worker lay-offs and 
paved the way for fresh investment after the crisis. 
Malta’s credentials as a manufacturing base have 
also been built on the island’s excellent transport 
and logistics links. Parts manufactured in other, 
cheaper locations can easily be imported, assem-
bled or processed in Malta and then exported to 
the nearby markets of Europe and Africa.

PRODuCTIVE & PROFICIENT

To target investment from niche market leaders 
and high-tech specialist producers, Malta has 
consistently invested in education. Top quality 
manpower is today the hard currency of its 
modern, streamlined, manufacturing indus-
try. The University of Malta offers degree pro-
grammes through the faculties of science, engi-
neering and medicine, and the island’s vocational 
college MCAST offers training in electrical and 
electronic engineering, among other courses. And 
while the wage bill has been rising in recent years, 
salaries in Malta are still half of the EU average. 
Investors also cite productivity, dependability and 
the ability to innovate and assimilate new skills as 
the island’s most valuable asset.

Malta’s manufacturing plants benefit greatly from 
being part of a manufacturing cluster, with spe-
cialised suppliers and a large pool of workers with 
the right skills close at hand. With ambitions to 

“Political 
stability, 
together with an 
effective current 
legislative 
framework, 
remains a key 

strength for setting up operations 
in Malta. However, Malta now 
competes against countries that 
have been through the crisis 
and are now re-organising and 
becoming leaner, thus having spare 
capacities and labour oversupply. 
The main challenge for the country 
will be sustaining competitiveness 
by reducing pressures on the 
overall cost of manufacturing.”

Matthias Fauser
Chairman of the Manufacturers 
and other Industries Economic 
Group at the Malta Chamber 
of Commerce and Industry

“Manufacturing 
has deep roots 
in the Maltese 
economy. 
Over the past 
years, the 
sector moved 

up the value chain, underpinned 
by the availability of a skilled 
workforce required for the 
manufacture of high value-added 
products. World-class products 
are today designed, tested and 
manufactured in Malta.”

mario galea
Chief Officer - Investment 
Promotion, Malta Enterprise

“Malta’s strong 
engineering 
tradition 
together with 
an excellent 
infrastructure 
to carry 

out business, a multi skilled 
and flexible workforce coupled 
with stable industrial relations 
and a responsive and adaptive 
educational system are just 
some of the key strengths this 
country has. Looking ahead, 
engineering will continue to be an 
area of growth potential together 
with life sciences, health, bio-
technology and pharmaceuticals, 
IT and financial services.”

Joshua Zammit
CEO, Malta Industrial Parks 

further develop a number of new areas, the island 
is revamping its industrial parks and construct-
ing a €35-million biotechnology park aimed at 
attracting more life sciences companies. A cluster 
development dedicated to the aviation industry, 
the Safi Aviation Park, already hosts several com-
panies involved in the maintenance, repair and 
overhaul of aircraft, engines and components.

CHALLENGES & OPPORTuNITIES

Challenging the competitiveness of the island’s 
manufacturing sector is the high cost of energy, 
one of the highest in the EU. Companies report 
that the energy bill of their Malta operations is 
double those in other countries. However, when 
labour costs, industrial rentals and taxes are fac-
tored in, Malta becomes much more competi-
tive. In addition, the government has promised 
to reduce energy tariffs significantly from 2014 
onwards by shifting electricity generation from 
oil to natural gas, and extending the country’s 
generation capacity.

New areas of opportunity have also been identi-
fied to strengthen the sector’s competitiveness. 
The island’s authorities believe in the potential 
to form new clusters in high-tech and clean-tech 
industries. The main sectors are energy efficiency, 
renewable energy, water treatment as well as waste 
and recycling. In recent years, Malta has also in-
troduced many funds and incentives related to re-
search and development, administered by Malta 
Enterprise and the Malta Council for Science and 
Technology.

A FOCuS ON INNOVATION

The long-term goal is to reinforce and widen 
Malta’s high-value manufacturing cluster by de-
veloping an international standing not only as 
a production base but also as a test-bed for in-
novation. To achieve this, the government is 
encouraging research, development and innova-
tion activities, while ensuring that the right skills 
are in place to keep up with the breakneck pace 
of change in the development of global manu-
facturing processes and technologies. Equally 
important for the future of Malta’s manufactur-
ing sector will be its ability to continue to attract 
foreign investment. But with rising labour and 
transport costs in Asia, as well as quality control 
concerns there, Malta is luring foreign companies 
with a unique set of advantages. By marrying a 
still relatively inexpensive and business-friendly 
environment, proximity to major European and 
North African markets and a skilled workforce, 
the island believes it can stand up to intense 
global competition. ■

Special Manufacturing 
Strengths

Pharmaceuticals

Medical devices

Precision engineering

Semiconductor and electronic 
component manufacturing

Food products

Pulp, Paper, Products, 
Publishing and Printing

tronic and engineering companies expanding their 
operations into Malta, it became apparent that the 
challenges of globalisation and the rise of lower-
cost locations in Asia required a complete rethink 
of the island’s manufacturing industry. In order to 
maintain its competitive edge, Malta moved away 
from labour-intensive industries and encouraged 
companies to focus on high-value-added activities.

MANuFACTuRING LANDSCAPE

Today, Maltese goods increasingly compete with 
sophisticated products in international markets, 
and the island has attracted businesses from high-
er-value-added and knowledge-based industries 
that include pharmaceuticals, mechanical engi-
neering, electronics, maritime products, biomedi-
cal equipment, as well as packaging and security 
systems. Malta’s manufacturing sector contributes 
13 per cent of the whole value added to the Maltese 
economy, and it employs approximately 24,000 
people, around 15 per cent of the island’s labour 
force. The two strongest segments of the manu-
facturing sector are electronics and the food and 
beverage industry, followed by activities such as 
precision engineering and pharmaceuticals – the 
latter, in particular, has blossomed in recent years. 
Pharma companies are mainly producing gener-
ics and taking advantage of the Bolar Exemption 
that allows development work of pharmaceuticals 
before patent expiry.

FOREIGN AND LOCAL PLAyERS

There are some 3,000 manufacturing and distri-
bution companies in Malta, most of them small 
and medium-sized enterprises (SMEs). The sector 
predominantly consists of locally owned firms 
operating alongside a small number of relatively 
large foreign-owned export-oriented subsidiaries 
of multinationals. Many small manufacturers also 
work as sub-contractors and produce parts and 
components for the island’s larger players. The 

French-Italian multinational electronics and 
semiconductor producer ST Microelectronics 
is the country’s largest manufacturer. Other 

important players include the engineering group 
Trelleborg, packaging specialists Toly Products and 
toy manufacturer Playmobil. Generics manufac-
turer Actavis and the Medichem Group are some 
of the key names in the pharma sector. Aircraft 
maintenance is headed by Lufthansa Technik and 
SR Technics, which have established operations on 
the island. Indigenous companies producing for 
local and export markets are mainly found in the 
food and beverage industry, where the largest en-
terprises are Magro Brothers, Farsons and Foster 
Clark.

A CLOSE BASE

FDI continues to play an important role in Malta’s 
manufacturing sector in order to import advanced 
technology, knowledge and expertise. In 2013, the 
manufacturing sector has actually been the largest 
contributor to FDI inflows. As companies are start-
ing to favour a ‘build-it-here, sell-it-here’ model 
that enables them to respond with speed and agility 
to customers’ increasing demands for customised 
products and streamlined finish, Malta is seen as 
the perfect base. The island offers lower costs than 
continental Europe, but an equally skilled and 
educated workforce. Most foreign manufactur-
ers are from Europe and, with over 50 companies, 
Germany is a key partner for the manufacturing 
sector. For years, Malta was considered only as a 
base for production. But now the government is 
encouraging companies to relocate functions such 
as research and development, as well as marketing 
and sales, to the country. The island also boasts a 
number of good examples of industries that have 
successfully reinvented themselves. While the 
large-scale textile and furniture industries have 
been progressively downsized in view of their tra-
ditional reliance on cheap labour, companies in 
this sector have moved into smaller niche markets. 
They now serve, for instance, the aviation and the 
shipping industries, supporting the refurbishment 
of private aircraft and super-yachts. Aviation in 
itself is also increasing in importance, and Malta 
is keen to attract manufacturers of aircraft compo-
nents to the island.
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Malta’s life sciences industry is young but is 
expected to grow at a fast pace. Having at-

tracted some of the world’s leading pharmaceuti-
cal companies to establish plants on the island, the 
country is now aiming to position itself as a hub 
for life sciences. Backed by a multi-million invest-
ment in infrastructure and lab facilities, Malta is 
targeting specialist drug developers and start-up 
biotech companies to establish their research and 
development units on the island. The country’s key 
attraction is its ability to offer not only world-class 
facilities but also direct collaboration with the is-
land’s university researchers and National Health 
Service. Malta’s life sciences community promises 
productive industry partnerships that feed innova-
tion and scientific advancement, and support the 
commercialisation of discoveries.

GENERICS SuPPLIER

One of the first scientists to leave a mark on Malta’s 
history was Sir Temi Zammit. His 1905 discovery 
of a bacterium in goat’s milk as the source for a 
highly contagious disease, today known as brucel-

losis or Malta fever, led to the almost total eradi-
cation of the disease in the developed world. In 
modern times, the generics pharmaceutical sector, 
while not even 15 years old, has been one of the 
island’s major success stories. Pharmaceuticals 
were classified as a priority sector for the economy 
as part of Malta’s plan to move manufacturing 
into higher-value-added activities. The industry 
quickly became one of the fastest-growing produc-
tive business sectors and has attracted many global 
leaders. They came initially to take advantage of 
the country’s legal framework that allows the de-
velopment of generic drugs in advanced-patent 
expiry, known as the Bolar Exemption. Because of 
this legislation, generic manufacturers can conduct 
research and trials on drugs before the patents 
expire. While the generics manufacturing industry 
has provided the bedrock for Malta’s research and 
development capabilities, the industry recognised 
that for the sector to grow and prosper it needed 
to move further up the value chain where it could 
carve out a niche as a location for specialist drug 
developers, manufacturers of medical devices and 
start-up biotech companies.

A NEW AMBITION

The young industry is already making its presence 
felt, employing some 1,000 people – most of them 
work with the pharmaceutical companies – and 
producing exports worth over €250 million, up 
from €56 million euro in 2005. With the estab-
lishment of a biotech park, Malta is now making 
a long-term commitment to support the growth 
and development of start-ups and smaller biotech 
firms. It typically takes about 15 years and costs up 
to €600 million to bring a new drug discovery to 
market. While big pharma increasingly outsource 
development functions and invest in promising 
start-ups, rather than performing studies and drug 
development of their own, Malta sees an opportu-
nity to cooperate with industry leaders and accel-
erate the growth of young life science companies.

GROWING CLuSTER

Some 20 pharma companies have already chosen 
to set up in Malta. These include the Actavis 
Group and Arrow Pharmaceuticals, both owned 
by industry-giant Watson Pharmaceuticals, 
Siegfried Holdings from Switzerland, the Spanish 
Medichem Group, Amino Chemicals of Italy and 
the Indian generics manufacturer Aurobindo. 
But generic producers have not remained the 
only protagonists of the sector. German company 
Metallform produces precision medical instru-
ments, while Cardinal Health provides the indus-
try with a broad set of healthcare products and 
services, and Swiss drugmaker Novartis based 
its regional sales and marketing office in Malta. 
Malta’s research base is also under development: 
having already registered some 40 patents, the 
Institute of Cellular Pharmacology is regarded 
as a trailblazer in cellular and molecular biology, 
producing vegetal extracts for human and animal 
use for the pharmaceutical, cosmetics and vet-
erinary industries. Concurrently, the research 

facilities at the University of Malta have been up-
graded.

RESEARCH & TESTING CENTRE

While more generic companies and big pharma 
are welcome to set up in Malta, the island is con-
vinced that small and medium-sized research 
companies and developers will be able to draw 
the greatest benefits from the new biotech 
park. Strategically positioned close to key stak 
holders in the industry, the state hospital and 
university, the Life Sciences Park is targeted for 
completion in 2015. The €35-million centre, 
co-financed through the European Regional 
Development Fund, will occupy 11,000 square 
metres and host research laboratories in medicine, 
genetics and biotechnology. The Life Sciences Park 
will also include an incubation centre to support 
start-up companies and will encompass the whole 
innovation life-cycle and supply-chain process for 
companies specialising in life sciences. The centre 
is expected to attract foreign direct investment and 
sustain the further development of Malta’s home-
grown life sciences community, providing a new 
base for research institutes, technological firms, 
and educational and medical training institutes.

Malta ramps up its efforts to attract 
life sciences companies with 
promises of a cutting-edge research 
environment and a major investment 
in state-of-the-art facilities. INNOvAT  ONA SPIRIT OF

I am convinced that research 
and innovation (R&I) must 

be at the heart or our knowledge 
economy. To reach our target of 
allocating 2 per cent of GDP to 
R&I by 2020, we are implementing 
innovation-friendly measures, 
including infrastructure investment 
and the expansion of funding 
opportunities. Many firms today look 
globally when they invest in R&I, and 
Malta with its central geographical 
location and English language 
offers an interesting proposition.”

chris agius
Parliamentary Secretary for Research, 
Innovation, Youth and Sports

We consider research and 
innovation as crucial to 

our economic competitiveness. 
There is strong interest from 
potential investors in setting up 
shop at our life sciences park 
and we expect the first tenants 
to move in by the end of 2014.” 

dr. christian cardona
Minister for the Economy, 
Investment and Small Business
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The country also targets foreign companies wishing 
to expand existing operations. The island’s cost base, 
which is lower than in biotech hubs in Switzerland, 
Ireland or the UK, makes it more affordable to 
pursue a new idea. In addition, Malta is ideally suited 
for non-EU firms and scientists as an entry point to 
the EU, offering them the possibility of operating 
in a state-of-the-art environment with reduced up-
front investments. The island also emphasises that 
the Park will provide a functional environment both 
for research companies and for firms that offer in-
spection and verification. This includes testing and 
certification services, such as checking the condition 
and weight of traded goods at transshipment, as well 
as confirming the quality and compliance of prod-
ucts with regulatory standards.

SuPPORTING GROWTH

Malta Enterprise is the government agency 
charged with establishing and managing the de-
velopment of Malta’s life sciences industry, as well 
as overseeing the successful development of the 
Life Sciences Park. Offering players that come 
to the island financial support and loan guaran-
tees, as well as logistical and workforce training 
assistance, Malta Enterprise is instrumental in 
the success of attracting foreign companies to 
the island. Service providers in Malta also offer 
biotech firms support in managing their patent 
portfolios, including assistance in filing patent ap-
plications in multiple jurisdictions as well as tax 
exemptions on patent income.

SCIENCE EDuCATION

The growth of this sector would not have been pos-
sible had the island not built up a workforce with 
an ideal mix of technical and managerial skills to 
support it. University-educated chemistry gradu-
ates, as well as a selection of highly trained person-
nel experienced in operating sophisticated, high-
precision machinery, are available to the industry. 

In addition, the fact that the Maltese are bilingual 
(Maltese and English) means that local person-
nel are able to prepare scientific documents and 
laboratory reports to the standards required by 
the industry. Malta also aims to further leverage 
its human capacity to become a centre for higher-
value-added production and research. Growth in 
the number of R&D personnel has so far remained 
below the average seen in other EU economies, and 
only a fraction of the 2,000 students graduating 
from the University of Malta every year specialise 
in sciences. However, students are now being en-
couraged to take up sector-related subjects at both 
the university and the island’s vocational college, 
MCAST, where strong efforts are being made to 
ensure collaboration between the institutes and 
the industry in order to develop specific training 
programmes.

A LEVEL PLAyING FIELD

Retaining skilled personnel is one of the challenges 
the sector faces: higher wages, a more developed 
commercialisation infrastructure and research 
opportunities abroad have kept Malta’s brightest 
away from the island in recent years. However, a 
research community is beginning to emerge in 
Malta, and the recent infrastructural investments 
are shaping a unique ecosystem that will allow it 
to compete on a higher level. It is the government’s 
aim to increase its spending on research and inno-
vation to 2 per cent by 2020, up from 0.72 per cent 
today. Attracting foreign companies and scientists 
will remain the key factor in determining Malta’s 
success in the years to come. The Life Sciences Park 
could be Malta’s golden ticket as it promises to fa-
cilitate national and international co-operation 
between the government and the private sector, as 
well as partnerships among sector companies.

HOME OF DISCOVERIES

Malta is striving to follow in the footsteps of coun-
tries such as Ireland, South Korea and Singapore, 
which have made huge gains in pharmaceutical 
manufacturing and R&D thanks to the implemen-
tation of government-led initiatives. There is tre-
mendous growth potential for the sector globally 
as a result of an ageing population and an increase 
in chronic illnesses. By creating modern facilities 
for researchers and a supportive environment that 
offers assistance in commercialising ideas, Malta is 
hoping to position itself as a significant player on the 
life sciences stage. Expected synergies resulting from 
the collaboration of the private sector and Malta’s 
state general hospital and university also point to an 
emerging environment for many kinds of research 
and development activities, making the country part 
of a global network of discovery and innovation. ■

“Malta has 
been investing 
for the past 25 
years to attract 
generic pharma 
companies and 
has all the right 

ingredients to attract life sciences 
companies developing research 
to Malta. We have a sound, 
reliable regulatory framework 
and the industry is determined 
to keep the high standards that 
have been our driving force.”

Franco azzopardi
Chairman & CEO, Express Group

“With the 
construction 
of the life 
sciences 
centre, we 
are seeking to 
attract activities 

such as analytical services, clinical 
testing and reporting of NCEs 
and generics biopharmaceutics, 
screening diagnostics, 
gene sequencing as well as 
medicalimaging and cyclotron 
radionuclide production for PET 
screening to name just a few.”
 
mario galea
Chief Officer - Investment 
Promotion

“Malta’s 
success in the 
life science 
sector must 
be a starting 
point for any 
future growth 

opportunities: the so-called 
‘Malta package’, including a 
committed workforce, high 
quality of manufacturing and a 
sustainable cost structure, has 
to be kept alive in order to attract 
more generics manufacturers, 
as well as originator and 
biopharma business.”
 
vittorio giromini
General Manager, Siegfried Malta

Siegfried combines professionalism with passion
Our professionalism plays a pivotal role in your project from start to fi nish, ensuring 
that besides excellence in project management and absolute reliability, you profi t from
a broad range of technical capabilities and capacities along the value-chain. Creating
and manufacturing formulations is our passion. You can expect us to offer the
relevant expertise & know-how at each step of your project, coupled with a keen
enthusiasm.

Expect more with Siegfried as your preferred partner.

Professionalism + Passion

Siegfried Malta Ltd
HHF070 Hal Far Industrial Estate, Hal Far BBG 3000
T +41 62 746 1111, F +41 62 746 1204, info@siegfried.ch
www.siegfried.ch
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COLOuRFuL HISTORy

The origins of banking in Malta can be traced back 
to the times of the Knights of St John, though more 
rapid development took place much later on under 
British rule. In 1809, English merchants founded the 
Banco Anglo-Maltese, while the Banco di Malta was 
established three years later in 1812. In the second 
half of the 19th century, the Anglo-Egyptian Bank 
started operating in Malta, and through a series 
of mergers and acquisitions this became Barclay’s 
Bank DCO (Dominion, Colonial and Overseas). A 
number of smaller Maltese-owned banks were also 
established, and some of these eventually merged to 
become the National Bank of Malta. In the 1970s 
Barclay’s and the National Bank were nationalised. 
Barclay’s was renamed Mid-Med Bank, which later 
became HSBC, while Bank of Valletta took over 
the assets of the National Bank. With the desire to 
establish Malta as a centre for financial services in 
the late 1980s and 1990s, the gates for private sector 
investment, local and foreign, were opened again. 
EU membership in 2004 proved to be another im-

Nowhere is Malta’s newfound confidence more visible 
than in its banks which continue to be strongly capitalised 
and have emerged as an example of best practice.

A TIME TO

sTand Tall
While many European banks suffer hango-

vers from the financial crisis and continued 
shockwaves inside the eurozone, Malta’s banking 
sector has never looked stronger. It suffered no sys-
temic shocks or banking failures, and the island’s 
banks are ranked among the safest and best-run 
financial institutions in the EU. Conservative in-
vestment policies and a stable deposit base are 
seen as the key reasons for the sector’s continued 
robustness. Although international banking busi-
ness has been attracted to Malta, there is a clear 
separation between that and domestic banking 
activity, with almost no spillover into the domes-
tic economy. With ‘boring’ banking once again in 
fashion and more clients seeking the security of re-
liable banking institutions, an emphasis on caution 
and prudential oversight is regarded as essential 
to avoid future shocks. Credit exposure, primar-
ily to the property market, has been identified as 
the main risk for Malta’s retail banks, but measures 
have been put in place to avoid jeopardizing the 
health of the sector.

Bank of Valletta has contributed to the 
economic development of Malta for the past 
two centuries. Today we actively endorse the 
nation’s drive and ambition to transform itself 
into a centre for financial excellence.

With a well-developed network of 
correspondent banks and representative 
offices, we have the infrastructure and 
expertise to manage corporate banking for 
companies registered across international 
jurisdictions.

Being firm believers that economic 
achievement does not subsist on its own, 
we have pledged our commitment to our 
country to aim towards success while acting 
responsibly towards the society within which 
we operate. 

At Bank of Valletta we aspire to exceed 
customer expectations by offering a trusted, 
genuine and truly caring service, adding 
value every time we connect.

Your success is our goal.

your financial services 
provider in Malta

Issued by Bank of Valletta p.l.c. 58, Zachary Street, Valletta VLT 1130 - Malta

Bank of Valletta p.l.c. is licensed to conduct investment services 
business and to provide trustee services by the Malta Financial 
Services Authority.

Corporate FinanCe
trusts
Wealth ManageMent
payMent solutions
Fund serviCes
+356 2131 2020  I  bov.com
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tier one capital 
ratio of Malta’s 
domestic 
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portant catalyst for banking: the number of banks 
increased from 17 that year to over 25 foreign or pri-
vately-owned credit institutions today, offering the 
full set of banking services ranging from retail and 
investment banking to trade finance and custody 
services.

HIGH MARKS

Since Malta’s first bank opened its doors more than 
200 years ago, banks have played – and continue 
to play – a central role in the island’s economy. 
Employing some 4,000 people, or 2 per cent of the 
workforce, the banking sector is today the star eco-
nomic performer, leaving Europe’s powerhouses 
such as Germany, the UK and France – and even 
banking centres like Switzerland or Luxembourg 
– behind in international rankings. It is rated the 
10th-soundest banking system in the world by the 
World Economic Forum’s Competitiveness Index 
2014-2015. Institutions such as the International 
Monetary Fund, the European Commission 
and Bloomberg, as well as credit rating agencies 
Standard & Poor’s and Fitch, in 2013 and 2014 con-
firmed the sector’s robustness and resilience.

STRICT SEPARATION

Holding over €50 billion in assets, almost eight 
times the country’s GDP, the financial system 
seems large when compared to the economy’s 
output. However, the key defining factor of the 
banking sector is that it is sharply segmented and 
essentially divided into three clusters. The assets 
of the island’s five core banks, which have strong 

links with Malta’s economy, amount to 210 per 
cent of GDP, while banks with limited links to 
the domestic market have assets totalling 73 per 
cent of GDP. The rest of Malta’s banking sector is 
made up of international banks with no links to 
the domestic economy, with assets totalling 414 
per cent of GDP. They do not take local deposits 
but focus on business with non-residents or intra-
group transactions supporting their parent banks, 
or concentrate their activities on areas such as 
trade and project finance, syndicated loans and 
investment banking. In fact, many of them hold 
executive responsibility for specialised areas of 
their group’s global operations.

TWO DOMINANT PLAyERS 

Bank of Valletta (BOV) and HSBC are the largest 
players in the local retail sector. With almost €12 
billion in assets and nearly €10 billion  in depos-
its, they account for around 90 per cent of the do-
mestic market. APS Bank, Lombard Bank and the 
Portuguese Banif Bank also have a significant pres-
ence on the island. The local banks are retail-deposit 
funded, and their loan portfolios are diversified in 
different sectors of the economy. Several other banks 
have small-scale operations in Malta, including the 
Austrian banks Volksbank and Sparkasse, while 
a number of niche banks offer corporate banking 
services or seek to attract customers from the local 
saving and investing community with competitive 
interest rates. One of these players is Mediterranean 
Bank; the bank bought Volksbank in the spring of 
2014 to consolidate its business. The largest interna-
tional banks are subsidiaries of Turkey’s Akbank and 
Garanti Bank. They use Malta as a booking centre 
for foreign-exchange loans. Other leading banking 
groups with a presence in Malta are Deutsche Bank, 
BAWAG, Raiffeisen, IIG Bank and CommBank. In 
addition, 31 financial institutions such as foreign 
exchange businesses and factoring operations of 
international corporations, as well as a number of 
payment institutions, have operations in Malta.

HEALTHy RATIOS

A deep-rooted conservative approach to banking 
adopted by the banks in Malta has served the 
island well. Bank funding depends on retail de-
posits rather than wholesale borrowing, and over 
the years the island has stuck to this conventional 
banking approach. Most banking institutions 
managed to increase their earnings, reflecting the 
strong fundamentals of Malta’s retail and corporate 
business segment. Malta’s banks maintain substan-
tial liquidity, adequate capital and prudent lending 
policies. At the end of 2013, the regulatory capital 
of the domestic banking sector stood at 14.9 per 
cent, and the tier one ratio is 11.1 per cent, with the 
latter being well above the new Basel III require-

“Our banks 
and investment 
firms continue 
to enjoy the 
confidence 
of both local 
and foreign 

investors in adverse times 
such as these. Despite the 
enormous challenges they 
have had to face, none of the 
firms have been impacted by 
the global financial crisis.”

prof. Joe Bannister
Chairman, Malta Financial 
Services Authority

“The main 
strength of 
the Maltese 
banking 
system is its 
solid internal 
asset position. 

This is what makes the Maltese 
banking system stand out when 
compared to other banking 
centres. The banks are very well 
capitalised and have very limited 
reliance on wholesale funding 
due to its ample liquidity.”

cenk kahraman
CEO, NBG Bank
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Holding over €50 billion in assets, 
almost eight times the country’s gdp, 
the financial system seems large 
when compared to the economy’s 
output. However, the key defining 
factor of the banking sector is that it 
is sharply segmented and essentially 
divided into three clusters.
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ments of 6 per cent, even when one adds the new 
capital conservation buffer of 2.5 per cent. And 
while the loans-to-deposit ratio in the euro area 
averaged around 106 per cent, it stood at 66.5 per 
cent for the Maltese banking sector.

Operating income in the domestic sector averages 
around 3 per cent. In contrast to many European 
countries in 2012 and 2013, banks’ deposits and 
credit to the private sector continued to increase. 
In May 2014, the sector held deposits of €41 billion, 
with resident deposits accounting for €12.3 billion 
and foreign deposits accounting for some €28.6 
billion. Bank of Valletta and the parent banks of do-
mestic subsidiaries – such as HSBC – have success-
fully passed the EU-wide stress tests of recent years. 
Both banks traditionally make an annual pre-tax 
profit in the region of €100 million. Malta’s interna-
tional banking segment also finds the island to be 
a profitable base. Credit institutions benefit from its 
growing international finance centre and the high 
demand for specialised, sector-specific banking so-
lutions that comes with it.

PRuDENTIAL OVERSIGHT

Strong financial sector oversight is a critical pillar in 
Malta’s success as a financial centre and supports 
the robustness of its banking sector. Banking leg-
islation is founded on European Union legislation 
and is compliant with the Basel Core Principles. The 
presence of a single regulator, the Malta Financial 
Services Authority (MFSA), which has built a repu-
tation for being a meticulous yet accessible supervi-
sory body, ensures that banks are closely monitored 
and fully compliant with regulations.

Malta’s regulatory framework also caters for finan-
cial activities which do not require a full banking 
licence, and the island is home to credit card com-
panies, payment service providers, payment gate-
ways, card issuers and eWallets. As one of the EU 
front-runners in terms of IT adoption and sophis-
tication, Malta also provides a favourable regula-
tory framework for eBanking solutions, allowing 
banks that serve their clients exclusively online to 
start operations with a lower capital requirement 
compared to a full banking licence.

Banking and finance institutions operating in or 
from Malta benefit from a high quality of staff and a 
comprehensive support network. A large number of 
accounting and auditing practitioners, ranging from 
small boutique practices to the global ‘Big Four’ ac-
countancy firms and many legal firms, support the 
sector. Operating, training, retention and recruit-
ment costs are up to one-third less than in other EU 
countries, and highly educated staff such as branch 
and treasury managers are easily sourced.

MINIMISING RISKS

Malta’s banking sector has continuously expanded 
in recent years. And while it is performing well, 
developments in the international banking world 
are being closely monitored in order to detect po-
tential spillovers from troubled eurozone econo-
mies. In addition, the domestic banks are heavily 
exposed to the property market. The two largest 
retail banks reported that non-performing loans 
had increased to over 5 per cent in recent years, 
reflecting subdued conditions in the construc-
tion and real estate sectors. While a decline in 
property prices could have a sizeable effect on 
the domestic banking sector, this is not likely in 
the short term. Nevertheless, Malta’s banks have 
already taken steps to safeguard their positions 
and limit lending to property developers.

As for new market entrants, Malta’s domestic 
banking market is regarded as saturated; however, 
the island’s constantly expanding international 
finance sector offers growth opportunities in 
areas such as ship finance, investment banking 
and custody services. Malta is also a land of op-
portunity for credit institutions looking for an 
EU-compliant yet flexible domicile that provides 
access to the EU market and the neighbouring 
countries of North Africa. The emerging econo-
mies of the region have a high demand for infra-
structure development, offering opportunities in 
the area of project finance. Malta’s professionals 
also believe that there is strong potential to attract 
more eCommerce payment business and payment 
factory operations to the island and promote 
Malta as a location from where to service custom-
ers across the globe.

BIG POTENTIAL

The Maltese banking model has been thoroughly 
examined. In the face of the current European 
debt crisis it has become apparent that the true 
value of Malta’s banking industry lies in pruden-
tial oversight and a robust regulatory regime, 
as well as the sound policies and practices of all 
stakeholders. The risk of contagion is low, and 
the island is keen to ensure that this remains 
so. Prospects for future growth are high. Malta’s 
strengths lie in the provision of specialist banking 
services in which it aims to compete on an inter-
national level. In particular, expanding into North 
African markets from Malta offers foreign players 
big potential. Locally, increased demand will 
result from the deepening and widening of the 
finance industry, which will allow international 
banks to satisfy emerging banking needs. ■

"Malta's banking 
system varies 
from that in other 
countries since 
it has remained 
conservative and 
is still dependent 

for its funding on stable customer 
deposits, rather than relying on volatile 
money markets. This prudent business 
model has helped to cushion the 
impact on the Maltese economy of the 
financial and the eurozone crises."

charles Borg
CEO, Bank of Valletta

“Malta’s banks 
have consistently 
been noted for 
their resilience 
and soundness. 
Our banks scored 
high in terms 

of stress-test indicators and in the 
Global Competitiveness Report.”

prof. Josef Bonnici
Governor, Central Bank of Malta

“Political and 
economic 
stability, 
cemented by EU 
and eurozone 
membership, 
together with a 

sound regulatory framework, have 
provided a solid base on which the 
business has flourished. Growth in 
the banking sector however may be 
subdued in the immediate future, 
with stricter capital, liquidity and 
other requirements now being 
imposed on credit institutions in 
the wake of the financial crisis.”

James Bonello
Secretary General, Malta 
Bankers’ Association (MBA)

“Malta has 
developed into 
a very strong 
player in the 
international 
financial sector. 
Investors should 

not overlook Malta as a flexible 
jurisdiction and provider of many 
resourceful, competent, professional 
and cost-effective services.”

Margrith lutschg-Emmenegger
President, Fimbank

Malta’s insurance sector has pushed the 
boundaries of its small domestic market, 

attracting major foreign players and world-class 
captives to its shores. The international insurance 
market is today an important source of revenue 
for Malta’s financial services centre and the prime 
driver for premium growth. In seeking to win in-
vestment from EU and globally focused insurance 
companies, Malta highlights its efficient and trans-
parent governance structure, its up-to-date legisla-
tion and its unique ability to provide cost-effective 
and tailor-made solutions to suit customer needs. 
However, the country’s insurance sector consists 
of two distinct parts: a flourishing international 
market, including captives, direct underwriters 
and reinsurers; and a mature and competitive do-
mestic market comprising life and non-life insur-
ers. To seize growth opportunities, it is vital for 
local insurance enterprises to diversify their prod-
ucts and increase market penetration.

CATALySTS FOR CHANGE

Over recent decades, Malta’s insurance sector has 
undergone rapid change and reorganisation. 
Private and commercial insurance was first 
developed between the two World Wars 
when a number of underwriting agencies 
representing British insurance companies set up 
in Malta. Following major consolidation in the 
UK market during the 1990s, many of the British 
insurers divested from Malta’s small market, 
creating the opportunity for local agencies to 
convert into independent insurance companies. 
Malta’s entry into the EU in 2004 was the catalyst 
that transformed the insurance landscape, with 
foreign companies attracted by EU regulations 
that enabled them to insure assets and risks 
anywhere within the Union.

SHAKING uP 
THE MARKET 

“Malta’s strengths 
as an insurance 
domicile include a 
sound regulatory 
framework, 
a solid legal 
system, English 

as an official language, a high level 
of education, good quality of life 
and a competitive fiscal setup. If we 
ensure that our success does not 
erode our competitiveness, Malta can 
continue to be an attractive domicile 
for insurers seeking a European 
base that is dynamic, professional, 
practical, safe and cost effective.”

Julian mamo
Managing Director, 
GasanMamo Insurance Ltd

Malta’s insurance sector is upbeat and on the move 
as premium growth hits record highs, and the 
island’s insurance companies establish a stronger 
foothold in the European insurance market. 
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EuROPEAN INSuRANCE HuB

The number of insurance companies registered in 
Malta increased dramatically, from just a handful 
before Malta’s EU accession to 60 by the end of 
2013. These were made up of 44 licensed non-life 
insurance companies, seven life insurance firms, 
two composite and seven reinsurance enterprises. 
In addition, there are 15 insurance managers reg-
istered in Malta. This growth had an effect on the 
level of employment: while the industry employed 
a little over 600 people up to 2004, the total is now 
more than 1,200. According to the International 
Monetary Fund, Malta’s insurance companies 
appear healthy, with relatively sound capital and 
liquidity ratios.

Many names of repute, including international in-
surance managers such as AON, Marsh and Willis 
have established operations in Malta. Reinsurance 
provider Munich Re also has a presence on the 
island, while global corpora-
tions such as BMW, Peugeot, 
Volkswagen, Vodafone and 
RWE have set up captive insur-
ance companies. Malta is also 
very welcoming to international 
niche insurers, an example being 
one specialising in diving risks. 
Companies which are primar-
ily active on the local market 
include Middlesea Insurance, 
Atlas Insurance, GasanMamo 
Insurance, Citadel Insurance, 
Elmo Insurance and HSBC Life 
Assurance. Today, these com-
panies service some 85 per cent 
of the local personal and com-
mercial market, while the two 
major life insurance compa-
nies, Middlesea’s MSV Life and 
HSBC, handle some 90 per cent 
of the life market. Malta also pos-
sesses a wide brokerage network; 
although most brokers have 
only small-scale operations, and 
many insurance companies have 
opened branches in the main 
population centres in an effort 
to better compete in the island’s 
mature market.

PREMIuM GROWTH

The combination of a local and 
an international market has led 
to record growth in gross written 
premiums. Companies wrote 
€2.58 billion in gross premiums 

in 2013, up from €2.31 billion in 2012. While gross 
written premiums have been almost equally split 
between the life and the non-life segment, premi-
ums relating to risks or commitments based outside 
Malta have rocketed from €1.2 billion in 2010 to 
over €2 billion by the end of 2013. International 
insurance business now accounts for more than 80 
per cent of the total gross written premium. Local 
premiums increased by 9 per cent over the period 
2012-2013, after a 2 per cent drop in 2011-2012.

The recent turnaround in the local market is mainly 
due to an increase in life insurance premiums on the 
back of a recovering property market, with most pol-
icies just covering mortgages. Industry professionals 
say that generally most Maltese do not consider in-
surance as part of their personal risk management 
strategy, relying instead on the close solidarity of the 
extended family when disaster strikes. Malta’s insur-
ance penetration rate stands at just over 5 per cent, 
well below the EU average of 7.6 per cent. Spending 

on insurance is also significantly 
lower than in other countries. 
On a per-capita basis, an average 
of €1,816 is spent per year on in-
surance in the member countries 
of the European insurance and 
reinsurance federation, while the 
Maltese spend only €800.

CONDuCIVE TO BuSINESS

Insurance business is licensed 
and regulated by the Malta 
Financial Services Authority 
(MFSA). Malta’s legislative 
framework is also innovative 
in that it caters for insurance 
set-up options considered to be 
relatively new and progressive 
in the context of the rest of the 
EU. Malta has enacted legisla-
tion that allows the set-up of 
captives, and is the only full EU 
member state with legislation 
for Protected Cell Companies 
(PCC) and Incorporated Cell 
Companies (ICC). Both struc-
tures allow firms to write risks 
through cells within a core 
company and provide businesses 
with a cost-effective alternative 
to setting up a stand-alone in-
surance company.

Malta has also recognised the 
growing importance of insur-
ance-linked securities (ILS) and 
catastrophe bonds, as well as the 

“Foreign 
insurance 
companies 
operating 
out of Malta 
have greatly 
supported 

the positive performance of 
the industry. Local insurers 
are now focusing on growth of 
the domestic market. We are 
confident that fiscal incentives 
and educational campaigns will 
leave a longer-lasting impact on 
certain sectors within the life and 
non-life pillars and facilitate their 
uptake with society at large.”  

adrian galea
Director General, Malta 
Insurance Association

“The Maltese 
insurance 
sector is very 
dynamic, and 
innovation is 
the cornerstone 
of our strategic 

approach, with pensions and 
health having particular potential. 
Solvency II requirements pose 
a major challenge which we are 
very well placed to meet.”

alfredo muñoz perez
President and Chief 
Executive Officer, Mapfre 
Middlesea Insurance
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convergence of reinsurance and capital markets. 
The island has introduced legislation allowing for 
the formation of Reinsurance Special Purpose 
Vehicles (RSPVs). These new regulations strength-
en Malta’s role as an alternative risk transfer domi-
cile as they link the insurance industry with capital 
markets. They also allow Malta to attract reinsur-
ance sidecars and hedge funds interested in enter-
ing the reinsurance business.

Insurance companies in Malta can also rely on 
a wide support network, including three asso-
ciations: the Malta Insurance Association (MIA), 
the Malta Insurance Management Association 
(MIMA) and the Association of Insurance Brokers 
(AIB). The sector is also backed by a large number 
of legal firms as well as accounting and audit-
ing practitioners ranging from local practices to 
the global ‘Big Four’. Companies rarely encoun-
ter HR challenges. Office and administrative 
support such as secretaries, bookkeeping and ac-
counting personnel, as well as claims and policy 
processing clerks can easily be sourced locally. 
While it is still the case that many profession-
als have acquired their qualifications overseas, 
the University of Malta now also offers specialist 
courses in insurance and finance.

OuTSOuRCING & RELOCATION

Malta’s state-of-the-art telecoms network and its 
multilingual workforce also make the island an 
attractive outsourcing destination for foreign in-
surance companies, managers, brokers and other 
intermediaries. They can locate functions such as 
claims administration, analytics, customer care, 
policy administration or sales and distribution 
to Malta with a view to reducing costs. Most in-
surance professionals believe that Malta’s legal 
framework – and specifically the PCC structure – 
is the island’s main selling point. While the uncer-
tainty surrounding the introduction of Solvency 
II remains a key challenge for the European in-
surance industry, the PCC regime is well placed 
to provide insurers with a cost-effective way to 
manage higher capital and compliance require-
ments which are expected to be introduced under 
Solvency II.

Expansion remains a major challenge for domes-
tic insurance companies. The strong element of 
competition in a market of just 417,000 people re-
quires insurers to actively market their products. 
But the industry is confident that the Maltese 
will change their attitudes towards insurance as a 
result of the increased wealth and higher quality 
of life being enjoyed by the local population. New 
cars and more modern homes are being fitted out 
with more expensive furnishings and electronics. 

Insurers are also diversifying their products and, 
in addition to covering primary insurance needs, 
they are beginning to offer speciality services, 
such as roadside and home-repair assistance, cov-
ering emergency work carried out by mechanics, 
plumbers, electricians, handymen and others. 
Insurers can also grow their businesses by tapping 
into the expanding economy and offering innova-
tive and creative policies addressing niche-market 
demands. There are some sectors, too, which have 
yet to be fully exploited by insurance firms, in-
cluding oil and gas, aviation and life sciences.

GROuNDS FOR OPTIMISM

For an industry with a reputation of being slow to 
generate or embrace new ideas, Malta’s domestic 
insurance sector is on the right track in develop-
ing new policies and services. As the local popu-
lation becomes wealthier and more people seek 
to protect their assets and lifestyles, the need for 
sophisticated insurance products is expected to 
grow. However, the small local insurance market 
will remain intensely competitive and, given the 
high number of companies involved, future con-
solidation is likely.

The international insurance business will con-
tinue on its growth path. Malta has become an 
important player in the global insurance market, 
and the presence of all the major insurance man-
agers enhances the island’s reputation. Offering 
EU passporting rights, a tax-efficient environ-
ment and competitive operation costs, the island 
will remain a hotspot for direct insurers seeking 
a cost-effective environment. It will be a magnet, 
too, for multinationals looking for reinsurance 
solutions and service providers with an interna-
tional client base eager to tap into the EU insur-
ance market. ■

“Malta’s EU 
and eurozone 
membership, 
our legislative 
framework 
and tax system 
as well as the 

presence of a reputable regulator 
make up Malta’s strength as an 
insurance centre. We now need to 
continue developing our workforce, 
to tap relatively undeveloped 
areas such as Protected Cell 
Companies and venture into 
other markets outside Europe.” 

mark spiteri
Chairman Association of 
Insurance Brokers (AIB)

“The biggest 
challenges for 
the insurance 
industry are 
the continuing 
length of time 
that it is taking 

to have Solvency II legislation 
in place and the prevailing 
economic recession in the EU. 
However, growth opportunities 
are in the Protected Cell Company 
sector and the securitisation 
sector where catastrophe bonds 
can be a major development 
in the local legislation.” 

John Tortell
Chairman Malta Insurance 
Management Association (MIMA)
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DAIS

DAIS tasks itself to present 
affordable and flexible 
solutions to its clients. The 
main strategy behind DAIS 
is to develop products which 
will minimise the gap between 
real-world requirements 
and IT systems capabilities. 
DAIS especially focuses 
of financial sector and 
compliance solutions. With its 
new line product, PERSONA, 
DAIS takes on enhanced 
KYC and customer due 
diligence tasks and provides 
to its clients pre-screening 
and ongoing monitoring 
functions reliably and easily.

Villa Fairholme, Sir Augustus Bartolo Street, 
Ta’ Xbiex XBX 1095 - Malta
email: support@dais.com.mt

www.dais.com.mt

Minimising the gap 
between real-world 
requirements and IT 
systems capabilities
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The past two years have been a defining 
period for the Malta Stock Exchange (MSE). 

Although trading activity was subdued and the 
MSE only attracted a few new listings, behind 
the scenes there was a hive of activity as the 
Exchange undertook major technological and 
infrastructural initiatives aimed at increasing its 
appeal as a listing venue and providing investors 
with internationally recognised and proven prod-
ucts. After introducing a new multi-asset trading 
platform and an international clearing and settle-
ment system connecting it to brokers, traders and 
investors worldwide, the MSE has set its sights 
on becoming a gateway to the EU capital market 
for small cap and non-European issuers. In addi-
tion, the Exchange has developed cutting-edge 
Central Securities Depository (CSD) services that 
it offers across Europe. To add liquidity and depth 
to the market, market-making was introduced in 
October 2013.

A yOuNG BOuRSE

Founded over 20 years ago, the Malta Stock 
Exchange is a relatively young bourse, but it has 
grown swiftly to secure its place in the island’s 
international financial sector. The Exchange has 
undergone many changes in its short history and 
has come a long way from its modest beginnings 
– when trading took place only in government 
stocks – to the fully-fledged regulated market it 
offers today. Traditionally, the Exchange mainly 
serves the Maltese market: local companies tap the 
market for equity, and investors tend to be domestic 
institutions or the general public. Many of Malta’s 
largest corporations are third- or fourth-genera-
tion family businesses and they have come to ap-
preciate the possibilities that a listing opens up for 
them, such as providing an exit route for dormant 
family shareholders. The MSE is also an effective 
platform for the issuing of government stocks, and 

The Malta Stock 
Exchange is 
actively targeting 
international small 
cap companies 
with high growth 
potential to inject 
new liquidity and to 
drive its ambitious 
expansion plans.

Boutique Exchange Goes

GLOBAL 

fimbank.com        21322100

FIMBank is an international trade finance 
specialist with an established reputation as 
a dynamic and customer-driven provider 
of trade finance solutions. FIMBank is 
headquartered in Malta and benefits from  
a growing network of international offices.

SINGAPORE   SÃO PAULO   NEW YORK   MUMBAI   MOSCOW   MALTA   LONDON   ISTANBUL   DUBAI   CAIRO   BEIRUT

  documentary collections
  bonds and guarantees
  treasury management
  warehouse finance
  commodity trade
  letters of credit
  ship finance  
  forfaiting 
  factoring

Trade Finance Solutions
engineered for business success
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the government bond market is 
one of its most active segments. 
Notwithstanding, the MSE has 
recognised that future growth 
has to be driven by expansion 
and is determined to realise its 
international ambitions.

DEVELOPING AN 
INTERNATIONAL PROFILE

The MSE operates two markets. 
The Main List consists of equi-
ties, corporate bonds, govern-
ment bonds and treasury bills. 
Admission to the Main List is 
restricted to companies with a 
track record of three years. The 
Alternative Companies List 
offers firms with no trading 
history access to the capital 
market. Besides providing an 
alternative to traditional sources 
of raising finance, the Exchange 
operates an efficient second-
ary market-trading platform, as 
well as a comprehensive range 
of back-office facilities includ-
ing maintenance of share and 
bond registers, clearing and set-
tlement, and custodial services. 
Over the years, the Exchange 
has also seen a steady influx of 
investment funds onto its main 
listing board. Attracted by low 
operating costs, many interna-
tional funds choose Malta as 
their venue for secondary listing. 
The Exchange listed two new eq-
uities, five corporate bonds, 17 
government bonds and 81 treas-
ury bills during 2013. 

The Exchange’s credible track record has enabled it 
to obtain recognition from other leading stock ex-
changes and since 2010 Malta’s equity market has 
been included in the FTSE’s Global Equity Index 
Series (GEIS). The MSE has also achieved recog-
nition from the UK tax authorities and recently 
was granted recognised exchange status by the 
Securities and Exchange Commission in the US.

Key to its international strategy is its technology 
alliance with Deutsche Börse. In summer 2012, 
the Exchange introduced Xetra, Deutsche Börse 
Group’s fully electronic trading system, which 
opened up new opportunities not only for the 
Exchange itself, but also for issuers and investors. 
Trading participants in Malta are now connected 

to a fully electronic network of 
4,500 traders in 18 countries. 
On the settlement and custo-
dial side, the MSE has a link 
with Clearstream Banking, 
the global liquidity provider of 
Deutsche Börse Group, which 
facilitates international investor 
access. Through the link with 
Clearstream, international in-
vestors can now easily include 
securities issued in Malta within 
their portfolios.

FROM BONDS TO EQuITIES

In 2012, activity at the Exchange 
was dominated by the govern-
ment bond market. Twenty-
seven new government stocks 
with a value of just under €1.3 
billion were issued, as opposed 
to only one new equity and five 
corporate bonds. The Exchange 
registered a record market turn-
over of €670 million, compared 
to €510 million in 2011. A large 
proportion of that turnover was 
attributable to increased investor 
interest in government debt in-
struments, rather than in respect 
of corporate bonds and equities. 
However, equities recovered 
gradually and by the end of 2012, 
the MSE Share Index registered 
an increase of some 4 per cent 
over the previous year. Market 
capitalisation closed off at €8.6 
billion, an increase of more than 
5 per cent over the previous year.

In 2013, activity shifted very 
strongly to show higher trade volumes in equities 
and government stocks when compared to 2012, 
albeit with slightly lower levels of turnover gener-
ated in corporate bonds. Nevertheless, with a total 
turnover of €775 million, the Exchange even sur-
passed its 2012 result. The market capitalisation 
reached €9.4 billion, an increase of 9 per cent com-
pared to 2012, and the MSE share index gained 
14.75 per cent in 2013 and closed at 3,685,790 
points – clearly a reflection of the level of confi-
dence and business generated. 

Despite a small increase in 2013, trading volumes 
at the Exchange have remained relatively low in 
recent years. To overcome the ‘buy-to-hold culture’ 
prevailing among Maltese investors and to increase 
the level of liquidity on the market, the MSE has 

developed a market-making structure which was 
launched on 1 October 2013.

ATTRACTING NEW LISTINGS

With promises of individual attention and men-
toring, the MSE is increasingly attracting inter-
national interest, and over the past year the MSE 
has reported a steady stream of enquiries from 
potential issuers inside and outside the EU. In 
particular, Malta has been positioning itself as a 
specialist listing venue for small and medium cap 
companies. The small size of the MSE enables it 
to provide an intimate, flexible and fast service, 
especially to companies that might be too small 
to list on the larger exchanges. These companies 
can look to Malta as a first step towards seeking an 
eventual listing on the main European exchanges. 
The MSE is also encouraging issuers outside the 
EU to use Malta as a gateway to European inves-
tors by using the EU Prospectus Directive to tap 
into the wider EU capital market. Malta’s corporate 
bond market is also poised for renewed activity fol-
lowing the recent revision by the Malta Financial 
Services Authority (MFSA), the regulator of the 
finance sector, of regulations that previously made 
the Exchange less attractive for companies to issue 
bonds to raise capital.

A PACKAGE OF SERVICES

Despite being equipped with and connected to 
the latest technology, what differentiates the Malta 
Stock Exchange is its very high standard of per-
sonal service. Thus, in Malta it is possible to go 
through the preparation for an initial public offer-
ing (IPO) with a lot more support than on a larger 
exchange. In addition, costs and fees are very com-
petitive, and the processing of applications for both 
primary and secondary listings is relatively fast. 
The MSE has also designed a package of services 
for local and foreign companies. They can avail 
themselves of the complete value chain from ad-
mission and trading to depository and custodial 
services; or pick and choose any one part of the 
MSE’s package. These ancillary services, which are 
provided to both listed and unlisted companies, 
have proven to be an important source of income 
for the Exchange in times of subdued core activity. 
They also help the MSE in broadening its relevance 
and countering the natural limitations of Malta’s 
small internal market.

DEBT SECuRITIES & ETFS

Following its vision of becoming an internation-
al player, the MSE has created a new market for 
debt securities in cooperation with the Irish Stock 
Exchange. The European Wholesale Securities 

Market (EWSM) is aimed at a global client base, 
targeting issuers wanting a European listing for 
distribution to European investors. The market 
welcomed its first listing in June 2013. While 
primary market infrastructure, listing, promotion 
and other corporate services are provided by the 
Irish Stock Exchange, the MSE acts as the market 
operator and offers secondary market services. 
Stressing that the new market is neither Maltese 
nor Irish but international, the MSE is confident 
that the joint venture will satisfy a demand that is 
not met by existing markets and will account for 
substantial revenues in the coming few years.

The MSE also believes there is growth potential 
in the market for Exchange Traded Funds (ETFs), 
which have expanded globally in the past decade. 
ETFs are now used by a growing number of fund 
managers for asset allocation and completion 
strategies, and as a liquid cash substitute. While the 
MSE is looking into the possibility of launching an 
ETF market, it is also keen on providing services 
to ETFs traded on other European bourses such as 
the Frankfurt Stock Exchange, the Borsa Italiana 
(the Italian Stock Exchange), and the London 
Stock Exchange.

A PLATFORM FOR GROWTH

The Exchange has always been at the forefront of 
initiatives to help develop Malta into an interna-
tional financial centre. Despite its relatively young 
age, the MSE offers all the benefits of a well-reg-
ulated, transparent marketplace, with the added 
advantage of providing a personalised and swift 
service. The island’s stable economic climate and 
increasing reputation as a developing financial 
centre contribute to a very positive outlook both 
in terms of issuer and investor sentiment. With the 
implementation of a new trading system, access 
to large volumes of liquidity through Clearstream 
and the introduction of market-making, the MSE’s 
appeal is set to increase further. ■

“I think there 
is a very 
positive level of 
confidence in 
us. We boast a 
comprehensive 
range of 

services that are augmented by 
international relationships. We 
see significant opportunities in the 
international markets, both within 
and outside the EU environment, 
through the attraction of listing 
and trading facilities, as well 
as other specialised custodial 
relationships. There is also 
room for growth domestically, 
through new issuers and new 
products that we hope to bring to 
market in the coming months.“ 

Eileen v. muscat
CEO, Malta Stock Exchange

INTERNATIONAL 
AFFILIATIONS
malta stock Exchange 
is a member of

• Federation of 
European securities 
Exchanges (FEsE);

• European central 
securities depository 
association (Ecsda);

• World Federation of 
Exchanges (WFE);

• international 
organisation of securities 
commissions (iosco);

• association of national 
numbering agencies.

the Exchange is also a 
signatory to the EU Code 
of Conduct for Clearing 
and Settlement.

Financial 
Instruments 
granted admission

(as at December 2013)

24
Equities

40
Corporate Bonds 

52
Government Stock Issues

20
Treasury Bill Issues 

1
Close ended Collective 

Investment Scheme

1
Structured Debt 

Instrument

collective Investment 
schemes

39 – Primary Listed
19 – Secondary Listed

Trading 
participants 
in Malta are now 
connected to a 
fully electronic 
network of 

4,500 
traders in 
18 countries.

MSE 2013 RESuLTS

Number of total trades: 

16,886
Value of trades: 

€775 million
Market capitalisation: 

€9.4 billion
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3A Accountants
A3E Capital SICAV p.l.c.
Abacus Corporate Services Limited
Abacus Financial Services (Malta) Limited
ACT Advisory Services Limited
Active Services (Malta) Ltd
Acumum Legal & Advisory Group
Advocates Primei
Aequitas Legal
Aeronautica (Malta) Limited
Affinity Management Services (Malta) Limited
AgriBank
Akbank TAS Malta Branch
Alter Domus (Services) Malta Limited
Alternative Risk Management (Malta) Ltd
Amicorp Fund Services Malta Ltd
Amicorp Malta Limited
Amstel Capital Malta Ltd
Antelope Group
AON Insurance Managers (Malta) Ltd
Apex Fund Services (Malta) Ltd
APS Bank Ltd
Argentarius ETI Management Ltd
Aros Capital Management
Artex Risk Solutions (Malta) Limited
Atlas Insurance PCC Ltd
Avanzia Taxand Limited
Baker Tilly Sant
Banif Bank (Malta) plc
Bank Of Valletta plc
Bawag Malta Bank Limited
BDO Consult Ltd
Bee Insurance Management Ltd
Bentley Trust (Malta) Limited
Blue Planet Investment Management Ltd
Boston Trust and Fiduciary 
Services Malta Limited
Cabinet Comptable Rawat
Calamatta Cuschieri & Co Ltd
Camilleri Galea Ltd
Camilleri Preziosi 
Castlegate Fund Services Ltd
Charts Investment Management Service Ltd
Chetcuti Cauchi Advisors Ltd
Ciantar Associates
Citadel Insurance plc
Citco (Malta) Ltd
Citco Custody Limited
Citco Fund Services (Malta) Limited
City Legal
Clearstream Banking
Cordium
Corrieri Cilia Legal
CREDAL International Ltd
Credence Corporate & Advisory Services Ltd
Creditinfo Malta Limited
CSB Advocates

CSB Group
Curmi & Partners Ltd
Custom House Global Fund Services Ltd
David Griscti & Associates
David zahra & Associates Advocates
Deloitte
Deutsche Bank (Malta) Ltd
DF Advocates
DFK Malta
Dingli & Dingli Law Firm
DNT Fiduciary Ltd
Domino Europe Ltd
ECCM Bank plc
Ecovis (Malta) Consultants Ltd
ECOVIS (Malta) TFC Limited (TFC)*
EJz Comprehensive Business Services Ltd
Elmo Insurance Ltd
e-Management Ltd
EMCS International
EMD 
Equiom (Malta) Limited
Ernst & Young Limited
e-Volve Consutlancy Limited
Exante Limited
Exco Services Ltd
FACT Group
FCM Bank Ltd
Fenech & Fenech Advocates
Fenech Farrugia Fiott Legal
Fenlex 
Fexserv Financial Services Ltd
Fides Corporate Services Ltd
FIMBANK 
Financial Planning Services Ltd 
Finco Trust Services Ltd
Finisterre Malta Ltd
FirstUnited Insurance Management Ltd
FMG (Malta) Ltd
Francis J. Vassallo & Associates Limited
FzD Advocates
Galea Salomone & Associates 
Gamma Capital Markets Ltd
Ganado Advocates
GasanMamo Insurance
Gatt Tufigno Gauci Advocates
GM Corporate & Fiduciary Services Limited
Gonzi & Associates Advocates
Grand Harbour Trustees Limited
Grant Thornton
Griffiths & Associates Ltd
H & P Corporate Services (Malta) Ltd
Harbour Pensions Limited
HBM Malta Ltd
Heptagon Capital
Heritage International Fund 
Managers (Malta) Ltd
HSBC Bank Malta plc

HSBC Global Asset Management (Malta) Ltd
HSBC Life Assurance (Malta) Ltd
IDS Fund Services Malta Ltd
IFINA group
IIG Bank (Malta) Ltd
Integradvisory Ltd
Integrated-Capabilities (Malta) Ltd
Integritas Trustees Ltd
International Management Services Ltd
Island Insurance Brokers Limited
Island Insurance Management Services Limited
Iuris Services Ltd
Izola Bank Limited
JATCO Insurance Brokers Ltd
Jesmond Mizzi Financial Advisors Limited
John Huber and associates Tax Services
Justin Cutajar CPA
Kamber Consultancy AG
KDM Insurance Brokers PCC Ltd
KPMG
KSi Malta
Lombard Bank Malta plc
Mahoney & Co
Maitland Malta Limited
Malta Stock Exchange plc
Mamo TCV Advocates
Marsh Management Services Malta Ltd
Mazars Malta
Mediterranean Bank plc
Mediterranean Insurance Brokers (Malta) Ltd
Mercieca Azzopardi & Co
Micallef & Associates
Michael Grech Financial 
Investments Services Ltd
Middle East Business Council - Malta
Middlesea Insurance p.l.c
Mifra Consultants Limited
Mifsud & Mifsud Advocates
MJM Europe Limited
Moore Stephens
MSS International Services Ltd
MSV Life p.l.c
Munich Re of Malta p.l.c.
Mz Investment Services Ltd
NBG Bank Malta Limited
Newco Corporate Services Ltd
Nexia BT
Octave Corporate Services Limited
Orangefield Group
Osiris Trust Ltd
Palmali Ship Management Ltd
Papilio Services Limited
PayMix Limited
PiscoPartners
PKF (Malta)
Plethora Trust & Fiduciaries Ltd
Portcullis Asset Management Ltd*

Portman International Ltd
Portmann Capital Management Ltd
Praxis Fund Services (Malta) Limited
Praxis Trustee & Corporate 
Services (Malta) Limited
Premier Fiduciary & Trusts Ltd
PwC
QGen 
Refalo & zammit Pace Advocates
RiskCap International Limited
Rizzo, Farrugia & Co (Stockbrokers) Ltd
RSM Malta
RTFX Ltd
Rutter Giappone & Associates
Scandinavian Business Forum Malta
SGGG Fexserv Fund Services (Malta) Ltd
Simon Tortell & Associates
Somerset Management (Malta) Ltd
South Risk Partners
Sovereign Pension Services Limited
Sovereign Trust (Malta) 
Sparkasse Bank Malta plc
SSCI Ltd
Stivala & Stivala Corporate Management Ltd
STM Malta Insurance  Ltd
STM Malta Trust & Company Management Ltd
Summa Fiduciary Services Ltd
Swissquote Financial Services (Malta) Ltd
Taliti Funds SICAV plc
TameFlow Consulting Limited
Tanti-Dougall & Associates, Advocates
Taxways Group (Invest Group Ltd)
Temple Asset Management Limited
TMF Fund Administrators
TMF Management and Administrative 
Services (Malta) Limited
Tri-Mer Services Ltd
Trireme Pension Services (Malta) Ltd
Tromino Financial Services (Malta) Ltd
UHY Business Advisory Services Ltd
Unifin Services Limited 
United International Management 
(Malta) Limited
Untours Insurance Agents Ltd
Valletta Commercial Services Ltd
Valletta Fund Management 
Valletta Fund Services 
Vistra Malta Ltd
Vltava Fund SICAV
WDM International Ltd
WH Partners
White November Corporate Services (Malta) Ltd
WTP Advisors Malta
zerafa Advocates
zeta Capital Advisory
zeta Corporate & Management Services Ltd

Affiliate Members 2015
Allied Newspapers Ltd
Ascent Software
ATCS consulting Ltd
Belair Real Estate
BMIT Ltd
Business Intelligence Solutions Ltd
C & C Express Ltd
Castille Resources Ltd
CDDS Mediterranean Ltd
Chartered Institute for Securities 
& Investment (CISI)
Chesterton (Boutique Properties)
Country Profiler
Dhalia Real Estate Services
Dmax & Associates Ltd
Equinox Ventures Ltd
Frank Salt Real Estate Ltd
Hilton Malta
ICT Ltd
KONNEKT Search & Selection
Linedata 
Malta Institute of Management
Melita plc
MIDI plc
Mifsud Brothers
Miles Express Cargo Systems Limited
MISCO
Outdoor Living
P5+
Pender Ville Ltd
Hotel Phoenicia Malta
PowerHouse Ltd
Regus Serviced Offices
RE/MAX Malta
Reuters Ltd
S & D Yachts Ltd
Salvo Grima (Freeport operations) Ltd
SIX Financial Information 
Smartcity Malta
Spinola Development Co. Ltd
St.Michael School
Systec Ltd
The Richard Clarke Academy
The Xara Palace Relais & Chateaux
The Westin Dragonara Resort
Tristar Travel
Vodafone Malta Ltd
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FinanceMalta is the public-private initiative set up to 
promote Malta’s International Financial Centre
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Malta has propelled itself into the ranks of 
the leading finance centres of Europe. 

Financial services have become one of the coun-
try’s most important economic generators, reg-
istering impressive year-on-year growth and 
attracting international attention – all achieve-
ments made against the backdrop of one of the 
worst financial crises in history. One reason for 
the island’s resilience is the growing range of ac-
tivities offered by Malta’s International Financial 
Centre (IFC) which include banking services, 
insurance, investment funds and wealth man-
agement. Attracted by EU-compliant legislation, 
a competitive business environment, access to 

key markets and a pool of highly trained profes-
sional service providers, some of the world’s top-
rated financial firms now base their operations in 
Malta. With a track record of outstanding recent 
achievements, Malta still has ambitious plans for 
the future. Many believe the introduction of new 
EU legislation in the investment and insurance 
sectors could be a game changer for the jurisdic-
tion that would make Malta increasingly attrac-
tive to financial services firms beyond the 28-
nation bloc. The financial sector is also expanding 
into other potentially lucrative markets such as 
currency trading, intellectual property and inter-
national pensions.

going global: malta has developed into a vibrant, popular 
and respected international finance centre, challenging 
and competing with the top domiciles in the world. 

Malta’s strategic position, 
neutral status, legal 

framework, widespread use of 
foreign languages and technical 
preparedness make it an ideal 
hub for the settlement of 
disputes through arbitration.” 

dr. owen Bonnici
Minister for Justice, Culture 
and Local Government

RISING UP 
                THE RANKS

620
Investment Funds

28
Fund Administrators 

33
Retirement Schemes

15
Insurance Managers

59
Insurance undertakings

33
Financial Institutions

26
Banks

70
Fund Managers

(source: malta Financial services authority, June 2014)

THE MOVE ONSHORE

Compared to most other countries, Malta has been 
a rather late entrant to the financial services sector. 
The foundations for the island’s development were 
laid in 1988 when legislation was passed to fa-
cilitate the establishment of an offshore financial 
framework. However, the government soon recog-
nised that the future lay in the provision of a well-
regulated, transparent financial sector and decided 
to move its financial services onshore. At this time 
Malta was also seeking membership of the EU and 
began to harmonise its legislation, incorporat-
ing best practices from comparable centres. EU 

membership provided the island with the spur 
it needed to catapult it from relative obscurity to 
one of Europe’s most dynamic and fastest growing 
finance centres. By introducing a strong regula-
tory framework as well as a competitive, transpar-
ent fiscal regime approved by both the EU and 
the Organisation for Economic Co-operation and 
Development (OECD), Malta sought to distance 
itself from secrecy jurisdictions and tax havens.

“We believe 
that Malta’s main 
growth opportunities 
currently lie in 
the investment 
services and funds 
sector, this being 

particularly favoured by the MFSA’s 
decision to retain the Professional 
Investor Fund regime as an alternative 
to the new regime transposed in 
terms of the Alternative Investment 
Fund Managers Directive (AIFMD).”

dr. Bradley gatt
Partner, DF Advocates

“As a country we 
ensure that what 
we offer is attractive 
while adhering to 
our international 
obligations. Despite 
being very selective 

in the type of business we accept, Malta 
continues to see growth across all 
areas of the financial services sector.”

dr. rosanne Bonnici
Partner, Fenech & Fenech Advocates 

“Malta is well 
placed to take on 
new business. 
We have the 
professionals 
who can handle 
the work, as 

well as a good legal and regulatory 
infrastructure, which is seeing us 
winning the confidence of more and 
more international companies to locate 
their high-value operations in Malta.”

Juanita Bencini
Partner, KPMG 

grand Harbour

Malta is among the 
top financial centres in 

Europe. One main reason for 
Malta’s success in this sector is 
the shared vision of both political 
parties. Over past years, we 
worked hand-in-hand to create 
the right legislative and regulatory 
framework for financial services 
firms to grow and prosper.” 

dr. José Herrera
Parliamentary Secretary 
for Competitiveness and 
Economic Growth
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AN ECONOMIC PILLAR

The finance sector has expanded by around 25 per 
cent annually in recent years. It now accounts for 
some 12 per cent of the island’s GDP and provides 
close to 10,000 jobs. While bigger economies have 
been rocked by the global financial crisis, Malta’s 
finance sector has been given a clean bill of health 
by rating agencies, the EU Commission and the 
International Monetary Fund (IMF). The country’s 
banks did not require government assistance, and 
their strong capital reserves and liquidity ratios 
continue to serve them well. The government be-
lieves there is still scope for growth and has made 
strengthening the financial sector one of its key 
priorities. However it is concerned that financial 
services should not grow too large and dominate 
the economy. Offering both security and flexibility 
to investors, Malta is increasingly being seen as an 
alternative to established European finance centres 
such as Dublin, London and Luxembourg.

A RANGE OF ACTIVITIES

For an island of just 421,000 people, Malta has built 
up a remarkably diverse financial services portfo-
lio. The country’s banking sector was one of the 

“While there is 
still room for 
growth in EU-
driven business 
flows, Malta is in 
my view equally 
attractive for 

non-EU based financial services 
operators, particularly those in the 
Middle East, US, Latin America and 
Hong Kong/ China to do business 
in Europe through Malta.” 

kenneth Farrugia
Chairman, FinanceMalta 

“The country 
has the main 
ingredients of 
a successful 
financial 
services centre, 
including robust 
yet flexible 

regulation, a stable economy and a 
sound infrastructure. A foreseeable 
area of growth is the management 
of private wealth through the 
location of family offices.” 

karl cini
Partner, Nexia BT

“Malta is a 
tax-efficient and 
cost-efficient 
jurisdiction. 
Maintaining 
the supply of 
high quality 

human resources will be a 
challenge, but Malta’s regulatory 
regime and the local practitioners’ 
professional work ethics will 
provide new opportunities 
in wealth management, 
insurance and financing.”

louise Borg vella
Director, Papilio Services

“Malta has 
proven itself 
as a trusted 
jurisdiction 
with corporate 
planners and 
multinationals 

alike. In fact, we are experiencing 
a surge in demand as clients 
structure more and more 
operations through Malta.”

nick captur
Clients and Markets Leader, Deloitte

How safe is your harbour?

Come to ours...

How safe is your harbour?

www.harbourpensions.com

first to embrace an international approach. More 
than 25 banks have established operations in Malta 
– although only a handful of these are active in 
the local market. Most use the island as a platform 
from which to conduct specialised asset financing, 
corporate banking and trade finance services. The 
insurance sector has also experienced an upsurge 
of interest due to the presence of expert insur-
ance management services and EU passporting 
rights. Today Malta is among the leading European 
captive insurance domiciles.

The fund sector began to expand soon after the 
introduction of a specialist regime for alternative 
investment funds, known as Professional Investor 
Funds (PIFs), in addition to EU-certified UCITS 
funds. Malta now hosts over 620 funds which had 
a combined net asset value of €9.4 billion at the 
end of 2013. Corporate formation has long been 
one of the most important areas of business, and 
the island’s register today lists around 60,000 
companies. More recently, Malta has developed 
into an important wealth management location. 
The country’s wide range of investment vehicles, 
which includes trusts and foundations, are in-
creasingly utilised by high-net-worth individuals, 
wealth managers and family offices.
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Providing the complete  
DNA infrastructure for funds 

Anthony O’ Driscoll
Managing Director
Apex Fund Services (Malta) Ltd.
Tel: +356 21311330
anthony@apexfunds.com.mt

apexfundservices.com

Apex ad_274x206PRINT.indd   1 19/10/2013   15:56

BOuTIQuE OPERATIONS & MuLTINATIONALS

The island has gained a reputation as a jurisdiction 
for smaller financial services companies and start-
ups, which offer clients more personalised services 
than those provided by the bigger firms. But as 
Malta’s status as a financial centre has grown, the 
island has also attracted international credit insti-
tutions such as Deutsche Bank, HSBC, Banif Bank 
and FIMBank. The island hosts nearly 30 fund ad-
ministrators and 60 insurance companies, ranging 
from well-known international names to smaller, 
niche establishments. Fund administrators such as 
Apex, TMF and Custom House all have a presence 
in Malta, along with insurance managers such as 
Munich Re, Aon and Marsh. In addition, a number 
of Fortune 100 companies have set up captives on 
the island, including multinationals such as BMW, 
Peugeot, Citroën and Vodafone. Malta also boasts 
considerable expertise in the field of trusts and 
foundations, including many legal firms with in-
house trust companies along with international 
organisations.

INSuRANCE & PENSIONS

The past two years were positive ones for Malta’s 
financial sector, with the insurance industry being 
one of the top performers. The sector continued 
to expand and gross written premiums almost 
reached the €2.6 billion mark in 2013, despite un-
certainty surrounding the EU’s Solvency II legisla-
tion which has led many potential clients to adopt a 
‘wait-and-see’ approach. Insurance managers point 
to Malta’s Protected Cell Company (PCC) regime 

“Malta has 
a number 
of unique 
attractions 
as a business 
location. As 
a member 

of the eurozone, Malta provides 
an extensive network of double 
taxation treaties and a leading 
global currency. English is 
the main business language 
on the island, and the legal 
system is a combination of 
civil and common law.” 

Justin caffrey
Managing Director, 
Harbour Pensions 

“We are 
fortunate in 
Malta that the 
authorities 
have developed 
detailed 
legislation to 

support the pensions industry. 
With a serious system of taxation, 
separate registration and 
approval process for Pension 
Scheme Administrators and 
the requirement for an annual 
independent Audit, the Maltese 
system assures that Malta 
really does lead the way.” 

dr. matthew Brincat
General Secretary, Malta 
Association of Retirement 
Scheme Practitioners (MARSP)

“We are 
fortunate in 
Malta that the 
authorities 
have developed 
detailed 
legislation to 

support the pensions industry. 
With a serious system of taxation, 
separate registration and 
approval process for Pension 
Scheme Administrators and 
the requirement for an annual 
independent Audit, the Maltese 
system assures that Malta 
really does lead the way.” 

Benjamin nachman
Chief Executive Officer, Credorax

and argue that this offers a cost-effective way of 
managing the higher capital and compliance re-
quirements of Solvency II. Growth has also been 
recorded in the retirement pensions sector which 
at the end of June 2014 listed 33 international re-
tirement schemes, thus positioning the island as 
a competitive jurisdiction for the management of 
cross-border pension vehicles.

INVESTMENT FuNDS

Malta’s development as an international finan-
cial services domicile has been spearheaded by 
strong growth in the investment fund sector. The 
island is estimated to have a market share of 20 per 
cent of the EU’s fund business, but most of these 
are small, well under the US$50 million mark. In 
2012 a new vehicle, the Recognised Incorporated 
Cell Company (RICC), was launched to enable 
the establishment of fund platforms. The industry 
is now maturing and attracting increasingly so-
phisticated asset management activities. In early 
2013 the largest hedge fund administrator in the 
world, Citco, established an office on the island.
Following the introduction of the EU’s Alternative 
Investment Fund Management Directive (AIFMD) 
that regulates alternative fund managers and the 
promotion of alternative funds within the EU in 
2013, Malta’s fund industry is entering a new phase 
in its development. It is hoped that the Directive 
will act as a catalyst for further expansion in the 
coming years, attracting non-EU managers to set 
up shop in Malta. In addition to the newly intro-
duced Alternative Investment Fund (AIF) regime 
that allows managers to launch funds under 
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the AIFMD, the island’s successful Professional 
Investor Fund regime has been retained and 
refined and will continue to be available to EU and 
non-EU alternative fund managers. The strength 
of Malta’s fund sector is evident in the fact that the 
country was voted as the favoured European fund 
domicile in Hedge Fund Review’s 2013 Service 
Provider Rankings. 

BANKING & MORE

Maltese banking has remained resilient due to its 
strong capital base and bank liquidity. In the 
wealth management sector trusts have become a 
popular instrument for many transaction planners, 
and in April 2014, the country has updated its trust 
law in order to cater for the demands of modern 
investors. In the amended version, the permitted 
duration of a trust has been extended by 25 years 
to 125 years, while family trusts and private trust 
companies have been introduced in addition to 
other changes. It is hoped that a more streamlined 
and simplified trust regime will attract foreign as 
well as domestic clients to utilise the 130 compa-
nies already operating on the island.

The country’s corporate framework, which in-
cludes a fully EU-compliant regime, as well as a 
respected and well-regulated legal system, makes 
Malta a particularly desirable company domicile. 
The island’s practices also comply with the OECD’s 
international standards for transparency and in-
formation exchange. A Maltese company is equally 
suited as a vehicle for international business, in-
vestment or financial services, and can be used as a 
holding or trading company.

FAIR REGuLATION

A major part of Malta’s success can be credited to 
the country’s robust regulatory framework. Its leg-
islation is in line with EU law and has facilitated 
a commercially secure business environment from 
which international investors can operate. The 
country has gained a reputation for striking a good 
commercial balance; providing an appropriate legal 
framework without over-regulating in a way that 
might inhibit growth and innovation. Financial 
services legislation is drawn up by the Ministry of 
Finance, and all financial services are overseen by 
the Malta Financial Services Authority (MFSA). 
As a result, companies benefit from streamlined 
procedures, reduced bureaucracy and lower regu-
latory fees. The MFSA is open and approachable 
and offers face-to-face meetings with international 
companies seeking to operate from Malta – a level 
of access which is rare in other finance centres.

QuALITy HuMAN RESOuRCES

Human capital investment is at the core of much of 
Malta’s success. From home-grown talent to expe-
rienced international financial sector profession-
als, Malta offers a diverse talent pool. A high pro-
portion (60 per cent) of Maltese students continue 
to third-level education, with law, accountancy and 
management among the most popular subjects. In 
addition, industry-specific training is offered by a 
number of institutes. The country has also intro-
duced tax incentives for highly qualified foreign 
professionals working on the island, who benefit 
from a flat income tax rate of just 15 per cent.

WELL CONNECTED

EU membership has provided Malta with access 
to the union’s massive internal market of over 500 
million people. The island is just two to three hours 
direct flight time from Europe’s major cities, and 
unsurprisingly, Malta’s most important commer-
cial relationship is with the European Union. The 
island has also sought to promote itself in overseas 
and developing markets and has negotiated favour-
able tax treaties with powerhouse growth markets 
such as China, India, Hong Kong and the US, with 
70 tax treaties in total. The island’s geographic po-
sition in the middle of the Mediterranean and its 
close proximity to North Africa also make it a good 
stepping stone for financial companies wishing to 
target the Arab world.

SuPPORT NETWORK

New companies setting up on the island find many 
helping hands. FinanceMalta, a non-profit public-
private initiative set up to promote the financial 
sector, is the first point of contact for investors and 
financiers who soon find that the island’s profes-
sional services firms offer a wealth of knowledge 
and experience. Most law firms are affiliated with 
international networks, and many lawyers have 
post-graduate degrees in finance. In addition, 
each of the ‘Big Four’ accountancy firms has a 
presence in Malta and, together with the smaller 
accountancy and auditing practices, service in-
ternational clients. Clients can rest assured that 
they are dealing with professional firms. Trust 
and fiduciary providers need to be licensed by the 
MFSA, and under new legislation, companies of-
fering administrative and management services 
will also be obliged to register with the authorities. 
Malta also offers significant cost advantages. Legal 
and accounting fees are lower than in most other 
European jurisdictions, as are other operational 
costs and salaries which are 30 to 40 per cent less 
than in more established centres.

“The financial 
services 
sector is the 
third biggest 
contributor to 
our GDP and 
has became 

a fundamental pillar of Malta’s 
dynamic economy. Despite our 
size, we managed to diversify in 
different areas such as funds, 
trusts, investment companies 
and captive insurance. We should 
continue focusing on creating and 
developing other niche markets.”

rudolph Psaila
Managing Director, Amicorp

“Malta is a 
responsive and 
service-driven 
jurisdiction 
which 
implements 
high levels 

of investor protection and 
transparency. In addition, 
Malta has a sophisticated legal 
framework and a sound regulatory 
infrastructure which is capable of 
supporting complex businesses 
operating throughout the 
financial services ecosystem.”

dr. Jean-philippe chetcuti
Chairman, Society of Trust and 
Estate Practitioners (STEP) Malta

“Malta’s 
Individual 
Investor 
Programme 
(IIP) is the only 
one of its kind 
endorsed by 

the European Union. We consider 
the IIP as an opportunity to attract 
talented people and high net-worth 
entrepreneurs and professionals 
to the island by granting them 
citizenship. We are aware that 
citizenship is a very complex and 
sensitive matter, therefore we have 
developed a four-tier due diligence 
system to ensure that applicants 
are worthy of Maltese citizenship.”  

Jonathan cardona
CEO, Identity Malta
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EMERGING SECTORS

Malta’s commitment to the de-
velopment of a transparent, 
well-regulated financial sector 
is clear from the work it has re-
cently done to introduce new 
legislation, establish interna-
tional partnerships and nurture 
an appropriate infrastructure. 
The country is hoping to expand 
its portfolio into profitable niche 
areas such as the recently de-
veloped pensions sector, which 
offers significant growth op-
portunities. Another emerging 
area is that of eFinancial ser-
vices, and it is hoped that more 
online banks, credit card issuers 
and foreign exchange busi-
nesses will base themselves in 
the country. The island is also 
establishing a presence in the 
global forex trading market, and 
several online forex businesses 
have already based themselves 
here. Further growth is antici-
pated as Malta positions itself to 
become a major jurisdiction for 
the establishment of Intellectual 
Property (IP) holding compa-
nies. Tax exemptions on royal-
ties from patents, copyrights 
and trademarks have already 
been introduced. As a politically 
stable and neutral country, Malta 
also has potential to become a 
centre for international arbitra-
tion, while its long-standing 
connections to North Africa 
and the Middle East make it a 
suitable jurisdiction from which 
to establish Shariah-compliant 
structures.

With its warm climate and 
relaxed Mediterranean atmos-
phere, Malta has become one of 
Europe’s top spots for affluent 
foreigners, expats and globe-
trotting professionals looking 
for a permanent or temporary 
home. The island has recently 
implemented a new residency 
programme, which offers foreign nationals a flat 
tax of 15 per cent if they purchase or rent property 
on the Maltese Islands. The island’s government 
has also introduced legislation for a citizenship by 
investment programme.

PRESERVING A REPuTATION

Yet for all its strengths, Malta’s 
finance sector is facing some 
challenges. In the funds market 
a limited number of custodians 
inhibit growth, while industry 
experts warn that the country 
risks becoming a victim of its 
own success, with a shortage 
of experienced professionals 
unable to deal efficiently with 
the rapidly increasing levels of 
business. Malta also has to deal 
with tougher regulation and 
increased scrutiny. The recent 
financial crisis, the current 
European debt crisis and sub-
sequent banking failures have 
undoubtedly damaged the 
reputation of the financial ser-
vices marketplace in general. 
While Malta has withstood past 
troubles, the challenge for the 
island will be to safeguard its 
reputation as a strong jurisdic-
tion. One way of protecting this 
position is to provide leadership 
in ongoing international discus-
sions on financial regulation. 
Malta’s new government em-
phasises that it will make Malta’s 
voice heard and will strive to 
achieve a balance between en-
hanced financial stability and a 
competitive tax and regulatory 
framework attractive to both 
businesses and individuals.

GLOBAL OuTLOOK

Malta’s success as an interna-
tional finance centre is under-
pinned by its robust regulatory 
framework. The government 
remains focused on expand-
ing the sector and developing 
its reputation as a stable finan-
cial centre that is international 
in outlook and reach. The op-
portunity is there to ensure 
that Malta will not only be 
seen as a financial centre of the 
Mediterranean but as part of the 

global financial system. ■

"Malta is the 
ideal hub 
for foreign 
exchange 
trading firms 
due to its 
comprehensive 

regulation governing this 
industry and schemes which 
protect the customers and their 
funds. This business is still in 
its growth stages in Malta, and 
given the fact that we have a 
wide base of financial experts 
willing to take on the challenge 
of foreign exchange trading, I see 
potential growth in this sector." 

Fiona soler
FXDD Finance & 
Operations Manager

“One of the 
greatest 
challenges 
facing the Malta 
funds industry 
is increased 
regulation at 

both global and local level. How 
quickly the industry in Malta 
adapts to these changes will be 
critical to maintaining the upward 
growth trajectory the industry 
has enjoyed in recent years.”

anthony o’ driscoll
Managing Director Apex 
Fund Services (Malta) Ltd.

“Malta is 
developing 
quietly as 
a quality 
jurisdiction, 
with the 
underlying 

theme being availability of trained 
staff rather than number of 
companies. Companies are being 
attracted to Malta largely on the 
basis of a pro-active MFSA which 
seeks to combine high-standard 
regulation with efficient response 
to industry and consumer needs.”

prof. Joe Bannister
Chairman Malta Financial 
Services Authority

Diversified 
International 

Finance Centre
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Investment Funds
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asset Management
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-
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With ultra-high-speed internet access 
through fibre connections, the roll-out of 

next-generation networks and the transformation 
of the island into one of the world’s first Wi-Fi 
states, with wireless internet access nationwide, 
Malta has developed an ambitious vision for its 
telecoms sector.

The sector has for many years played an important 
role in the country’s economic expansion. Heavy 
infrastructure investments have laid the founda-
tion for a range of industries such as financial ser-
vices and eGaming, which are reliant on strong 
and resilient international connectivity. With a 
focus on digital industries, the island is keen to 
see its telecoms sector grow and adopt new tech-
nologies as they emerge. The future growth of 
Malta’s telecoms companies will be driven by data 
transfer and management as ways of generating 
new revenue streams in one of Europe’s smallest 
telecoms markets.

NEW COMPETITION

Precisely because of its size and geographic loca-
tion, Malta has always been a frontrunner in tel-
ecommunications. As early as the 1850s the island 
was connected to Sardinia, Corfu and Sicily by 
submarine telegraph cables, among the very first 
of their kind to be laid on the seabed. During the 
past 20 years, the sector has gone through a period 
of rapid change brought about by privatisation and 
deregulation. Maltacom – later rebranded as GO 
– was once the sole telecommunications provider 
on the Maltese Islands, but the liberalisation of the 
market in the late 1990s has provided competition. 
The country also became Vodafone’s first venture 
outside the UK, making Vodafone Malta both the 
smallest and the oldest foreign subsidiary within 
the Vodafone Group. In subsequent years the 
sector has attracted further foreign investment, and 
today subsidiaries of Dubai Holding, a conglomer-
ate owned by Dubai ruler Sheikh Mohammed Bin 
Rashid al-Maktoum, as well as US- and UK-based 
private equity groups, are among the shareholders 
of Maltese telecoms providers.

THREE LARGE PLAyERS

The telecoms sector is a key driver of Malta’s eco-
nomic growth. It underpins the success of other 
sectors since it is a crucial enabler of the knowledge-
based economy. On its own, the sector contributes 
close to 2 per cent to the economy and provides 
jobs for some 2,000 people. The market consists of 
three large players: GO, Melita and Vodafone, each 
capable of offering quadruple or triple play. Then 
there are a number of smaller players, including 
mobile virtual network operators and three com-
panies, Ozone, SiS and Vanilla Telecoms, offering 
internet and/or fixed telephony services.

With 70 per cent of the market share, GO is the 
dominant operator in the fixed telephony market, 
followed by Melita with 30 per cent. In the mobile 
sector, Vodafone accounts for 46 per cent of the 
market, followed by GO Mobile with 40 per cent 
and Melita Mobile with 13 per cent. Other op-
erators, which include mobile services offered by 
Malta’s Labour Party under the brand Redtouch 
Fone, and VFC Mobile operated by the capital’s 
football club, have a small market share. The fixed 
broadband internet market is equally split between 
GO and its DSL network (49 per cent) and Melita 
(49 per cent) having a monopoly on cable services, 
with Vodafone holding a very small share via a 
WiMax network. GO and Melita also offer TV ser-
vices, with Melita holding 54 per cent of all pay-TV 
subscriptions via its cable network and GO, broad-
casting over DTTV and IPTV platforms, account-
ing for 46 per cent of the market.

MOBILE PHONE CALLS RISE

The growth of Malta’s telecoms market started 
with the liberalisation of the market and con-
tinues to this day. In the telephony segment, this 
has led to a saturated market. Taking a look at 
the mobile market alone shows that penetration 
has increased by over 85 per cent since 2001 and 
reached 137 per cent at the end of 2013. Falling 
prices and increased bundled services have in-
creased take-up and usage.

“Businesses 
can make a 
quantum leap in 
the improvement 
of their productivity 
with the use of 
mobile telecom 

solutions. Mobile telecoms can also 
revolutionise sectors such as healthcare, 
education and banking for consumers. 
We need to make greater efforts to 
facilitate the roll out of infrastructure.”

amanda nelson
CEO, Vodafone

“Over the past 
years, we have 
been consistently 
investing in our 
infrastructure locally 
and internationally 
to ensure the fastest 

internet speeds and best quality of 
service for our customers. Our plan is 
to roll-out a WI-FI network across Malta 
and Gozo so that we can extend the 
quality experience that Melita customers 
are used to, from home to outdoors.” 

ludolph rasterhoff
CEO, Melita

“Malta has a world-
class telecoms 
infrastructure 
that meets the 
communications 
needs of any 
international 

business. We expect this capability 
will play a key role in the country’s 
ongoing economic success. Following 
investment in infrastructure, GO is 
well positioned to take advantage 
of the growth in demand for data 
transfer and mobile connectivity.” 

yiannos Michaelides 
CEO, GO

“Malta is definitely 
on the map from 
a regulatory 
and technology 
standpoint. We 
now need to 
make full use of 

all opportunities available to attract 
companies to test future technologies in 
Malta and to be at the forefront of new 
regulatory models for cloud services.”

dr. antonio ghio
Partner, Fenech & Fenech Advocates 

A WI-FI 
STATE OF MIND

Small island 
economies have 
been quick to 
realise the benefits 
that the IT revolution 
offers them in 
terms of global 
competitiveness and 
wealth generation. 
And none more 
so than Malta.
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Malta’s telecoms providers saw mobile calls rise 
by 28.7 per cent in the second half of 2013 com-
pared to the corresponding period in 2012. In the 
fixed telephony segment, the situation is slightly 
different, and the number of calls declined by 9.4 
per cent. This shift has been mainly driven by the 
narrowing gap between fixed and mobile rates. The 
large-scale replacement of landlines with mobiles 
that has happened in other countries has not been 
recorded in Malta. In fact, the number of users 
having a fixed line has increased by 0.7 per cent in 
2013, and some 90 per cent of Maltese households 
still have a fixed line (EU average 71 per cent).

While the voice market still constitutes an impor-
tant source of revenue, the internet plays a key 
role in industry growth. Over the past six years, 
broadband penetration in households has tripled 
and stood at 33.8 at the end of 2013. The mobile 
broadband market offers the greatest growth po-
tential and revenue opportunity. Consumers are 
increasingly expecting to access information and 
use services while on the move, and in June 2013, 
Malta’s mobile broadband penetration rate stood at 
57.4 per cent, compared to an EU average of 58.2 
per cent. 

INTERNATIONAL LINKS

Malta is one of the few countries where mobile data 
access can be guaranteed everywhere. The country 
is covered by three nationwide UMTS networks as 
well as two GSM networks. International connec-
tivity is provided via four submarine cables. GO has 
two fibre-optic submarine cables linking the island 
to Sicily, while Vodafone and Melita have one each. 
In addition, Melita has recently teamed up with 

US-based provider Level 3, one of only six tier-one 
operators in the world, and a new fibre link con-
nects Malta to Milan. International link operators 
are also obliged to cooperate in case of connectivity 
problems on their own link, thereby ensuring com-
panies that internet access is guaranteed at all times. 
Given the ever-increasing data volumes being 
transferred online by companies and consumers, 
Melita and GO are focusing on upgrading their 
networks to allow faster internet speeds. Melita 
offers speeds of up to 100 megabits nationwide, 
while at the end of 2012, GO started rolling out 
Malta’s first 100-per-cent fibre network, reaching 
speeds of up to 200 megabits per second. Vodafone 
has stopped investing in its WiMax network which 
never really hit the market and has launched the 
Mi-Fi, or mobile Wi-Fi, service. Mi-Fi is a small 
portable device that connects via a SIM Card to 3G/
HSDPA and then gives wireless broadband internet 
access to a number of devices such as smartphones, 
tablets, game consoles and laptops. In November 
2013 Vodafone launched 4G LTE services and other 
operators are bound to follow suit.

GOVERNMENT’S ROLE

Since 2002, the Maltese telecoms market has come 
under the authority of the Malta Communications 
Authority (MCA). The MCA grants licences, 
resolves disputes relating to communications, 
monitors the telecoms market and reports to the 
Ministry for the Economy, Investment and Small 
Business. The Malta Information Technology 
Agency (MITA) is the prime government agency 
which manages government’s own IT programmes 
and is also responsible for the promotion of ICT 
initiatives within Maltese society.

POSTAL BuSINESS
In line with international trends, postal mail activity 
weakened slightly (0.75 per cent) in 2013 when 
compared to 2012. This is mainly a result of lower 
mail volumes in the second half of 2013 compared 
to the corresponding period in 2012. However, while 
the sector recorded a decrease in letter mail items 
(5.4 per cent), parcel mail items increased by 25 
per cent due to concurrent rises in eCommerce. 
And while employment in the rest of the telecoms 
industry has declined in recent years, the postal 
service is expanding, with average employment rising 
to constitute a full-time workforce of 780 people. The 

main postal distributor, MaltaPost, is today a public company listed on the Malta Stock Exchange, 
but was government-owned before the partial liberalisation of the sector in the 1990s. The full 
market opening of the postal sector took place on 1 January 2013. While the introduction of new 
EU regulations has allowed for greater competition within the sector from other operators, which 
are now eligible for a licence to run postal services across the full spectrum of categories, the 
Malta Communications Authority (MCA) has renewed MaltaPost’s universal service obligation. This 
requires it to ensure the collection and delivery of postal items. However, as the sector picks up, more 
providers are expected to enter the market, resulting in more choice and better prices for consumers. 

Telecoms Timeline
1857 – 1859: First submarine 
cable connections were 
laid between Malta and the 
Mediterranean islands of 
Sardinia, Corfu and Sicily.

1860 – 1885: First telegraph 
office and telephone 
exchange opened in Malta.

1933 – 1947: Government 
telephone system inaugurated. 
In 1947 the overseas telephone 
service started, with a radio-
telephone service via London.

1957 – 1975: Setting up of 
automatic exchanges. In 
1975, Telemalta Corporation 
was established and granted 
a monopoly to operate all 
telecommunications and 
broadcasting services.

1989 – 1991: The first mobile 
phone operator Telecell, to 
become Vodafone Malta in 
1998, was awarded a licence 
to provide mobile telephony 
services. In 1991, Melita 
Cable was authorised to 
operate a cable network 
in Malta and Gozo.

1992 – 1995: The University of 
Malta was awarded authority 
for the top-level country domain 
for Malta. In 1995, internet 
service providers were awarded 
licences to provide internet 
services, upon subscription, 
in a competitive market.

1997 – 2000: Telemalta 
Corporation was partly 
privatised under the corporate 
name of Maltacom plc and 
its shares listed on the Malta 
and London Stock Exchanges. 
Spurred on by the advent 
of liberalisation, Mobisle 
Communications Ltd was 
established, and commenced 
operations in 2000, under the 
brand name of GO Mobile.

2001 – 2011: The three 
largest operators, GO, Melita 
and Vodafone, entered one 
another’s markets and are 
today capable of offering 
quadruple or triple play. 
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Initiatives aimed at raising the level of informa-
tion technology skills within the population have 
produced significant results. The island’s strong 
educational offering in ICT, as well as in engi-
neering, attracts large numbers of young people 
into the sector, satisfying its demand for techni-
cal consultants, telecoms engineers and network 
technicians. Malta’s government is committed 
to taking the successful sector further. Its ICT 
strategy for the years 2014-2020, Digital Malta, 
seeks to strengthen the use of ICT in all sectors 
of the economy, society and government, includ-
ing providing better digital healthcare and social 
services, improving digital skills and creating 
higher quality jobs. In addition, the government 
is seeking to facilitate the roll-out of next-gen-
eration networks (NGNs) and will be assessing 
‘fibre-to-the-home’ projects. It is also committed 
to providing more Wi-Fi hotspots with the aim of 
making Malta a Wi-Fi state. Malta’s MCA already 
manages 185 Wi-Fi hotpots in Malta and Gozo.

OPPORTuNITIES TO INNOVATE

Similar to telecoms in other countries, Malta’s op-
erators face an ever-changing business environ-
ment. Data volumes, particularly among corpora-
tions, are expected to increase further and could 
feasibly trigger a demand for resilient, direct in-
ternet connections. This makes investment in 
NGNs a priority if operators are to sustain their 
revenue growth from data. A key challenge will 
be ensuring that the competition element will be 
maintained in the transition to Next Generation 
Access. All market players should ideally make 
the transition as seamlessly as possible. In this 
respect, the authorities are committed to playing 
a key part in facilitating the roll-out in whatever 
way is feasible and ensuring the necessary regula-
tory clarity in the new environment. In the long 
term, companies will also need to embrace new 
revenue streams, through the offering of high-
value services and machine-to-machine technol-
ogies in the fields of billing, security and identity 
to private and business consumers.

With its central location in the Mediterranean 
acting as a bridge between Europe and North 
Africa, the island also seeks to establish itself as 
a preferred base for global network operation 
centres or cloud-data centres servicing the neigh-
bouring markets. Equally, cloud technologies 
offer opportunities for growth in the island’s do-
mestic market as the large numbers of small and 
medium-sized business are expected to be early 
recipients of cloud-based services. Malta’s size, 
geographic location and population density mean 
that it is also an ideal location to act as a test-bed 
for new telecommunication services such as city 
management and intelligent transport systems. In 
addition, the island recently introduced test and 
trial licences in support of innovative spectrum 
uses. There are two types of licences available, one 
that covers technology tests and the other covering 
service trials involving third parties or the public. 
The first licence has been granted to Aeromobile 
AS of Norway to use radio frequency spectra to 
test mobile services on aircraft.

OPENING NEW DOORS

Around the world, telecoms companies are bat-
tling for relevance as they face competition from 
technology brands such as Apple, Google and 
Facebook through free text-messaging apps and 
the like. Growth opportunities for Malta’s tele-
coms providers will most likely develop in the cor-
porate segment. Efforts to attract more telecoms-
reliant businesses to Malta are expected to trigger 
demand for more resilient bandwidth as well as 
first-class and high-value services. Looking to the 
future, the government’s role will be that of an 
enabler and a facilitator, working with the private 
sector to drive ICT innovation. While it remains 
to be seen whether Malta will fulfil its vision of 
becoming the first Wi-Fi nation, the ongoing in-
vestment by network operators in state-of-the-art 
equipment and infrastructure is a testament to the 
strength of the sector and its ever-increasing role 
as an essential element in the economic and social 
fabric of Maltese society. ■

Our telecoms sector 
puts the Maltese Islands 

at the forefront in the digital 
world where everything is going 
towards mobile, faster Internet 
speeds, and Voice over IP (VOIP). 
We are committed to supporting 
the telecoms industry and to 
ensuring that the general public 
has the skills to fully participate 
in the digital economy.” 

dr. christian cardona
Minister for the Economy, 
Investment and Small Business

“The existence of 
multiple fixed and 
mobile multi-play 
infrastructures 
has stimulated 
competition, 
with resultant 

innovation, customer choice and 
a relatively high quality of service. 
This is now translating into a swift 
transition to Next Generation 
Access (NGA) Networks. The 
country has already reached its 
Europe 2020 targets in terms 
of NGA access capabilities.”

dr. Edward Woods
Chairman, Malta 
Communications Authority 

“The postal 
industry has faced 
many challenges 
over recent years, 
with letter mail 
widely being 
replaced with 

electronic correspondence. However, 
eCommerce is accelerating in Malta 
and offers tremendous opportunities. 
Effective postal services are essential 
for Malta’s economic life as they 
enable businesses and individuals 
to connect with different markets.” 

Joseph gafa’
CEO, Maltapost

Malta Information technology agency (MIta)
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Malta’s information, communication and tech-
nology (ICT) sector thrives on rapid inno-

vation and the introduction of new technologies. 
The sector is constantly evolving, with impressive 
growth being driven by a wide array of segments 
such as cloud computing, mobile platforms, appli-
cations, gaming, social networking and animation. 
The island’s ICT firms realised early on that growth 
can be achieved by specialisation and moved away 
from generalised product and service portfolios. 
Many of them today offer specific solutions and 
tailor-made products and have become market 
leaders in their respective niches.

The island is now keen to capitalise on its rich tech-
nology ecosystem and is reaching out to global tech 
innovators. Malta’s small size and low costs make it 
an ideal start-up location – a place to form ideas, 
programme software and design platforms. Global 
giants support the small island nation in this 
regard: Microsoft has set up an innovation centre 
offering lab space and mentoring programmes 
to early-stage companies or individuals, while a 
Dubai-style technology park to host IT, communi-
cations and media companies is being built.

EGOVERNMENT AS A SHOWCASE

Government spending helped spur the initial 
growth of Malta’s IT sector in the 1990s when the 
island first understood that ICT was crucial to an 
innovative, diversified economy. ICT was seen 
both as an enabler in all economic sectors and 
as an economic pillar in itself. The island’s gov-
ernment at that time became a heavy consumer 
of ICT products and services and developed an 
ambitious eGovernment strategy that propelled 
IT spending across various government depart-
ments. Today, the country is a leader in Europe 
with 100 per cent of government services being 
available online. The fact that Malta’s government 
outsourced many of its needs to local companies 
accelerated the development of the ICT industry 
as it gave the sector the critical mass to grow. The 
deployment of state-of-the-art telecoms infra-
structure has engendered further confidence and 
encouraged private companies to compete in new 
markets and attract new business.

PROGRAMMED FOR GROWTH

The first companies to take advantage of what 
Malta offers, such as fiscal benefits, a strategic loca-
tion in the centre of the Mediterranean and prox-
imity to continental Europe, were eGaming and 
eCommerce companies. The sector has expanded 
considerably beyond its humble beginnings, now 
contributing some 6 per cent to GDP and boast-
ing a vibrant and dynamic software development 
industry. Today, several hundred ICT companies 
operate in, or from, Malta. The majority of these 
are micro-enterprises but, at the same time, many 
high-profile names have been attracted to Malta, 
including HP, Microsoft and Cisco. The island is 
now keen to emulate the success of other glob-
ally recognised ICT hubs. Often referred to as a 
‘Mediterranean Silicon Valley’, Malta is building 
up a reputation as a paradise for emerging tech 
firms, coders and programmers. It is not shy to 
dub itself the Dubai of the Mediterranean, and 
the construction of SmartCity Malta, an IT and 
media city developed on the Dubai model, is ex-
pected to help drive a very forward-thinking IT 
business class.

INDuSTRy GIANTS & FOREIGN PLAyERS

Malta has become one of Europe’s favoured des-
tinations for foreign direct investment within the 
ICT industry. The island has attracted not only the 
large global brands but also smaller, more special-
ised software developers such as the UK company 
Crimsonwing, Swedish software developer Uniblue 
and German-founded company RS2. All have 
found the island to be a profitable and productive 
location. While many of Malta’s home-grown IT 
firms started off as service companies, in the past 
few years they have specialised, diversified and in 
many cases won contracts abroad. For instance, 
software developer Megabyte Limited has secured 
a prestigious deal to supply major international 
airlines with its ARPS route profitability software. 
ICT company Computime serves international 
clients mainly from the oil and gas sector and the 
hospitality industry, and has been involved in in-
frastructure projects in Libya. Software developer 
GFI is another Maltese success story. Founded 
in 1992, the company was acquired by an interna-
tional consortium and today has offices worldwide, 
but its headquarters are still located in Malta.

FOSTERING ENTREPRENEuRSHIP

Over the past few years, the financial crisis and eco-
nomic challenges have put pressure on the sector, 
resulting in consolidation. UK company 6PM, 
a leader in health solutions with headquarters in 
Malta, acquired Compunet, while the Alert Group, 
an ICT services company, bought Enterprise 
Solutions, an IT consultancy and solutions provid-
er specialising in business and commerce systems. 
Industry experts believe that further consolidation 
is required to provide sizeable players with the nec-
essary breadth to support their customers’ diverse 
needs.

High-Tech iEconomy
Malta’s push for 
the top of the 
value chain is 
seeing many of 
the country’s IT 
companies moving 
from outsourcing 
providers to 
software vendors. 
This newfound 
entrepreneurial 
spirit is also 
attracting tech 
start-ups.

100%
of government 
services are 
available online

“Malta’s main 
assets are the 
continuous ICT 
investments in 
infrastructure 
and training 
which are 

supported by the government’s 
strategic economic policies, an 
English-speaking and skilled 
workforce as well as the country’s 
proximity to Central and Western 
Europe. Additionally, a variety of 
rapidly developing service industries 
allow vertical specialisation in areas 
such as finance, eGaming and other 
IT-enabled services industries.”

savas manyasli
Founder and Solution Architect, 
DAIS Software Limited
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At the same time, opportunities are opening up 
to young people with high-tech skills as Malta is 
positioning itself as a hub for research and devel-
opment in the IT sector. The island has partnered 
with Microsoft to create the Microsoft Innovation 
Centre which places Malta at the forefront of new 
technologies, such as cloud computing, and pro-
vides facilities that help tech start-ups to develop 
their products and overcome initial hurdles to 
commercialising ideas. Given the island’s strong 
presence in areas such as eCommerce and 
eGaming, many industry professionals believe that 
more innovative ideas can arise from collabora-
tions and that Malta could become a centre for app 
development in the near future, attracting, in par-
ticular, early-stage companies.

TALENT & TECHNOLOGy

Malta’s diverse ICT workforce, educational in-
frastructure and strong telecoms industry have 
strongly supported the growth of the industry. 
International connectivity is guaranteed by three 
operators providing international gateway servic-
es via fibre-optic cables to mainland Europe. These 
services provide considerable security to econom-
ic sectors, such as eGaming and eCommerce, that 
rely heavily on 24-hour connections. The island’s 
telecoms operators offer high internet speeds and 
are developing next-generation networks.

The local labour pool is deep enough to meet 
the needs of ICT employers across the range 
of technical and creative skills, while specialist 
knowledge can easily be sourced from overseas. 
Degree courses at the University of Malta and at 
the ICT Institute of the Malta College of Arts & 
Technology (MCAST) have been expanded con-
siderably in recent years. In addition, a number 
of vendor-driven certifications can be obtained 
locally: Microsoft, Oracle and Cisco have all set up 
IT academies on the island. Salaries are lower than 
in other Western European IT centres such as the 
UK or the Scandinavian countries, thus enabling 
small and medium-sized companies to develop 
new products at affordable HR costs. The tech-
nology park SmartCity Malta promises to further 
enhance the supportive environment for IT com-

panies. It is funded by Dubai Holding’s Tecom 
Investments, which initially invested US$300 
million in the project in 2009. The first building 
in this self-sustained township was inaugurated 
in October 2010, with completion scheduled for 
2021.

A TESTING GROuND

Malta’s small size also makes it the ideal test en-
vironment for new technologies and ventures in 
need of a flying start. The island is promoting itself 
as a base for innovative entrepreneurs, technolo-
gy-based companies at a start-up stage and firms 
seeking a headquarters for their regional opera-
tions. The public and private sectors are showing 
great interest in collaborating with new tech start-
ups on pilot projects, the testing of software, hard-
ware and applications as well as the nationwide 
deployment of new technologies. Companies can 
also develop and test new products and services on 
the diverse yet concentrated local market before 
exporting their services and solutions to Europe or 
North Africa. Concurrently, Malta’s close proxim-
ity to North Africa and its safe political environ-
ment make it a prime location for the establish-
ment of cloud data centres which could service 
customers in the surrounding countries.

LONG-TERM COMMITMENT

Malta’s IT industry is a versatile and mature cluster 
that is experiencing an exciting period of consoli-
dation, expansion and recognition. But the island’s 
leaders recognise that they will need to encour-
age more entrepreneurs if they are to provide the 
population with high-quality IT jobs. Investments 
in early-stage companies will prove invaluable 
as those organisations expand and grow, creat-
ing jobs and contributing to the economy. With 
Malta’s government as a partner, local, regional 
and international companies can be assured of a 
long-term commitment to the industry. A highly 
developed ICT infrastructure and affordable busi-
ness costs in a Mediterranean island setting, dif-
ferentiate Malta from other locations competing 
to attract new IT talent and will help the country 
to develop a burgeoning start-up scene. ■

DESTINATION SMARTCITy The SmartCity Malta project has gained momentum in recent 
months. After the inauguration of the first building in 2010, phase two of the development in Kalkara, 
comprising four more buildings as well as a lagoon and a promenade, has been completed. The area is 
expected to become a new hub for business and leisure in the south of Malta, offering a mix of office and 
retail space. The project is  a joint venture between the Republic of Malta and SmartCity Dubai, which is the 
international business parks arm of TECOM Investments. SmartCity Malta has recently revised its rent policy 
in favour of a more competitive pricing structure in order to attract a wide range of companies, including 
start-ups and early-stage companies as well as more established firms and international corporations.

“We look 
forward to 
developing a 
vibrant business 
community 
in SmartCity 
Malta, 

introducing them to a global 
network of opportunities and 
offering them a top-quality 
environment to work learn, 
create, play and live in.”

anthony P. tabone
CEO, SmartCity Malta 

“Government 
has developed 
a robust and 
resilient ICT 
infrastructure, 
which forms the 
backbone of an 

interconnected government. Going 
forward, we intend to expand the 
existing eGovernment platform to 
cater for additional services and to 
further strengthen eDemocracy.”

Tony sultana
Executive Chairman, Malta 
Information Technology 
Agency (MITA)

“Studies show 
that the majority 
of enterprises 
are planning 
to use cloud 
computing, yet 
the shortage of 

appropriate skilled job candidates to 
fill cloud jobs is the No. 1 challenge 
for companies. That is why Microsoft 
decided to open up the first 
Microsoft Innovation Centre focusing 
on cloud technology in Malta.”

adrianna Zammit
Country Manager, Microsoft
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Malta’s business process outsourcing (BPO) in-
dustry is rapidly moving up the value chain 

to sustain the growth started by the island’s call 
centres. Economic progress has opened up several 
new avenues for BPO in sectors such as financial 
services, IT and software development. Malta has 
benefitted from a ‘nearshoring’ trend that has 
seen many businesses moving westwards from 
Asia – with the search for higher quality eroding 
the traditional global offshore dominance of India, 
the Philippines and China. With cost no longer the 
prime driver, Malta’s BPO industry offers high-
end customer care and sophisticated service in an 
EU and eurozone location. The robustness of the 
IT and telecoms infrastructure, coupled with the 
good language skills of the Maltese workforce, as 
well as a safe and attractive business and living en-
vironment, provide a perfect platform. The crea-
tive industries, R&D and life sciences now all hope 
to display more clearly what Malta can offer the 
global market.

FROM CALL CENTRES TO 
FINANCE PROFESSIONALS

Malta’s emergence as an outsourcing location 
began in the call and contact-centre market and 
was built upon some of the country’s most fun-
damental strengths: the fact that English is an of-
ficial language, near universal fluency in Italian 
and widespread knowledge of at least one other 
European language. Financial services companies 
were the first to take advantage of the development 
of the call-centre sector in Malta. One example 
was Malta’s 2006 success in edging out India in the 
bid to host HSBC’s global call centre for English-
language calls. While a number of other interna-
tional call centres were set up on the island, Malta 

Evolving with 
the times, Malta 
is broadening 
its outsourcing 
offering for high-
value middle 
and back office 
functions.

soon recognised that the future lay in the provi-
sion of higher-value-added services, and over a 
relatively short period the island’s BPO sector 
evolved. In the IT sector, outsourced businesses 
hosted by Malta include data centres, disaster re-
covery operations, payment gateways and database 
management. Concurrently, the growth of Malta’s 
International Finance Centre has encouraged 
finance and accounting professionals to offer their 
services as independent outsourcers. Today they 
perform payroll, bookkeeping and accounting 
work for companies located in Malta and abroad.

EuROPEAN PLAyER

The shift to higher-value services has greatly 
benefitted Malta’s BPO sector. While developing 
economies have struggled to acquire investments 
from client nations, Malta has continued to show 
signs of evolution and maturity. Today the sector 
employs thousands of people, and Malta is a top 
nearshoring centre for Europe. A large number of 
companies offer customer management, including 
sales, marketing and customer care, or enterprise 
services such as HR, finance and accounting. Some 
firms have specialised, providing vertical services 
with a specific industry focus such as compliance 
for the finance industry, while others offer supply 
management in the field of logistics, procurement 
and warehousing.

CONSTANTLy EVOLVING

The largest BPO providers in Malta are today 
the Swedish company Besedo (specialising in 
content moderation and media management)
and Luqa-based Centrecom, an international call 
and contact centre. Both also source a significant 

OUTSOURCING
the Middle Office
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PREMIER CONTACT CENTRE SERVICES

Customer support
We handle any of your customers’ requests from 
reservations and fulfilment to website content 
moderation and fraud detection.

overflow
No more missed or lost calls. Your customers will 
always get through to be greeted by a friendly and 
professional voice.

Data ColleCtion
We can handle market research projects and supply 
you with the relevant quality data and information 
you are seeking.

soCial meDia Customer support
We provide social media customer support and reputation 
management services, ensuring that your customer 
concerns are rapidly addressed and solved.

We are a multi-lingual international call centre offering back and front office services.
Our clients are unique both in their requirements and objectives, so we create individually tailored solutions.

we make Client CommuniCation 
 as easy as ChilD’s play.

  (+356) 2364 4000  |  info.centrecom@centrecom.eu  |  centrecom.eu

volume of contracts from the local market. Besedo 
services most of Malta’s eCommerce and eGaming 
companies, while Centrecom, which mainly offers 
services to airlines, has diversified its portfolio 
to include Malta’s utility company Automated 
Revenue Management Services (ARMS) and the 
transport authority Transport Malta.

Boasting large numbers of accounting firms, in-
cluding boutique practices and the ‘Big Four’, 
accountancy is the biggest outsourcing sector. 
Companies are also offering foreign clients back-
office services: the processing and recording of 
invoices and sales transactions, accounts manage-
ment, and information reporting. Malta’s finance 
centre has also attracted insurance managers such 
as Marsh and Willis and fund administrators such 
as Amicorp, Citco and Custom House, servicing 
clients worldwide.

FOCuS ON ANALyTICS AND RESEARCH

In recent years, Malta’s BPO industry has diver-
sified, now delivering services in a wide range of 
sectors and industries, including transport, finan-
cial and software services, as well as for invest-
ment, insurance and shipping firms. In the face 
of global competition, Maltese companies have 
focused on providing high-end analytic services as 
most organisations are today outsourcing not only 
business processes but also knowledge functions, 
including market research and financial analysis. 
While voice services accounted for the bulk of the 
business a few years ago, most opportunities today 
arise from data services such as form filling, web re-
search and content provision. In particular, its pool 
of professionals with degrees in finance, banking 
or insurance has made the island attractive for 
the outsourcing of activities that are analytical or 
skills-intensive. With strong data protection leg-
islation and risk-management frameworks, Malta 
is recognised as a safer location for the holding of 
customer information than other outsourcing des-
tinations.

THE HuMAN ELEMENT

Malta, an EU member since 2004, is stable, safe 
and secure, with a government committed to pro-
business policies. The island’s close cultural affinity 
with the UK and the rest of Europe, combined with 
its strong work ethic, give it a significant advantage 
across many sectors. While costs may be higher 
than in Asia, many European companies that out-
source work to Malta comment that it offers better 
all-round value for money: the workforce is highly 
educated, wages are reasonable and employee 
turnover is relatively low, resulting in reduced 

training costs and better quality of service. The 
island also boasts an excellent ICT infrastructure, 
with large-bandwidth networks providing high ca-
pacity international connectivity via four subma-
rine fibre-optic cables.

OPPORTuNITIES AHEAD

New opportunities for the outsourcing industry 
are emerging in tandem with the development of 
the economy. The outsourcing of R&D functions 
is a recent trend and, as this sector expands, Malta 
is seeking to attract large global players and inde-
pendent niche firms to reassign particular roles to 
the island. Malta, too, is highlighting its ability to 
function as a test bed for new technologies and is 
developing sector-specific infrastructure in avia-
tion, life sciences and IT in an effort to attract busi-
ness. Outsourced services could range from the 
transcription of medical and patient information 
to data analysis or intellectual property searches. 
Malta is also looking to focus on services related 
to social media, mobile technology and the wider 
creative industries. In addition, the international 
finance centre is expected to create further growth 
for the industry, which could undertake routine or 
administrative tasks such as filling in online data 
entry forms and processing insurance claims, or 
repetitive administrative work involved in fund 
administration. The challenge will be to compete 
with other outsourcing destinations in Eastern 
Europe but also in Western Europe such as Ireland 
and Portugal where the BPO sector is benefitting 
from international bailouts, which involve salary 
cuts and efficiency improvement.

QuALITy LOCATION

Malta has proved itself to be a dynamic, on-the-
ball player in the international services market. 
Companies face no infrastructure bottlenecks: 
with its highly qualified, multilingual workforce, 
advanced telecommunications, favourable busi-
ness environment and strategic location, Malta 
has the potential to offer measurable added value 
to operations that choose the country as their pre-
ferred location. The task for the future is to contin-
ue to increase efficiency and proficiency in order 
to compete with other European destinations and 
to create broader awareness of what Malta has to 
offer. As the BPO market matures, Malta will offer 
clients an attractive package: industry expertise 
and insight, analytics and innovation – at a com-
petitive price. Any company looking at outsourc-
ing mission-critical functions or projects that 
involve sensitive data can rest assured that they will 
receive service of the highest quality. ■

“At a time 
when many 
companies 
are thinking of 
transferring 
their business 
to on-shore 

and near-shore locations, 
Malta is ideally placed to grow 
its market share. The island 
boasts the perfect location and 
timezone, proximity to major 
cities in Europe and North Africa, 
strong EU credentials, political 
stability, excellent technological 
infrastructure and highly 
educated and qualified people.”

nadia Pace
CEO, Centrecom/World 
Aviation Group

“Being a 
European 
country, 
together with 
its English 
speaking 
population 

and strong telecommunications 
infrastructure, makes Malta 
an ideal location for the 
provision of back office support 
and shared services.”

mario galea
Chief Officer - Investment 
Promotion, Malta Enterprise

“Postal services 
today are not 
only about 
delivering mail 
from one point 
to another. As 
customers 

increasingly seek innovative 
solutions, we believe there is 
significant potential in ancillary 
lines of business such as 
financial services, document 
management and hybrid mail.”

Joseph gafa’
CEO, Maltapost
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Malta’s rapid expansion over recent years as 
a global hub for gaming companies shows 

little sign of slowing. The island was one of the first 
EU member state to introduce eGaming-specific 
regulations and is now widely regarded as the most 
prestigious European tier-1 jurisdiction for gaming 
operations. It has built its reputation on a solid 
foundation of legislation, services and technology 
infrastructure and hosts many of the world’s largest 
online casinos, bingo platforms and sportsbooks. 
While many European states have since begun to 
regulate this industry to cash in on the tax revenue 
and employment opportunities, Malta’s appeal 
continues to be strong. The island is confident of 
withstanding competition, thanks to its proven 
track record and unique attributes. These qualities 
will remain to the fore if Malta continues to regu-
late wisely and implements sensible policies. An 
encouraging sign is that key industry players are 
expanding their operations on the island and are 
being joined by newly licensed companies.

EGAMING EXCELLENCE

The first online gaming businesses arrived on the 
island in the late 1990s, well before the online 
boom. Unlike many other countries that protect-
ed their monopolies, Malta allowed commercial 
operators to set up and enter the gaming market. 
The first online betting businesses were estab-
lished under the Public Lotto Ordinance; but it 
was recognised that a dedicated regulatory frame-
work was needed. Following the establishment 
of a regulator for the industry, the Lotteries and 
Gaming Authority (LGA), Malta introduced its 
new Remote Gaming Regulations in 2004 under 
the Lotteries and Other Games Act.

LuCRATIVE INDuSTRy

Malta quickly reaped the benefits of its regula-
tory framework, and online gaming became one 
of the fastest growing industries. With more than 
250 gaming companies now based on this small 

As the worlds of eGaming and social games merge, Malta, Europe’s eGaming 
capital, is fast becoming a force in the wider digital media industry.

 Not just Chance but 

SKILL
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Mediterranean island holding over 
425 licences for online offerings 
such as casino-style games, lotter-
ies or sportsbooks, the industry is 
proving that tight regulation and 
stringent supervision offer the ideal 
conditions for remote gaming com-
panies to operate in. Among the 
eGaming companies that have set 
up in Malta are Betsson, Betfair, 
Stanleybet, Unibet, Mircogaming, 
bet-at-home and the German 
company Tipico. While their activi-
ties span a number of jurisdictions, 
hundreds of smaller players target-
ing specific markets or regions also 
operate out of Malta.

Over the past three years the 
number of licence holders has in-
creased three-fold, with Malta’s 
gaming sector growing by 30 
per cent. Today, the industry 
employs some 4,000 people with 
more than 3,000 others provid-
ing ancillary services such as 
web hosting, security auditing 
or legal work. According to the 
LGA, the gaming industry today 
contributes around 10 per cent 
to Malta’s GDP.

RETAINING A POSITION

Europe’s eGaming market has changed 
considerably over the past few years. Malta 
has always been an advocate of online gaming 
within the EU’s single market, believing that an 
operator licensed on the island should be allowed 

to provide services across Europe. 
With no clear agreement among 
EU countries on how the industry 
should be regulated, member states 
are unilaterally adopting different 
policies. Some countries seek to ban 
online gaming, and others prefer to 
introduce national authorisation 
models, blocking operators that do 
not have a licence in that particular 
country. This requires many gaming 
operators to hold multiple licences. 
While developments such as these 
might seem to make Malta less at-
tractive as an eGaming hub, due to 
the small size of the local market, 
the island continues to receive new 
applications, and long-established 

players such as the German 
sports-betting company Tipico 
are expanding their Malta op-
erations.

The industry is also witnessing 
increased management, structur-
ing and financing activity, and 
the island is developing into a 
European hub for the operation 

of multi-jurisdictional online plat-
forms. Some operators choose the 
island as a nominal base, without ap-
plying for a licence in Malta. Instead, 
they use Maltese companies to hold 

their licences to operate in other coun-
tries to take advantage of Malta’s tax-ef-

ficient corporate structures. Some 60 per cent 
of Danish and 40 per cent of French licensees 
are Malta-registered companies, and a similar 
pattern is to be found in Italy and Spain.

250 
operators

425 
licences

7,000 
direct and indirect 

employees

Malta is considered a 
serious jurisdiction for 

remote gaming and has attracted 
over 250 companies. We are 
also committed to developing 
this sector further, and are 
seeking to establish Malta in the 
growing market of digital and 
social gaming. We now need 
to develop more local talent to 
fill the positions opening up.” 

dr. José Herrera
Parliamentary Secretary 
for Competitiveness and 
Economic Growth

A SEAL OF QuALITy

Malta’s strong regulatory regime offers operators 
a stable and secure framework in which to carry 
out their business, adding weight to their repu-
tation and giving them an advantage in dealing 
with banks, financial institutions and investors. In 
addition, the LGA’s determination to keep crimi-
nality out of gaming and to safeguard players is 
crucial to making consumers feel comfortable. 
On the international level, Malta is regarded as 
one of the most competent and experienced ju-
risdictions to consult when guidance and advice 
are required. The government and the LGA are 
also ensuring that Malta’s voice is heard on the 
European level by promoting the country’s view 
on how the sector should be regulated. Locally, 
the Remote Gaming Council represents the in-
dustry, while the Malta Chamber of Commerce, 
Enterprise and Industry encompasses a business 
unit for eGaming. In 2015, the island also plans 
to launch a new promotional body “Gaming 
Malta” as well as a Gaming Academy to train 
local people to acquire the required skills to work 
in the sector.

THE FuLL SuPPLy CHAIN

Malta is regarded as a world-class base because of 
the high quality of its industry-specific services 
and infrastructure. Its established state-of-the-
art telecommunications infrastructure delivers 
round-the-clock connectivity, while the presence 
of industry support services such as data centres, 
online payment processors, security auditors, 
gaming software developers and platform pro-
viders, contribute to a tailor-made environment 
that is conducive to growing a successful busi-
ness. The island also boasts technical expertise 
to support critical operations in areas such as 
search engine optimisation, and affiliate manage-
ment companies, and consultants are always on 
hand. Equally, the island’s lawyers and account-
ants have a wealth of experience, thus ensuring 
that a vibrant and creative cluster of talent and 
know-how is in place to help companies manage 
their international operations.

One of the main benefits of establishing operations 
in Malta is the quality of human resources. Most 
positions can be filled from the local labour market, 
and the island’s incredible climate and comfort-
able lifestyle make it easy to attract foreign talent. 
Malta has introduced a 15 per cent tax cap on the 
salaries of highly qualified foreign professionals in 
the gaming sector, which allows operators to offer 
expat employees very competitive packages. As a 
result, gaming companies benefit from a multina-
tional, multilingual pool of talent.

SOCIAL GAMING REVOLuTION

The regulatory framework was drawn up in such a 
way as to stand the test of time, ensuring that the 
regulations could cater for the sector’s evolution, in 
terms of both technology and games. There are an 
estimated 200 million frequent and 1 billion casual 
gamers worldwide playing games on consoles, 
smartphones or social media platforms. There is 
currently no legal framework for the regulation of 
service providers in this area. But following allega-
tions of fraud and unethical behaviour, the indus-
try has started to call for regulation. Malta’s LGA 
has just issued a consultation document to gain the 
opinions of industry stakeholders on the proposed 
regulations on the provision of skill games with 
prize via distance communication that are offered 
commercially. The LGA is also looking to find out 
whether there is an appetite in the market for games 
played via web or mobile including puzzles, music 
and dance games, board games, multiplayer games, 
action games, simulators and certain types of card 
games whether through contests or otherwise to be 
played for a prize of money or money’s worth.

A PROMISING FuTuRE

The worldwide digital gaming industry is predicted 
to generate revenues of US$70 billion (€53 billion) 
per year by 2015, and as players increasingly expect 
high-quality game content and a secure gaming 
environment, Malta is confident that it has all the 
right elements in place to allow gaming and digital 
media firms to start up, innovate and grow their 
businesses. As a reflection of these changes, the 
island also announced its intention to rename the 
LGA to Malta Gaming Authority in 2015. While 
tax incentives and strict regulation were the initial 
drivers for Malta’s eGaming success, the island’s 
know-how represents the real value today. More 
important than having been the first to enter the 
market is that Malta understands the eGaming 
industry’s needs better than others. The island 
boasts specialists and the necessary resources in 
all lines of services that gaming companies require. 
These can be used by gaming operators irrespec-
tive of where they are licensed and where they are 
selling their products. To stave off the threat from 
other gaming centres, it is important that Malta 
continues to sign bilateral agreements with other 
states (both inside and outside the EU) which for-
mally recognise the merits of Maltese licences. This 
process will lead to the elimination of duplication 
across multiple regimes and help operators reduce 
the costs associated with becoming compliant with 
new jurisdictions. If Malta continues on the path 
that it is on, it would find itself in the ideal posi-
tion to act a hub for the management of eGaming 
operations worldwide. ■

"eGaming is a 
fast-changing 
industry and we 
constantly look 
at how we can 
adapt to those 
changes. Our 

services have evolved from a pure 
co-location provider to offering 
a full portfolio of data centre 
services including co-location, 
cloud and managed services. 
This is proof of the dynamism of 
the technology that powers the 
online gaming industry in Malta.”

christian sammut
CEO, BMIT 

“Gaming is a 
strong sector 
for Malta, and 
a number of 
very interesting 
new players 
have set up 

on the island recently. They have 
been attracted not only by our 
fiscal regime and regulatory 
environment but also by our 
pool of experience that goes 
well beyond the Malta licence.”

karl diacono
CEO, Fenlex Group

“Malta’s key 
strengths 
include a 
sound, robust 
and serious 
regulatory 
framework, 

with commitment to player 
protection. One also has to add 
the willingness of the current 
management of the regulator, the 
Lotteries and Gaming Authority, 
to be proactive as well as the 
ability to embrace new business 
models and new technologies. 
In addition, Malta has developed 
a relevant talent pool.”

ulrik Bengtsson
CEO, Betsson Group Malta

“Malta is 
currently 
a top-five 
remote gaming 
jurisdiction, 
and the sector 
generates 

around 7 per cent of our GDP. 
But to sustain the level of growth 
experienced so far and maximise 
Malta’s huge potential, we need 
to change the ball game and 
explore new markets, refine our 
regulatory policy and cater for 
new technologies. We are already 
implementing new regulations 
to license digital games of 
skill with prize and are actively 
pursuing new geographical 
markets outside Europe.”

Joseph cuschieri
Executive Chairman, 
Malta Gaming Authority
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Apps for smartphones and tablets, games for 
Facebook and consoles – the development 

of new digital products in Malta is unleashing the 
country’s potential as a creative hub for digital 
media production. As a pioneer in the eGaming 
sector, the country has acquired a wealth of knowl-
edge and experience in areas such as digital content 
production, software development and game pub-
lishing. The island now aims to become a pillar of 
the digital world, much like London, New York 
and Berlin, and to create an environment that is 
stimulating, eclectic and full of life. Digital gaming 
offers the greatest growth potential with an esti-
mated 200 million frequent and 1 billion casual 
players worldwide.

STARTING OuT

The industry is still at an early stage of develop-
ment with only a few specialised companies, al-
though digital components already have a role in 
the thriving film, media, IT and eGaming sectors. 
It all began when Malta earmarked ICT as a pri-
ority sector for economic growth. After substan-
tial investment in infrastructure and networks, 
the country has proved to be a fertile ground 
for IT and software development companies. 
Concurrently, Malta became the first EU member 
state to regulate eGaming and now hosts many of 
the world’s leading and most respected operators 
of online offerings such as casino-style games, 
lotteries and sportsbooks. The country’s creative 
track record also speaks for itself. Malta has long 
been popular as a production hub for the global 
film industry, with the Mediterranean landscapes 
and architecture so often sought after by interna-
tional filmmakers.

More 
than 
just a 
Game
Malta’s next big 
thing: having 
built the largest 
eGaming centre 
in Europe, it is 
now setting out to 
gain the attention 
of digital media 
companies. king.com

MALTA GAMING AUTHORITY  
Suite 1, Level 3, TG Complex, Brewery Street, Mrieћel, Birkirkara BKR 3000, Malta  

T +356 2546 9000  F +356 2144 6950 E info@mga.org.mt

www.mga.org.mt

What has established our global 
reputation in the gaming industry?

At the Malta Gaming Authority, our regulatory philosophy, 
organisational principles and culture are focused on player protection. 

Malta’s transparent legal framework and experience in regulating 
gaming has developed into a world class eco-system providing 

effective, innovative and efficient regulation.
 

Our regulatory framework provides assurances both locally and 
internationally that fairness and transparency are at the core of 

everything that we do. To this effect, our licensees are associated with 
the highest levels of integrity and efficiency.

 

Proudly recognised as a world class authority in terms 
of innovation, governance and diligence.

J952-MGA Advert.indd   3 17/12/2014   14:58
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Digital Media

“Malta boasts a 
growing digital 
media industry, 
and we are 
currently 
negotiating with 
some very large 

players in the games development 
industry that are considering 
setting up on the island.”

mario galea
Chief Officer - Investment 
Promotion, Malta Enterprise

RAPID GROWTH

In total, Malta’s creative industries employ around 
9,000 people, working for some 2,000 compa-
nies, many of them small or micro-enterprises. 
Larger players are found in the IT sector or are 
entertainment-related companies. The cultural 
and creative industries account for approximately 
5 per cent of GDP, and there is confidence that 
their contribution will increase in the coming 
years. As most creative industries are undergoing 
a steady transition to digital, Malta realised that it 
could offer a cluster of services around multime-
dia, digital technologies, animation, online videos 
and film. Segments such as mobile content, eL-
earning, interactive design and digital games de-
velopment are regarded as their natural extension. 

INVESTOR INTEREST

Capitalising on talent, experience and expertise 
gained in the ICT, eGaming and film sectors, 
Malta now aims to build a digital industry that 
can both attract inward investment and nurture a 
domestic sector. Naturally, the creation of any new 
sector takes time; but the country’s strong IT in-
dustry with over 200 operations provides a sound 
technical context for development work. The first 
web applications originating in Malta have already 
found their way through app stores to the global 
marketplace. Companies engaged in advertising, 
design, editing or audio services have succeeded 
in winning important outsourcing contracts, while 
the growth of the film industry has also led to the 
establishment of a small post-production sector. 
Game development companies are also starting 
to take notice of the island’s credentials. King, 
creators of the Candy Crush Saga, the massively 
popular Facebook game, opened an outpost in 
Malta, while Ukrainian video games company 4A 
Games relocated its headquarters to the island. The 
government now hopes to bring similar invest-
ments within the mobile, tablet, PC or console-
downloadable games fields.

PRODuCTION HuB

The driving force behind this digital media drive 
is Malta’s potential to transfer skills from its other 
entertainment industries. Companies operating 
out of Malta could benefit from expertise in player-
behaviour analytics, data mining and statistical 
analysis gained from the eGaming industry. To 
help build a sustainable base on the island, Malta 
Enterprise, the country’s business promotion 
agency, offers a range of incentives that address 
the needs of digital media companies at the initial 
conceptual stage, during R&D and through to the 
internationalisation and marketing of the digital 

product. The island is encouraging start-ups and 
microenterprises to consider Malta as a base. In 
addition, the Maltese government has plans to 
establish a creative digital hub, which will be de-
signed to foster synergies between companies in 
the creative sector.

The country is also growing its creative talent pool 
to meet industry demands. The island is already 
home to skilled graphic designers and profession-
als who developed expertise in the eGaming sector. 
Schools and institutes have added new courses to 
their curricula, including targeted programmes 
in animation, digital film making and audio engi-
neering. The Maltese authorities are confident that 
these efforts will deliver a sufficient number of re-
cruits qualified in technology, art and production 
for overseas and start-up digital media companies 
that Malta would like to attract. And in an effort 
to import expertise, Malta offers special tax incen-
tives to foreign professionals in the gaming sector.

A FIRM FuTuRE

Malta is creating an excellent environment for en-
tertainment firms of many types to thrive, making 
the country an attractive centre for innovative 
organisations and creative talent. As with other 
emerging sectors, government and industry must 
work together to draw up policies and programmes 
that will help position Malta as a leading creative 
hub. The rather unfocused approach of the past 
has already been replaced by a detailed roadmap 
for the establishment of a strong industry cluster. 
So the prospects are good for Malta to attract in-
vestment and to offer a well-resourced platform for 
growing digital media companies. ■

King, creators of 
the Candy Crush 
Saga, the massively 
popular Facebook 
game, opened an 
outpost in Malta.
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A string of successful big-budget productions has 
placed Malta in the spotlight of international 

filmmakers and producers. The list of major box-
office hits under the island’s belt is impressive and 
includes The Da Vinci Code, Troy, Gladiator, The 
Count of Monte Cristo, Munich, U-571, World War 
Z, Captain Philips, and many others. Attracted by 
its versatile location, unique water tanks, English-
speaking film crews and the fiscal incentives offered 
by the government, Malta has become many mov-
ie-makers’ first choice. But aside from Hollywood 
blockbusters, Malta has also acted as the setting for 
documentaries, short films, TV commercials and 
music videos. The island is now set to raise its profile 
as a production and post-production location for 
a wide variety of audio-visual and digital content, 
envisaging growth in services that range from film 
editing, visual effects and animation, to sound 
design and everything in between. Talent develop-
ment goes hand in hand with investment in facili-
ties and equipment to position Malta as a top film 
servicing and producing location.

MOVIES, SERIES AND COMMERCIALS

To date, some 100 films have been shot in Malta, 
either entirely or partially. Filmmaking in Malta 
reaches as far back as 1925 when the first film was 
shot in the country. Steven Spielberg, Ridley Scott 
and Ron Howard are just a few of the award-win-
ning directors who have chosen to film in Malta. A 
range of commercials have also been produced on 
the island, including campaigns for Bacardi, Range 
Rover and Coca-Cola. The ability to double up for 
multiple locations is one of the country’s greatest 
selling points. Over the years the island has been 

transformed into ancient Rome, Troy, Marseilles, 
Tel Aviv and a host of other places. The Maltese 
Islands have become many movie makers’ location 
of choice in part because of their natural beauty 
and the crystal clear waters surrounding them. But 
producers are also attracted by the exquisite and 
diverse architecture of Malta’s towns and villages, 
castles, palazzos, towers and farmhouses. In recog-
nition of Malta’s arrival on the international movie 
scene, the island’s capital Valletta was chosen to 
host the European Film Awards in 2012.

THE BROADER PICTuRE

As Malta’s movie portfolio has increased in recent 
years, the film industry has become an important 
source of national revenue, bringing in some €150 
million over the past five years or so. Aside from 
the direct revenue from films shot in Malta, it is 
estimated that every euro of production money 
spent in a certain region generates €2.3 indirectly 
within that economy, creating spin-off business for 
other sectors such as hotels, transport and logistics, 
catering, costume-making and set building. While 
Malta’s movie sector is still mainly focused on film 
servicing, the country’s long-term vision includes 
the creation of a vibrant film production indus-
try. This could attract creative professionals from 
abroad and leverage talent and expertise developed 
in Malta’s eGaming, ICT and media industries.

IN PRODuCTION

The most recent movies shot in Malta include Brad 
Pitt’s World War Z and Captain Philips, starring 
Tom Hanks. In the summer of 2014, Brad Pitt and 

Angelina Jolie also filmed their movie By the Sea 
on Malta’s sister island Gozo. Other films include: 
sequences for the highly popular television series 
Game of Thrones produced by American cable tele-
vision giant HBO; the fantasy adventure TV series 
Sinbad filmed by Sky and the BBC; and a number 
of movies for German and Italian TV stations. 
International productions filmed in 2013 include 
the Russian production of Angels & Demons and 
a new BBC drama The Whale, as well as scenes for 
the Falklands War-themed British film Destroyer. 
While TV movie and documentary budgets do 
not match those of big Hollywood productions, 
they involve large numbers of local crew and gen-
erate considerable overseas interest in Malta. The 
island is now targeting productions from emerg-
ing markets to come to Malta, with the focus in 
particular on China and India. Over recent years 
Malta’s own film industry has also received a boost, 
with a number of documentaries and other films 
showing in the local cinemas, including the island’s 
first computer-animated short film in 3D. 

INCENTIVES AND ATTRACTIONS

Charlton Heston is said to have described Malta as 
“one big film set”, and indeed the Maltese Islands 
boast a variety of locations. Malta is also home 
to the Mediterranean Film Studios which offer 
shallow water tanks that allow the shooting of 
water scenes in a controlled environment with an 
unlimited ocean backdrop. Mother Nature also 
plays her role: with 300 days of sunshine a year, di-
rectors can rest assured that filming will not be un-
expectedly interrupted. Filmmakers are also given 
a warm welcome by the Malta Film Commission 
(MFC), which is responsible for the promotion and 
development of the industry. The Commission is 
processing some 60 inquiries at any one time. It 
offers assistance and guidance and is usually the 
first point of contact for any filmmaker considering 
Malta as a location. The MFC also runs a number 
of incentive schemes which offer a rebate on costs 
for accommodation, transport and location hire. 
To ensure Malta remains competitive as a film lo-
cation, the MFC also announced that it intends to 
update and improve its current cash rebate systems. 
Malta also seeks to establish a film co-production 
fund to encourage collaboration between Maltese 
and foreign companies to produce films in Malta.

FILM CREW AND PRODuCTION SuPPORT

Production companies can call upon a wealth of 
local talent and an army of enthusiastic extras. 
Productions have already employed up to 2,000 
extras in one day. The availability of English-
speaking location scouts, camera operators, sound 
technicians and assistant directors helps greatly in 

attracting international productions to Malta. The 
island has also developed a specialised film infra-
structure that includes everything from the renting 
of trailers to costume-making and special effects. 
Furthermore, Malta has retained a high level of 
craftsmanship when it comes to the construction 
of large sets. This skill, which has all but disap-
peared in many other Western countries, remains 
an important point of interest to creative decision-
makers. Producers can also tap into expertise in 3D 
production and animation found in Malta’s highly 
developed games and digital media industry. In ad-
dition, Malta is inviting film schools from London, 
Berlin and elsewhere to offer courses on the island 
to further develop local creative skills.

PRIVATE PARTNERS

While the range and sophistication of Malta’s film-
related services is expanding, the country faces 
challenges in the form of the absence of large-scale 
sound stages and the lack of certain specialised 
technical crews. To address such issues, the MFC 
is seeking to develop closer collaboration with the 
private sector and attract private investment into 
the film industry. Exploring opportunities in film 
financing is also high on the Commission’s pri-
ority list and includes the promotion of Malta’s 
International Finance Centre to private investors 
and investment companies providing funding 
for films. With an eye on the experience of other 
countries competing for film location deals which 
have themselves invested in foreign movies filmed 
on their territories, Malta does not rule out a move 
towards co-productions. Profits generated from 
such deals could be used to subsidise new produc-
tions and training programmes.

FuTuRE OuTLOOK

Although competition among creative hubs is fierce, 
Malta believes it can continue to compete because 
of its strong combination of attractions. While cost 
tops the list these days when production companies 
select locations because of the financial pressures 
on producers, Malta also sells itself as a conveni-
ent and increasingly creative location. This makes 
the island attractive not only for Hollywood and 
Bollywood productions, but also for smaller-budg-
et ones like feature films, music videos and corpo-
rate films, as well as for start-ups in the sector. Film 
in the broad sense is now part of Malta’s wider crea-
tive industries and, with synergies expected from 
digital media, the country is confident of further 
successful expansion. Developments such as these 
will place the local film industry on a more sustain-
able footing, independent of big budget produc-
tions, and help cement Malta’s reputation among 
the movers and shakers of the movie world. ■

“The cash 
rebates, the 
extraordinary 
filming 
locations, 
the climate, 
the English-

speaking crews and the skilled 
resources make Malta an 
attractive location, not to mention 
the water tanks which are still 
considered among the best 
water facilities in Europe.” 

Engelbert grech
Film Commissioner, 
Malta Film Commission 

A SELECTION OF 
MAjOR FILMS 
MADE IN MALTA (By 
RELEASE DATE)

captain Philips (2013)
World War Z (2013)
The devil’s double (2011)
agora (2009)
new land (2008)
u-900 (2008)
Eichmann (2007)
the lost treasures of the 
knights Templar iii (2006)
The da vinci code (2006)
Munich (2005)
troy (2004)
the league of Extraordinary 
gentlemen (2003)
swept away (2002)
the count of Monte cristo (2002)
the Emperor’s new clothes (2001)
gladiator (2000)

Film and Tv 
directors from 
around the world 
are choosing 
Malta for their 
big-budget 
productions and 
the Mediterranean 
island is 
increasingly 
playing the leading 
location role.

The Making of a 

MOVIE STAR

The w
ater tanks at the M

editerranean Film
 Studios

Above: Troy • Below: Munich Gladiator
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Malta has one of the most competitive media 
markets in Europe. A large number of 

local media organisations – often tied to political 
parties, the unions or the Church – are feeding a 
population hungry for content. The island’s media 
houses are now seeking new revenue streams to 
sustain growth and profitability. Backed by a strong 
telecoms infrastructure and the English-language 
skills of the Maltese, the island is well positioned to 
emerge as a main production hub selling content 
internationally. Given current trends in content 
marketing, corporate blogging and social media, 
Malta’s media sector is eyeing exciting growth op-
portunities as advertising professionals predict 
that over the coming years more companies will 
include online and social networks as part of their 
marketing efforts.

COLONIAL AND CuLTuRAL HERITAGE

No other sector reflects Malta’s colourful history 
and development as a cultural melting pot as much 
as the media one. While the island’s first newspaper 
was published in French during the French occu-
pation, it was under the rule of the British, in 1839, 
that press freedom was introduced. The newspaper 
market took off in the 1920s and 1930s with the 
publication of Maltese and English-language news-
papers. The first radio stations were established in 
the 1930s to counteract fascist propaganda from 
Italian radio broadcasts. Italian television chan-
nels have been received since 1957, while the first 
Maltese television station was founded five years 
later. It remained the only TV station until the early 
1990s when Malta opened up the broadcast sector 
to competition.

CROWDED AND COMPETITIVE

Today, the Maltese have the luxury of choice: 15 
newspapers, 9 television stations and almost 50 
radio stations, the majority of these being com-
munity stations. For a population of some 421,000, 
this media density is impressive: there is a national 
TV and radio station for every 16 square kilome-
tres and a daily or weekly newspaper for every 
28,000 persons. In addition to newspapers, there 
are a number of magazines covering diverse topics 
such as the economy, fashion and style and cooking 
– all locally owned. Franchises of international 
magazines have not been established in Malta. As 
a reflection of the country’s bilingualism, approxi-
mately half of the papers are published in English 
and half in Maltese. TV and radio programmes are 
for the most part in Maltese. Ad agencies are small 
or medium-sized, mostly affiliated to international 
networks, servicing the marketing and communi-
cations needs of national and international clients 
in the country. Many agencies also perform work 
such as design or concept development for other 
European affiliates which outsource specific tasks 
to the island due to its lower cost base.

The entire sector is estimated to employ around 
3,500 people and accounts for some 1.4 per cent 
of GDP. Print publications are an important 
vehicle for publicity for the island’s businesses. 
The economy mainly consists of small-to-medi-
um-sized companies with insufficient budgets to 
afford TV commercials. The top advertisers in 
print and broadcast are the big telecoms compa-
nies, banks and insurance companies, as well as 
the leading retailers.

Malta’s media industry is trying to turn a new page 
as it looks for growth by exporting the written 
word and media services around the globe.

groWing 
CREATIVELy

LOCAL NEWS LEADERS

Published by Allied Newspapers and with some 
77,000 readers, The Times is the unchallenged market 
leader and the strongest newspaper financially. The 
bi-weekly MaltaToday of Media Today has made 
significant inroads into the market, and its Sunday 
edition reaches some 12,000 readers. The country’s 
English-language newspapers are commercial in 
nature, in contrast to the Maltese-language papers 
which – with one exception – are owned by political 
parties, unions or the Church. Radio and TV sta-
tions are regulated by the Broadcasting Authority, 
and Malta is the only European country where regu-
lations allow political parties to own television sta-
tions directly. Today, Net TV of Malta’s Nationalist 
Party and One TV of the Labour Party, together with 
the public television station Television Malta (TVM) 
operated by the Public Broadcasting Services (PBS), 
dominate the audio-visual sector. Private television 
stations have a market share of less than five per 
cent. Because of its public-service obligation, TVM 
is funded by a government grant as well as by adver-
tising and sponsorships. Private-sector broadcast-
ers derive their revenue exclusively from advertis-
ing and, in the case of One TV and Net TV, from 
sponsorship and party funding. The Church plays 
an important role in the radio sector, operating two 
stations, in addition to Church-oriented communi-
ty radio stations. Cable TV is provided by telecoms 
company Melita Cable, while its competitor GO 
offers digital TV. Both relay all the major UK and 
US channels and programmes.

DIGITAL TRENDS

Although competition for readers and audiences is 
high, the market has remained relatively static in 
recent years, without any game-changing new en-
trants. Figures indicate that some 20 per cent of the 
population read a newspaper daily, while around 70 
per cent watch TV each day. New and social media 
represent the fastest-growing media segment: 50 per 
cent of the Maltese population are active Facebook 
users, and the country has a fixed broadband in-
ternet penetration rate of 34 per cent. But while all 
newspapers and broadcast outlets have companion 
websites, they see digital as complementary rather 
than intrinsic to their business models, and content 
is provided mostly free of charge, although – for 
the most part – with a time delay. In May 2013, The 
Times became the first newspaper shifting to paid 
digital content, with only breaking news remain-
ing available without subscription. Advertising 
and marketing companies are also looking at ways 
to grow their market share in the field of content 
creation and are offering the production of corpo-
rate newsletters or content for websites and social 
media channels. With a lower cost base than media 
hubs such as London or Berlin, and with English-

speaking professionals on hand, they believe Malta 
can act as the ideal outsourcing base for interna-
tional companies.

NuRTuRING TALENT

This ambition is supported by the availability of 
first-class printers, graphic designers and other 
professionals such as SEO specialists, social media 
managers, and video and audio production spe-
cialists. The Institute of Maltese Journalists and the 
Malta Printing Industry Association are the indus-
try’s main professional bodies. A number of train-
ing institutions are constantly working to improve 
human capital in the industry. Highly trained stu-
dents graduate from the Communications Institute 
at the University of Malta, while the Malta College 
of Arts, Science and Technology (MCAST), 
where the focus is on digital media and IT train-
ing, has produced some world-class design talent. 
Encouraging students to pursue qualifications in 
areas such as film, interactive media and television, 
Malta is making audio-visual production a viable 
and promising career choice.

MEDIA INNOVATION

The future success of Malta’s extensive stable of pub-
lications will depend on their ability to adapt and in-
novate in the online and mobile spheres. Thus, the 
development of content for mobile-specific prod-
ucts is an area with significant potential given the 
exponential growth in smartphone and tablet pen-
etration and the corresponding uptake in mobile 
internet usage worldwide. Nonetheless, because 
of Malta’s high media density, it is unlikely that all 
outlets will survive in the long term, with some con-
solidation inevitable. Like other developed markets, 
the sector must address how best to monetise new 
platforms and bolster audience bases. Past experi-
ence shows, however, that Malta’s young, tech-savvy 
population is fast in adapting to new technologies. 
With a rich talent pool and the island’s reputation as 
an international business and finance hub, there are 
many opportunities for Maltese media profession-
als to assist foreign companies in their media, public 
relations and marketing needs.

A HuB FOR CONTENT PRODuCTION

Today’s corporate communication strategies 
demand that online, social and traditional media, 
and marketing channels are interlinked. This level 
of integration requires consultants, web develop-
ers, copywriters, graphic designers, videographers 
and photographers working as a team to imple-
ment a media strategy. Malta’s highly skilled labour 
force and strong technological infrastructure posi-
tion the island to be a leader in the production of 
quality content for export. ■
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Shiny new malls and high-street outlets are 
feeding the growing shopping appetite of 

Malta’s expanding affluent middle and upper 
classes. A range of international mainstream 
brands have recently tapped into the retail sector 
and are transforming the landscape from one of 
family-run small shops with a limited product 
range into that of larger outlets satisfying the 
more sophisticated and cosmopolitan tastes. 
However, deterred by the small-market environ-

RETAIL MAKEOVER

Malta’s retail sector has undergone a gradual 
metamorphosis of late. Not long ago, it was highly 
fragmented, with many family-owned small 
businesses and a limited number of importers, 
wholesalers and distributors. The absence of in-
ternational brands prompted the Maltese to head 
off to Italy or the UK for shopping sprees. Malta’s 
entry into the EU in 2004 changed all this: the 
liberalisation of the market encouraged more 
foreign chains to set up shop, forcing local traders 
to rethink their distribution strategies. The emer-
gence of a new breed of shoppers looking for deals 
on the internet 24/7 from the comfort of their 
own homes forced offline retailers to focus on 
providing a greater in-store experience and better 
service. As part of this makeover, the ‘all-under-
one-roof ’ concept has been gaining ground in 
combination with a substantial increase in retail 
square metres. Rising consumer expectations also 
mean that today many shops stay open all day 
instead of closing for lunch, as happens in most 
other Mediterranean countries.

ECONOMIC FACTOR

Malta’s retail sector accounts for more than 20 
per cent of gross value added and employs some 
30,000 people. Most products are imported and 
distributed by a limited number of business fami-
lies. This factor, combined with the small size of 
the market and the lack of economies of scale, 
means that shoppers generally face higher prices 
than consumers elsewhere in Europe. Despite 
these challenges, the retail market represents an 
attractive proposition, borne out by the fact that 
although Malta is a small country, it is a major 
tourist destination with 1.6 million visitors per 
year. The retail sector is also regarded as impor-
tant as it offers a convenient route into employ-
ment for school leavers, semi-skilled personnel 
and women returning to work, as well as provid-
ing them with opportunities for promotion.

MARKETS AND MALLS

For a country that measures just 316 square kilo-
metres, Malta boasts an array of shopping op-
portunities: street markets, fashion boutiques 
and shopping complexes. Most retailers are small 
companies, although some have several branches 
despite the small size of the island. The main shop-
ping centres are the capital, Valletta, and Sliema, 
but tourist resorts such as St. Julian’s or inland 
towns like Birkirkara and Hamrun also host a 
number of outlets. There are only about 20 shop-
ping malls in the country, with one of the longest-
established players being Sliema’s Plaza Centre. 

THE BATTLE FOR 

High-end brands find a growing customer base 
in Malta as the island’s affluent middle class and 
increasingly wealthy population seek more options. 

BRANDS
ment, high-end stores and most leading brands 
have not yet arrived. Due to limited choice locally 
and more competitive prices abroad, many con-
sumers turn to the internet to purchase goods 
and have become active online shoppers. Despite 
the fact that the population has become wealthier 
in recent years, the retail sector is still underde-
veloped compared with most Western European 
countries, leaving the island awaiting the arrival 
of Gucci, Chanel and the like.

‘The Point’ shopping mall, also in Sliema, is one of 
the newest.

In recent years, several European retailers have 
started collaborating with Maltese partners, and 
franchises of fashion and foodstores have opened 
across the island. The country has attracted leading 
European firms such as UK retailers Marks & 
Spencer and Debenhams, as well as German dis-
count supermarket chain LIDL. Some local op-
erators have invested in modern distribution fa-
cilities, working directly with European retailers, 
while others have contracts to represent brands 
in North African countries as well, in particular 
Libya. However, demographics play a substantial 
role in the development of the sector. Because of 
the small size of the Maltese market, many global 
chains are reluctant to enter, among them popular 
brands such as Sweden’s fashion store H&M and 
furniture giant Ikea.

FOOTFALL AND FOOTPRINT

While the tradition of morning street markets is 
still alive in most localities, the retail sector has 
seen a vast expansion in modern shopping space in 
recent years. In general, large retail outlets owned 
by local distributors do not exceed 3,000 square 
metres, while foreign retailers in some cases reach 
5,000 square metres. ‘The Point’ in Sliema, opened 
in 2010, is Malta’s largest shopping complex with a 
total rentable area of 17,000 square metres, hosting 
some 55 shops and located adjacent to a high-end 
apartment complex. In fact, the island has been 
successful with the construction of mixed-use 
developments, with retail facilities being part of a 
broader offering that includes entertainment facili-
ties, hotels and residential units.

Registering high occupancy levels, Sliema is be-
coming an increasingly popular retail and leisure 
centre. The town’s main shopping street, Bisazza 
Street, has recently been brought back to life. 
The once traffic-clogged thoroughfare has been 
turned into a fully pedestrianised commercial 
zone. Shop owners in Valletta on the other hand 
report a fall in business. A survey of retail outlets 
there found a 10.3 per cent decrease in turnover 
over the past two years. Many people refrain from 
visiting Malta’s capital, retailers say, because of a 
shortage of parking facilities and the inconven-
ience caused by construction works. In addition 
to Sliema and Valletta, well-positioned opera-
tors are finding other opportunities to develop or 
enhance assets. One example is the expansion of 
the retail zone at Malta’s airport. Shopping com-
plexes in secondary locations are also being es-
tablished, hoping to attract customers with better 
parking and good public transport connections.

70%
of Maltese internet 
users shop online
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Malta proves it has what it takes to become 
a must-visit destination. The island has 
successfully repositioned its tourism sector 
by tapping into the growing interest in 
culture, history and short-break travel.

THE EssEncE oF 

SUCCESS
ONLINE COMPETITION

Central to the changes affecting the retail sector 
is the growth in online sales. Statistics indicate that 
over 70 per cent of Maltese internet users engage 
in regular online shopping. Traditionally they have 
used foreign eCommerce portals, but the local 
online shopping market is also set to take off. With 
a population already familiar with online shopping, 
local eCommerce websites are encouraging small-
scale businesses and individuals to trade. Local 
retailers have also started to offer virtual shopping 
experiences. This has had a marked effect: online 
purchases from Maltese websites have soared over 
recent years.

DEMAND FOR uP-MARKET RETAIL

Some segments of the retail sector have better 
growth prospects than others. The industry believes 
that the market is close to saturation in the price-
sensitive segment. However, increasing numbers of 
consumers are becoming more brand-demanding, 
refined and service-conscious. While salaries in 
Malta are still lower than the EU average, Maltese 
consumers benefit from both competitive tax rates 
and social security contributions, giving them 
more purchasing power than other higher-earning 
Europeans. In addition, rapid economic growth 
over the past decade and an influx of foreign firms, 
often with highly paid managers and executives, 
have resulted in a growing percentage of wealthy 
consumers. But possibilities for spending their 
wealth are limited. And as this group continues to 
expand, the demand for international brands and 
luxury items will continue to rise. Any new entrant 
could take advantage of this gap in the market. In 
addition, the presence of a range of four- and five-
star hotels augurs well for any retailer bringing in 
the big brands and catering to high-end shoppers.

INCREASING SERVICE LEVELS

In the long run, success in this segment, and 
in retail in general, will be measured by service 
quality. Customer service is one of the issues 
that shoppers complain about most. Sales staff 
frequently possess meagre qualifications or are 
students working part-time. However, most re-
tailers are now offering formal training in sales 
techniques in an effort to increase service quality 
and to pave the way for a more customer-friendly 
environment.

POTENTIAL FOR GROWTH

While Malta’s economy is still performing better 
than those of many of its Mediterranean neigh-
bours, the sector is aware of some downside 
trends. But local retailers agree that the potential 
for growth and future profits outweighs the risks 
and challenges. Malta’s affluent middle and upper 
classes are growing steadily, as is their appetite for 
international brands, shopping environments and 
products. In addition, Malta’s Freeport as well as 
the island’s logistics and warehousing facilities, 
make it an attractive retail gateway and distribu-
tion centre for the growing economies of North 
Africa.

As in most countries, there is a direct connection 
between the health of the economy, consumer 
confidence and retail spending. The retail sector 
benefits from low unemployment and moderate 
economic growth. This renders it a potentially 
lucrative one for investors, especially in niche 
markets. This augurs well for Malta’s retail land-
scape to continue developing in both size and so-
phistication for the foreseeable future, resulting in 
greater consumer choice. ■

some local 
operators have 
invested in modern 
distribution 
facilities, working 
directly with 
European retailers, 
while others 
have contracts to 
represent brands 
in north african 
countries. 

Malta’s tourism industry registered yet another 
record-breaking year. Despite a tougher 

economic climate in many of the island’s source 
markets, the island’s tourism industry has proved 
resilient. After already posting records in 2011 
and 2012, it was welcome news that in 2013, the 
country almost reached the 1.6 million tourist 
mark. Not wishing to be typecast as a sun-and-sea 
destination, the tourism industry has undergone a 
stunning transformation. Based on a bold strategy 

of diversification, Malta has focused on offering 
a broader range of tourism products, including 
cultural tourism, English-language training and 
conference and incentive travel. A significant ex-
pansion of flight connections, efforts to develop 
Malta as a city-break destination and investment 
in all-year-round leisure facilities complement this 
strategy, and are seen as a way to retain Malta’s 
position as one of Europe’s top performers in the 
tourism sector.
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PIONEER OF PACKAGE TOuRISM

Malta first recognised the potential of a tourism in-
dustry in the 1960s. Following independence from 
the UK, the country was faced with the challenge 
of creating a new revenue source for an economy 
that long relied on servicing British military needs. 
Soon after the first investments in infrastruc-
ture had been made, tourism became the fastest- 
growing industry. As one of the first destinations to 
offer low-cost package holidays, the island attracted 
almost exclusively British visitors. Serious efforts 
to upgrade and diversify Malta’s tourism product 
began around the turn of the millennium as part of 
a long-term strategy to switch the focus from lower-
priced summer package holidays to higher revenue 
year-round tourism. Low-end accommodation was 
subsequently converted into high-quality hotels, 
with new niche sectors introduced.

GROWTH DRIVER

Tourism is Malta’s most important single indus-
try, both in terms of revenue and employment. 
The sector employs around 20,000 people and ac-
counts for some 25 per cent of Malta’s GDP. Add 
the multiplier effect and estimates rise, crediting 
tourism with more than 30 per cent of economic 

We are not just a beach 
resort, not just a culture 

destination, but offer a mix of a 
well-established and maintained 
cultural product with excellent 
Mediterranean weather. Our 
membershipof the EU has given 
us more visibility in our EU source 
markets, and EU funds have been 
instrumental in the upgrading 
of our tourism product.”

dr. Edward Zammit lewis
Minister for Tourism

“While tourism 
numbers are 
constantly 
rising, and a 
lot of effort 
has gone in 
diversifying 

Malta’s tourism product, we 
cannot simply rest and take 
matters for granted. We have all 
the attributes in making Malta a 
top Mediterranean destination: we 
have great weather and abundant 
venues with unique culture and 
history. We now need to extend 
our hospitality environments to all 
visitors to provide a more holistic 
travel experience. In the process 
we need to improve customer 
service and management skills.” 

paul Bugeja
CEO, Malta Tourism 
Authority Tourism

What are 
Malta’s unique 
strengths 
as a travel 
destination, 
and what 
areas do you 

believe offer the greatest 
growth opportunities for 
Malta’s hotel industry? 
Malta’s wonderful reputation as a 
leisure and business destination 
offering world class facilities 
supported by quality service with 
a truly unique Maltese touch. 
I see two key areas for growth 
as a travel destination in large 
conventions and historical tours. 
We have an opportunity to attract 
large numbers of arrivals in these 
segments during off peak months 
with a dedicated conference 
bureau and coordinated 
promotion of our rich heritage.
 
Mr Matthew Mullan
General Manager

sector. Each year, 80,000 students come to Malta 
to learn English, and the MICE sector has already 
attracted companies and organisations such as the 
EU, Microsoft, IBM, Coca Cola and Toyota.

BIG & BOuTIQuE

The tourism sector relies to a large extent on 
small enterprises, especially in the restaurant and 
tour operator segment. Larger players are found 
in the hotel industry. In total, the island has an 
accommodation capacity of some 45,000 beds. 
Malta’s move into the up-market segment has 
also encouraged the arrival of international hotel 
chains. Global brands such as Hilton, Starwood, 
Radisson and Kempinski all have a presence, op-
erating as franchises with local partners. There 
are also a number of family-run Maltese and bou-
tique hotels. The most successful local company 
is the Corinthia Group. The first Corinthia Hotel 
was opened in Malta in 1962. Today, the group 
owns and operates a number of upmarket hotels 
and resorts in Europe and Africa.

In line with international trends, the average 
length of a tourist’s stay has decreased in recent 
years and stood at 8.1 nights in 2013. The best 
occupancy rates can be found in four-star hotels 

followed by five-star properties. The lowest rates 
these days are in guesthouses, two-star hotels 
and hostels, reflecting the changing pattern of 
tourism.

Malta’s only airport, Malta International Airport 
(MIA), has expanded greatly over the past 
decades. At present, it handles 4 million pas-
sengers per year, but has the capacity to handle 5 
million. Air Malta, the national airline and MIA’s 
main user, is being restructured and has had to 
cut routes. But low-cost carriers and other airlines 
have been quick to replace capacity. Ryanair and 
easyJet now account together for more than 30 per 
cent of all traffic at MIA. In addition, Lufthansa 
has increased its connections with Malta, while 
Turkish Airlines started operating three weekly 
flights from Istanbul in the summer of 2013. In 
total, routes to and from Malta have increased to 
over 80 today from 56 in 2008.

RECORD FIGuRES

Easy accessibility and availability of low-cost 
carriers operating from previously underserved 
markets are also seen as a key reason for the 
high tourism figures. In 2012, Malta attracted 
1.44 million visitors, which reflects an increase 

activity. The strong performance of the sector in 
recent years did not go unnoticed by rating agency 
Moody’s, which commented favourably on the in-
dustry’s formula for success: catering to different 
market segments allowed the island to smooth the 
effects of seasonality and reduce reliance on a par-
ticular source market.

A DIVERSE PRODuCT

The tourism sector is reaping benefits from 
growing trends towards independent travel and 
niche tourism. The industry has become more 
proactive in using online distribution channels to 
drive bookings, and today independent travellers 
account for more than 52 per cent of all arrivals. 
The island offers a plethora of cultural, leisure, 
sporting and lifestyle activities that are fast making 
it a leading destination for both leisure and busi-
ness visitors. Malta is proud of the fact that the 
waters around its coast are the cleanest for swim-
ming in the whole Mediterranean. Indeed, the 
island has been voted by readers of Diver Magazine 
as the third-best diving destination in the world 
behind the Maldives and the Red Sea. Two particu-
larly successful niche markets are the provision of 
English-language training and the hosting of meet-
ings, incentives, conference and events – the MICE 

8.1
nights
Average length 
of stay of visitors

Gozo’s strength in 
tourism emanates from 

its distinctiveness and unique 
characteristics which make it a 
destination in its own right. While 
the main island can be considered 
a developed island city, Gozo 
has retained its cultural identity, 
serene ambience and tranquillity, 
as well as a unique rural 
landscape. The future of tourism 
in Gozo lies in the development of 
niche markets which reinforce its 
inherent characteristics, such as 
health, religious, business as well 
as agro- and fishing tourism.”

dr. anton refalo
Minister for Gozo
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of some 25 per cent compared to the results 
achieved six years before. In 2013, nearly 1.6 
million tourists visited Malta, an all-time record 
and an increase of over 9 per compared to 2012. 
Expenditure also increased by some 9 per cent 
compared to 2012 and reached €1.4 billion. Given 
the close relationship between Malta and Britain 
over the past 200 years, the UK is still the most 
important market, followed by Italy, Germany, 
France and Scandinavian countries. Europe as 
a whole accounts for 83 per cent of the market. 
However, significant progress has been made in 
attracting tourists from non-EU countries, es-
pecially from Russia, the USA, Japan and China. 
Figures for the first six months of 2014 indicate 
that the tourism sector will continue to grow as 
total arrivals amounted to 720,000, an increase of 
9.5 per cent over 2013.

Malta has also become one of the top players in 
the Mediterranean cruise industry. In 2012, Malta 
recorded 608,800 passengers, 10 per cent more 
than in 2011. With 430,000 passengers, the figures 
for 2013 were lower because a major cruise liner 
company, MSC Cruises, did not include Malta in 
its 2013 itinerary. However, the industry is opti-
mistic that the cruise business will pick up again, 
and it is estimated that Malta will register around 
500,000 passengers in 2014 and some 600,000 
passengers by 2015.

GOVERNMENT PRIORITy

Due to the sector’s importance to Malta’s econom-
ic wellbeing, the government accords tourism a 
high priority. Tourism policy is drawn up by the 
Ministry of Tourism, and the sector is overseen by 
the Malta Tourism Authority (MTA). The MTA 
remains focused on positioning Malta not only 
as a summer destination with fabulous weather, 
but also as an exciting year-round destination 
for events, entertainment, the arts, culture and 
sports. Investment has already been channelled 
into projects such as the restoration of bastions 
and historic buildings, the upgrading of prom-
enades in tourist centres and the construction of 
a national aquarium. In addition, Valletta’s suc-
cessful bid for the European Capital of Culture in 
2018 means that it will enjoy significant invest-
ment in the run-up to that year. Responding to 
a growing demand for upmarket accommodation 
and the desire to exploit the island’s heritage, the 
government is also encouraging the conversion of 
old townhouses and villas into boutique hotels. 
An international call for expressions of interest 
for the building and operation of a second cruise 
liner terminal and a yacht marina in Gozo has 
also been issued by the government.

With tourism practically part of Malta’s DNA, 

Our cultural heritage acts 
as a catalyst for Malta’s 

tourism potential and consequently 
contributes significantly to the 
economy. Heritage Malta is 
therefore committed to improve 
both the service and experience of 
all the 1.2 million annual visitors 
to its museums and sites in order 
to foster more appreciation of 
Malta’s cultural identity on a 
national and international level.”  

dr. owen Bonnici
Minister for Justice, Culture 
and Local Government 

1.6 million 
tourists visited the Maltese 
Islands in 2013

many Maltese have chosen a career in the sector. 
Maltese are an integral part of hotel manage-
ment teams in local and foreign-owned hotels, 
unlike the case in many other tourism destina-
tions where a high percentage of staff, especially 
in management, is foreign. However, despite 
the availability of graduates from the Institute 
of Tourism Studies and the University of Malta, 
hotels and restaurants report problems with re-
cruitment and retention of employees, with the 
younger generation often preferring to work in 
other sectors of the economy. Employee turno-
ver also tends to be high because of the need to 
hire students and other part-time staff during the 
summer months.

TAPPING THE FuLL POTENTIAL

While labour costs are on average slightly lower 
in Malta than in many continental European 
destinations, the Malta Hotels & Restaurants 
Association (MHRA), the main industry body, 
comments that operators have seen their profits 
squeezed by domestic energy bills. In 2013, Malta 
had one of the highest energy tariffs in the EU, 
but it is the government’s aim to reduce electric-
ity tariffs for businesses from 2015 onwards. In 
addition, the MHRA would like to see the VAT 
rate for hotels reduced to five per cent. VAT was 
raised to seven per cent in 2010. Despite these 
operational challenges, hotel prices remain com-
petitive. Malta’s tourism sector also offers a wealth 
of advantages to investors, the most significant 
of which is the island’s climate which makes the 
country a year-round destination. Potential for 
investment ranges from agri- and sports-tourism 
initiatives, upscale entertainment facilities and 
gourmet restaurants to capital-intensive infra-
structure projects such as the construction of a 
large-scale conference and exhibition centre.

FACING COMPETITION

Looking to the future, the challenge will be to 
compete successfully with other Mediterranean 
destinations. The economic situation in large parts 
of southern Europe has seen governments and 
the private sector cutting costs. Price-conscious 
consumers are now reviving tourism demand in 
Greece, Spain and Italy. However, given the healthy 
state of Malta’s tourism product, maintaining its 
success should not be difficult. Malta has on offer 
luxury resorts and affordable accommodation, six 
blue-flag beaches and first-class yacht marinas – as 
well as a choice of outdoor activities to pursue and 
cultural treasures to visit. With these rich ingredi-
ents, the tourism industry is well placed to market 
the island to a variety of consumers, appealing to 
the budget-conscious tourist as well as to the so-
phisticated traveller. ■

“The title of 
European 
Capital of 
Culture gives 
Valletta an 
opportunity 
to present 

itself in an innovative way. The 
Valletta 2018 Foundation strives 
to generate a series of creative 
projects as well as sustainable 
initiatives intended to promote a 
process of cultural, economic and 
social regeneration in Valletta. This 
programme builds on the unique 
nature of Valletta as a European 
city and as an experience to 
international visitors.” 

Jason micallef
Chairman, Valletta 
2018 Foundation
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In an effort to develop a sustainable healthcare 
system that offers quality services, Malta is en-

couraging greater cooperation between private 
and public healthcare providers. The escalating 
demands of an ageing population, a rise in chronic 
diseases and a focus on preventive health treat-
ment have put pressure on the main public hospi-
tal, Mater Dei. To tackle issues such as long waiting 
lists for surgery and a shortage of hospital beds, 
the island is modernising and expanding its infra-
structure. A programme is underway to upgrade 
local clinics, enabling them to diagnose and 
treat a wider range of diseases and health issues. 
Rehabilitation and elderly care are also strong con-
tenders for private sector investment. In addition, 
Malta is promoting itself as a top destination for 
medical tourism and is looking to develop this into 
a profitable revenue stream for public healthcare 
providers. With the aim of addressing the growing 
non-basic, more specialist treatment needs of pa-
tients, Malta is offering numerous opportunities 
for international participation.

HEALTH AS A PRIORITy

Malta has a long history of providing quality 
healthcare. The first facility was functioning as 
early as 1372, and the country’s hospital gained 
fame across Europe for its excellence in the 16th 
and 17th century under the Knights of St John. 
During the First World War, Malta was nicknamed 
the ‘Nurse of the Mediterranean’ as hundreds of 
injured soldiers were evacuated to the island, a 
role that was repeated in 2011 when evacuees from 
Libya received treatment in Malta. Naturally, the 
island’s health sector primarily serves the local 
population. State-funded healthcare is available 
free to all citizens and long-term residents. Over 
the past few years, the level of public expenditure 
in the sector has amounted to around 6.5 per cent 
of GDP, which is on a par with EU member states’ 
average. Nevertheless, private healthcare thrives 
and co-exists with the state system. Together they 
employ some 11,000 people.

Malta is shaking up its entire healthcare sector and 
inviting the private sector to play a greater role. 

Our continuous focus is on 
ensuring that the health 

services offered in Malta are of 
the highest possible standards. 
While we pride ourselves in already 
providing very good quality service, 
our strategies are aimed at always 
improving on this. Counting on our 
world-class hospital, equipment 
and facilities as well as highly 
competent and dedicated human 
capital, we aim to establish Malta 
as a recognised international 
hub for health services.”

dr. konrad mizzi
Minister for Energy and Health

Private Care, 
Public Health
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PuBLIC AND PRIVATE EXCELLENCE

The government has overall responsibility for 
the healthcare system, exercised through the 
Ministry of Health. The Foundation for Medical 
Services is the agency charged with managing all 
public healthcare services. The private sector is a 
junior partner, but an important one, in provid-
ing comprehensive medical care. Primary care is 
available from public health service doctors and 
private general practitioners (GPs). The govern-
ment operates 42 clinics and eight health centres 
offering the full range of preventive, curative and 
rehabilitative services, in addition to five hospitals. 
The Mater Dei Hospital is the primary one. The 
250,000-square metre complex includes 25 oper-
ating theatres and some 900 beds. Acknowledging 
the fact that some specialist services cannot be 
provided due to the country’s small size, the gov-
ernment sponsors trips for treatment abroad. The 
island also has several private hospitals and clinics, 
the most renowned being the St James Hospital 
Group. The Group owns and runs an 80-bed hospi-
tal in Sliema, a 6-bed clinic in Zabbar, a dedicated 
cosmetic dermatology clinic in Attard and an out-
patient clinic in Mosta, as well as one hospital in 
Libya and another in Hungary.

NEW INITIATIVES & CAPACITy EXPANSION

A number of new initiatives are being undertak-
en to ensure that Malta keeps pace with the latest 
healthcare developments. For example, a new 
oncology centre under construction will trans-
form the treatment of cancer patients. Healthcare 
services have also been extended and a number 
of preventive-treatment programmes have been 
introduced, including one that offers free breast-
cancer screening.

Despite these positive results, the sector still 
faces challenges. Although the main hospital has 
only been operational since 2009, it is already 
struggling to cope with the rising number of 
patients, with complaints heard about the long 
waiting list for surgery. At certain times of the 
year, especially when flu is prevalent, there is a 
shortage of hospital beds. In addition, the lack of 
a strong primary care system has made the hos-
pital the first port-of-call for the Maltese even 
when suffering only minor discomforts. More 
and better equipped primary healthcare centres 
are now being introduced to strengthen the gate-
keeper function of family doctors. The Health 
Ministry is also focusing on the establishment 
of group practices, which combine the strengths 
and specialisations of a team of doctors. At the 
same time, the Maltese government is encour-
aging cooperation between public and private 
healthcare facilities and professionals. In 2015, 
a special entity will be set up with the aim of en-
tering into Public-Private Partnerships (PPPs) 
with Mater Dei specialists. This should lead to 
an increase in operations held over the weekend 
and a reduction in waiting lists. The government 
is also drafting a master plan to rehabilitate the 
former state hospital, St Luke’s, and focus on ser-
vices related to health.

SCOPE FOR MORE PLAyERS

Capacity is the major challenge going forward, 
especially given Malta’s ageing population. 
Industry associations forecast that by 2050 the 
island will need no fewer than 18,000 additional 
beds for the elderly. Such a figure indicates that 
there is ample scope for more private health-
care providers to enter the market. The island is 
keen, too, to develop strategic partnerships with 

foreign hospitals and research institutions, ena-
bling Malta to be at the forefront of medical de-
velopment and research. The country is also in-
viting international and local stakeholders from 
the public and private sectors to discuss future 
healthcare solutions in the area of eHealth and 
medical technologies.

Health tourism is another area that offers tre-
mendous potential for Malta’s medical profession. 
With lower costs and a convenient three hour 
flight away from most European cities, the island 
offers patients the opportunity to recuperate in a 
pleasant and totally safe environment. However, at 
present the expansion of the healthcare needs of 
the local population takes up much of the capacity 
that might otherwise be aimed at foreign patients. 
But the medical profession remains optimistic that, 
hand-in-hand with private investment, Malta can 
position itself in this burgeoning industry.

BEATING THE BRAIN DRAIN

The quality of Malta’s medical profession is a key 
asset in shaping the country as a health tourism 
destination. Many medical practitioners have 
trained in the UK and the US. While Malta pos-
sesses its own medical school at the University of 
Malta, the country has traditionally experienced 
a high outflow of qualified doctors, with many 
newly graduated doctors deciding to continue 
their studies abroad. But in an effort to attract 
and retain highly qualified medical professionals, 
the country has signed cooperation agreements 
with institutes abroad, allowing young doctors 
to specialise in Malta. This process has helped to 

Malta is no exception to 
global ageing trends, and 

the percentage of persons aged 
65 years and above is increasing 
steadily. We fully support the 
concept of active ageing, but 
we are also aware that these 
trends will pose challenges to 
our healthcare system. We aim to 
strengthen community services 
to allow for independent living 
while creating the necessary 
infrastructure in terms of long-
term care facilities together 
with the private sector.”

dr. Justyne caruana
Parliamentary Secretary 
for Rights of Persons with 
Disability and Active Ageing

nursing & Midwife Personnel

Density: 70.6
Average EU Region: 84.2

Hospital Beds

Density: 44.0
Average EU Region: 60.0

HEALTH WORKFORCE 
& INFRASTRuCTuRE 

IN MALTA 
(per 10,000 population)

Source: World Health Organisation, 
World Health Statistics 2013
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reduce the exodus of medical graduates. It was also 
welcome news when in 2014 it was announced that 
the Queen Mary University of London will open 
a medical school in Gozo. As an English-speaking 
nation, Malta is also increasingly attracting foreign 
doctors who comment positively on the mentoring 
and training facilities. The island is eager as well to 
create an appropriate environment for clinical re-
search and is building a €35-million life sciences 
park which promises access to the national health-
care system for clinical testing and trials.

A HEALTHy PROGNOSIS

While the government has promised to continue 
providing healthcare services free of charge, this 
may prove to be a particularly challenging under-
taking in the long term, in view of the ageing popu-
lation. The involvement of public healthcare facili-
ties in medical tourism is being targeted as part of 
the island’s short-to-medium-term strategy to gen-
erate additional revenue. However, other sources 
of funding, such as national or private health in-
surance, may need to be explored.

Malta’s vision for the future includes a fast and ef-
ficient healthcare sector. This requires investment 
and the involvement of medical providers equipped 
with innovative facilities and cutting-edge technol-
ogy of a level that matches or surpasses those of 
world-class hospitals, while ensuring that patients’ 
expectations of care and comfort are met. Building 
on a heritage of excellence, Malta’s health cluster 
is definitely set to grow and has the potential to 
become a regional draw, attracting patients from 
the Mediterranean and North African regions. ■

Physicians

Density: 32.3
Average EU Region: 33.3

We are committed to keeping 
our public healthcare system 

free of charge. But we need it to be 
sustainable, and we plan to achieve 
this by increasing efficiency. Measures 
include health promotion and disease 
prevention, strengthening family 
doctors and community services, 
introducing ehealth and mhealth 
systems, as well as developing public-
private partnerships. We are also 
placing special focus on the growth of 
the health tourism sector as well as 
on research and medical training.”

Mr chris Fearne
Parliamentary Secretary for Health

“The local 
health 
insurance 
market has 
become very 
price sensitive. 
Unfortunately, 

in some instances, the level of 
cover provided is extremely basic. 
However, recently we have seen an 
increase in the demand for quality 
health insurance policies that 
may include overseas treatment. 
It is felt that the provision of a 
flexible yet robust health insurance 
cover is the way forward.”

charles Zarb
Bupa Branch Manager, 
GlobalCapital Health 
Insurance Agency Ltd 
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FOREIGN INFLuENCE

With the island’s history stretching back thousands 
of years, Malta’s educational system has been in-
fluenced from many directions. The University of 
Malta can trace its origins back to 1592 when it was 
set up as a Jesuit College under the name Collegium 
Melitense. After the expulsion of the Jesuits from 
the Maltese Islands, the University itself was 
founded by the Knights of St John, in 1769. It is the 
oldest university in the Commonwealth outside 
the United Kingdom. Four hundred years later, it 
is still Malta’s only university, but today it offers a 
broad range of degree courses across all disciplines, 
at bachelor, master and doctorate levels.

While under the Knights education was the pre-
serve of the wealthy elite, schooling became univer-
sally available at the primary level with the arrival 

of the French in 1789, and has been made compul-
sory since 1946. In the 19th century, schools were 
changed to the British model and English was in-
troduced as the main language of instruction and 
remains so today. Children are taught mainly in 
English; only in the early years is the Maltese lan-
guage used.

FACTS & FIGuRES

Public spending on education amounts to around 
5.5 per cent of GDP, which is slightly higher than 
the EU average of 5.2 per cent. Parents can send 
their children to state, church or private schools. 
The entire sector accounts for some 14,000 full-
time jobs. Thus far, all church and state schools are 
exclusively either for boys or for girls. However, 
co-education will be introduced in all second-
ary state schools from the next scholastic year 
onwards. In the private sector, co-educational 
schools are common. The minimum curriculum 
to be followed in all schools is established by the 
government, with the Ministry of Education and 
Employment overseeing the sector.

The island’s new political leadership is embarking 
on an ambitious programme to improve educa-
tional standards and results. Assisting more chil-
dren to qualify for university entry, increasing the 
practical element in teaching as well as develop-
ing a network of early childcare facilities so as to 
allow more women to enter the job market are just 
some of the Ministry’s priorities. And while Malta 
has long been a magnet for English-language 
students, attracting some 80,000 annually, the 
country is promoting itself as an educational hub 
for the Mediterranean region for a wider range of 
subjects. The opening of foreign institutes and in-
ternational branch campuses are part of the long-
term strategy for the sector.

Education is well on its 
way to becoming one 

of the emerging pillars of our 
increasingly diverse economy. 
We would like to raise the 
number of international students 
studying in Malta and strengthen 
education partnerships with 
other countries and institutions. 
International students and 
researchers bring needed skills 
and experience to our workforce 
and can drive innovation.”

Evarist Bartolo
Minister for Education 
and Employment

“We believe 
education is 
more effective 
if learning 
and the world 
of work are 
integrated, 

and we therefore regularly 
collaborate with Maltese 
companies. This helps unlock 
the full potential of education as 
a driver for growth and jobs."

stephen cachia
CEO MCAST

Teaching, training and tutoring – Malta’s education sector 
offers business opportunities across all segments.

Artist's impression of the new MCAST campus

A close connection between academia and in-
dustry has enabled Malta to develop a work-

force with skills that match industry’s demands 
in many areas. Maltese employees are hailed for 
their adaptability and loyalty by foreign investors 
and local companies alike. At the same time, edu-
cational services have found their own place on 
Malta’s export list, and the island has successfully 
established itself as an English-language teaching 
destination. But despite these successes, parts of 
the educational system are in desperate need of 
an overhaul. The island is looking to Finland as a 
model to emulate, where students consistently out-
perform the rest of the world in maths, science and 
reading grades. An emphasis on modern teaching 
methods and early childhood education is seen as 
crucial to help Malta’s young develop the habits, 
knowledge and skills that are required in today’s 
globalised economy.

A WIDE CHOICE

In the primary and secondary sector, parents are 
offered a wide choice of educational options for 
their children. State school education is free of 
charge, financed by tax revenues. There are around 
55 church schools for which parents make a dona-
tion. With some 20 institutions, private schools 
form part of the smallest, yet most vibrant, segment 
of the educational field. Leading schools are San 
Andrea School, San Anton School, Chiswick 
House School and St Martin’s College and Verdala 
International School. Having adopted an inter-
national curriculum, Verdala serves mainly, but 
not exclusively, the island’s expatriate community. 
Although all private schools are funded by tuition 
fees, some of them operate as non-profit-making 
organisations. Half of Malta’s children attend either 
private or church schools.

Further and higher education is provided by the 
University of Malta, the Malta College of Arts, 
Science and Technology (MCAST), the Institute 
of Tourism Studies (ITS) and a number of smaller 
non-state educational institutes providing train-
ing in such areas as IT, management or marketing. 
They have recently been joined by the first foreign 
institutes setting up in Malta such as Middlesex 
University and Global College Malta which offers 
different degrees delivered by UK universities in 
key sectors such as oil and gas, IT and management. 
Another segment, the English-language training 
sector, consists of some 40 schools, including many 
locally founded ones, such as AM Language Studio 
and Easy School of Languages, as well as interna-
tional players such as Education First (EF). Maltese 
school English Language Centre (EC) recorded 
one of the biggest achievements. Founded in 1991 
on the island, EC now also runs schools in the US, 
Canada, the UK and South Africa.

A NEW PuSH TO 

NURTURE TALENT
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INTERNATIONAL QuALIFICATIONS

Educational levels in Malta have been signifi-
cantly enhanced in recent years, and the number 
of university students has risen from just 7,300 in 
2007 to 11,000 at the beginning of 2013. Today, 
almost 3,000 students graduate annually. Efforts 
to internationalise courses and programmes have 
also attracted foreign students from 77 different 
countries. A number of international masters pro-
grammes are being offered on a dual-degree basis, 
with each degree accredited by the University of 
Malta and at least one other American or European 
university. In 1999, the University also set up a 
branch in Rome, the first foreign university to be 
allowed to operate in Italy.

The vocational college, MCAST, is one of the is-
land’s success stories. Many of the 120 full-time 
and 300 part-time courses were developed in 
response to the needs of specific industries. One 
such example is the introduction of courses for 
aviation technicians, in response to Lufthansa 
Technik’s arrival in Malta in 2003. Among 
MCAST’s offerings is also a degree course in col-
laboration with Fraunhofer, a leading German 
educational and research institution, while the 
school is also in the process of opening a campus 
in Misurata, Libya.

A NEW DIRECTION

Aspects of the educational sector are subjects of 
discussion around the island. Many industry pro-
fessionals are seeking a shift from an emphasis 
on factual academic knowledge to an approach 

focused on developing thinking and problem-
solving skills. Parents are also requesting alterna-
tives to the traditional conservative transmission 
model, which sees the teacher at the front of the 
class imparting knowledge, while students absorb 
and consume the information passively. But 
change is underway: a new 10-year strategic plan 
on education reform is being developed while the 
growing expatriate community is introducing al-
ternative educational models to the island – and 
plans for the island’s first Waldorf School are being 
developed. The government is also reviewing its 
regulatory framework, considering the possibility 
of introducing home schooling and reclassifying 
educational institutes as corporate entities in order 
to give them better access to funding and support 
schemes.

INFRASTRuCTuRE & HR INVESTMENT

Concurrently, the government is building new 
state schools and upgrading existing ones while 
helping church and independent schools to invest 
in and improve facilities. For example, a new 
MCAST campus is under construction. A total of 
€3.8 million has also been allocated to offer free 
childcare from April 1, 2014. As a leader in ICT, 
Malta directs special focus on improving eLearn-
ing platforms, and schools are equipped with the 
latest technologies such as interactive whiteboards. 
Malta now has the second most digitally connect-
ed classrooms in the EU. And while eLearning in 
many other countries is a means to cover gaps in 
educational staff, the island has no such shortage 
at present. Students aiming to become teachers can 
follow a four-year programme enabling them to 

Attracting more people 
into the labour market is 

an important factor for economic 
growth. This is why we started 
to offer free childcare, and by 
the end of 2014, additional day 
care centres should have opened 
their doors, effectively allowing 
more women to join the labour 
force. We also aim to decrease 
employment and training barriers 
for people with disabilities and 
for the long-term unemployed.”

dr. michael Farrugia
Minister for the Family 
and Social Solidarity

Educational Rankings
(out of 144 countries)

Quality of primary 
education:  9th 

Quality of the educational 
system (higher education): 8th 

Internet access in 
schools:  20th 

Quality of math and 
science education:  8th  

Quality of management 
schools: 21st  

Source: The Global Competitiveness 
Report 2013-2014, World 
Economic Forum

teach a number of subjects or obtain a postgradu-
ate certificate in education (PGCE) after complet-
ing a first degree.

TIME FOR PROGRESS

While Malta is witnessing a significant overall ex-
pansion in the education sector, there are some 
challenges that need to be addressed. The country 
suffers from high levels of school leavers who do 
not progress to post-secondary education. In 2013, 
Malta recorded a drop-out rate of 20.9 per cent, 
more than double the ideal of 10 per cent that the 
EU aims to achieve in its 2020 targets. The gov-
ernment’s task is to develop school programmes 
relevant to the goals and interests of these young 
people. The country also needs to increase the 
percentage of its population with degree-level 
qualifications. Currently, only 14 per cent of the 
working population holds a degree, while the EU 
average is 26 per cent. Despite its past and present 
efforts, Malta today faces a number of HR related 
challenges. Companies are confronted with a skills 
shortage in certain sectors, such as financial ser-
vices and the creative industries, and occasionally 
need to recruit foreign talent. There is also a need 
to channel more students into science and tech-
nology-related areas, given Malta’s desire to attract 
investment from companies in information and 
communications technology, high-end manufac-
turing and life sciences.

“Being an 
island nation, 
Malta’s 
workforce 
has had to 
constantly 
adapt and 

renew itself in order to deliver 
results. The challenge is now 
for the country to cater for 
the demand of talent which 
is increasing at a rapid pace 
as new sectors are emerging 
in Malta¹s economy.”

Marvin cuschieri
CEO, Foundation for Human 
Resources Development (FHRD)

Across all sectors from pre-kindergarten level to 
higher education, Malta offers plenty of invest-
ment opportunities for local and foreign players. 
In addition, with a low unemployment rate and 
an ageing population, building and retaining the 
skills of ageing workers is crucial to future eco-
nomic growth. More adult learners will require 
training and re-training in the future. At 44.1 
per cent, Malta’s female working rate is one of 
the lowest in the EU and the country is eager 
to attract women back into the labour market. 
Many of them are keen to refresh their knowl-
edge, stepping into lifelong learning programmes. 
Increased numbers of working mothers also fuel 
the need for more early childhood education and 
kindergarten facilities.

GROWTH POTENTIAL

As an island nation at the centre of the Medi-
terranean, Malta has no natural resources bar 
its people, and there is no doubt that education 
is seen as a top priority, so investment across the 
board is welcome. Public-private partnerships 
are seen as way to establish more early childhood 
education facilities and after-school care services. 
The country is now inviting international institu-
tions, researchers and professionals to explore the 
sector’s opportunities in an effort to import best 
practice and modernise the island’s approach to 
education. ■
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Reducing dependency on energy imports has 
become Malta’s top priority. With no natural 

gas or oil reserves of its own, the island relies on im-
ported oil for electricity generation. Faced with the 
challenge of high tariffs and the obligation to use 
more energy from renewable energy sources (RES), 
Malta has embarked on an ambitious programme 
to transform the energy sector. The main elements 
in the government’s power plan are a 25 per cent 
reduction in electricity bills that took effect from 
March 2014 onwards and a shift from oil to gas for 
electricity generation. The German, Azerbaijani 
and Maltese consortium ElectroGas Malta has 
already been chosen to build a new gas power 
station and supply electricity to Malta’s power gen-
eration company Enemalta. The need to reach EU 
targets on the contribution of alternative energy 
technologies means that the way forward also re-
quires an expansion of renewable energy sources. 
A sub-sea interconnector being laid between Malta 
and Sicily is aimed at increasing competition and 
security of supply when it links the island’s small 
and isolated power market to the European grid.

ENERGy MILESTONES

Throughout its history Malta has lacked the 
comfort of domestic energy sources. The first 
coal-fired power station was built in 1864. In 
tandem with rapid economic growth after inde-
pendence in 1964, energy demand skyrocketed. 
The opening of industrial estates as well as the 
building of hotels and tourist zones required the 
continuous development of generation facilities. 
In the late 1980s the island took the decision to 
phase out coal, and since 1995 electricity genera-
tion has exclusively relied on oil. Over the years 
Malta has made several attempts at oil exploration 
to reduce its dependency on imports. The most 
active period was in the 1970s and 1980s. Thus 
far, no commercially exploitable reserves have 
been found; but recent oil finds elsewhere in the 
Mediterranean fuel new hopes that offshore areas 
will prove to be as rich in hydrocarbons as those 
in nearby Libya.

A FACTOR IN THE ECONOMy

Accounting for some 35 per cent of the island’s 
total import bill, the import of oil is putting pres-
sure on Malta’s energy sector and the country in 
general. In 2013, the island had one of the highest 
electricity tariffs in the European Union. Both con-
sumers and industry were unhappy about these 
high charges, which threatened the country’s com-
petitiveness. The Labour Party’s promise to bring 
tariffs down is widely regarded as one of the main 
reasons for the party’s electoral success in March 
2013. But to steer its energy sector onto a more sus-
tainable path, the country also sought to address 
the economic situation of the state-owned power 
generation company, Enemalta. The government 
secured foreign investment into Enemalta, whose 
debts had reached €500 million. Set up in 1977 
and with more than 1,500 employees working in 
various departments, Enemalta is also the largest 
employer of the energy sector which in total pro-
vides some 2,600 jobs.

Currently, Enemalta operates two fossil-fuelled 
power stations: one, situated in Marsa, com-
menced power generation in the mid-1960s; the 
other, in Delimara, started production in the early 
1990s. They have a combined capacity of some 
600 megawatts. Enemalta is also the owner and 
operator of the distribution grid. Thus far, natural 
gas has been unavailable  in Malta, and no inter-
nal gas market exists; but bottled gas is used for 
heating and cooking in many households. Malta 
has been slow to explore alternative sources of 
energy and is well behind its European peers in the 
adoption of renewables, which account for only 
some 0.4 per cent of total energy consumption; but 
their contribution is expected to increase in the 
coming years.

FEW PLAyERS

Malta’s electricity sector is considered a small, iso-
lated system under EU law. Thus far, the country 
has been granted derogation from EU rules to 
open the market and allow third-party access to its 
distribution system, leaving Enemalta with a mo-
nopoly on electricity supply. Due to the country’s 
dependence on reverse osmosis plants for its water 
needs, one of Enemalta’s major clients is Malta’s 
Water Services Corporation, which produces and 
distributes potable water throughout the Maltese 
Islands. Unlike the electricity market, the gas sector 
has been deregulated and has attracted a number 
of new players for the supply of cylinder gas. 
Liquigas (Malta) Ltd took over the gas operations 
of Enemalta, and the entry of new arrival Easygas 
Malta has provided significantly more competi-
tion. The sector is regulated by the Malta Resources 

Authority (MRA), which falls under the Ministry 
for Energy and Health and regulates water, energy 
and mineral resources. Oil exploration is the only 
area not under the Ministry of Energy, with the 
Ministry for Transport and Infrastructure being 
responsible.

CuTTING DOWN CONSuMPTION

In recent years, Maltese consumers have cut down 
significantly on their energy consumption, mainly 
as a result of a huge electricity price rise after the 
government stopped subsidising the sector in 
2008. With the hike in global oil prices in 2008, this 
strategy became clearly unsustainable. According 
to the EU environmental agency, the Maltese con-
sumed 0.10 tons of oil equivalent (toe) of electric-
ity per person in 2010 – the lowest rate in the EU, 
where the average was 0.14 toe. However, electric-
ity demand rose sharply in 2011 and 2012, almost 
reaching the 2008 level and increasing the urgency 
to use alternative, cheaper energy sources. Another 
characteristic of Malta’s electricity market is that 
the country’s peak power demand has shifted in 
recent years from winter evenings to summer 
noon-early afternoon when air conditioners run 
at full-throttle to cope with hot weather and peak 
tourist arrivals. This makes June, July and August 
the most power-hungry months, while in winter 
– due to the lack of central heating systems – 
demand is lower.

A NEW DAWN

The production of electricity from fossil fuels is 
not only a major cost but also one of Malta’s main 
sources of air pollution. Obliged to decrease its 
carbon footprint and to modernise its ageing 
generation plants, Malta has decided to close the 
Marsa power plant in 2015, while the Delimara 
plant has been expanded in a €165-million project 
awarded to Danish company BWSC. To satisfy 
future energy needs, the island is also planning 

Our strategic goal is to 
create a green economy 

and a clear action plan on green 
jobs. We are very interested in 
innovative technologies of any 
kind that can help us strengthen 
sustainable development 
and believe public-private 
partnerships are the future.” 

leo Brincat
Minister for Sustainable 
Development, Environment 
and Climate Change

a Generation
Malta employs innovative technologies and new thinking to 
shape the island’s energy future through private investment 
and a multipronged approach to electricity generation.  

POWERING

25%
Household 
electricity tariffs 
have been reduced 
by 25 per cent 
from March 2014

delimara power station

delimara power station
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a major shift from oil to natural gas. The BWSC-
expanded plant will be converted to natural gas, 
and a new 200-megawatt gas-fired plant will be 
established on a build-own-operate basis. In the 
autumn of 2013, the ElectroGas Malta Consortium 
was chosen as the preferred bidder for the govern-
ment’s power purchase and gas supply agreement. 
German firm Siemens will be the lead developer, 
while other companies such as Socar of Azerbaijan, 
the UK’s Gasoil and GEM, a group of Maltese in-
vestors who include the Gasan Group and the 
Tumas Group are also involved. The consortium 
will also construct an onshore re-gasification facil-
ity and a floating storage unit by 2015, when the 
country will no longer be dependent solely on oil. 
However, household electricity tariffs have already 
been reduced by 25 per cent and water tariffs by 5 
per cent in March 2014. Tariffs for businesses and 
industry will be reduced in 2015. In 2013, Malta 
also signed an agreement with Libya to buy energy 
products from that country at preferential rates 
once the country stablises and resumes normal 
production.

In addition, Malta has begun a project to link the 
island to the European electricity grid via a subma-
rine cable to Sicily. The French company Nexans 
has been awarded a €200-million contract for the 
installation of the interconnector, which is planned 
to be operational by the end of 2014. The inter-
connector is expected to introduce an element of 
competition to the Maltese energy market as it 
will enable the country to import electricity. This 
project also provides Malta with the opportunity to 
widen its energy mix by offering the option to pur-
chase electricity generated from renewable sources 
on the European mainland.

ALTERNATIVE ENERGy uSE

Malta is struggling to reach the targets set by the 
EU renewable energy directive. The island is com-
mitted to ensuring that at least 10 per cent of 
energy is generated from renewable energy sources 
(RES) and to cut down its CO2 emissions by 20 per 
cent by 2020. Government grants have encouraged 
the installation of solar water heaters and domestic 
photovoltaic systems, but large-scale projects are 
required for RES to become a major energy source 
for the island. Solar and wind energy sources are 
being highlighted as offering the greatest potential, 
while energy production from waste also offers 
opportunities. The country is looking, too, at re-
evaluating its water policy. Annual water needs are 
almost double (64 cubic meters) the availability of 
water resources (28 cubic meters), and the gov-
ernment is developing plans to improve rainwater 
storage, the treatment of waste water and the use of 
this second-class water in homes, for instance, for 
the flushing of toilets.

IDEAS & INVESTMENT

As the pressure to tap into more cost-effective 
and environmentally friendly energy sources 
mounts on both the government and individual 
consumers, Malta is finally seeing a move towards 
adopting alternative sources of energy. The gov-
ernment is opening up numerous areas of op-
portunity for qualified industry players to get in-
volved, either through research and development 
projects or innovative ideas that could help Malta 
achieve its EU targets. The island’s small, hetero-
geneous market offers an attractive environment 
for a number of activities ranging from the devel-
opment of energy-saving products to testing new 
technologies in the field of clean-tech.

A STRATEGIC PARTNER

The potential of Malta’s energy sector has already 
attracted international interest and invest-
ment. Shanghai Electric Power bought a 33 per 
cent stake and invested some €320 million into 
Enemalta. The deal also includes a majority stake 
in Enemalta’s second plant that will be converted 
to gas. Shanghai Electric Power will also set up a 
new company in Malta that will invest, design and 
build renewable energy projects in Europe, while 
a second joint venture will see Malta serving as a 
centre from which China can service power sta-
tions across the Mediterranean.

A COMPETITIVE FuTuRE

Malta has mapped out a comprehensive plan for 
the future of its energy sector. The existing power 
station, the new power station and the intercon-
nector will produce more energy than Malta needs 
and give the island reserve capacity for economic 
growth. Public-private partnerships are seen as a 
way to stimulate more renewable energy projects 
and to widen the island’s energy mix. While Malta 
is blessed with sun and wind, at a time when RES 
projects are considered the future, this segment 
will need partners to expand and become more 
efficient. Although Malta’s energy sector faces a 
number of challenges, it is also apparent that it 
offers some of the most exciting opportunities for 
investors. ■

We are not only committed 
to our pledge to lower 

electricity bills by 25 per cent 
from 2014 onwards but are also 
building up reserve capacity, 
while investments in renewables 
will provide Malta with a healthy 
energy mix that will also 
satisfy EU requirements.”

dr. konrad mizzi
Minister for Energy and Health

Malta is struggling 
to reach the 
targets set by the 
EU renewable 
energy directive. 
Solar and wind 
energy sources are 
being highlighted 
as offering the 
greatest potential, 
while energy 
production from 
waste also offers 
opportunities.

Hopes still High for 
EXPLORATION FINDS 

Major oil and gas 
discoveries in the 
Mediterranean have put 
Malta back on the radar, 
igniting hopes that Malta 
could become a little 
“Aberdeen in the Med”.

Energy executives around the globe anticipated 
a new gold rush following the discovery of new 

oil and gas reserves in the Mediterranean. With 
renewed enthusiasm, Malta, which to-date has not 
found recoverable quantities of hydrocarbons, was 
seen as a new prospect due to its close proximity to 
the substantial offshore fields of Libya, Tunisia and 
Italy. Even though so far Malta has promised more 
than it has delivered, the island’s drive to attract oil 
and gas firms has not slowed down. There is still 
a high probability that oil and gas could be found 
despite the disappointing result of a recently drilled 
exploration well offshore Malta. 

Malta has lagged behind its neighbours in the 
successful search for hydrocarbons beneath the 
Mediterranean’s seabed. Drilling in Malta’s waters 
began in the early 1950s when BP was awarded 
the first exploration licence, but only 13 deep 
wells were drilled by foreign companies over the 
past 60 years. Although oil majors such as Shell, 
Texaco, Amoco and ENI have explored within the 
continental shelf of Malta, they failed to make sig-
nificant discoveries. Nonetheless, Malta’s strategic 
location at the centre of the Mediterranean, in the 
midst of intense oil and gas activity, has made it a 
key management and service centre for the region-
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al oil industry, and a number of energy sector com-
panies have operations on the island. The island is 
now gearing up its facilities to expand its role as 
support base for the oil and gas sector, providing 
world-class expertise in technology, operations, lo-
gistics and maintenance.

NEW OFFSHORE POTENTIAL

The Mediterranean, until recently, was considered 
by many to have been well explored. But attitudes 
changed when, in 2010, Noble Energy discovered 
one of the world’s largest gas fields off the coast 
of Israel, close to earlier discoveries. In late-2011, 
this was followed by a significant gas discovery 
off the coast of Cyprus. These success stories have 
completely changed the industry’s view of the 
region and, along with it, Malta’s offshore poten-
tial. Bolstered by new technologies and greater 
analytic capabilities, oil companies are more 
able than in the past to minimise exploration 
risks. So the prospects are promising for Malta’s 
current group of licence holders: Heritage Oil Ltd, 
Phoenicia Energy Company Ltd (a subsidiary of 
Genel Energy plc), Melita Exploration Company 
Ltd (a subsidiary of Rockhopper Exploration plc) 
and Capricorn Malta Ltd (a subsidiary of Cairn 
Energy plc).

SuRVEyS & TEST DRILLING 

Encouraged by the opportunity that these waters 
may offer, Phoenicia Energy Company Ltd and 
Melita Exploration Company Ltd began explora-
tory oil drilling 130 kilometres south of Malta. 
Although an independent review had indicated 
potential reserves of 250 million barrels of crude 
oil off Malta, the  ‘Hagar Qim’ well had no indica-
tions of hydrocarbons. The consortium, headed by 
Phoenicia Energy Company, abandoned its efforts 
in the summer of 2014 and is currently reviewing 
the well results. However, hydrocarbons might 
exist at deeper levels, and the consortium was 
granted an extension until January 2015 to decide 
on further exploration in the area. 

Years of anticipation could also come to fruition 
in the summer of 2015 when Cairn Energy is ex-
pected to complete the analysis of its survey total-
ling 1,700 kilometres of modern 2D seismic data 
conducted in three blocks located to the north of 
Malta in the Malta Channel. Using state-of-the-art 
acquisition and processing techniques that allow 
for better image definition of the deep sub-surface, 
the hopes are high that this research will lead to 
more exploration activity. 

If future explorations are successful, Malta could 
move from being a frontier play for independents 

“Malta, 
neighbour to 
North Africa, 
is a perfect 
strategic 
location 
from where 

the Oil & Gas industry in the 
Mediterranean can resume 
its activities. With no internal 
conflicts, modern infrastructure, 
efficient industry friendly 
institutions and authorities, service 
providers and workforce, Malta 
is at the forefront of this sector’s 
key players. The government’s 
clear policy of support and the 
increased oil & gas related 
activities in Malta over the recent 
months are testimony of Malta’s 
added value to this industry.”  

Paul abela
Chairman Ablecare Oilfield 
Services Group

Following recent natural 
gas discoveries in the 

Eastern Mediterranean, as well as 
Malta's proximity to proven major 
offshore fields in Libya, Tunisia and 
Italy, oil companies are showing 
strong interest in exploration 
opportunities offshore Malta. In 
addition, the government is also 
discussing the possibility of joint 
activity with neighbouring states."  

Joe mizzi
Minister for Transport 
and Infrastructure 

into a region attracting major international oil 
companies. However, the potentially high costs 
of these projects could be a setback for the indus-
try. The easiest-to-reach oil ran dry long ago, and 
oil companies around the world are struggling to 
justify their exploration budgets. 
 
AN EXPANDING SERVICE HuB

But the excitement in Malta’s oil and gas sector 
extends away from pure exploration activities. The 
island is seeking to diversify its oil and gas sector, 
expanding its role as a major regional services and 
equipment hub. Malta already serves as the base 
for major companies providing drilling, pipe-lay-
ing and other services to energy firms operating 
both onshore and offshore in the North African 
region. They have discovered Malta to be an attrac-
tive service centre, as well as a safe and comfortable 
location for their employees to live. 

The island offers a state-of-the-art transshipment 
terminal, as well as storage and warehousing facili-
ties. In addition, it boasts expertise in the manu-
facture, repair and conversion of ships and oil rigs. 
Malta also operates the largest oil bunkering facil-
ity in the Mediterranean, with a storage capability 
of 360,000 cubic metres. It is operational around 
the clock and has an annual handling capacity of 
around two million metric tonnes of products. 

Oil and gas activities could experience a significant 
boost because Malta plans to develop a dedicated 
maritime services park through a public-private 
partnership. While the final use of this purpose-
built facility is expected to be determined in the 
last quarter of 2014, the government has already 
identified a number of options for its development, 
including its use as a base for the oil and gas in-
dustry. 

FINDING PARTNERS

The government is also keen to encourage inter-
national oil companies to bid for the remaining 
open blocks in Malta’s continental shelf, which 
account for just over half of the total offshore area 
designated for offshore exploration. In fact, Malta’s 
offshore area designated for oil exploration is over 
200 times greater than its land territory. In the near 
future, the government will be forming an author-
ity to spearhead its efforts in the oil and gas sector. 
Besides functions related to oil exploration licens-
ing and monitoring, the authority will also aim to 
promote the oil and gas service sector and to in-
crease training and education in this sector. Should 
Malta’s offshore waters prove to be as productive as 
those of its neighbours, the result would be a major 
game changer. ■
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With just 13,000 hectares of agricultural land, 
Malta’s food producers have struggled to 

maintain their relevance in the consumer age of 
mass-produced and processed ready meals. But 
changing consumer tastes for a more authentic 
natural food experience could be the path to a 
sustainable economic future for the island’s micro-
producers. The production of speciality food for 
gourmet consumers in Europe and Asia is seen 
as a strategy for preserving and promoting Malta’s 
local, small-scale food producers. Early spring crop 
potatoes are being exported to Northern Europe to 
be sold at premium prices, and the current enthu-
siasm for the healthy Mediterranean diet is being 
exploited by targeting this speciality sector with 
delicacies such as olive oil, sun-dried tomatoes, fig 
jam and goat’s cheese. Potential also exists in aq-
uaculture, and the aim is to emulate the successful 
Norwegian and Scottish seafood farming indus-
tries by cultivating a range of species.

FOREIGN INFLuENCE

With a 7,000-year history, agriculture in Malta 
is as old as man’s presence on the island. The 
Phoenicians established the island’s olive oil in-
dustry, while the tradition of bee-keeping dates 
back to the ancient Greeks and Romans, who con-
sidered Maltese honey to be a prized delicacy. In 
fact, the Greeks knew the island as Melite, deriv-
ing from ‘meli’ their word for honey. Later, under 
Arabic rule, the Maltese were introduced to new 
crops, such as carob, figs, citrus fruits and cotton. 
Centuries later the British attempted to develop 
Malta’s small cotton industry with an eye on 
exports, but the initiative proved commercially un-
sustainable. Under British rule the importance of 
agriculture as a whole began to decline as a range 
of new sectors, such as light manufacturing and 
ship building, were introduced, attracting a large 
proportion of the rural population.

Oil from Malta’s 2,000-year-old olive trees and honey 
from which the island of Malta gets its name are 
just two of the ingredients being used to reinvigorate 
its agricultural and fisheries industry.

Malta sees food production 
as an activity that is 

profoundly connected to land 
and society and treads a delicate 
balance: the balance between 
preserving local production while 
allowing for the benefits of global 
trade to reach consumers.”

roderick galdes
Parliamentary Secretary 
for Agriculture, Fisheries 
and Animal Rights

A Small Farm 
OPPORTUNITY

SECuRING A SMALL SECTOR

Today, Malta’s agri-food industry is tiny when 
measured alongside those of its European neigh-
bours. Agricultural production and fisheries 
account for a little less than 2 per cent of Malta’s 
GDP, but the industry remains culturally and 
socially important, employing 18,500 people. 
However, over 90 per cent of farmers work part-
time, and only a minority of the 2,000 registered 
fishermen earn their livelihood solely from the 
sea. Farms normally cover less than one hectare, 
with the main crops being vegetables and fruits. 
The small livestock sector is focused primarily on 
dairy farming and the production of milk for local 
consumption. Fishing and aquaculture are also 
important elements of Malta’s food sector – hardly 
surprising, given that the island is surrounded by 
the crystal clear Mediterranean Sea.

While mass-markets are firmly out of reach, 
the island’s micro-producers have notched up 
some notable export successes in a number of 
niche areas including: bluefin tuna to the hungry 
Japanese market, early season potatoes to the 
Netherlands, and beverages, desserts, baking prod-
ucts, confectionery, sauces, dressings, wines and 
spirits to Europe, Africa and Asia. Companies 
such as Marsovin, Foster Clark, Magro Brothers, 
Consolidated Biscuit and the Farsons Group have 
been the main export success stories. The value of 
Malta’s food exports last year testifies to the success 
of the niche market strategy. Exports increased in 
2013 by 14 per cent, amounting to €214 million, up 
from €188 million in 2012. Food imports totalled 
€482 million compared to €497 million in the pre-
vious year. 

MEDITERRANEAN DELICACIES

With consumers increasingly favouring organic 
and traditional foods, Malta’s agricultural sector 
intends to capitalise on its natural food heritage 
by supplying premium products to international 
markets. This involves the promotion of traditional 
delicacies such as goat’s cheese, sun-ripened to-
matoes, pasta sauces, herbs and spices, olive oils, 
honey and fruits, all prepared using ancient recipes 
found in Maltese kitchens. Marketing of this kind 
is essential to distinguish Malta’s local, small-scale 
producers from their big-brand competitors and 
enable them to successfully compete internation-
ally. The olive oil industry, for which Malta was so 
famous, has also been re-established by planting 
thousands of cuttings from 2,000-year-old indig-
enous olive trees. The oil has been applauded for 
its flavour, purity and health-enhancing qualities. 
Maltese honey is also a sought-after and prized 
gourmet product. The island’s producers believe 

that it has great export potential and is destined 
for the shelves of high-end food emporiums for 
foodies around the globe to enjoy. Malta has 
also become an important supplier to the Dutch 
market, with the island’s floury-flavoured early 
season potatoes being exported almost exclusively 
to the Netherlands at premium prices.

WINES & SEAFOOD

Malta’s wine industry is seeking its own niche 
market and is slowly attracting international at-
tention and accolades. The 16 wineries produce 
around 1.5 million litres annually from grapes 
cultivated in Malta and Gozo. Although blessed 
with suitable soil and a near perfect climate, 
Maltese winemakers are constrained by the short-
age of available land. Nevertheless, efforts over past 
decades are starting to pay off, and Maltese wines 
are now finding their way into wine shops as far 
away as China.

Malta’s fishing sector covers both traditional 
methods and more modern aquaculture tech-
niques. While the daily catch from traditional 
fishing boats mainly supplies local markets and 
restaurants, the introduction of fish farming and 
tuna penning has resulted in a marked increase in 
seafood exports. At its peak, Malta was estimated 
to have supplied around 30 per cent of Japan’s 
frozen bluefin tuna imports; but EU-imposed 
quotas have seen industry output fall considerably. 
Today, Maltese fishermen are allowed to catch up 
to 160 tons per season.

GROWING AGRITOuRISM SECTOR

Agritourism is also a way of sustaining rural live-
lihoods and is increasingly becoming a vibrant 
part of Malta’s tourism product. Farmers living 
on Malta, and in particular on its smaller sister 
island Gozo, are offering visitors an alternative 
way of holidaymaking. Tourists are invited to stay 
in restored farmhouses in small villages or in the 
countryside to experience a rural lifestyle. They 
can engage in hands-on activities such as milking 
sheep, making cheese pickled in salt, vinegar and 
pepper, picking and pickling capers, wine-making 
and fishing in the colourful traditional boats.

RuRAL DEVELOPMENT

Malta’s government is actively supporting the agri-
cultural sector. The primary focus is on modernis-
ing agricultural techniques and facilitating invest-
ment – since capital investment presents a major 
obstacle to a sector dominated by small producers. 
Agriculture has also benefited from EU funds, with 
€32 million being allocated to rural tourism and a 

the Phoenicians 
established 
Malta’s olive oil 
industry, and the 
greeks knew 
the island as 
melite, deriving 
from ‘meli’ their 
word for honey.
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further €100 million being spent on projects pro-
moting fresh, high-quality Maltese produce and 
ensuring the sustainability of the rural landscape. 
In the agri-food sector, Malta is increasing its focus 
on research and investment to upgrade the exist-
ing production structure, introduce new technolo-
gies and modernise systems. The Institute of Earth 
Systems at the University of Malta and the island’s 
vocational college MCAST both offer training in 
sustainable production and new technologies.

BIG POTENTIAL

Building on its past success, Malta is also develop-
ing a thriving aquaculture sector. With the island’s 
close proximity to European and North African 
markets, and significant sea acreage to host fish 
farms, the Maltese authorities are convinced that 
further investment could create extensive opportu-
nities. According to a Sterling University study, the 
aquaculture sector could employ over 2,000 people 
and contribute €120 million to the economy by 
2025, of which €73 million alone could be gener-
ated by tuna farming. Malta’s target is to increase 
the farming of ‘closed cycle species’ (CCS), such as 
sea bream and sea bass, while research is conduct-
ed into farming other species such as amberjack.

Despite the initial successes and promising poten-
tial, the road to sustainable agriculture in Malta 
is challenging. The over-exploitation of fresh 
water and excessive use of pesticides and fertilis-
ers, leading to high concentrations of nitrates in 
water and soil, have created serious environmen-
tal problems. Land fragmentation and the scale of 
agricultural holdings also pose pressing commer-
cial challenges. One possible route for developing 
the sector might be for the island’s small-scale food 
producers to pool resources to sell their food prod-

ucts to foreign markets. By forming strategic alli-
ances of producers, sharing investment and knowl-
edge in product development and market access, 
the country’s agricultural sector has a good chance 
of carving out its own niche in the speciality sector.

AGRIPROCESSING & DISTRIBuTION

Malta also believes it can profit from its long 
trading tradition with Arab countries and the 
vast agricultural potential in North Africa. The 
island is ideally placed as a food processing and 
distribution hub for North African agricultural 
products, such as wheat, oats, olives and dates, 
targeting the European market. Malta also pos-
sesses the infrastructure to produce and export 
high-value nutritious foods which many African 
countries lack. Facilities include one of the largest 
Mediterranean ports as well as a range of process-
ing and warehousing facilities. One such example 
is the Kordin Grain Terminal in the Port of 
Valletta which handles the storage and transship-
ment of free-flowing grains such as wheat, maize, 
soya beans and sunflower seeds. These products 
reach Malta from grain-producing nations, and 
their distributors use the island as a gateway to 
the world. As an EU member state on the door-
step of the African continent, which possesses 
more than half of the world’s fertile land, Malta is 
keen to further exploit its location by encouraging 
global food processing companies to invest and 
develop facilities on the island. The government is 
also highlighting the island’s potential as a man-
agement hub for international food companies 
with operations in Africa.

NO EASy WAy

The outlook for Malta’s agri-food industry is 
mixed. Locally produced food has to compete 
with cheaper imports. However, the develop-
ment of aquaculture is promising, and there are 
few limits on growth, given Malta’s vast offshore 
region and the increasing global demand for fish. 
The EU in particular is only 70 per cent self-suffi-
cient in its seafood needs, and Malta is determined 
to capitalise on this tremendous opportunity. The 
rising interest in alternative foods also offers op-
portunities for speciality food producers to tap 
into new markets and secure a premium for their 
products. The country already sells a number of 
high-quality products to the overseas customer 
but significant effort will be needed if these are to 
establish a firm foothold in the consumer market. 
In order to target foreign markets and consum-
ers willing to pay top prices, the sector needs to 
change current methods of production, market-
ing and sales. To secure its survival, Malta’s agri-
food industry needs to fully embrace the ‘small is 
beautiful’ concept. ■

tuna farming is 
set to contribute 
€73 million to the 
economy by 2025. 

Huge investments over past years have turned 
Malta into a major hub for international 

trade and transport, offering efficient and conveni-
ent multimode sea and air logistics solutions with 
a flourishing Freeport and excellent airport cargo 
facilities. A wide-ranging restructuring process has 
secured the future of the island’s national airline, 
Air Malta, after several years of financial strug-
gle. In addition, world-class carriers now connect 
Malta to many international destinations. On the 
other hand, the island’s local transport infrastruc-
ture lags behind its efficient international one. A 
new public bus service has been introduced. But 
the process has not been without its challenges, 
and the service is currently operated by a govern-
ment company. Road congestion remains a major 
problem. The development of a comprehensive 
parking and public transport plan for the country 

is one of the tasks that the island’s new government 
has to undertake.

COLOuRFuL TRANSPORT HISTORy

As an island at the centre of the Mediterranean, 
Malta has been part of the global maritime 
network for centuries. The Phoenicians, the 
Carthaginians, the Normans, the Arabs and the 
Knights of St John used the island as a commerce 
and trade hub. The small nation experienced 
its first major upturn as a trading port when it 
became a British colony in the 19th century. The 
colonial masters also drew up a blue-print for a 
railway system, consisting of a single line from 
Valletta to Mdina. Opened in 1883, the service 
was discontinued in 1931 in favour of a bus 
service.

Transport takes the driving seat as a host of new initiatives are unveiled 
to encourage private investment and accelerate a new era in Malta’s 
fast-developing domestic and international transport sector.

Mastering 

THE PLAN
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The island’s first commercial airport was built 
during the 1920s on the site of a military one. A 
new facility was opened in 1958 to cope with the 
growing demand, with a new runway added in 
1977. The current Malta International Airport 
(MIA) opened its doors in 1992 and is still consid-
ered to be among the best in Europe.

Since its establishment at the end of the 1980s, the 
face of the Malta Freeport has changed many times 
as a result of regular works to expand its capacity. 
In the run-up to Malta’s EU accession in 2004, the 
Freeport’s terminal management was privatised, 
two years after the partial privatisation of the 
airport. EU membership has provided Malta with 
access to funding programmes that have helped to 
upgrade the road network and that remain an es-
sential source of finance.

KEEPING MALTA MOVING

Malta’s transport sector as a whole has grown con-
siderably in recent years. Car density on the island 
is the European Union’s third highest, with more 
cars per 1,000 people found only in Luxembourg 
and Italy. Most passenger travel between the island 

and mainland Europe is by air, while most goods 
come and go by sea. The arrival of low-cost airlines, 
the expansion of the cargo business and Malta’s 
growing importance as a maritime hub have also 
influenced the sector’s performance. The aviation 
industry alone officially contributes 2.5 per cent 
of Malta’s GDP. But as the vast majority of tourists 
arrive by air, the World Economic Forum’s Travel 
& Tourism Competitiveness Report has estimated 
the sector’s total economic footprint in 2013 to be 
closer to 18 per cent of GDP.

There are plans across the transport sector to 
improve its already solid infrastructure. The au-
thorities are aware of the crucial importance of 
a functioning transport system for business and 
foreign investment, so they are keen to address 
structural issues that impede economic growth 
and competitiveness. The Ministry for Transport 
and Infrastructure has set as one of its priorities 
the development of an integrated transport policy, 
acknowledging that the local transport system 
has not always received the attention it deserves. 
The increased use of water taxis and a tunnel, or a 
bridge, connecting Malta and its sister island Gozo 
are some of the concepts under study.

One of our short-term 
priorities is to tackle traffic 

congestion and environmental 
pollution. We are identifying 
traffic bottlenecks and attempting 
to find a solution to problem 
areas. It is also essential to shift 
more people from private to public 
transport to solve the problem of 
congestion due to the increase in 
vehicles. We are aware that the 
traffic system is not adequate 
and we are already working on an 
infrastructural plan to reduce the 
number of cars on the roads.”

Joe mizzi
Minister for Transport 
and Infrastructure

FOREIGN STAKEHOLDERS

Foreign investment plays an important role in the 
transport sector. Forty per cent of MIA is owned 
by a consortium including Vienna International 
Airport and Canadian firm SNC-Lavalin Group, 
while the government holds 20 per cent, and 
another 40 per cent is traded on the Malta Stock 
Exchange. The Freeport at Marsaxlokk has long 
served as a strategic point on Malta’s coast and 
today is one of the largest transshipment and logis-
tics centres in the Mediterranean. The terminal is 
operated and managed by CMA CGM, the third-
largest shipping line in the world, while Yildirim 
Holding, a Turkish container port operator, owns 
50 per cent. Malta’s second port, the Port of Valletta, 
which handles roll-on/roll-off operations, trailers, 
containers, continental cargo and vehicles, is oper-
ated by Valletta Gateway Terminals (VGT), a joint 
venture between Portek International of Singapore, 
a subsidiary of the Japanese Mitsui Group, and the 
Maltese Tumas Group. Malta’s bus service had 
been taken over by German-owned Arriva group 
in 2011, however, in January 2014, the public 
transport system was temporarily handed over to 

the government. Arriva experienced heavy finan-
cial losses since the start of their operations on the 
island and decided to leave Malta after the govern-
ment demanded an overhaul of the network. A 
government-owned company currently runs the 
public transport system. However, a new operator 
has been found following a call for tenders. The 
Spanish transport group Autobuses Urbanos de 
Leon (ALESA) is expected to take over in March 
2015.

BEATING THE RECORDS

MIA is one of the top performers in the trans-
port sector. Hitting record highs year-on-year, 
the airport has repeatedly been rated the best in 
Europe in the category up to 5 million passen-
gers. Passenger movements increased by 10 per 
cent during 2013 to a new record of 4 million. The 
driving force for this growth was a 10 per cent 
increase in seat capacity, while maintaining an 
average seat load factor of 78.3 per cent. Malta’s 
national airline, Air Malta, accounts for 45.5 per 
cent of overall passenger numbers, followed by 
Ryanair which operates 28 routes to and from 

operating 200 
flights a week, 
air Malta is of 
crucial importance 
to the economy as 
a whole, providing 
a regular and vital 
link for tourists 
and business 
travellers.

“My top priority 
is to set up 
the right 
organisational 
team that can 
boost our top 
line revenue 

and rein in our overheads to 
ensure profitability by 2016. We 
are facing competition from low-
cost carriers and other airlines 
but we offer a fantastic product 
that should compete with the 
best. Malta can act as a hub for 
passengers travelling to Europe 
from Africa in the south and Asia 
to the east. I think this is the 
biggest opportunity for Air Malta.”

Maria Micallef
Chairperson, Air Malta



Malta Freeport Corporation Ltd
regulator of the logistics Base

www.maltafreeport.gov.mt 

Oiltanking Malta Ltd
We can, We care – oil storage Terminal

www.oiltanking.com

Malta Freeport Terminals Ltd
your Ideal transhipment Hub – terminal operator

www.maltafreeport.com.mt

at the Crossroads 
of the Mediterranean
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Transport

318,000 
Cars on Malta’s Roads

4 million 
passengers were registered 

at Malta International Airport

2.75 million 
TEUs, were handled by 

the Malta Freeport

Around the world, public-private partnerships 
have proven to be an effective way of expanding 
and maintaining transport infrastructure, and 
Malta would welcome investors for long-term 
projects. The island also offers interesting pros-
pects for engineering and construction firms and 
is willing to partner with companies that can in-
troduce innovative technologies or materials, in-
volving, for example, traffic control systems, road 
surfacing or lighting.

FuTuRE CONCEPTS

With more than 318,000 cars on roads at the end 
of June 2013 for a popula tion of 417,000, conges-
tion is a major problem. Identifying bottlenecks 
and developing traffic solutions are some of the 
main issues the island needs to address. In an effort 
to address traffic congestion, the Maltese govern-
ment seeks to introduce incentives to encourage 
car pooling in 2015. Going forward, it will also be 
paramount to encourage more people to use buses 
and to attract additional investment in public 
transport. Proposals for the future also include 
moving commuters off the roads and onto a simple 
underground railway system – an attractive pros-
pect, but its economic viability is not yet known.

Another challenge will be to ensure the long-term 
sustainability of Air Malta. Partial privatisation at 
some point is likely, but there are no immediate 
plans. Over the coming years, Air Malta’s leverage 
for growth will certainly be limited; but once the 
airline has secured its position, there will be nu-
merous opportunities for it to tap into. The airport 
handled 4 million passengers in 2013, but given 

that it has a 5 million annual passenger capacity, 
there is still room for further growth – as Europe’s 
gateway to North Africa and vice versa. Offering 
passengers direct connections, airport and airlines 
can strengthen their feeder functions for the main 
international hubs. The outlook for 2014 is also 
positive as MIA has shown steady growth during 
the first half of 2014: between January and August 
MIA hosted more than 2.9 million passengers, an 
8 per cent increase compared to the corresponding 
period in 2013.

A CLEANER SECTOR

The long-term vision for the sector also includes 
a greener and cleaner Malta, concepts such as 
underground parking and perhaps underground 
transport facilities, as well as environmentally 
friendly technologies. This also means encourag-
ing innovation and further research. Malta’s small 
market provides the right environment for com-
panies looking at commercialising ideas as well as 
testing new transport products and systems.

The island already has a proven track record in 
attracting foreign investment and in view of its 
development potential, this trend should con-
tinue. The services segment should also provide 
rich pickings for investors. Malta is in the initial 
stages of developing a maritime village which is 
expected to attract local and international com-
panies servicing the growing yacht and supery-
acht industry. With its long maritime history, the 
country boasts large numbers of highly experi-
enced and skilled personnel, ready to support 
new ventures. ■

“We are now 
connected 
to over 80 
destinations 
and just a few 
hours flying 
time away 

from all major European cities. 
Our continuous investment to 
ensure that we provide travellers 
with a comfortable and efficient 
environment has resulted in 
Malta International Airport 
being continuously ranked 
in the top five best European 
Airports in its category.” 

markus klaushofer
CEO, Malta International Airport

Malta and accounts for 25.4 per cent of passenger 
movements. Linking the island with other parts 
of the world such as Central Asia, the Middle East 
and the Far East, Emirates operates flights from 
Malta to Dubai, while Turkish Airlines began a 
Malta-Istanbul service in May 2013 with connec-
tions to many parts of the world. British Airways, 
which stopped operations to and from Malta in 
2009, resumed flights to the island in March 2014.

Operating 200 flights a week, Air Malta is of 
crucial importance to the economy as a whole, 
providing a regular and vital link for tourists and 
business travellers. After years of loss-making, 
the carrier adopted a restructuring programme, 
approved by the European Commission in 2012. 
As part of the restructuring, which saw the gov-
ernment invest €128 million, Air Malta reduced 
its flight capacity, its route network and its work-
force and is expected to be profit-making by 2016. 
It now operates a fleet of 10 aircraft and flies to 
some 50 destinations in Europe, North Africa and 
the Eastern Mediterranean. Currently, the airline 
is working on a route development plan for the 
next five years and a thorough fleet renewal.

Rapid growth has also been recorded in the mari-
time sector. The Malta Freeport handled around 
2.75 million twenty-foot equivalent units (TEUs) in 
2013, representing an increase of more than 8 per 
cent over 2012. Cruise business has also become an 
important revenue source, with the major cruise 
liners calling regularly at Malta. This encouraged 
the government to announce the development of a 
second cruise liner terminal in Gozo in an effort to 
attract tourism to the sister island.

Beyond investments in international trade and 
transport, Malta has upgraded its road network, 

the authorities 
are aware of the 
crucial importance 
of a functioning 
transport system 
for business 
and foreign 
investment, so 
they are keen to 
address structural 
issues that 
impede economic 
growth and 
competitiveness.

which spans some 2,000 kilometres. The road 
infrastructure is one of the densest in the EU, at 
approximately 617 km of road/1,000 square kilo-
metres. Reconstruction and upgrading work is 
being carried out on a number of routes that are 
part of the Trans European Transport Networks 
(TEN-T). These upgrades are being funded by the 
European Union to the tune of 85 per cent, with 
the remaining 15 per cent provided by the gov-
ernment. Flood relief projects are also being im-
plemented because thunderstorms and heavy rain 
in the winter months have repeatedly damaged 
roads in low-lying areas.

PROMOTING PuBLIC-PRIVATE PARTNERSHIPS

The entire transport sector is overseen by 
Transport Malta and regulatory policies are 
drawn up by the Ministry for Transport and 
Infrastructure, which has set up a rapid interven-
tion department for road repairs. Although major 
upgrades have already been undertaken, addi-
tional investment in road infrastructure is needed 
to support the growing economy. EU funding has 
played a pivotal role in road building and mainte-
nance and will continue to be an important source 
of financing. However, the authorities believe the 
future lies in greater private sector participation. 
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An extensive investment programme has pro-
pelled the Malta Freeport into the top league 

of Mediterranean transshipment container termi-
nals. The expansion of the berthing facilities has 
enabled the port to handle the world’s largest con-
tainer vessels and has turned the island into a main 
port-of-call for some of the largest shipping firms. 
Despite the sharp decline in international trade 
experienced in other parts of the world as a result 
of the economic recession, traffic at Malta Freeport 
increased by almost 45 per cent between 2007 and 
2013. With its central Mediterranean location, 

Malta has also emerged as an important ware-
housing and distribution centre. A broad range of 
logistics operators are taking advantage of supply-
chain connectivity and port efficiency, reinforcing 
the island’s position as a global business base and 
a gateway to African and European markets. To 
stay ahead of its competitors in the Mediterranean 
region, the Freeport has upgraded its facilities to 
cater for the new generation of newly released 
mega-carriers.

PRIVATISATION DRIVE

Located in Marsaxlokk in the southern part of 
the island, the Malta Freeport was established 
in 1988 as the first transshipment facility in the 
Mediterranean region. Backed up by a free trade 
zone, it quickly became a leading player in the 
global supply chain. The management of the 
container terminal was privatised in 2004. Malta 
Freeport Terminals are today owned and managed 
by French line CMA CGM and the Yildirim 
Group, a Turkish container port operator, which 
bought a 50 per cent stake in the venture in 2012. 
The entry of private players is seen as a major 
success story in Malta as it has facilitated invest-
ment and growth. Between 2004 and 2012, Malta 
Freeport invested over €188 million in expansion 
and upgrading projects, and container traffic in-
creased by 75 per cent in the same period. Today, 
the Freeport has a total capacity of 3.2 million 
twenty-foot equivalent units (TEUs), a total area 

of container storage of 650,000 square metres and 
some 14,000 container ground slots. An oil termi-
nal operated by Oiltanking Malta and a logistics 
base for the offshore oil and gas industry operated 
by Medserv are also located in the Freeport. The 
Malta Freeport Corporation is the authority re-
sponsible for regulatory compliance and security, 
as well as the management of the customs-free 
zone and warehouses.

VOLuMES uP

The port currently ranks 12th in Europe and 
is the third-largest transshipment and logis-
tics centre in the Mediterranean. Connected to 
around 70 Mediterranean and Black Sea ports 
and 117 ports worldwide, only 5 to 8 per cent 
of the Freeport’s traffic is cargo originating in or 
destined for Malta. The transshipment business 
is based on the ‘hub’ concept whereby cargo is 
discharged from large mother vessels and relayed 
to a network of regional ports by regular and 
frequent-feeder vessels. In 2012, Malta Freeport 
handled around 2.54 million TEUs, an increase 
of more than 7.5 per cent over the previous year. 
This growth was mainly driven by Maersk Line’s 
decision at the end of 2011 to shift its central 
Mediterranean hub from Gioia Tauro in Italy 
to Malta and the subsequent introduction of 
new mainline and feeder services calling at the 
Freeport. In addition to CMA CGM and Maersk, 
Malta Freeport’s major client mix today in-
cludes Seago Line, Hapag-Lloyd, OOCL, UASC, 
Express Container Lines, Evergreen Line, Medex 
Container Service, MTL Container Line, Tarros 
Spa line and Brointermed Lines. In 2013, the 
Freeport registered another 8 per cent increase 
and handled 2.75 million TEUs. 

OCEAN THREE

While there is widespread consensus that the 
10 to 12 per cent annual increases in container 
traffic posted through much of the 1980s, 1990s 
and early-2000s are unlikely to be repeated any 
time soon due to a general decline in interna-
tional trade, Malta’s transport and logistics sector 
anticipates future growth, and the prospects 
are good that traffic at Malta Freeport could 
increase even further in the future after CMA 
CGM sealed a route-sharing alliance with China 
Shipping Container Lines CO Ltd (CSCL) and 
United Arab Shipping Co (UASC) to be known 
as Ocean Three in a bid to save costs on key con-
tainer routes. The new alliance followed a failed 
attempt to partner with bigger peers Maersk 
and Mediterranean Shipping Company, vetoed 
by China earlier in 2014 due to competition 
concerns. The new alliance is expected to cover 

routes between Asia and Europe, as well as Asia 
and North America, with Malta being one of the 
principal hubs in the Mediterranean. 

CuSTOMISED SOLuTIONS

As an important link in the transshipment chain, 
Malta’s distripark facilities provide for a seamless 
cargo flow. In the customs-free zone logistic opera-
tors trade in a multitude of products and engage 
in a wide range of activities including distribution 
networking, just-in-time inventory management, 
cargo consolidation, break-bulk and onward ship-
ping, as well as elements of processing such as 
packaging and labelling. Many logistics providers 
offer a full suite of regular and customised services 
that range from simple duty-free storage of prod-
ucts to facilitating customs-cleared, last-minute 
ordering in European markets. Companies such as 
Salvo Grima and Carmelo Caruana are among the 
local leaders in this field. Malta’s transport infra-
structure also opens up excellent opportunities to 
exploit multimode sea and air logistics solutions. 
Malta International Airport (MIA) believes that it 
can emulate the Freeport’s success in becoming a 
hub for air cargo traffic, especially between North 
and West Africa and Europe. Located just six kilo-
metres from the Freeport, the sea-air option is an 
attractive one for companies with time-sensitive 
cargo.

SERVING THE ENERGy SECTOR

Malta has also become an important player in the 
oil and gas industry. Its oil terminal, the largest 
bunkering facility in the Mediterranean with a 
storage capacity of 360,000 cubic metres, is opera-
tional around the clock and can dispense annu-
ally around two million metric tonnes of products, 
including: gasoline, jet fuel, feedstocks, industrial 
alcohols, heavy fuels and crude oil. The terminal’s 
principle activity is tank rental but it also provides 
other services such as blending, storage, butanis-
ing, circulation, ship-to-ship transfer, leading and 
injecting of additives and dyes.
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Get bigger or 
get out is the 
new mantra for 
ports wanting to 
serve the ever-
larger mega-size 
container ships. 
Improved port 
infrastructure and 
facilities keep Malta 
ahead of the trend. 

Post-Panamax: 

Big is Beautiful 
Our Freeport has been 
a huge success. It is one 

of the busiest ports in Europe. 
For it to grow further, we are 
looking into land reclamation 
given the Freeport’s capacity 
and space constraints. We 
are also considering the set 
up of a trade- and processing 
zone for luxury goods.”

José Herrera
Parliamentary Secretary 
for Competitiveness and 
Economic Growth
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INFRASTRuTuRE EXPANSION 

As part of its master plan, and to sustain its com-
petitive edge, the Malta Freeport is investing 
further in equipment and infrastructure which 
will see its capacity increase to 4.2 million TEUs. 
As modern deep-sea cargo ships are getting bigger 
and more powerful than ever before, the water 
depth at Terminal Two North Quay has already 
been dredged to 17 metres, while the Freeport is 
presently dredging its other mainline berths to the 
same specifications. New cranes were installed and 
others will be purchased, and one quay was extend-
ed to 513 metres to effectively handle vessels up to 
18,000 TEUs which were introduced by Maersk in 
the autumn of 2013. In addition, the Freeport has 
plans to develop an area of 86,000 square metres 
of the hinterland to create an additional 2,200 con-
tainer ground slots.

While most of the activity is focused on the 
Freeport’s expansion, Malta’s other port, the Port 
of Valletta, or Grand Harbour as it is also known, 
is experiencing a reversal of fortune. Management 
of the port, capable of handling roll-on/roll-off 
operations, trailers, containers, continental cargo 
and vehicles, has been in private hands since June 
2006, when Valletta Gateway Terminals (VGT), a 
joint undertaking between Portek International 
of Singapore and the Maltese Tumas Group, was 
established. In August 2011, Mitsui, one of Japan’s 

leading general trading companies, acquired the 
Portek Group and effectively expanded into Malta. 
With such a heavyweight supporting the opera-
tions, VGT is confident of future growth.

AN uNMATCHED POSITION

Given its strategic location, there’s little doubt 
that Malta has successfully capitalised on its po-
tential as a world-class logistics hub, especially 
for companies targeting North African and 
Southern European markets. Malta’s role in the 
Mediterranean also benefits companies that buy 
and sell at a global level. Trading through Malta 
can result in increased profitability and com-
petitiveness because EU legislation provides for 
a number of procedures which offer commer-
cial benefits by suspending customs duties and 
import taxes. 

Continued investment in container terminals in 
combination with processing improvements to 
enable larger vessels to be handled efficiently and 
safely is crucial for the future of the sector. But in-
vestment in equipment and operating systems has 
to go hand-in-hand with investment in human 
resources. Today, Malta’s large, highly experienced 
and skilled workforce is ready to support new and 
expanding operations. As new trade corridors 
open up, the island is poised to build on its reputa-
tion as a centre for transcontinental trade. ■

“Malta’s 
proximity to 
North Africa 
and being the 
first point of 
entry for cargo 
arriving from 

India and China into Europe gives 
businesses the advantage of being 
versatile in today’s global logistic 
chain. A vast transport network, 
stable economy, fiscal advantages 
and an English-speaking 
efficient logistical knowledge 
pool are readily available.”

Franco azzopardi
Chairman and CEO, Express Group

“Malta offers 
reliable and 
frequent air 
and sea routes 
to mainland 
Europe, North 
Africa and the 

Middle East. In particular, Malta 
is a natural gateway to Libya. 
Malta’s challenge is to preserve 
the reputation gained over the 
years by upgrading the available 
infrastructure available.”

robert aquilina
CEO, Salvo Grima Group

“Malta 
commands 
a strategic 
location, we 
have a shipping 
network that 
expands 

globally, and we are an entry port 
into the EU and North Africa. 
Maltese workers have gained a 
considerable amount of experience 
over the years, and this needs to 
be taken a step further. A Logistics 
Hub whereby redistribution 
of goods and value-added 
operations can be undertaken is 
definitely next on our agenda.”

aaron Farrugia
CEO, Malta Freeport Corporation

Delivering Trust

When it comes to Thrust*, we’re second in the world

When it comes to TRUST, we’re second to none

* Our EVS race truck went down as the second fastest in the    
  world when it clocked a best Quarter Mile of 10.95 secs.

We at Express Trailers were trusted to deliver securely important equipment for the famous 1989 Malta 
summit between Presidents Bush and Gorbachev, which summit ended the Cold War.

We were trusted with the delivery of the ultra-high-security carriage of the Euro coins and notes to 
Malta in 2007.

Express Trailers keeps delivering every time we are chosen as the trusted logistics partners by global 
brands for the precise shifting of their production plants, or as transport specialists during the intricate 
relocation of embassies or carrying of special cargo. 

The legacy of delivering trust renews itself everyday, every time our tracked fleet of trailers carry cargo 
to, through and from Malta, be it delicate pharmaceuticals, priceless cars, high-end fashion wear or 
temperature-controlled foodstuffs.

Whatever it is, whatever the weight, wherever it is located and wherever it is destined, we can transport, 
we can provide managed warehousing, we can be trusted. We will deliver!

Express Trailers - Reliability and Trust for over 50 years

95%
of the Freeport’s container traffic is transshipment business
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Malta has maintained its top ranking as 
Europe’s largest shipping register – a posi-

tion that it gained in 2011 when it overtook Greece 
and Cyprus. A well-run international maritime 
register with high service and safety standards has 
helped propel Malta to the top of the European 
leader board. While ship registration has given 
the country a firm foothold in the maritime busi-
ness, Malta has developed into a globally respected 
centre that provides a full suite of support services 
to ship owners and operators. With a tradition 
rooted in shipbuilding and repair, the island has 
responded to emerging business streams in areas 
such as ship finance, litigation and, more recent-
ly, in maritime security. Future plans include the 
building of a dedicated maritime park that will 
host a range of technical and commercial service 
providers, paving the way for further expansion.

MARITIME HERITAGE

Surrounded by the crystal clear waters of the 
Mediterranean, Malta has a centuries-old mari-
time tradition. Since ancient times the island has 
been a hub for the transshipment of goods between 
east and west. It was the arrival of the Order of 
Saint John in 1530 that transformed the Valleta 
harbour area into a huge maritime centre with 
specially constructed infrastructure and ware-
houses. By the 17th century, Malta was a centre 
for trade, while under British rule in the 19th 
and 20th centuries it was a major naval base. The 
picture today is perhaps less colourful, focusing on 
commercial and leisure shipping, but history has 
bequeathed Malta a strong maritime culture, with 
the island offering some of the best facilities in the 
Mediterranean.

Malta has become the flagship register of Europe’s merchant 
vessels and is rapidly on its way to becoming the EU’s 
most recognised address for the maritime industry.

LEADING 
THE FLEET 

SHIPPING SERVICES

Malta’s shipping sector represents an important 
source of national revenue. Accurate figures on the 
sector’s GDP contribution and employment per-
formance are unavailable, but Malta’s economy is 
based on service, and shipping accounts for a large 
proportion of these services. Studies published five 
years ago showed that the sector employed around 
8,000 people. However, due to the privatisation of 
the shipyards in 2008 and the subsequent down-
sizing of the workforce, it can be assumed that the 
industry today provides for slightly fewer jobs, al-
though the growth of the ship-servicing sector has 
made up for some of the jobs that were lost.

POWERED By SHIP REGISTRy

Ship registration is today the main engine of 
growth in Malta’s shipping sector. Surprisingly 
however, the Malta flag is relatively young; the 
register was only opened in 1973 but has grown 
rapidly since then. As only one of two open reg-
isters in the EU, registration is available to vessels 
owned by Maltese and non-Maltese persons, and 
in practice any kind of vessel may be registered, in-
cluding one under construction. The register is one 
of the most varied in the world – with vessels on 
its books ranging from oil tankers to superyachts, 
from LNG carriers to cruise ships, and from bulk 
carriers to RORO ships. However, there is much 
more to the country’s shipping industry than its 
registered merchant fleet: Malta is also home to a 
premier maritime cluster, including excellent yacht 
marinas, cargo port facilities, and shipbuilding 
and repair services, in addition to a wide range of 
finance, law, insurance and management facilities.

PROFESSIONAL EXPERTISE

The island’s rapidly expanding maritime communi-
ty caters for practically all maritime requirements, 
and over the years its service providers have become 
renowned for their knowledge, commitment and 
attention. The Malta Freeport, which accounts for 
most of the container traffic on the island, is one of 
the largest players. It is operated by CMA CGM, 
with the Yildrim Group of Turkey being a major 
shareholder. Ship repair facilities are provided by 
Italian shipyard group Palumbo, Manoel Island 
Yacht Yard, Bezzina Ship Repair Yard and Cassar 
Ship Repair Yard. Malta also boasts a wide network 
of maritime lawyers, agents, brokers, insurers and 
ship-finance banks. In terms of shipping services, 
the only segment not being fully developed is 
ship management: Turkish company Palmali and 
Norwegian ship owner Wilhelmsen are among the 
few with a presence on the island. On the other 
hand, almost every shipping line and company 

today has ships on Malta’s register. The island also 
hosts the Regional Marine Pollution Emergency 
Response Centre for the Mediterranean Sea, the 
IMO International Maritime Law Institute and the 
International Ocean Institute.

LEADING EuROPE

Malta’s maritime sector has long been the jewel 
in the crown of the island’s international business 
sector. The register and tonnage alone doubled in 
the past 15 years, with Malta overtaking Greece 
and Cyprus to top the rankings as Europe’s largest 
in the past three years. Today over 6,500 vessels 
sail under the Maltese Flag, with 55.6 million tons 
of shipping at the end of June 2014. Traditionally, 
Malta has been a favourite among Greek ship 
owners, and while Greek-operated ships and the 
Malta Flag administration still work hand in hand, 
the island has recently seen an influx of vessels 
from Germany and Turkey. The country has also 
witnessed a dramatic increase in superyacht reg-
istration and now has five per cent of the world’s 
fleet registered under its administration. At the 
same time, Malta has attracted premium tonnage, 
and in the past two years it has registered some 
40 cruise liners. Celebrity Cruises, Azamara Club 
Cruises, Pullmantur, TUI Cruises, P&O Cruises 
and Louis Cruises all have ships sailing under the 
Maltese Flag.

SETTING STANDARDS

Dedicated legislation and tight registration crite-
ria, all in line with EU Directives and International 
Maritime Organisation conventions, as well as 
high-level 24/7 administrative services, are among 
the driving forces behind the success of Malta’s 
burgeoning shipping industry. Transport Malta, 
the regulator of the maritime industry, goes to 
great lengths to emphasise that Malta’s flag is one of 
confidence and not convenience. The island’s status 
as an EU member state, its state-of-the-art mari-
time framework and the excellent safety records of 
Malta-flagged ships have helped it to be officially 
classified as a low-risk flag. Working closely with 
owners and operators, Transport Malta has tech-
nical staff on hand to guide ship owners through 
whatever issues might arise. In addition, docu-
mentation can be lodged outside normal Central 
European working hours – a service which is im-
portant for ship owners and financiers coming 
from the Americas of the Far East. 

Substantially reduced detention rates have been 
achieved as a result of increased inspections and 
tighter documentation processes, and the island’s 
flag inspectorate ensures adherence to internation-
al standards at all times. The authority has also put 

“A customer-
centric 
competent 
workforce, a 
robust and 
dynamic legal 
framework, 

economic and political stability and 
the island’s strategic geographic 
location have all contributed to 
establishing Malta as the leading 
maritime hub of the region. This 
environment provides the perfect 
setting for maritime and financial 
services operators to conduct their 
business in Malta with confidence.”

ivan sammut
Registrar, General of Shipping 
and Seamen at Transport Malta

“The Malta 
flag should 
be the flag of 
choice for any 
EU run/based 
ship operation, 
or for any 

superyacht operating or chartering 
in the EU. The confidence the 
Malta flag conveys is based on 
a solid reputation and high level 
of service. Legal certainty and 
fiscal advantages are also very 
important considerations for 
anyone looking for a jurisdiction 
to base his/her operation.”

dr. anthony galea
Partner, DF Advocates

“Malta’s well-
established 
maritime 
infrastructure, 
EU 
membership 
and reputable 

international shipping register 
offer a unique set of benefits for 
ship owners seeking a dynamic 
and effective maritime centre.”

nigar aliyeva keating
Director, Palmali Shipmanagement 
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a premium on quality: ships which are 15 years and 
over must pass additional inspections, and ships 
over 25 years will not be accepted on the register. 
The island now has one of the youngest fleets in 
the world, with the average age of vessels down to 
just 7 years when they are first registered in Malta.

THE RIGHT PACKAGE

The strategic location of the Maltese Islands, at the 
centre of the Mediterranean makes it an ideal place 
to service the shipping industry – the ports are just 
six nautical miles off the main East-West shipping 
lane from Port Said, at the Mediterranean end of 
the Suez Canal and the Straits of Gibraltar, gateway 
to the Atlantic. Not only is the country an impor-
tant fuelling centre, boasting the largest bunker-
ing facility in the Mediterranean, but it is also fast 
establishing itself as an attractive centre providing 
repair, haulage, storage and maintenance facilities. 
Every year a growing number of superyachts are 
refitted in the island’s ship-yards which contain 
slipways and floating docks.

Malta has also created a pool of expertise in the 
maritime field, and this has proved a great attrac-
tion to maritime-related companies. The island’s 
maritime lawyers, accountants and banks have re-
ceived international recognition for their services, 
and Malta has earned itself a reputation as a centre 
for maritime education, offering high training 
standards and a range of courses for both ship and 
shore-based personnel. In early 2013, the country 
ratified the Maritime Labour Convention which 
came into force in August 2013. The Convention 
sets out globally applicable standards and working 
conditions for ships’ crews and ensures fair compe-
tition among ship owners.

GROWTH SEGMENTS

On a global scale, shipping is going through a 
challenging period due to reduced trade volumes 
in the wake of worldwide recession, but this has 
still not seemed to deter the growth of Malta’s own 
maritime industry. Malta is conscious that ship 
owners are increasingly forced to consider cost-
related factors when choosing a flag. Registration 
costs and the fees of service providers in Malta 
remain affordable and competitive. The regis-
ter also offers ship managers an operational ad-
vantage as banks and financial institutions often 
demand a reputable EU flag. The development of 
the international ship register has also encour-
aged owners and management companies to 
locate their operations in Malta and tap into the 
island’s professional services. With a growing in-
ternational finance sector, Malta is also destined 
to see future opportunities arising in banking and 
insurance related to the maritime industry.

The country also sees itself as the European voice 
of the maritime industry. It is committed to driving 
initiatives that meet the needs of the maritime 
community and address issues such as security 
and environmental protection at national, EU and 
international levels. Among the initiatives being 
undertaken is one both to allow armed guards on 
board Maltese-registered vessels in piracy-prone 
areas, and to introduce a licensing regime for 
private maritime security companies – a first in 
international maritime history. A number of secu-
rity companies have already set up shop in Malta, 
and this niche could turn into an important growth 
area. In addition, significant growth is expected to 
stem from the wider maritime-support industry. 
The island plans to develop an area of 172,000 
square metres into a Maritime Services Park of-
fering office space, workshops and ancillary infra-
structure. The Park will provide a convenient base 
for international players looking to service clients 
in the region, as well as for smaller operators re-
quiring limited space. The project is expected to 
attract local and foreign investment.

MARITIME MALTA

It is the unique combination of stability, quality and 
an excellent customer service that has made Malta’s 
shipping sector such a success. And the story is still 
unfolding. Many industry leaders believe a bright 
future lies ahead: building on its geographic loca-
tion and a package of financial and operational ad-
vantages, Malta has established itself as the leading 
shipping register in Europe and one of the largest 
worldwide. Given the cluster of services already on 
offer, the island’s maritime professionals believe 
that any other rival destination will find it difficult 
to compete with Malta. ■

THE MALTA SHIP
REGISTER IS

1st
IN EuROPE AND

7th
IN THE WORLD

THE MALTA FLAG IN FIGuRES 
(juNE 2014) 

6,505 ships
55.6 million
gross tonnage

13 years
average age of merchant fleet

8 years
average age of vessels upon 

registration in Malta.

“Serious 
managers, 
owners and 
financers 
are opting to 
flag in Malta 
quite simply 

because we offer an efficient 
service that is value for money. 
We have been experiencing an 
increasing amount of worldwide 
interest, which has resulted in 
major growth in both the merchant 
fleet and the superyacht segment.”
 
dr. ann Fenech
Managing Partner, Fenech 
& Fenech Advocates 

www.ecovis.com/malta   E-Mail: malta@ecovis.com
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Maritime Repair & Services

Malta is becoming the place to go for the 
registration of yachts and superyachts. 

Capitalising on the island’s natural and infrastruc-
tural assets that have long made it a sheltered and 
secure base for vessels, Malta’s booming ship-
ping and yachting sector has grown in strength to 
become a global leader in servicing the superyacht 
and wider maritime industry. Yacht owners are at-
tracted by the excellent reputation of Malta’s ship 
registry, the high level of personal service and the 
variety of maritime facilities. From its position close 
to the major arteries of shipping, Malta offers deep 
natural harbours and well-equipped marinas, as 
well as ship-repair yards which can take the largest 
ships afloat.

GROWING REGISTRATIONS

Above all it is the island’s shipping register that has 
raised Malta’s yachting profile. Being one of only two 
open registers in the European Union, Malta allows 
any kind of vessel to register under the Maltese flag. 
World-famous pleasure boats such as the luxury 
clipper the Maltese Falcon and the mega-yacht the 
World is not Enough sail under it. Over 430 supery-
achts (vessels over 24 metres in length) were regis-
tered in Malta at the end of June 2014. This repre-
sents five per cent of the world’s superyacht fleet. 

The most appealing aspect of the register is the lack 
of bureaucracy that surrounds it. Transport Malta, 
the regulator overseeing the industry, offers yacht 
owners the opportunity to speak directly with the 
decision-makers and is on call 24-hours a day to 
deal with problems from managers or ships’ staff.

ATTRACTIVE LEGISLATION

The island’s regulations are a big part of Malta’s 
attraction to yacht owners. They can have their 
yachts registered as commercial vessels, meaning 
they pay an annual tax on the tonnage, rather than 
income tax on earnings. For yachts which are not 
commercially registered, Malta operates an attrac-
tive system for purchasing and leasing. This enables 
yacht owners to pay VAT on their yachts calcu-
lated on the percentage of the time that vessels are 
deemed to have sailed in EU waters – based on the 
assumption that the larger the yacht, the less time 
it stays in those waters and vice-versa. Malta also 
protects superyacht financiers from defaulters. The 
regulations enable any person with an executive 
title to obtain a court-approved sale. The Merchant 
Shipping Act also entitles the mortgagee to take 
possession of the yacht and to sell it privately to a 
third party – usually for much more than he/she 
would get from a judicial sale.

Malta’s maritime industry has been going decidedly upmarket 
as wealthy superyacht owners swell its historic harbours. 

LuRING 
LUXURY YACHTS

sW 94 kiboko, courtesy of southern Wind shipyard

“Malta’s 
growth in the 
registration 
of vessels 
over the years 
generated 
a cluster 

of expertise in the maritime 
sector. This, together with the 
maritime tradition of Malta, is a 
catalyst for a hub of excellence 
in maritime services. Such high 
standards give Malta an edge over 
the ever-increasing competition 
from other jurisdictions that 
are gathering momentum in 
the global commercial and 
leisure maritime industry.”
 
anthony vella
Senior Partner and 
Director, Ecovis Malta

Recently, the island has also adopted a reduced 
VAT rate on short-term yacht charters commenc-
ing in Malta. While such charters will continue to 
be subject to a rate of 18 per cent on the cost of 
the charter, this will only be applied proportion-
ally, based on the amount of time the charter is in 
EU waters. Malta’s proximity to North African and 
Eastern Mediterranean destinations means that a 
superyacht charter could be undertaken where a 
significant portion of the time is spent beyond the 
realms of the EU and its tax rules.

REPAIR AND REFIT

With a maritime history that dates back thousands 
of years to the Phoenicians, it is hardly surprising 
that Malta has built up an industry dedicated to 
the refitting and maintenance of yachts and boats. 
The island boasts skilled boat builders, as well as 
shipyards, slipways and floating docks, catering for 
any vessel from a modest boat to the most luxuri-
ous superyacht. The Grand Harbour, at the centre 
of the island’s maritime activities, is also home to 
the main ship and yacht-repair facilities and in-
cludes Italian shipyard group Palumbo, Bezzina 
Ship Repair Yard and Cassar Ship Repair Yard. 
Manoel Island Yacht Yard specialises in the refit-
ting and repairing of vessels up to 40 metres, while 
Palumbo’s superyacht facility is regarded as one of 
the leading repair, maintenance and refit centres 
in the Mediterranean, capable of handling vessels 
up to 360 metres. It offers a fully comprehensive 
service to ship owners whose vessels are in need 
of repair and/or dry-docking. Some of the world’s 
best-known vessels regularly use the facilities for 
both scheduled maintenance and full refits.

ALL ABOARD

Part of Malta’s attraction also lies in the fact that the 
island is steadily building a wider maritime cluster, 
including IT companies specialising in marine 

software engineering and electrical engineering 
companies developing and installing vessel-man-
agement systems. On hand, too, is a wide network 
of maritime lawyers, insurers and ship-finance 
banks. Over 20 industry players are organised in 
the Malta Super Yacht Network, an industry as-
sociation set up to promote the sector. Expansion 
plans include the development of a maritime ser-
vices park through a public-private partnership. 
This purpose-built facility is expected to consoli-
date an already vibrant sector and attract local and 
international companies.

HOME PORT WITH A DIFFERENCE

Already regarded as an ideal location for the 
winter months, Malta is seeing growing numbers 
of yacht owners choosing the island as a home 
port, with five marinas catering for luxury private 
and charter vessels. Malta enjoys a mild climate all 
year round and a competitive cost structure, which 
help the island compete with other, perhaps more 
fashionable but often crowded and high-priced, 
Mediterranean home ports. Cafés, restaurants, 
shops, clubs, cinemas, theatres, sports clubs and 
gyms are almost always within walking distance of 
yacht marinas, offering a wide range of entertain-
ment facilities for yacht owners, guests and crew.

NEW HORIZONS

Offering a favourable framework for yacht registra-
tion and lease, Malta is increasingly appealing to 
yacht owners looking for an unpretentious, beau-
tiful, practical and refreshingly affordable destina-
tion. The island intends to maintain and expand its 
footprint within this industry, and initiatives such 
as the development of a maritime park promise 
future growth. Providing modern ship and yacht-
repair facilities, in combination with specialist fa-
cilities, Malta has created a dynamic international 
maritime service centre for the 21st century. ■
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“We are 
committed 
to enabling 
offshore 
customers 
with shore-like 
communications 

services, providing access to 
everyday communications which 
are taken for granted when 
onshore. We continue to invest 
in infrastructure, research and 
development. We are excited 
to be part of this ever-growing 
maritime communications arena, 
which according to Euroconsult, 
will be a US$1.5billion industry 
in the next nine years.”
 
tony Meilaq
Chairman and CEO, WINS Ltd. 

Maritime Repair & Services
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Malta is well on its way to becoming a serious 
competitor in Europe’s aircraft registration 

and management industry. The sector has blos-
somed since the updating of the legislative frame-
work three years ago. More than 165 aircraft are 
now registered in Malta, up from about 80 at the 
end of 2010. The island is also home to a selection of 
maintenance, repair and overhaul (MRO) provid-
ers and hosts a number of firms catering for eve-
rything from crew training to engineering services 
and communications. Lufthansa Technik, along 

with Hangar 8, one of Europe’s leading operators 
of private aircraft, are among the firms that have 
chosen the island as a base. In attracting well-known 
names and rapidly growing companies, Malta has 
benefited from its substantial investments in avia-
tion infrastructure. Its centrepiece, a €17-million 
aviation park, remains a key part of marketing 
efforts. Aviation is today one of the fastest growing 
industries in the country, and the government sees 
significant potential for further growth by attract-
ing large aircraft-leasing and charter companies.

    THE QuEST FOR 

JETS
Private and corporate aircraft owners are touching down in Malta 
in ever-increasing numbers. Aviation management companies and 
service providers are ramping up operations to cater for this influx. 
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PRIME EXAMPLE

While Malta’s aviation sector is relatively young, it 
follows the lead of the successful shipping indus-
try, which has long been the jewel in the crown of 
the country’s international business sector. High 
service and safety standards helped to build up 
a shipping register which is today the largest in 
Europe. Malta is now seeking to repeat this success 
with aviation. The first aircraft register was es-
tablished in the 1960s, but it was populated only 
by aircraft operated by Air Malta, the national 
carrier, and a small number of business jets and 
light aircraft. The introduction of a new Aircraft 
Registration Act in October 2010 positioned Malta 
as a competitive location for private and corporate 
jets. The Maltese authorities realised that their 
commercial proposition needed to be exception-
ally strong to attract aviation business, and they 
concentrated their efforts not only on introducing 
cutting-edge regulations, but also on building the 
support infrastructure. The arrival of Lufthansa 
Technik, which began servicing aircraft in Malta 
in the early 2000s, is considered as an important 
milestone in this regard, prompting other compa-
nies to follow suit.

jOB-GENERATING INDuSTRy

As an island nation, Malta relies heavily on avia-
tion to facilitate tourism, business travel and in-
ternational trade. Aviation contributes around 2.5 
per cent to GDP and supports approximately 5,000 
jobs. By international standards, the local indus-
try may be small, but it is growing at a modestly 
significant rate, and the island’s vision is to build a 
sustainable, competitive industry base that encom-
passes a wide range of aviation services, including 
management, aircraft maintenance and financing, 
as well as training.

Malta already possesses a sound infrastructure 
for aircraft MRO. Renowned companies such as 
Medavia and Aeromaritime have been operating in 
the country for a long time; but the first major in-
vestment, a hangar costing more than €60 million, 
was made 10 years ago by Lufthansa Technik. The 
company now employs more than 600 people 
and, besides servicing Lufthansa’s own aircraft, its 
many customers include Etihad Airways, BMI and 
Brussels Airlines. In 2009, SR Technics also set up 
shop on the island to service easyJet’s fleet.

Malta’s new Aircraft Registration Act was the 
catalyst for the further development of the island’s 
aviation cluster. Corporate charter airlines such 
as Comlux, Orion Malta and Carree all registered 
aircraft in Malta. Aircraft management companies 
DC Aviation and Hangar 8 have established op-

erations on the island, while Austrian private jet 
company VistaJet announced in the summer of 
2013 that it planned to register 40 new Bombardier 
aircraft in Malta. Transport Malta, the regulator of 
both the maritime and aviation industries, has ear-
marked aircraft registration and finance as growth 
segments for the future and expects increasing 
numbers of private and corporate jets to consider 
Malta as a management location.

ADOPTING THE LATEST TRENDS

The introduction of the new Aircraft Registration 
Act brought Malta’s small industry in line with the 
requirements of global aviation companies. The 
legislation offers an easy registration procedure for 
private aircraft and has been designed to accom-
modate the most demanding structures and trends 
in aircraft ownership. The island has implemented 
the Cape Town Convention, now widely recog-
nised as a market standard in aircraft finance trans-
actions. Malta is at the forefront of the EU in this 
respect because it is the only member state, besides 
Ireland, to have ratified the convention. The island’s 
framework also incorporates concepts such as the 
possibility of registering an aircraft while it is still 
under construction, the recognition of fractional 
ownership and the regulation of trust agreements 
in relation to aircraft.

At the end of 2012, Malta also introduced a system 
that makes the purchase and the subsequent lease 
of an aircraft much more attractive. The authori-
ties developed a simplified way of VAT assessment, 
whereby it becomes due only for the time an air-
craft operates in the European Union. Backed by 
such a strong framework, the island has already 
welcomed private jet owners seeking a speedy reg-
istration process, as well as financiers in need of a 
sound jurisdiction where their clients can register 
financed aircraft.

GEARED TO SERVICE

Malta’s support and services infrastructure is an 
important asset in attracting aircraft owners and 
financiers. Transport Malta offers an attentive, per-
sonal service to companies choosing to set up on 
the island due to the current register size. Enhanced 
by the benefits of an EU-approved regime and the 
solid reputation achieved in the maritime sector, 
the island’s commitment to develop a high-profile 
aviation sector guarantees owners and financiers 
a quality jurisdiction that does away with unnec-
essary red tape and regulatory burdens, without 
compromising international safety standards. As 
this sector expands at an increasingly rapid pace 
and to maintain the level of service provided thus 
far, the island plans to establish an autonomous 

“Our continued investments 
promoting Malta as an 

aviation centre of excellence 
augur interests from companies 
from the US and the Far East to 
set up shop on the island. Malta 
gives them further reach and 
accessibility to Europe and Africa. 
These are not only companies 
interested in registering aircraft 
but also design, manufacture 
and production organisations.”

dr. Edward Zammit lewis
Minister for Tourism

Civil Aviation Authority and just developed a 
new aviation policy. Malta also intends to set up 
a national aerospace centre to foster the further 
growth of aerospace activities through a focus on 
high-profile research, innovation and international 
cooperation. Transport Malta has also identified 
the testing and licensing of drones as a potential 
growth area.

The sector has also witnessed significant demand 
for ancillary and professional support services pro-
vided by law and accountancy firms. They assist 
aircraft owners, managers, lessors and lessees, 
financiers and aircraft MRO facilities on a wide 
range of issues. They advise on sale and purchase 
deals, aircraft registration, chartering and leasing, 
and the drafting of aviation-related service agree-
ments pertaining to maintenance and repair.

AVIATION PARK & INDuSTRy SKILLS

Aspiring to become a global player in the aviation 
industry, the island is also preparing the infrastruc-
ture for other companies to set up on the island. 
A 200,000-square metre aviation park was inaugu-
rated in 2012. With hangars and associated facili-
ties, the Safi Aviation Park is able to host a number 
of business aircraft operators and MRO facilities.
The growing importance of the aviation industry 
in Malta can be partly credited to the excellence 
of the Maltese workforce. Investors consider the 
quality and can-do attitude of Maltese workers to 
be the island’s greatest asset. A unique partner-
ship exists between the island’s vocational college 
MCAST and the sector because the latter has tai-
lored its curriculum to offer aviation-related train-
ing. To attract an even greater share of top-tier 
talent and world-class firms, Malta has extended 
tax-friendly policies, originally drawn up for the 
finance industry, to the aviation sector. Foreign air-
craft managers coming to Malta can now benefit 
from a reduced income tax rate.

CLuSTER ADVANTAGES

As part of its aviation sector development strat-
egy, Malta is supporting diverse activities, includ-
ing, but not limited to, MRO operations, back-
office set-ups, R&D and the production of aircraft 
components. A number of smaller companies 
have already built up a reputation for quality and 
craftsmanship in fitting and refurbishing aircraft. 
The sector offers a range of opportunities in profit-
able niches such as custom IT design or specialist 
airline reservation call centres. Major airlines also 
regard the country as a recruitment location due to 
the language abilities of the Maltese, and another 
market being developed is aircrew training. The 
addition of new flight simulators would provide 

more opportunities in the area of pilot training, al-
though it is already possible to enrol in a number of 
flight academies on the island. In addition, Malta 
invites companies to take advantage of its licence 
regime for airborne telecommunications.

With 40 per cent of the world’s aircraft being leased 
today and this percentage set to increase in the 
coming years, aircraft leasing proves to offer tre-
mendous opportunities for Malta to position itself 
as a Mediterranean hub alongside established or 
emerging centres such as Dublin or Singapore. The 
main challenge for Malta’s aviation finance and 
leasing industry in meeting its own growth targets 
is to develop the required expertise; but the island 
is confident that with increased exposure to inter-
national transactions it will quickly develop a track 
record of high-quality work.

TAKING OFF

Malta has all the right elements in place for avia-
tion to grow and prosper. With the thriving mari-
time industry as an example to follow, the island 
has made the aviation industry part of its economic 
development agenda and is determined to attract 
and support the growth of a number of activities. 
While the Aircraft Registration Act has already 
strengthened Malta’s international reputation as 
a centre for aircraft registration, the island is ex-
pected to attract significant aircraft finance and 
leasing business. Similarly, any new airline, soft-
ware firm, aviation manufacturer, MRO or other 
service company that chooses Malta in the future 
will be able to reap multiple benefits. Transport 
Malta’s fees are among the lowest in the European 
Union, while the country’s tax system provides 
considerable fiscal benefits to operators. When one 
adds to that Malta’s enviable physical infrastruc-
ture, strategic position, established industry base 
and English-speaking workforce, it becomes clear 
that investing in Malta’s aviation sector is a unique 
opportunity. ■
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“The Maltese 
aviation sector 
has been 
overhauled by 
introducing novel 
concepts such 
as fractional 

ownership, the registration 
of security interests, and the 
registration of private aircraft and 
aircraft under construction. This 
has brought about a significant 
presence of international operators 
together with maintenance, 
repair and overhaul facilities.” 

george Borg marks
Director General for Civil Aviation, 
Transport Malta

“With its strong 
historical 
relations with 
North African 
countries 
and being 
geographically 

positioned between the continents, 
Malta can be an ideal place to 
develop an international aircraft 
maintenance industry. This 
geographic advantage is boosted 
by a very qualified English-
speaking workforce that can be 
trained to high standards of safety 
and quality. Another strength of 
Malta is that it is a member state 
of the European Aviation Safety 
Agency while  having strong 
financial institutes and banks.” 

rammah B Ettir
CEO, Medavia

9/2014

166
200,000
square metres
The Safi Aviation Park 
offers hangers and 
associated facilities
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Malta’s construction and real estate sector 
has ridden out the economic storm better 

than most others in Europe. The expansion of 
the island’s role as an international finance centre, 
along with the development of life sciences, digital 
and creative industries, has stimulated real estate 
demand, most notably in the upmarket residen-
tial and office space segment. Property prices have 
remained stable, with the exception being the af-
fordable and first-time-buyer segment. Inspired by 
rising prices and inflated expectations, developers 
overestimated the demand for this type of property.

Meanwhile, infrastructure investment has helped 
to sustain construction levels. The rapid expan-
sion of the economy has led to a programme to 
overcome the island’s capacity limitations. Major 
investment is being channelled into power genera-
tion, specialist business parks and urban re-gener-
ation. The island has also launched a new residence 
programme aimed at enticing foreigners to relo-
cate to Malta, and this is expected to help the real 
estate sector remain stable.

Eu ACCESSION FuELLED PROPERTy BOOM

Malta experienced its first construction boom 
soon after the island gained independence from 
Britain in the 1960s, with the start of tourism and 
industrial development. However, it was not until 
the 1990s that the residential market really took 
off, in parallel with the economy. Malta’s deci-
sion to join the EU in 2004 and the eurozone in 
2008 injected further confidence into the market, 
which saw prices increase up to 20 per cent annu-
ally. These price jumps were driven by increasing 
numbers of foreign buyers and a basket of tax am-
nesties leading to an inflow of foreign investment 
in the property market. The onset of the global 
economic crisis witnessed a decline in the number 
of Europeans buying holiday homes, resulting in 
the cooling of property prices. However, the fall-
off of second-home-buyers was offset by the rise in 
the number of foreign companies and expatriates 
living and working in Malta.

AN ECONOMIC FACTOR

Malta’s construction and real estate industry 
today accounts for some 9 per cent of GDP, with 

construction’s share falling from around 5 per cent 
in 2004 to some 3 per cent today. However, the 
property industry is still a major employ-
ment driver, accounting for some 7 per cent of the 
workforce. Because of the small size of the country 
and its high population density, real estate is gen-
erally regarded as a popular investment which has 
led to a culture of home ownership, with an owner-
occupancy rate of around 75 per cent. This com-
pares well with the EU average of 73 per cent but is 
much higher than the rate in larger countries such 
as Germany (42 per cent). Residential and com-
mercial buildings have long accounted for the lion’s 
share of construction work in Malta, while more 
recent infrastructure investments have further 
boosted the industry.

FOCuS ON QuALITy

In terms of residential property, the industry has 
seen a shift to high-value lifestyle developments, 
providing a mix of luxury apartments, commercial 
outlets and leisure amenities. Demand for com-
mercial space has been fuelled by the influx of 
foreign companies and has spurred the construc-
tion of new office blocks and the modernisation 
of older ones. At the same time, industrial estates 
are being converted into state-of-the-art busi-
ness parks. A technology and media city based 
on the Dubai Internet City model and a centre for 
life sciences are just two projects under develop-
ment. The construction industry is also benefitting 
enormously from Malta’s drive for infrastructural 
expansion. The upgrading of the road network as 
well as an €80-million project to transform the his-
toric entrance to the capital, Valletta, including the 
building of a new parliament, have provided many 
contract opportunities. Similar projects are expect-
ed to stimulate the industry in the years to come.

FAMILy-RuN BuSINESSES

Malta’s construction industry is mainly composed 
of small, independent, family-run operations, and 
dominated by a handful of large companies that 
often act as both developers and construction com-
panies. Key examples of companies involved in this 
sector are the Tumas Group, GAP Developments 
and the Gasan Group. They are responsible for 
most signature projects on the island. The list of 
major construction companies includes Attard 
Bros, Vasallo Group, AX Holdings, Rite Mix (Gatt 
Bros.), Blokrete and the Polidano Group. These 
companies all focus on residential, commercial, in-
dustrial and infrastructure construction services. 
Most of the activity is focused on Malta itself, but 
the larger operators seek strategic partnerships on 
international projects as well, especially in North 
Africa and the Mediterranean region.

In the real estate segment, the sector is domi-
nated by a number of major agencies, including 
FrankSalt Real Estate, Dhalia and Belair, as well 
as the international network Remax. Real estate 
agency Sara Grech has recently joined forces with 
Hamburg-based Engel & Völkers. Renowned in-
ternational real estate brand Sotheby’s moved into 
Malta in  2013 and intends to become the luxury 
agent of choice for high-net-worth individuals 
seeking property.

LOCATION MATTERS

Malta’s property market has performed relatively 
well in recent years, although there has been an 
adjustment in prices. According to Knight Frank’s 
Global House Price Index, prices decreased by 2.2 
per cent during 2012. However, some localities 
and properties, such as apartments and terraced 
houses in southern and central Malta, have seen 
bigger price drops than villas and luxury develop-
ments in the north and the Sliema/St. Julian’s area. 
In 2013, prices have remained largely stable. Today, 
the average sale price is €1,500 per square metre 
for a good-size, well-located apartment, and about 
€2,500 per square metre for a large detached house.

One of the sector’s challenges is a large stock 
of vacant property, estimated to consist of some 
50,000 to 70,000 units, representing around 25 
per cent of total housing stock. This vacant stock 
consists of old buildings in a dilapidated state and 
modern apartments, especially in the first-time-
buyer segment. The latter are the most visible result 
of the building boom between 2003 and 2008 when 
developers built predominantly small apartments 
that were not in tune with market demands. The 
focus of the industry is now on upgrading the 
current housing stock and making it compatible 
with today’s requirements and expectations.

Landscape 
in Transition 

The expansion of multinational firms 
into Malta drives office space, luxury 
housing and infrastructure growth.

“Government’s primary aim is to 
be pro-business, enabling a one-
stop platform where applications 
relating to land use are assessed, 
decided, issued and enforced 
under the auspices of a single 
entity within set deadlines, thus 
improving response time.”

dr. michael Falzon
Parliamentary Secretary for 
Planning and Simplification of 
Administrative Processes 

“We are 
focusing on the 
rehabilitation of 
our centuries- 
old town cores. 
They can 
play an 

important role in our future, 
and we are turning them 
into attractive cultural hubs. 
We are also upgrading our 
building technologies to more 
environmentally friendly methods”  

Johann Buttigieg
CEO, Malta Environment 
and Planning Authority
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Its warm climate and relaxed Mediterranean at-
mosphere make Malta a top choice for people 
seeking to purchase property abroad. Almost 5 per 
cent of real estate is foreign-owned, mostly British, 
but Malta also attracts buyers from other European 
countries as well as the US and the Middle East. In 
June 2013, the government introduced a global res-
idence programme through which people who buy 
or rent high-value property are granted a residence 
permit. This is expected to revitalise the market for 
second homes. Malta’s rental market has also been 
gaining ground in recent years due to an influx of 
foreigners relocating for work purposes. Average 
rental yields range between 3 and 4 per cent, but 
yields for prime properties can be much higher.

SECTOR OVERSIGHT

The Malta Environment & Planning Authority 
(MEPA) is responsible for overseeing the entire 
sector. However, the plan is to separate the plan-
ning and environment departments at MEPA by 
the end of 2014 for both units to work more effi-
ciently and to focus on their respective areas. The 
financial sector is managing the current crisis rela-
tively well, and Maltese banks have continued offer-
ing home loans. However, developers are in a more 
difficult position as banks are less willing than in 
the past to provide financing. After warnings from 
the European Commission and the International 
Monetary Fund about the banks’ large exposure to 
the property sector, they are now more cautious.

Like most countries, Malta has been hit by the in-
creasing costs of building materials over the past 
decades. Limestone is the only local mineral re-

source and is still frequently used on all types of 
buildings. Concrete blocks are produced locally, 
but most materials, such as gypsum, timber, steel, 
marble and granite, have to be imported, resulting 
in slightly higher prices. Labour costs in the in-
dustry, however, are lower than in most Western 
European countries. An ample pool of builders, 
engineers and surveyors is available, with Eastern 
Europe supplying many skilled and semi-skilled 
workers. While Malta has some talented local ar-
chitects, the industry lacks site-management expe-
rience for large projects.

RESTORATION AND REGENERATION

While property has long been a popular asset class 
in Maltese investors’ portfolios, the industry is now 
saturated. The resulting liquidity problems and 
the oversupply of apartments will continue to be 
a challenge for developers over the next couple of 
years. No improvement is expected until the excess 
supply of apartments is absorbed. Developers need 
to find other avenues for growth: attracting more 
foreign buyers and investors; reducing reliance on 
the residential market and focusing more on com-
mercial and infrastructure developments. With 
the government investing in large-scale projects 
and industry-specific infrastructure to support the 
growth of the international business sector, there 
will be significant knock-on opportunities in the 
real-estate sector.

To address the issue of vacant property, the au-
thorities are providing incentives to encourage the 
renovation and conservation of old buildings. One 
exciting regeneration scheme is underway in 

Valletta. The restoration of centuries-old build-
ings and palazzos offers great opportunities for 
construction firms and investors alike, given the 
global appeal of this UNESCO world heritage 
city, the buildings of which are sought after as 
offices and residences. In addition, Malta has not 
yet fulfilled its potential in integrating sustainable 
energy strategies. From large-scale solar and wind 
energy projects to energy-efficiency concepts for 
domestic dwellings, this sector offers promising 
opportunities for local and foreign companies.

FuTuRE VISION

The country’s vision for the future entails develop-
ing a cosmopolitan and creative environment for 
businesses to grow and people to live and work in. 
The construction and real estate sector has huge 
opportunities to capitalise on this vision by provid-
ing houses and offices that meet the demands of 
Malta’s new economy. Coupled with the govern-
ment’s infrastructure spending across all segments, 
ranging from energy and waste projects to roads 
and playgrounds, and its interest in signature pro-
jects such as industry parks and business districts, 
the prospects for the sector remain firm. Although 
in the shorter term contractors will have to be 
highly competitive to secure jobs and developers 
will be cautious in rolling out new projects, the 
longer-term supply and demand dynamics should 
ensure a bright future.

Future growth is also expected in the high-net-
worth segment as the government is hopeful that 
increasing numbers of affluent foreigners will take 
advantage of its new residency programme. While 

“Malta is home 
to many foreign 
nationals who 
have been 
attracted to the 
island either by 
fiscal benefits 

or simply for its safer and more 
relaxed way of life. Turning to 
different, still unexplored markets 
such as China and even markets 
like South Africa, already explored 
but still in its infancy, could 
provide huge growth opportunities 
for the real estate sector.”

kevin Buttigieg
CEO & Managing Director, RE/MAX

“Malta caters 
for all kinds 
of property 
investors, both 
those seeking 
attractive 
rental returns, 

as well as those desiring to 
experience the unique lifestyle 
of Maltese living. The legal 
procedures for the transfer of 
immovable property in Malta 
carried out by a civil law Notary 
results in a safe, secure and 
clear process of acquisition. “  

dr. annalise micallef
Micallef & Associates Notaries 
Public & Estate Planners

“The fact that 
Malta has 
always enjoyed 
such a buoyant 
property 
market is 
primarily 

due to the high rate of domestic 
property ownership: in Malta 
owning property is part of our 
DNA which reinforces values and 
stability in the sector. International 
business and individuals setting 
up shop or investing in Malta 
have also contributed to the 
sector’s success and have 
strengthened the rental market.” 

Ian casolani
Chairman of the Federation 
of Estate Agents

Malta Enterprise, the country’s investment agency, 
is promoting the island as a property investment 
location at overseas fairs, Maltese developers are 
eyeing the large-scale infrastructure upgrades in 
North Africa, especially in Libya where huge areas 
of the country were devastated by the recent war, 
as a pathway for future growth. The prospects for 
Malta’s property market from an investor’s point 
of view are also positive. While it is unlikely that 
the sector will see enormous price increases, prop-
erty values, income and yields will rise modestly, 
making Malta an attractive investment location for 
those looking to buy a property that will go up in 
value, and is easy to rent and resell. ■

5%
of real estate 
in Malta is 
foreign-owned
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BuSINESS CuLTuRE

Up until 1964 Malta was a colony of the United 
Kingdom, and British culture still underpins the 
Maltese way of doing business. At the same time, 
meetings are much less formal, and business is 
conducted in a more leisurely manner than in 
Northern Europe. However, appointments are 
necessary and should be made one to two weeks 
in advance. As in most Mediterranean countries, 
the concept of time is a little more relaxed than in 
countries to the north. Nevertheless, punctuality is 
expected and appreciated. 

There is no specific protocol for the exchange of 
business cards, but it typically happens when po-
tential business partners meet for the first time. 
Business attire should be smart, with conserva-
tive suits and ties for men, and suits or dresses 
for women. Work contacts are usually greeted 

As an EU member state with a sophisticated economic and business 
environment, Malta offers a complete package of advantages to investors and 
entrepreneurs. The Malta Director’s Guide provides senior executives and 
professionals with practical insight into doing business in or with Malta. 

with their title, if they have one, followed by the 
surname. However, once a relationship has been 
established, only first names are used. 

LANGuAGE

Most business correspondence is carried out in 
English, which is one of the country’s two offi-
cial languages, Maltese being the other. Laws and 
regulations are published in both languages. Many 
Maltese also have a good command of Italian, and 
a sizeable proportion also speak either German or 
French.

BuSINESS HOuRS

Office hours are generally 8.30 am to 1 pm, and 2 
pm to 5.30 pm, Monday to Friday. Some govern-
ment departments work half days in summer, but 
many have adapted to ensure offices are manned 

malta director’s guide

throughout normal business hours, and the private 
sector continues to operate normally throughout 
the year. Factories usually start at 8 am and run to 5 
pm. Most banks open from 8 am to 2 pm, Monday 
to Friday, and Saturday until 12 pm. Shops open 
from 9 am to 7 pm, Monday to Saturday. Most 
retail and commercial shops are closed on Sunday.

FDI ATTRACTIONS & INCENTIVES

An open economy with a long-established history 
of trade, Malta has always actively sought foreign 
direct investment (FDI), both in existing compa-
nies and in new ventures. With a well-balanced 
mix of incentives that support and ensure long-
term competitiveness and growth of companies 
setting up in Malta, the island attracts record levels 
of foreign investment, amid intensifying global 
competition. Companies need to apply to Malta 
Enterprise to determine eligibility, and to access 
the assistance. Incentives include most of the inter-
nationally available investment incentives.

✔	 Cash grants/incentives 
✔	 Tax exemptions
✔	 Property assistance / other fiscal incentive
✔	 Training and labour market assistance
✔	 Loan guarantees, cheap loans or finance
✔	 Target sectors
✔	 Sector-specific incentives

CONTACT AGENCIES

Malta Enterprise (www.maltaentreprise.com) 
is the investment promotion agency and guides 
companies setting up through the entire process, 
from coordinating incentives and organising 
premises, to facilitating contacts with other in-
stitutions. Malta also offers a one-stop-shop for 
local businesses and foreign investors wishing 
to establish operations in the country. ‘Business 
First’ (www.businessfirst.com.mt), operated by 
Malta Enterprise, handles over 50 services pre-
viously provided by various government depart-
ments and entities, including: assistance with 
company registration, VAT and tax registration, 
water and electricity applications, staff employ-
ment, and visa applications. Companies can 
contact Business First on their telephone helpline 
144.

FINANCIAL SuPPORT SERVICES

Malta boasts a well-developed financial support 
infrastructure, and the country’s service providers 
offer access to a full range of banking, insurance and 
investment products. Five retail banks and more 
than 20 international commercial and trade banks 

operate in, or from, the island. HSBC and Bank of 
Valletta are the leading retail banks. Internet- and 
telephone-banking are advanced, and most banks 
offer foreign-currency accounts. Insurance com-
panies provide all types of cover, ranging from 
personal, health, property, motor and travel to li-
ability and employee protection. Investors can find 
a number of insurance management companies 
handling cover for large corporations and provid-
ing reinsurance solutions. With some 120 licensed 
investment services firms, corporations seeking 
assistance in the management of their assets are 
spoilt for choice. The country’s experienced wealth 
managers and stockbrokers are well connected and 
provide access to global capital markets.

PROFESSIONAL SERVICES

Malta’s professional service providers attract 
growing numbers of international clients and are 
well positioned to offer support and strategic guid-
ance to businesses planning to set up on the island. 
A large number of law firms operate on the island, 
most being part of international networks such as 
Lex Mundi and Lexis Nexis and are regularly ranked 
on Chambers, Martindale-Hubbell or similar. The 
international business community is strongly sup-
ported by an impressive selection of accounting and 
auditing practitioners, ranging from small boutique 
practices to the global ‘Big Four’ accountancy firms. 
Malta also provides an array of corporate service 
providers offering business advisory and back-of-
fice support. Professional fees, including legal and 
accountancy charges, are generally lower than in 
other Western European locations.
 
MARKET ACCESS

Malta’s internal market is relatively small, and 
the real opportunity lies in using the country as 
a stepping stone to markets in Europe or North 
Africa. Strategically located at the centre of the 
Mediterranean, between Europe and North Africa, 
Malta has historically been the link between the 
two continents. As an EU member state, Malta 
offers instant access to the EU’s massive single 
market of over 500 million people. Companies can 
conduct business freely and sell their products in 
all EU member states and/or establish a business in 
another EU country. In addition to its geographi-
cal position, Malta has strong historical and cul-
tural ties with North Africa, making it an attractive 
base for European, American or Asian companies 
wishing to enter the relatively untapped markets 
to the south. In addition, Malta is a signatory to 
some 70 double-taxation treaties, covering most of 
the world’s high-growth markets, facilitating inter-
national business and ensuring a smooth trading 
environment. 

ranked law Firms on 
chambers & Partners

•	 Camilleri	Preziosi
•	 CSB	Advocates
•	 David	Griscti	&	Associates
•	 DF	Advocates
•	 Dingli	&	Dingli
•	 Fenech	&	Fenech	Advocates
•	 Fenech	Farrugia	Fiott	Legal
•	 Galea	Salomone	&	Associates
•	 Ganado	&	Associates
•	 GVTH	Advocates
•	Mamo	TCV	-	Advocates
•	 Refalo	&	Zammit	Pace	Advocates
•	 SDC	Advocates	(Schembri	

Depasquale Camilleri)
•	 Simon	Tortell	&	Associates
•	 Zammit	&	Associates	

– Advocates

top accountancy networks 
with a presence/
correspondents in Malta

•	 Deloitte
•	 PwC
•	 Ernst	&	Young
•	 KPMG
•	 BDO	International
•	 RSM	International
•	 Grant	Thornton
•	 Baker	Tilly	International
•	 PKF	International
•	Moore	Stephens
•	 International
•	 Nexia	International
•	 HLB	International
•	 UHY	International
•	 ECOVIS	International

Short Travel Times: 
By air, main European 
hubs and North Africa 
can be reached in 
two to three hours

Excellent ICT 
Connections: Satellite 
technology and high 
capacity fibre-optic 
submarine cables link 
Malta with Europe

Major Transhipment 
Centre: Malta Freeport 
is a main regional hub

Eu Member State: 
Passporting rights for 
services and companies

Regional Ties: Malta 
has cultural and 
historic connections to 
countries in North Africa 
and the Middle East

CET Time Zone: One 
hour ahead of GMT

Schengen Zone: Malta 
is part of the Schengen 
area, which allows 
travel between member 
states without internal 
border controls

The national library of malta, valletta
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AIRPORT & AIR LINKS

Malta is connected by air to almost every major 
city in Europe and to key destinations in North 
Africa and the Middle East, most being  just a few 
hours’ flight-time away. Cities such as Frankfurt, 
London and Paris can be reached in less than 
three hours, while a flight to Rome takes only 
one hour. Direct flights are available to around 
40 cities in Europe. Malta is also increasingly 
served by low-cost airlines, and carriers such 
as Ryanair and easyJet are adding new routes. 
Malta International Airport (MIA), the island’s 
only airport, is centrally located between Luqa 
and Gudja and can be reached within 20 to 40 
minutes from all towns and villages.  

PORTS & SHIPPING 

Located uniquely on the Mediterranean’s princi-
ple shipping routes, Malta has become a major 
transshipment hub. It has two main commercial 
ports: the Port of Valletta, traditionally known 
as Grand Harbour; and the Malta Freeport, situ-
ated at Marsaxlokk Harbour in the south of the 
island. The latter is one of the largest Freeports 
in the region, handling intercontinental cargo 
for distribution throughout the Mediterranean 
basin. Malta’s ports are serviced by many of the 
world’s major shipping lines, and the Freeport 
is connected to more than 100 ports worldwide. 
Regular passenger and cargo ferry services to 
Italy are also available.

LOGISTICS & WAREHOuSING 

Malta’s logistics providers offer a full suite of 
regular and customised services that range from 
simple duty-free storage to facilitating customs-
cleared, last-minute ordering in European 
markets. EU legislation provides for a number 
of procedures which can significantly reduce tax 
and duty charges for non-EU companies, while 
time and efficiency gains can also be achieved by 
using Malta for customs clearance into the EU. 
Once goods are cleared, they are free for circula-
tion throughout Europe. 

LOCAL TRANSPORT

Daily commuting times within Malta are negligi-
ble compared to most similar urban-style areas in 
continental Europe. The island has a network of 
some 1,500 kilometres of roads, and an intensive 
programme of repair and upgrading is underway. 
The public transport system offers connections to 
all localities in Malta and Gozo.

uTILITIES

All electrical power needs in Malta are met by 
Enemalta Corporation, which operates two 
power stations. The supply is at 240V, and is relia-
ble. Malta has no natural domestic energy sources 
and thus far depends entirely on imported oil for 
electricity generation. However, Malta is planning 
to shift electricity generation from oil to gas by 
2015. The Water Services Corporation produces 
and distributes potable water throughout the 
Maltese Islands. Just over half of this is produced 
at the Corporation’s three reverse-osmosis plants, 
with the remainder coming from groundwater 
sources. Electricity tariffs for households have 
been reduced by 25 per cent, and water tariffs by 5 
per cent, from March 2014 onwards, while those 
for businesses will be reduced in 2015.

Petrol, diesel and kerosene are widely available. 
Malta has a network of independent petrol sta-
tions for transport fuels, but others – kerosene 
and light fuel oil – are delivered to the end-user 
by licensed distributors. Liquigas (Malta) and 
Easygas Malta supply LPG in cylinders to domes-
tic consumers and businesses. WasteServ Malta 
is responsible for waste management. The collec-
tion of waste is the responsibility of local councils 
which engage private contractors to carry out the 
work – with somewhere between four and six col-
lections a week. Recyclable waste such as plastic, 
paper and metal is usually collected once a week 
and can also be disposed of at Bring-in Sites found 
in every locality. 

COMMuNICATIONS

Malta has seen huge public and private-sector in-
vestment in ICT over the past 15 years, and today 
has a state-of-the-art infrastructure. GO, Melita 
and Vodafone are the three main telecoms service 
providers, while Malta hosts more than 200 IT 
companies, including international giants such 
as Microsoft, Oracle and Cisco. The island is in-
ternationally connected via four submarine fibre-
optic links to mainland Europe, two of which are 
operated by GO, and two by Vodafone and Melita 
respectively. This system is backed up by two sat-
ellite stations. Data centres are operated by the tel-
ecoms operators with their own fibre-optic cables, 
and also by other, smaller telecoms companies. 
Fixed broadband is available via cable and ADSL, 
each with national coverage. The main postal pro-
vider is MaltaPost. Delivery is efficient and reli-
able, with a three-day service to most mainland 
European cities. Local mail is delivered the fol-
lowing working day. All the main international 
courier services are represented on the island.

top 10 Passenger airlines out of 
Malta International airport (2013)

1. Air Malta
2. Ryanair
3. easyJet

4. Lufthansa
5. Alitalia

6. Emirates
7. Vueling Airlines

8. Air Berlin
9. Norwegian Air Shuttle

10. Jettime

Ict rankings
out of 148 countries

4 
Importance of ICT to 
government’s vision 

of the future

11 
Impact of ICT on access 

to basic services

25 
Impact of ICT on new 
services and products

14 
Broadband internet subscriptions 

per 100 population

1 
Mobile network 
coverage rate

9 
Secure internet servers

1 
Internet & telephony competition

Source: The Global Information
Technology Report 2014, 
World Economic Forum

Head Office: Msida Road, Gzira GZR 1405, Malta  |  Tel: 21 345 123  Fax: 21 345 377  |  insurance@gasanmamo.com

www.gasanmamo.com
GasanMamo Insurance is authorized to carry on business of Insurance regulated by the MFSA
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CORPORATE MEETINGS & TEAM BUILDING EVENTS   •   CONFERENCE MANAGEMENT

LOCAL AND INTERNATIONAL CORPORATE TRAVEL   •   SOURCING OF INTERNATIONAL SPEAKERS

WINNING IS BUILT ON 
MANY YEARS OF EXPERIENCE.
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WORKFORCE

Diligent, highly educated and multilingual, the 
Maltese workforce is the country’s most valu-
able asset. Most Maltese speak at least three lan-
guages, Maltese, English and Italian, and some 
have French and German as well under their belt. 
Some 60 per cent of students (18-24 year-olds) 
continue their education to third level, with some 
85 or more institutions, including the University 
of Malta and the Malta College of Arts, Science 
and Technology (MCAST), to choose from. 

EMPLOyMENT REGuLATION

The Employment & Industrial Relations Act 
governs the conditions of employment, termina-
tion of contracts and the organisation of workers 
and employers. Employment may be for a fixed or 
indefinite term, and on a full-time or part-time 
basis. The length of the probation period is nor-
mally six months. The standard working week is 
40 hours. Employees in full-time employment are 
entitled to 24 days of vacation per year. Maternity 
leave for female employees in full-time employ-
ment is 18 weeks. The law also provides for up to 
three months’ unpaid parental leave in the case of 
birth, adoption or legal custody of a minor.

The Employment and Training Corporation 
(ETC) is responsible for providing a public em-
ployment service and managing state-financed 
vocational training schemes, as well as for pro-
cessing work permits for non-EU nationals. The 
island’s laws on immigration are in line with the 
European Union’s visa obligations for foreign 
nationals. While EU and European Economic 
Area (EEA) citizens are free to work and reside 
in Malta, non-EU nationals must apply for and 
obtain an Employment Permit, with the granting 
of the licence subject to a labour market test.

LABOuR COSTS

Malta ranks very favourably as a value-for-mon-
ey location in which to do business. Salaries are 
20 to 30 per cent lower than those in the UK, 
Germany, France, Belgium, the Netherlands and 
Luxembourg. When social security costs and 
other employment taxes are factored in, total 
labour costs are still competitive when compared 
to the newer EU member states and significantly 
lower than those in other established members of 
the European Union. 

uNIONS

Two major trade unions, the General Workers 
Union (GWU) and the Malta Workers’ Union 
(UHM), dominate the labour landscape, along-
side a number of smaller sector-specific unions. 
Collective bargaining is common, and agree-
ments reached between employers and unions 
are binding in law. Labour disputes are usually 
resolved quickly; strikes and stoppages are rare oc-
currences.

OFFICE SPACE

Built to the highest standards and often enjoying 
magnificent views, Malta offers a wide range of 
commercial property for rent or purchase. Office 
space is available in purpose-built office blocks, 
as well as in converted houses and flats, or within 
some of the new, large mixed-use developments. 
Sliema and St. Julian’s are popular locations, with 
Tigné Point in Sliema and the Portomaso Business 
Tower in St Julian’s being prime addresses. Valletta, 
the capital, is the administrative centre, offering 
office space in prestigious townhouses or centu-
ries-old palazzos. A number of business centres in 
different parts of the island provide fully-equipped 
offices that are available on flexible terms, with 
meeting rooms and a receptionist service as part 
of the package. A large number of local and inter-
national real-estate agents provide sales and letting 
services and can assist in locating suitable property.

COSTS OF COMMERCIAL SPACE

 Type of  Approx. Rental Approx. Sale
 Office Prices in €/m2 Prices
 Space per annum in €/m2  
   
 Prestigious  300-450 6000-8500

 Professional  180-300  2400-4000

 Economical  80-275  1500-2500

Source: Belair Real Estate, 2012

Factory space in Malta’s Industrial zones
ranging from €9.32 – €23.29 per m2 per annum

Source: Malta Enterprise

Average Salaries (€)
CEO 96,000
CFO  75,750
COO 60,000
CTO 62,000
Financial Controller  49,000
Management Accountant  32,000
Qualified Accountant  32,500
Financial Analyst  32,500
Accounts Administration  15,000
Commercial Business Clerk  19,000
Senior Software Developer 34,000
Senior System Administrator  36,000
HR Manager 41,500
Mechanical Engineer 23,000
Architect  47.500
Brand Manager 26,000
Sales Manager  25,000
Personal Assistant 23,000
Secretary  15,000
Source: Castille Resources 2012-2013
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FACTORy SPACE & INDuSTRy CLuSTERS

Malta has 10 industrial zones, most located in the 
south, but with two in Gozo. Malta Enterprise, the 
government agency assisting incoming firms, can 
provide industrial property to prospective inves-
tors at highly competitive rates. In addition, Malta 
Enterprise operates a Business Incubation Centre 
(KBIC) for start-ups, which offers a portfolio of 
subsidised services. Industry-specific infrastruc-
ture is also available, with the country’s showcase 
being the Safi Aviation Park, covering a total area 
of some 233,400 square metres and providing fa-
cilities for aircraft-related industries. Malta is also 
in the process of building industry parks and infra-
structure for the IT and life sciences sectors. 

CORPORATE TAX

Malta offers a highly efficient fiscal regime which 
avoids double taxation on taxed company profits 
distributed as dividends. Companies are taxed at 
a rate of 35 per cent. However, a full imputation 
system applies to the taxation of dividends, whereby 
the tax paid by the company is imputed as a credit 
to the shareholder receiving the dividend. Following 
the distribution of a dividend, shareholders are also 
entitled to claim a tax refund of six-seventh  of the 
relevant tax paid in respect of trading income and 
five-sevenths  of the relevant tax paid in the case of 
passive interest and royalties. The refund is reduced 
to two-thirds where the distributing company 
claims double-taxation relief. Malta’s tax system has 
been deemed by the European Commission to be 
compliant with EU non-discrimination principles 
and has also gained approval from the OECD.

PERSONAL INCOME TAX

Individuals are charged on their income at pro-
gressive tax rates up to a maximum of 35 per 
cent. From 2015 onwards, Malta reduced the top 
rate of income tax for those who earn less than 
€60,001 to 25 per cent from 29 per cent. Tax li-
ability in Malta is based on the following condi-
tions:

EXPAT TAXATION

To attract highly qualified personnel from abroad, 
Malta has introduced an incentive scheme target-
ing foreign executives. Professionals in the financial 
services, gaming and aviation sectors can benefit 
from a flat personal income-tax rate of 15 per cent 
on income up to €5 million. Any income over that 
figure is tax-free. To qualify for this tax incentive, 
the employee must earn a minimum of €80,100 per 
year (basis year 2013), among other criteria. EU 
nationals can benefit from the reduced tax rate for 
an unlimited period, EEA and Swiss nationals for a 
period of five consecutive years and third-country 
nationals for four consecutive years. Malta is also 
an attractive place for high-net-worth individuals 
and their families to relocate. While Malta offers a 
unique lifestyle of unsurpassed quality that com-
bines comfort with luxury, the modern and the 
traditional, and work with pleasure, the country 
has introduced a programme which offers foreign-
ers favourable conditions if they purchase or rent 
property of a certain value in Malta or Gozo. The 
Global Residence Programme is designed to attract 
individuals who are not nationals of the EU, the 
EEA or Switzerland and allows them to benefit 
from a reduced tax rate and a residence permit. A 
similar programme for EU nationals is  expected to 
be launched shortly.

DOuBLE TAXATION TREATIES

Malta has signed agreements for the avoidance of 
double taxation with some 70 countries. The tax 
system also includes Commonwealth relief, uni-
lateral relief and the flat-rate foreign tax credit, 
thereby ensuring that income arising from over-
seas is not subject to double taxation, even if there 
is no double-taxation agreement in force. 

CuSTOMS & DuTIES 

As an EU member state, Malta falls under the EU’s 
customs union, which enshrines free trade and 
the absence of customs duties and quotas on trade 
among members. Consequently, trade with Malta 
is totally free from customs duties, provided that 
the country of origin of the goods is one of the 
other EU member states. When goods are import-
ed from a non-EU country, customs duties are cal-
culated in accordance with the Common Customs 
Tariff (CCT).

VAT

Value-added tax (VAT) applies to supplies of goods 
and services within Malta, intra-community ac-
quisitions and imports. The standard rate is 18 per 
cent, and a 5 per cent rate applies to the supply of 
electricity, printed matter and confectionery. The 

Rate Single  joint Parental
 Computation (€) Computation (€) Computation (€)

0% 0 - 8,500 0 - 11,900 0 - 9,800

15% 8,501 - 14,500 11,901 - 21,200 9,801 - 15,800

25% 14,501 - 19,500 21,201 - 28,700 15,801 - 21,200

25%* 19,501 - 60,000 28,701 - 60,000 21,201 - 60,000

35% 60,001+ 60,001+ 60,001+

*Not applicable to dividend income which remains taxable at 35%

Malta’s key double-taxation 
partners include:

Canada
China

Hong Kong
India

Luxembourg
Singapore

South Africa
United Arab Emirates

United Kingdom
United States 

of America

REGuLATORS & AuTHORITIES AT A GLANCE

Industry / Sector Regulator / Authority Website

Financial Services Malta Financial Services Authority (MFSA) www.mfsa.gov.mt

Transport Transport Malta   www.transport.gov.mt   

Communications Malta Communication Authority (MCA)   www.mca.org.mt

Utilities Malta Resources Authority (MRA)  www.mra.org.mt 

Development /
Environment Malta Environment & Planning Authority (MEPA) www.mepa.org.mt 

Tourism Malta Tourism Authority (MTA)                          www.mta.com.mt

Gaming Lotteries & Gaming Authority (LGA)  www.lga.org.mt

VAT rate on holiday accommodation is 7 per cent. 
Zero-rating applies to exports and intra-communi-
ty supplies, international transport, domestic pas-
senger transport, food, pharmaceuticals, and the 
supply and repair of ships and aircraft. Exemptions 
from VAT include the sale and leasing of immov-
able property, banking and insurance services, 
health, education and broadcasting.

SOCIAL SECuRITy

Employers are obliged to pay a social security con-
tribution at a rate of 10 per cent of the basic wage 
paid to their employees. Employees pay another 10 
per cent of their basic wages.

ACCOuNTING & AuDITING

Companies in Malta are required to main-
tain accounting records in accordance with the 
Companies Act. Accountancy principles conform 
to International Financial Reporting Standards 
(IFRS). Companies are also required to submit 
accounts, which are audited, and every company 
incorporated in Malta is required to appoint an 
independent auditor registered with the local 
Accountancy Board and holding a certificate to 
practice. Auditors must follow the International 
Standards of Auditing (ISA) issued by the 
International Federation of Accountants (IFAC). 

TAX RETuRNS

The fiscal year is the calendar year. Malta operates 
a self-assessment tax system. Taxpayers are re-
quired to declare their income and calculate their 
tax, taking into account payments in advance and 
any other tax credits. The tax payable must be 
settled at the time that the self-assessment is filed. 
For individuals, the deadline is 30 June each year. 
For companies, the tax return date is nine months 
after the financial year-end, but not earlier than 
31 March of each year. Companies’ tax returns 
must be accompanied by an auditor’s certificate. 
Revenue assessments may be raised when a return 
is not filed or where the Commissioner of Inland 
Revenue disagrees with the self-assessment. 

LEGAL & REGuLATORy ENVIRONMENT

Malta has received international recognition for 
its stable and comprehensive regulatory frame-
work in line with EU practice. Having joined the 
European Union in 2004, it adheres strictly to 
EU anti-money-laundering, insider-dealing and 
professional-secrecy laws, and its frameworks 
are aimed at attracting only international busi-
nesses of repute. Malta’s adoption of the euro on 
1 January 2008 has added further stability and 
increased the ease of doing business across fron-

tiers. The country’s legal system is rooted both 
in the Anglo-Saxon common-law tradition and 
the Continental European Napoleonic/Justinian 
code. Malta’s corporate law is firmly based on 
British models. It allows for a variety of struc-
tures, giving the investor considerable flexibility 
within a well-regulated framework.

MAIN TyPES OF CORPORATE FORMS

Malta offers investors an EU-compliant domi-
cile for business entities or corporate structures. 
Business may be conducted in a variety of forms: 
a sole proprietorship, a partnership, a limited li-
ability company (private or public), a branch of a 
foreign company, a trust, a cooperative, an invest-
ment company with variable capital (SICAVs), 
a protected cell company or an incorporated cell 
company. Most entrepreneurs opt for the limited 
liability company. Partnerships are common in the 
professional services sector, SICAVs are the vehicle 
of choice for funds, and the protected cell company 
is common in the insurance sector. 

REGISTERING A COMPANy

Incorporating a company in Malta is relatively 
easy. The principal legislation covering companies 
and partnerships is the Companies Act (1995), 
modelled on the UK Companies Act and European 
law. Every company registered in Malta must have 
a registered office in the country. Companies are 
required to submit a valid memorandum and ar-
ticles of association, normally subscribed by at 
least two persons. Under certain conditions, it 
is also possible to register single-member com-
panies. Firms are registered with the Registry of 
Companies which is based at the Malta Financial 
Services Authority, and the incorporation proce-
dure usually takes one week. ■

TRANSPORT RANKINGS 

out of 144 countries 

5 
Trade Tariffs, % Duty

20 
Quality of Port Infrastructure

30 
Quality of Air Transport 

Infrastructure

40 
Burden of Customs Procedures

Source: The Global Competitiveness Report
2014-2015, World Economic Forum
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When in October 1957, the Soviet Union launched ‘Sputnik’ into orbit, few 
would have foreseen the satellite revolution that followed. Today we 

expect smooth communication services everywhere, even in the middle of 
an ocean. While an oil and gas exploration vessel in the North Atlantic and 
a luxury cruise liner crossing the Caribbean might be two totally different 
vessels, they share a common need for ship-to-land connectivity to transfer 
voice and data traffic rapidly. That is why the merchant shipping and cruise 
industries are increasingly exploring new options of connectivity and are 
seeking to invest in capacity and speed of communications. For shipping 
companies making the investment, this is resulting in secure networks 
ensuring reliable access to business-critical IT applications while satisfying 
passenger and crew needs of staying connected with friends and family at 
home. 

TECHNOLOGy, TALENT AND TOuRISM 

Along with sunscreen, flip-flops and swimsuits, an ever-increasing 
number of cruise passengers are adding laptops and smartphones to their 
lists of must-pack items. The maritime industry is also very aware that 
communication with home is good for seafarers’ welfare, morale and their 
retention. The prospect of not being able to readily communicate with friends 
and family has become highly unappealing to the vast majority of a ship’s 
staff. Crew increasingly want a shore-type standard of communication, and 
shipping companies are using on-board internet cafes, Wi-Fi hotspots and 
crystal-clear mobile phone transmission as a means to attract and retain 
quality officers and crew. 
 High performance communication systems also have a commercial 
benefit as crew need secure and reliable connections to stay in touch with 
the operations desk. This is in particular true for the oil and gas industry, 
which requires comprehensive solutions that often connect a number of 
sites – drilling rigs, remote offices and shore bases. Harsh environmental 
conditions, combined with isolated locations, mean that communication 
lifelines are increasingly important to manage the 
on-going operations, providing data links to onshore 
facilities, guiding approaching ships and helicopters in 
addition to keeping people on board connected. 

BRIDGING THE COMMuNICATIONS GAP

The ability to quickly and reliably communicate while at 
sea has only been made possible within the last decade. 
Establishing an effective network that can link to 
virtually any point on earth is until today a process that 
few are able to achieve: one of these companies is the 

As crew and passengers demand constant connectivity to social media, offshore 
communications have become a growing segment of the maritime services industry. 

Connecting 
the Digital Ship

Malta-based firm WINS. The company boasts 10 years' experience in global 
telecommunications and networking. It offers complete communications 
solutions to passenger ferries, cruise ships, cargo vessels, offshore 
platforms, private and commercial aircraft, as well as remote areas that 
lack regular terrestrial network coverage. Its customer base includes some 
of the largest cruise lines and shipping companies such as MSC & Costa 
Cruises, Grandi Navi Veloci, Peter Döhle, F. Laeisz and Grimaldi Lines in 
addition to a number of blue-chip companies from the oil and gas sector. 

LEVERAGING GLOBAL INFRASTRuCTuRE

To deploy effective communication solutions to remote areas, WINS has 
partnered with Eutelsat, which is one of the largest satellite operators in the 
world and which manages a fleet of 37 satellites. With the acquisition of DH-
Intercom in 2013, a market leader in Germany in maritime communications 
and one of the largest service providers in Europe, WINS now services some 
2,000 vessels worldwide. To do this, the company’s access devices convert 
all traffic into IP. Voice and internet traffic is uplinked to satellites, from 
where it is transmitted to various global teleports. Through a gateway located 
within the WINS network operations centre, GSM traffic is then routed to 
the company’s roaming partners, while internet/data traffic is directed to 
upstream peering points. 
 Passenger systems on board vessels can be kept completely separate 
form the ship’s business network. WINS can provide access-controlled 
internet and GSM services for passengers, while the crew can take advantage 
of secure VPN networks and special crew rates for voice communications. 
In addition, high-speed data services can be delivered through the use of 
Wi-Fi hotspots, while low-cost VoIP phone services are also available. Users 
can make phone calls or surf the internet on their own devices and no 
additional hardware or software is required, making it ideal for employees, 
holidaymakers and crew. WINS has established worldwide roaming 
agreements that enable users to be billed directly by their home operator.

GROWTH AHEAD

As technology moves forward and more bandwidth 
is sought, the industry expects other communication 
technologies to materialise that will offer even faster 
transmissions and services for vessels cruising the 
high seas. There is also no sign that the maritime 
communications market will slow down its growth, as 
large parts of the maritime community are not yet well 
served. In this climate, WINS, with its headquarters in 
Malta, is perfectly placed to service clients globally. 

wideband interactive network via satellite

T: +356 21498680
E: info@winssystems.com
W: www.winssystems.com
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INTERNATIONAL RELATIONS

Between 
Eurozone 
Crisis and Arab 
Revolution
As North African countries went 

through revolution and unrest, 
southern European countries 
came under severe pressure in the 
context of the euro crisis. While 
views remain mixed on whether 
southern European countries are 
out of the woods financially, the 
post-revolutionary transitions 
in the Arab world have not been 
smooth. Challenges north and 
south raise questions about the 
future of the Mediterranean region. 
How have the eurozone crisis and 
Arab uprising affected the region’s 
prospects? Can Europe still lead, 
or do the ‘twin crises’ mean that 
the shape and character of its 
leadership must change? Do these 
developments offer an opportunity 
for change, and what are the 
potential positive developments? 

EuROPE’S MEDITERRANEAN 
VOCATION 

“It is necessary for us, at this 
important juncture, to remind 
Europe of its Mediterranean 
vocation,” Malta’s Prime Minister 
joseph Muscat said. He added 
that the developments in the 
Mediterranean region over the 
past few years “took many 
people by surprise”. There was 
now an emerging consensus that 
developments in the Mediterranean 
can never be taken in isolation 
from Europe or, indeed, the 
international community. 

The Prime Minister said that one 
could not easily determine Europe’s 
future on the global stage with 
the continent having several, yet 
unanswered questions, regarding 
its current situation and problems, 
interests and objections as well as 
political and economic intentions. 
“The eurozone economic crisis and 
the lack of political will have seen 
Europe under use its own clout. 

Eu STRATEGy

Seeking 
the Road 
to Deeper 
Integration
With European parliament 

elections launching a new 
legislative cycle, and many 
European countries trying to 
find their feet after the economic 
crisis and recession, politicians, 
academics and thinkers reflect 
on which union Europe wants, 
how it should function and what 
could be done to invigorate 
investment and growth. 

DRASTIC CHANGES 
CAuSE TENSIONS

“A balance needs to be struck 
between austerity and growth, 
between an open economy 
capable of stimulating growth 
and investment and one which 
is able to provide the necessary 

social safety net to its 
citizens,” Deputy Prime 

Minister Louis Grech 
said. He said he 
was convinced that 
“Europe should 

concentrate on the 
fundamental issues of 

growth, investment, economic 
stability, employment, and social 
inequalities.” He stressed: “In 
this particularly problematic 
and fragile time in Europe’s 
history, it is unrealistic and 
counterproductive to increase 
uncertainty and instability by 
proposing drastic changes that 
could bring about new tensions.”

The ultimate objective must be 
growth through investment, 
the Deputy Prime Minister 
said. “There is no doubt that 
the Single Market could be 
the main catalyst to achieve 
a competitive social economy. 
For it to be successful, the Single 
Market has to be accepted by 
citizens as championing their 
interests and protecting their 
rights, and by SMEs as giving 
them the right incentives.” 

According to Mr Grech, the EU also 
needed to catch up in certain vital 
sectors, such as Research and 
Innovation, the Green Economy 
and the Digital Economy. 

THE uNEMPLOyMENT 
CHALLENGE

“The greatest priority for the 
EU and the EU institutions 
must be to tackle youth 
unemployment,” Martin Schulz, 
President of the European 
Parliament, said. He also called 
for more and better investment 
opportunities. Furthermore, Mr 
Schulz highlighted that migration 
remained a major challenge for 
Europe and that the EU would 
need to increase its resources 
to manage migration flows. 

EuROZONE SuFFERS 
INTEGRATION FATIGuE

Former European Commissioner 
Lord Mandelson warned that one 

could not understand 
the policy choices that 
Europe must make 
without understanding 
the political mood in 

Europe, “which has 
become much more 

volatile and a much greater 
influencing factor than in the 
past”. He said that Europe was 
certainly recovering from the crisis 
but this recovery was a fragile one, 
and we would need to understand 
the political consequences of 

this. “What matters is how 
Europe transitions from crisis 
management to long-term 
structural reform,” he said. 

Lord Mendelson mentioned that 
Europe had the fiscal resources 
to manage this change, but “it 
doesn’t yet have the political 
means to re-distribute money 
between countries.” This 
continued to make the eurozone 
vulnerable, and “we will have 
no alternative but to deal with 
the architectural design flaws 
of the EU,” he said. The problem 
though, Lord Mendelson pointed 
out, is that “The need for deeper 
integration has been exposed 
when the public in Europe is 
experiencing integration fatigue.” 
Today, euroscepticism was not 
solely a British issue. To counter 
this trend, the focus should shift 
on the competitiveness of the 
European industry, he proposed. 
“We also need to adopt our social 
model to the new demographics, 
and this will be the toughest 
challenge between now and 2020.” 

THE NEED TO BuILD BRIDGES

The challenge for integration in 
the EU beyond 2020 was based 
on three bridges, according to 
former Italian Prime Minister 
Mario Monti: between north and 
south especially in the eurozone, 
between the UK and the rest of 
the EU, and between the EU and 
its citizens. The former Prime 

Minister challenged the perception 
that the economic crisis originated 
in the south. “It was Germany 
and France with complicity 
of Italy in 2003 that caused it 
when they breached the Stability 
and Growth Pact, without the 
agreement of the European 
Commission but whose council 
members allowed it. And then 
these same member states did 
not allow other member states 
to breach the pact,” he said.

Mario Monti emphasised that, 
with the exception of Malta, 
Italy was the only south 
European country that 
had emerged from the 
crisis without receiving 
aid from the European 
mechanisms. He said 
that during the last years the 
south European economies had 
made huge progress, describing 
as successful the culture of 
the social market economy 
combined with fiscal discipline 
and structural reforms. Italy’s 
former Prime Minister also 
proposed that the UK should take 
a different approach in the run 
up to the 2017 referendum on its 
EU membership. “I hope that the 
UK will take the offensive and 
say ‘we would be happy to work 
with you but only if you take 
single market openness, reform 
and competition seriously’. I 
think this would work much 
better than the defensive position 
currently being adopted.” ■

Europe 2020 and Beyond Future of Europe and the Med Region

“It is necessary 
for us, at this 

important juncture, 
to remind Europe of 

its Mediterranean 
vocation”

Malta’s Prime Minister
joseph Muscat

We have lacked self-confidence 
to push through as if we remain 
at the starting block, paralysed 
by ourselves.” He added that 
compared to the up and coming 
economies like China and India, 
Europe was looking more like 
the ‘old’ continent once again. 

There were indeed several 
examples where Europe has 
demonstrated that it has all the 
qualities of a leader. “Europe has 
the structures and the standards 
to enable it to act. The values it 
holds dear – respect for democracy, 
human rights, the rule of law – 
serve as the standard-bearer for 
many nations across the world.” 
Dr Muscat mentioned that there 
are signs that Europe is taking 
measures to become a stronger 
global player. The Prime Minister 
referred to Europe’s 2020 Strategy, 
largely devised to draw Europe 
out of economic stagnation, but 
underlining the ambition to become 
a knowledge-driven, competitive 
and sustainable economy.

DEVELOPING A 
PARTNERSHIP VISION 

“I think it is time, and 
it is right, to consider 
our region as one region. 
We have to take into 
account the huge 
progress made through 
logistics. Our future 
should be envisaged 
as a common future,” 
Abdelilah Benkirane, 
the Prime Minister 
of Morocco said. 
He highlighted that 
Morocco’s reform 
package had brought 
tremendous progress 
to the country. In 2013, 
Morocco’s GDP had 
grown by 4.8 per cent, 
the fiscal deficit had 
been reduced by 2 per 
cent, the debt ratio 
had been kept under 
63 per cent of GDP 
and inflation had been 
limited to 2 per cent. 

Foreign direct investment 
(FDI) had increased by 25 
per cent in 2013, placing 
Morocco second in Africa 
in terms of attracting 

investment, Prime Minister 
Benkirane highlighted. 

“The job is not yet 
finished,” he said with a 
view to the democratic 
process. He stressed 
that Morocco could be 
one of the models for 
the region. The country 
had benefited from an 
advanced status with 
the EU since 2008 and 
was looking forward to 
the deepening of the 
free-trade agreement 
that links Morocco to 
the EU according to 
the Prime Minister. 
He concluded that “in 
our region we need 
a vision, we need a 
vision to build a new 
set of partnerships.”

4.8%
Morocco’s 

GDP 
growth 
in 2013

25%
Morocco’s
Increase 

in FDI
in 2013

The opening session (from left to right): Economist Europe Editor John Peet, Economist Consultant Editor John Andrews, Deputy 
Prime Minister Louis Grech, Former European Commissioner Lord Mendelson, and Former Italian Prime Minister Mario Monti.
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OVERCOMING THE EuRO-
MED FATIGuE

Enrico Letta, Former 
Prime Minister of 
Italy, agreed that 
the new European 

legislature was one 
“with the need for the 

Mediterranean to be at the top 
of the agenda”. The eurozone 
crisis as well as the instability 
in North Africa and the Middle 
East had contributed to the 
current “EuroMed fatigue”. He 
said that in the past years the 
Mediterranean was “again a 
problem, not an opportunity”. 
He highlighted economic and 
political stability as key conditions 
for change. “Without stability 
in the Mediterranean, without 
overcoming civil wars and 
difficulties in the energy supply 
chain, it would be very difficult 
to have a complete recovery 
in the Mediterranean.” 

He also insisted that migration 
flows should be on top of the 
EU’s agenda and that a general 
alliance was required. Mr Letta 
argued that EU leaders could 
no longer delay addressing the 
matter effectively: “There will be 
no prosperity in the area if the 
Mediterranean remains a sea of 
death.” He also advocated the need 
for an institutional framework to 
bring together all the leaders to 
enable them to take decisions. 

“There was a 
time when the 
Mediterranean 
flourished by
 serving as a 

hub of cultural 
and commercial 
exchange on a 
global scale.”

Ambassador Fadel jawad, 
assistant secretary general, 
Head of the political sector 

at the league of arab states

THE ECONOMIST’S INSIGHTS 

From Economic to 
Political Crisis 

Europe was not just facing a growth crisis but actually 
a political crisis, john Peet, Europe Editor of The 
Economist and Consultant Editor john Andrews 
said. Sharing the Economist’s forecast for 2014, they 

highlighted a sluggish economic recovery, 
deeper European integration and democratic 

confidence as the EU’s biggest challenges. 

The eurozone’s recovery was a fragile one, and the 
European Parliament would need to address joblessness, 
particularly in southern countries, Mr Peet said. According 
to him, the relationship between countries in and those out of 
the eurozone is another challenge. “The 18 countries in the eurozone 
are integrating their policies more closely. The 10 countries that are not 
in the eurozone will be in a slightly awkward position.” Mr Peet added 
that a lack of democratic confidence in the European project was another 
challenge. He mentioned that the eurozone realised it needed deeper 
integration to survive, but the political will of the people was required to 
achieve this goal. Securing legitimacy for a more integrated eurozone 
would be a serious challenge for the European Commission, Mr Peet said. 

With regard to foreign policy, the two editors said the European Union 
punched well below its weight. “As Europe moves beyond the euro crisis, 
it has to start looking at its neighbourhood, not only Ukraine and 
Russia, but also North Africa and the Middle East. The EU must be a 
significant player and it must have more weight in foreign policy.” ■

THE BuSINESS PERSPECTIVE

Shifting Markets, 
New Opportunities 
Changing trade patterns required European businesses 
to embrace strategic alliances with high-growth economies, Tim 
Reid, HSBC’s Regional Co-Head of Commercial Banking Europe, 
said. “Until recently, Europe saw the rest of the world as its 
supplier. It imported cheap products from China, India and other 
emerging markets to satisfy domestic demand. But demand is 
shifting eastwards. China and other faster growing economies are 
increasingly rebalancing away from exports and towards imports.” 

The rise of China and other developing nations was not necessarily bad 
news for European businesses. “This will open up significant new 
opportunities for businesses in Europe and the West.” Mr Reid mentioned 
that Europe had the industries, the goods, the services and many trusted 
brands that are required in this new reality. Mr Reid also commented 
that the Middle East would be a perfect trade partner for Europe. “Not 
only is it the world’s largest supplier of oil and gas, it is also a major 
export market for products and services that European countries 
generate.” He added that there were also opportunities for infrastructure 
providers as the Middle East was expected to raise over a 100 billion 
US$ in funding for infrastructural activities and projects by 2015. ■

TOO WEAK TO LEAD 

Anna Diamantopoulou, former European Commissioner 
and President of the Greek DIKTIO Network for Reform 
for Greece and Europe, argued that Europe is too weak 
to be at the forefront of a Mediterranean dialogue: She 
said: “Debts and unemployment in the eurozone remain 

alarmingly high. It is utopic to believe that Europe can 
take the leading role in the Mediterranean area or elsewhere 

while it faces turbulence on its own fronts.” She said that with the 
exception of Malta, all Euro-Mediterranean countries were facing their 
own crisis. “There is no way for effective cooperation. Cooperation 
cannot flourish while the danger of destabilisation still exists.” 

She added that both the Lisbon Strategy and the Barcelona Process 
did not reach their respective targets due to a number of reasons. 
“The EU Leadership failed to predict the impact of financial 
markets operating without sufficient political oversight and 
without the proper mechanisms in place.” She also mentioned the 
architecture of the euro, highlighting that monetary policy without 
economic policy was inadequate in dealing with the crisis while 
certain southern Mediterranean countries had not implemented 
the required reforms to comply with the eurozone rules. 

ENSuRING SECuRITy 
AND FINANCIAL RECOVERy

The revolution had revealed many 
shortcomings in Tunisia, in 
particular an imbalance 
between regions and 
high unemployment 
among graduates, 
Noureddine Zekri, the 
Tunisian Secretary of 
State of Economy and Finance who 
is in charge of Development and 
International Cooperation, said. 
The country was undertaking wide-
ranging reforms in areas such as 
education, local governments and 
civil rights, he added. According 
to him, the government “has 
two major missions”: to ensure 
the security of the country as 
well as economic and financial 
recovery. To enhance the role of 
the private sector, the investment 
code was being revised while 
a draft framework regulating 
Public-Private Partnerships was 
being prepared, he said. Mr zekri 
also highlighted that Tunisia had 
long been a foreign investment 
magnet. “More than 3,000 foreign 
companies operate in Tunisia, 
providing more than 330,000 
jobs. The majority, 80 per cent, 
are European companies.” 

OPPORTuNITIES FOR 
COOPERATION 

Gamal Bayoumi, Ambassador of 
Egypt, also argued that one should 

not look to the southern 
Mediterranean as 

a problem but as 
an opportunity. “I 
want to assure you 

that Egypt is not in 
economic trouble, we 

are facing a short period of 
liquidity shortage. If we talk about 
Egypt, we are talking about the 
largest economy in North Africa 
and the second largest economy 
in the Arab World, after Saudi 
Arabia.” He said Egypt’s growth 
potential lay in its young people, 
with around 55 per cent of the 
population under the age of 30. 

With a view to the EU and the 
Mediterranean region, he argued 
that the relation between the 
north and the south should not 
be one “of dictation”. He said: 
“We can always learn from other 
countries,” adding that Egypt is 
a unique mixture between many 
civilisations. “We cannot copy any 
other civilisation, but we can add 
and receive while creating real 
cooperation in the Mediterranean 
with the help of our partners 
from the north Mediterranean.” 

REACHING OuT TO THE 
ARAB WORLD 

Ambassador Fadel jawad, 
Assistant Secretary 
General, Head of the 
Political Sector at the 
League of Arab States, 

said that the time had 
come to consider whether, for 

certain aspects of Mediterranean 
policy, it would be appropriate to 
include the Arab world as a whole. 
“It has long been recognised that 
it is not enough to involve only 
those states with a Mediterranean 
coastline. For several years, 
countries like Jordan, Portugal and 
Mauritania have been included 
as well. No one doubts their 
relevance to the Mediterranean 
as a political-economic area. 
Similarly, on certain aspects 
of Mediterranean policy, the 
inclusion of the Black Sea is 
seen as logical and helpful.”

He said: “There was a time when 
the Mediterranean flourished 
by serving as a hub of cultural 
and commercial exchange on a 
global scale. The prosperity of the 
‘Middle Sea’ was linked to the 
Middle East.” Today, when Arabian 
Gulf countries were influential in 
the Mediterranean, it was artificial 
to exclude them completely 
from a strategic dialogue on the 
region. Ambassador Jawad said: 
“Arguably, our people are already 
showing us the way. In deciding 
where to work, where to study, 
where to visit, where to trade, 
where to invest, they increasingly 
treat the Mediterranean and the 
Gulf as a single area of exchange 
and movement. Perhaps, 
diplomats and decision-makers 
should follow their example.” ■

55%
of Egypt’s 
population 

is under the 
age of 30

3,000
foreign 

companies 
operate in 

Tunisia
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Throughout the past years, Malta 
displayed strong resilience in 
terms of GDP and employment 

growth, Prof. josef 
Bonnici, Governor 
of the Central Bank 
of Malta, said. He 
noted that Malta had 

successfully diversified 
its economy, creating high 

value-added job opportunities that 
raised living standards. Bonnici 
attributed much of Malta’s success 
to the island’s profitability rate: 
“Doing business from Malta has 
been more profitable than doing 
business from the centre of Europe, 
say from Luxembourg, and I 
think that is quite remarkable 
and also explains the resilience.” 
Going forward, he concluded 
that it is important for Malta to 
strengthen education, human 
resources, FDI diversification 
and infrastructure to allow 
companies to continue operating 
efficiently and productively.

ECONOMIC STRATEGy 

Roadmap for Success: Innovate, Adapt and Focus
Economic diversification has long been high on Malta’s agenda. However, to sustain the growth output, the Mediterranean 

country is identifying critical factors for success while strengthening its unique competitive advantages. 

ATTRACTING FDI 

A Commitment to Growth 
Malta is setting the benchmark for foreign investment in the 

Mediterranean basin through a broad range of rewarding business 
opportunities right across its diverse and fast-growing economy. 

A record of more than 130 investment projects were approved by 
the country’s investment promotion agency, Malta Enterprise, 
in 2013, the Minister for the Economy, Investment and Small 
Business, Dr Christian Cardona said. This amounted to 
an investment of 166 million euro and 3,000 new jobs. The 

island’s macroeconomic stability had been instrumental in 
attracting capital and companies. Dr Cardona 

said: “There was no banking crisis here. The eurozone 
crisis was something we helped with, rather than 
suffered from. We have a growing economy with 
high rates of employment. We also have political 
stability, with consensus across the board about the 
need to welcome business and help it prosper.”

Dr Cardona said that Malta was strong on robust 
regulation but flexible too, always adapting to help 
businesses as they deal with current realities without 
burdening enterprise with heavy taxation. All of these 
factors had enabled Malta to develop strong online 
gaming, financial services and tourism sectors. “The 
construction sector surges ahead and other sectors, 
niche and not so niche markets, are doing pretty 
fine – everything from life sciences to our aviation 
park.” Despite a recent wave of investment projects, going forward, 
Malta was aware that its proposition had to be particularly strong if it 
wanted to stay on top of investors’ lists, he said. “We know that we need 

Investing in Malta

to compete with the best in the world. We offer the European open 
market of 500 million people, but we also look to Africa and the east.” 

Mario De Marco, Deputy Leader for Parliamentary Affairs of 
Malta’s Nationalist Party, hailed Malta’s success in projecting 
itself as a regional centre of excellence in financial services, 
ICT, tourism, high value-added manufacturing, health and 
education. “But we must not stop here. What has made 
our country successful in the past two decades is that as 
one sector grew, we immediately asked ourselves: what next?” He 
stressed that industries constantly evolved and that new investment 
would come from innovation-driven sectors such as digital gaming, 
as well as the creative and the green economy in addition to tourism. 
“Our future depends on the capacity to keep on transforming the 
economy towards more knowledge-intensive and innovative industries. 
There is no worth in continuing to subsidise inefficient industries 
through taxpayer money.” Dr De Marco also highlighted the need 
to invest in start-ups, smaller businesses and in entrepreneurship 
in order to develop Malta into a creativity and innovation hub. 

One of Malta’s key advantages was that throughout the years both 
political parties supported Malta’s economic policies, Prof. 
Mario Vella, Chairman of Malta Enterprise, said. “Anyone 
following the local political scene will get the impression 
that we disagree on just about everything, but when you 
scratch below the surface, the differences are really not at all 
that impressive.” In contrast to other industrial nations such as Great 
Britain and the USA that were seeking to revitalise their manufacturing 
bases, Prof. Vella stressed, industrial production had always played an 
important role in Malta. Although Malta’s industrial fabric had changed 
over the years, “the engineering backbone of this country has been 
remarkably resilient, and I think the trick has been that the state has 
been less of a burden but more a facilitator,” the Chairman said. 

130
investment 

projects 
approved 
by Malta 

Enterprise 
amounting to 
an investment 
of 166 million 

euro and

3,000
new jobs.

The future of manufacturing would 
completely reinvent paradigms for 
cost and profitability, according 
to joseph Khoury of Methode 
Electronics. “Products and 
processes will become 
even more complex, 
and clients will continue 
expecting costs to be 
squeezed out,” the Vice-
president and General Manager of 
Methode’s European Automotive 
Division said. With technology 
advances, Khoury stated, less 
people would be required to 
operate production lines. “This 
means that the manufacturing 
wage differential between Malta 
and higher-cost countries will 
become less of an advantage. 
Tax credits and low rents were 

important, but these could easily 
be offset by higher logistics, 
energy, communication, travel 

and bureaucracy-related 
costs,” Khoury said. While 

this seemed to be an 
economic threat at first 
sight, Khoury stressed that 

it was also an opportunity 
for Malta to establish itself as 

a management and support centre 
– as a high-end manufacturing 
base that was able to bring new 
products and services to the 
market. Firms should not be 
shy to locate mature production 
lines to lower cost countries, 
Khoury said, but build capabilities 
in managing innovation, 
processes and new technologies 
in countries like Malta. 

MANuFACTuRING PERSPECTIVE

A New Future as 
Management Hub

INVESTOR EXPERIENCE 

What Investors 
Really Want

When the Maltese government had decided 
to privatise its lottery business in the early 
2000s, it was a first globally. Intralot, 
today a global gaming giant, was quick 

to seize this opportunity and never looked 
back, according to Ioannis Katakis, the CEO 

of Maltco Lotteries, Intralot’s subsidiary in Malta. 
He said Malta should be on the radar of foreign 
investors due to its efficient business environment, 
explaining that his company started operating within 
four months of winning the international tender. The 
financial sector offered financial facilities and funding 
very quickly while support services could easily be 
sourced, Mr Katakis said, adding that these were the 
conditions that investors look for when venturing into 
new markets. Mr Katakis also emphasised the good 
quality of Malta’s past and present IT and telecoms 
infrastructure while highlighting that “Malta is one 
of the best countries in terms of a stable taxation 
regime. Countries who change their taxation 
system actually damage foreign investment.”

“Malta 
is one of 
the best 

countries 
in terms 

of a stable 
taxation 
regime.”

David Curmi, 
President of the 
Malta Chamber 
of Commerce, 
stressed, “Malta 

cannot be everything 
to everyone, we need to 

focus on the economic sectors that 

we want to grow, and we need to 
focus on the partners we want to do 
business with.” He also advocated 
further economic diversification: 
“Our chamber believes that an 
industrial economy is as important 
as a financial economy.” According 
to Curmi, government should 
create and enable a business 
environment that makes it easy 
for the private sector to invest and 
prosper. “This can be done through 
smart regulation, development 
of human capital, addressing 
market failures as well as fostering 
public and private partnership.” 

Mark Watkinson, 
CEO of HSBC Bank 
Malta, highlighted 
the need for a 
long-term vision. 
“We need to ask 
ourselves: what jobs do we want 
our children to be doing in 2050?” 
He said that Singapore and Dubai 
could be role models for Malta’s 
economic strategy in areas such 
as logistics and transportation, 
communications and tourism. “We 
are a relatively small economy, 
we can’t afford to have a super 
mixed economy. I think it is really 
important for the long-term 
success of Malta that we focus on 

our competitive advantages.” He 
said he believed Malta should 
build its economic future around 
tourism as well as its position as 
a transshipment and trading hub, 
“a marketplace for the region”.

Malta was performing much better 
than other eurozone countries, 
joshua Zammit, Deputy Chairman 
and CEO of Malta Industrial 
Parks, said. He added that Malta’s 
goods and labour markets were 
quite efficient, the country was 
technology-ready and Malta 
had a strong financial 
sector as well as a 
workforce that was 
trainable and ready to 
continuously update 
its skills. Mr zammit, 
however, also said that 
the public administration as well 
as the judiciary needed to be more 
efficient. “Our infrastructure 
and the demands we are 
placing on our infrastructure, 
particularly transportation, 
roads and energy supply, are 
also important challenges that 
we need to face.” He also pointed 
to the demographic changes and 
the need to ensure the long-
term sustainability of pensions 
and the health care system. ■
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Energy
PRODuCTION & GENERATION 

Revamping Malta’s 
Energy Sector 
Malta’s energy sector has long been the island’s economic 

Achilles’ heel. The island relied on imported oil for electricity 
generation, with implications on high production costs and emissions, 
but the sector has now been completely re-engineered.

Investors had become increasingly upbeat about the opportunities that 
Malta’s energy sector offers as the government had outlined its 

plans to shift electricity generation from oil to gas and to build 
a new power plant, Energy Minister Konrad Mizzi explained. 
This had also allowed the government to reduce electricity 
tariffs by 25 per cent and water tariffs by 5 per cent, the Minister 

said, adding that: “Tariff reduction is a direct result of reducing 
energy production costs, and it is not being financed through 

increases in taxation or any subsidies.” Following an international tender, 
ElectroGas Malta was selected as Malta’s partner. “The consortium 
comprises Siemens Project Ventures: a company considered as one of 
the best in European Engineering, SOCAR’s trading arm which enables 
the supply of gas, Gasol plc, and local investors,” Mizzi said. As part of 
the agreement, Malta will benefit from a fixed price of electricity and 
gas for a period of five years. “This will provide stability to the country 
and also significantly lower the energy production costs,” Mizzi stressed 
before outlining the project, which would comprise the development of 
a new efficient power plant, the construction of a jetty, where a Floating 
Liquified Natural Gas Storage Unit will be berthed, a pipeline to shore 
and a unit to transform the liquid state gas back into methane. 

Michael Kunz from ElectroGas Malta explained: “Part of 
the gas will be used by Enemalta to power the Delimara 
plant, which is going to be converted by Enemalta to run 
on gas, and then we will use the remainder of the gas in 
our 215 megawatts combined cycle power plant, which is 

going to be constructed by Siemens.” According to Mr Kunz, 
the total cost of the project would be about €370 million. “Right 

now we are making good progress with our engineering and design 
work, which we hope to have finished shortly,” Mr Kunz said. 

The planned Floating Storage Unit for gas would give Malta flexibility 
in the future, Minister Mizzi said. “We are studying a possible pipeline 
connection. If deemed feasible and supported by EU funds, the 
floating unit would leave the harbour.” According to the Minister, the 
project would also reduce Malta’s C02 emissions by more than one 
million tonnes annually. This would ensure that Malta meets its 2020 
targets with the EU. He also stressed that he believed that “energy 
projects can both be environmentally and commercially beneficial.” 

The promise of stability and a good financial 
return had also encouraged project partner 
Siemens to invest in Malta, Gerhard Brenner 
of Siemens Project Ventures said. “Malta 
is a stable country, with a strong financial 

standing. It has got the euro as the local 
currency, so we will not be exposed to any foreign 

exchange risks. Repatriation of dividends will not be a 
big deal within Europe at all. But the most important 
thing for us is that we will be offered a long-term 
power purchase agreement, a gas supply agreement 
for a term of 18 years which will not expose us to any 
market risks,” he said.

SECuRING ACCESS TO ENERGy 

Energy Hub 
Ambitions 
While Europe seeks to 

reduce its dependence on 
Russian gas, the Mediterranean 
region comes into sharp focus 
and Malta is promoting itself 
as a potential power hub.

“Europe’s energy strategy needs to 
have a Mediterranean dimension 
that defines energy flows, including 
pipelines, terminals and other 
interconnections,” Malta’s Energy 
Minister Konrad Mizzi said. “Such 
connections will make Europe less 
dependent on the Northern sources 
of supply, and it is a pity that 
most discussions in Europe always 
focus on the Northern side of the 
equation where we have extreme 
dependencies.” He emphasised 
Malta’s potential as a regional hub. 
“Malta, in our opinion, provides 
a stable and safe location with a 
driven and ambitious business 
community which can provide a 
base for energy companies wanting 
to invest in North Africa and the 
continent, as well as the region.”

Malta’s energy hub ambitions “may 
in the future also include physical 
electricity links between North 
Africa and Europe,” he noted 
and pointed out that Malta could 
serve as a key connection point. 
“However this is a longer-term 
view and requires stability in 
the Mediterranean region. My 
opinion is that the immediate 
attention on energy flows in the 
Mediterranean should focus on 
gas and oil supplies in the region 
as a means to diversify sources 
of supply for the European 
continent as a whole.“

“North Africa has a significant 
future resource potential for both 
oil and especially for gas,” Tony 
Hayward, CEO of Genel Energy, 
agreed. However, both politics and 
security posed major challenges 
to exploration, according to him. 
The Eastern Mediterranean was 
another major new source of gas 
with more than 40 trillion cubic 
feet of gas discovered to date and 
a potential for many more trillion 
cubic feet of gas. While these 
reserves were in deep water and 
exploration was not cheap, the 
main treat to exploration was 
political alignment, Hayward noted. 

€370
million
the total cost 

of Malta’s 
new energy 

infrastructure

MARKETS & INVESTMENT 

A Changing Climate 
As shale oil and natural gas production in the united 

States skyrockets, it is changing the way officials and 
analysts look at the future of the energy sector.

Global oil and gas markets were going through a major transition, 
and “the consequences of that are far reaching,” Tony Hayward, 
Chief Executive Officer of Genel Energy, said. While the world’s 
oil markets were very well balanced due to additional shale 
oil supplies that offset losses from the political upheaval in the 
Middle East and elsewhere, the availability of shale gas had resulted 
in record low gas prices, he explained. “This has created a massive 
industrial advantage for the US. Gas contracts around the world are 
being renegotiated, while industry that depends on gas is being shut down 
and in some cases moved to the US.” In addition, many of the US oil and 
gas companies were also heading home due to the enormous opportunities 
in shale oil and shale gas in North America, Hayward pointed out. 

These changes also had a profound impact on investment patterns in 
the global energy economy, he said. “With oil prices flat for five years, 
and gas prices falling, the oil and gas sector is out of favour with the 
world’s investments community. It is becoming very hard to attract 
capital,” Mr Hayward stated. “We have gone from a world of too 
much capital chasing too few opportunities to a world with too many 
opportunities for the capital available. That means that host governments 
will have to increasingly compete for investments,” he concluded. 

OIL & GAS EXPLORATION 

A Chance for Cooperation 
Advancements in energy technology have unlocked vast quantities 

of oil and natural gas in the Mediterranean, trapped far below 
the earth’s surface. But the new findings also bring with them major 
challenges, including the question of exclusive economic zones. 

Malta’s continental shelf was characterised by overlapping 
claims of neighbouring states, Transport Minister joe Mizzi 
said. “But we have already established dialogue with 
neighbouring states, and given our excellent, friendly 
relations, we will attempt to resolve these conflicts by 

seeking a solution through a joint activity exercise,” he 
stated. The Minister explained that Malta was strategically 

located in the heart of the Mediterranean, surrounded by proven 
hydrocarbon systems with producing oil and gas fields in offshore Sicily, 
Libya and Tunisia. “This makes our acreage attractive for petroleum 
exploration. Malta does not possess the funds to explore for oil on 
its own. Neither does it possess the technology. But these important 
items can be brought to Malta by foreign oil companies, and we want 
to see investment in this sector because we believe in it,” Minister Mizzi 
said. He stressed: “We have no doubt that the sedimentary basins 
offshore Malta possess good, drillable structures analogous with existing 
producing fields in the Central Mediterranean, and that in these 
geological structures there is very probably petroleum in commercial 
quantities. But unless wells are drilled, oil cannot be discovered.” 

If a company was interested in exploration in Malta, the island 
offered two forms of licensing agreements: a production 
sharing contract and an exploration study agreement, 
Albert Caruana, Director General of Malta’s Continental 
Shelf Department, explained. “The latter gives the investor 
the chance to study the acreage without committing to 
a big investment, such as the drilling of a well, and to carry 
out geophysical testing and any other studies required.” Once the oil 
company was satisfied with the result, they could change the study 
agreement into a production sharing contract and commit to the drilling 
of a well. He also said that the introduction of new technology had 
become a defining factor for this industry. Utilising the latest innovations, 
he said, Malta “will be trying to identify prospects that in the past were 
very difficult to be detected by the seismic techniques at that time.”

David McDonald of Noble Energy also highlighted the 
increasing importance of oil and gas innovations. The 
Commercial Director of the US oil and gas production and 
exploration firm that has made major discoveries offshore 

Israel, Cyprus and elsewhere, said: “It is worthy to state 
that it is the significant advances in digital technology and 

computer processing time that have enabled us to manipulate 
massive quantities of data that we acquire in 3D seismic exploration. 
The images of which provide us with the maps of these sub-surface 
structures that enable us to find gas where it was not known.” He 
anticipated that if additional players utilised this technology, we would 
“have new sources of energy supply in the Mediterranean.” ■

“We have no doubt 
that the sedimentary 
basins offshore Malta 
possess good, drillable 
structures analogous 
with existing producing 
fields in the central 
mediterranean. But 
unless wells are drilled, 
oil cannot be discovered.”
joe Mizzi Transport Minister

co
nr

ad
 n

ei
l g

at
t



176 Country Report MALTA 2014/2015 177Country Report MALTA 2014/2015

The Economist Malta Summit Report 2014 Financial Services The Economist Malta Summit Report 2014 Aviation

ECONOMIC & REGuLATORy REFORMS

After the Financial Crisis: 
Europe on the Mend? 
Seven years after the global financial meltdown, economies are on 

sounder footing. But not all the damage has been repaired, and 
industry insiders say the financial system remains vulnerable to new 
threats. They fear that the wave of new regulations could have an 
opposite effect to what was intended – that it could stifle innovation, 
reduce competitiveness and drive businesses out of Europe.

PRESSED TO ACT

Europe’s momentum for reform was strong after the financial 
crisis, Malta’s Finance Minister Prof. Edward Scicluna 
said. “We cannot fail to witness the enormous amount 
of financial regulation being enacted in our national 
parliaments,” Scicluna pointed out. All this was aimed at 

eliminating threats to financial stability, by strengthening 
bank capital levels and harmonising banking regulation. 

“Firstly we set up the European Systemic Risk Board, followed by 
the three EU Authorities, the European Banking Authority (EBA), 
the European Securities and Markets Authority (ESMA) and 
the European Insurance and Occupational Pensions Authority 
(EIOPA). More recent is the Banking Union itself with its Single 
Supervisory Authority.” At the same time, the asset management 
industry faced new requirements through the Alternative Investment 
Fund Manager (AIFM) and European Market Infrastructure Regulation 
(EMIR) Directives, he said. The banking sector was preparing itself 
to take the Capital Requirements Directive IV in its stride, while the 
insurance industry had finally seen some clarity on Solvency II as it 
has a two-year timeframe within which to embrace the challenge for 
day-one compliance. Prof. Scicluna asked: “Are we indeed over-
reacting and legislating every single financial activity on sight? 
Maybe. But as politicians we were, and still are today, pressed by 
the electorate to act in the most wide-ranging manner possible.”

LESSONS TO LEARN

“There are still fundamental lessons to be learned,” jim 
O’Neill, Economist and former Chairman of Goldman Sachs 
Asset Management, stated. “While we can perhaps celebrate 
the Banking Union, it is sort of completed in concept, it 

seems to me in practice, it is, along with many other issues 
like fiscal policy and fiscal union and even more basic economic 

issues facing Europe’s governance, far from in a stable position,” 
Jim O’Neill, is best known for coining the term BRIC to group Brazil, 
Russia, India and China as countries whose growth will shape the world 
economy in the coming decades. He said that although the European 
economy was showing signs of recovery, in particular the southern 
European countries, some structural issues had been neglected. “This 

Financial Services

was not a crisis caused by finance. Finance was sitting in the middle 
of two very basic things going on in the world. The United States was 
saving nothing and borrowing money from the rest of the world to 
build houses and to allow people who did not have any income to own 
houses. And on the other side of the world, we had China that was 
saving idiotic amounts of money and not really doing anything other 
than sending it to investors overseas.” While China’s current account 
surplus was today less than 3 per cent as opposed to 10 per cent some 
years ago, Mr O’Neill mentioned that Germany’s current account surplus 
today was 7 per cent. “In my judgement that is a highly unstable state 
of affairs.” He also pointed to the low inflation target of less than 2 per 
cent of the European Central Bank. “The only reason they have that 
is because of the pressure and success of Germany,” Mr O’Neill said. 
“Germany needs to accept that inflation can go above 2 per cent.” He 
concluded: “I do not think it is right for policymakers to spend all their 
efforts on financial regulations, when the financial problems are a 
consequence of underlying bigger economic issues that cause the crisis.” 

TOO MuCH REGuLATION 

While Kenneth Farrugia, Chairman of FinanceMalta, admitted 
that self-regulation of the industry had failed, he said: “We 
are now seeing too much regulation in a short period of 
time. This is having an impact on the practitioners and the 
operators, who are trying to manage the short-term market 
dynamics and the implications of these regulations, possibly 
at the expense of missing out on the longer-term trends that will 
shape the competitive landscape of Europe going forward.” He asked 
whether these new regulations would make Europe more competitive. 
“We are not in isolation. Europe is competing with the US and 
with Asia. And financial services is a mobile business, so my worry 
is that this could lead to a drain of intellectual capability because 
businesses could move from Europe into other regions.” Mr Farrugia 
also mentioned that some financial services operators had already 
decided to go out of a particular service offering, and this “crowding 
out effect” was detrimental to small jurisdictions like Malta that were 
still building up their infrastructure. The fact that operators were 
struggling with all this new regulation would also impact innovation. 

FACING CHANGE

john C. Grech, Chairman of FIMBank, agreed that the industry 
“is facing a situation of over-regulation.” He also believed 
the current problems are neither cyclical nor financial but 
structural, and the industry needed to go back to basic. “What 

are banks for? Banks are there to mobilise capital to support 
growth and to promote development. They are there to make it 

possible to invest, to make it possible for entrepreneurs to embark on 
projects. But are we losing focus? Are we getting more obsessed with the 
way we run things and why we run things, rather than why we should be 
standing there at all in the first place?” He would like to see more banks 
facilitating business in the region, where for instance Islamic finance 
offers opportunities. “We are not adapting to the change that is occurring 
around us. Change is required in our institutions, in our policies, in 
our organisations,” Mr Grech emphasised. Thus far, he said, we “are just 
regulating against the change, which is causing a tremendous problem.”

STRIKING A BALANCE

“What we need to understand is that the role of the regulator 
has changed,” Prof. joe Bannister, Chairman of the Malta 
Financial Services Authority (MFSA), said. The MFSA 
now had a strong focus on consumer protection because 
consumer protection was affecting the whole financial 

services sector, Prof. Bannister said. He emphasised 
that the MFSA avoided prescriptive regulation. “We are not 

over-regulating. We do a lot of risk-based supervision. We know the 
proportionality between small companies and large companies. We 
have direct contact with licence holders, which some other regulators 
have lost.” He also said that the MFSA did not see businesses moving 
out of Malta and pointed to the island’s attractive business environment 
for companies, including its cost structure and infrastructure. 
Companies could also venture into new areas. “We are a product-
driven jurisdiction, and by product I mean a regulatory product that 
we innovate through regulation.” This included developments in the 
areas of funds, insurance, trusts, pensions and financial institutions. ■

THE LOCAL PERSPECTIVE

Malta Resilient 
in Spite of Crisis
Unlike many of its EU peers, Malta’s financial services sector had not 
been affected by the financial crisis, Finance Minister Edward Scicluna 
said. “No restructuring of any bank had to be undertaken. There 
were no re-capitilisation exercises, and no state aid intervention, less 
so, a bailout. In fact here in Malta, thankfully we still do not know 
the full meaning of the word ‘troika’,” the Minister explained. The 
country only had to endure a short-lived economic recession, and had 
just been given a clean bill of health by the European Commission in 
terms of its debts and deficit, he said. Professor Scicluna attributed 
Malta’s positive economic turnaround to government’s clear roadmap 
for business, a quick decision-making process as well as the country’s 
successful negotiations with the European Commission to not impose 
an austerity programme when Malta’s debt and deficit were beyond 
the EU limits. He said: “I remember clearly telling Commissioner Olli 
Rhen, ‘If you want to throw the book at us, you can do so. But do you 
really want to turn one other eurozone country from a ‘breadbasket 
case’ into a ‘basket case’? Another problem country on your desk?”  ■

AVIATION HuB

Spreading its Wings 
It is hard to think of an industry for which Malta is 

as promising a location as it is for aviation. 

Situated right at the centre of the Mediterranean, the island 
has already attracted some 150 aircraft to its register 
while hosting a number of flight training organisations 
and a vibrant maintenance, repair and overhaul sector. 
“But we want aviation in Malta to be more than that,” 
Malta’s former Tourism Minister Karmenu Vella said. He 
said that the Maltese Government intended to support the private 
sector to expand in areas such as aircraft management, sales, charters 
and leasing facilities, financial and legal aviation services, repair and 
maintenance, call-centres, back office and shared services operations. 
Other markets that were set to take-off include the management of 
technical documentations, refitting and refurbishments in addition to 
research and innovation in aircraft technologies and avionics, the former 
Minister said. Malta would continue to be the place where decision 
makers are easily accessible, where bureaucracy is the exception 
rather than the rule, where the regulator is also there to facilitate 

and not just to regulate, the former Minister explained. 
“We encourage anybody who would like to increase 
activities in the aviation sector here in Malta, be it 
training, be it maintenance, or aircraft operators 
in general,” George Borg Marks, Director General 

for Civil Aviation at Transport Malta, added. ■

Aviation
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“We need to ensure that the 
right infrastructure is in 
place. In fact, my government 
is committed to identifying 
zones within our ports that 
can be transformed and 
developed to more modern 
facilities related to high-value 
maritime services,” Transport 

Minister joe Mizzi 
said. Increased 

environmental 
regulations 
and the need to 

reduce emissions 
could offer new 

opportunities, he 
mentioned. “We predict more 
alternative fuels, such as 
LNG and bio fuels, will be 
used for shipping. This would 
also create opportunities for 
the development of supply 
terminals for LNG, as fuel 
must be accelerated, while low 
sulphur fuels must be supplied 

at competitive terms.” 

Michel Cordina, 
Head of Commercial 
Banking of HSBC, 

said Malta should 
further develop its 

role as transshipment 
hub and as logistical centre for 
warehousing and distribution. He 
said far eastern multinationals 
could ship their goods to Malta, 
store them on the island and 
then ship them on demand to 
either North Africa or Europe. 
“There could also be some value 
added by labelling in Arabic.” 

Maritime

EDuCATION & TRAINING 

Talent Needs to Anchor 
Maritime Sector
In tandem with Malta’s ambition to develop a first-class maritime 

hub, the island seeks to nurture top talent as well as to make more 
Maltese aware that there are many high-value jobs available.

Minister joe Mizzi laid out the government’s vision: “We need to 
ensure that this industry is supported by hundreds of well-trained 
and qualified professionals including seafarers, engineers, maritime 
lawyers and research analysts. One of our first priorities is to 
consolidate the maritime education and training system in Malta, 
and we are committed to attracting more investment in maritime 
training.” Mr Mizzi pointed out that enhancing the image of shipping 
and careers at sea opened not only new employment opportunities 
but also provided added value to the maritime industry as a whole.

Economy Minister Dr Christian Cardona emphasised that the plans for 
Malta’s maritime hub also include educational initiatives. “We are exploring 
the possibility of a maritime academy, so that prospective seafarers acquire 
the necessary skills and training to get work in this sector while businesses 
get the people they need and the Maltese get high-quality jobs,” he added. 

Paul Cardona, Managing Director and Managing Surveyor at MICS 
Yacht Surveyors and Consultants, said that for Malta to become a 
maritime hub, one would need technical training to service ships. 
“A maritime academy on its own is not enough. You also need 
hands-on training, which we do not have anymore because we 
destroyed the shipyard industry.” He suggested the introduction of an 
apprenticeship scheme similar to those in Germany and Austria. ■

The lack of flight connections was 
a key challenge the island needed 
to address because it presented 
a major impediment for Malta’s 

yachting industry to grow 
further, according 

to Paul Cardona, 
Managing Director 
and Managing 

Surveyor at MICS 
Yacht Surveyors 

and Consultants. “Most 
managers tell me ‘I am sorry I 
cannot bring a yacht to Malta 
if it takes two days to come and 
go.’” He also highlighted the need 
for competitive costs. “Since the 
marinas have been privatised, 
we have had a reduction in 
yachts coming here because the 
prices went up. If it is cheaper to 
winter in Cannes than in Malta, 
there is something wrong.”

In addition to strengthening 
the maritime industry’s human 
capital, “we need to reduce 
bureaucracy and red tape within 
the administration in order to 
allow the industry to flourish,” 
Ivan Sammut, Registrar-
General of Shipping 
and Seamen of the 
Merchant Shipping 
Directorate at 
Transport Malta, 
emphasised. He also 
pointed out that Malta’s maritime 
industry is already a very mature 
one and highlighted that for it to 
develop further, the industry needs 
“to act more coordinated and not 
in a fragmented manner”. ■

OPPORTuNITIES & CHALLENGES 

unlocking Malta’s 
Maritime Potential 
As Malta’s maritime sector is on expansion mode, the country’s 

maritime experts stressed the need to fully exploit opportunities 
as well as to address key challenges to tap the sector’s full potential. 

Malta is seeking to take its 
thriving maritime industry 

to the next level. The island 
already boasts Europe’s largest 
flag register, and now aims 
to develop one of Europe’s 
premier maritime hubs.

The government’s plan is to 
develop a maritime hub “which 
will not be just made of keys and 
piers but the best facilities that 
we can provide in maintenance, 
bunkering, in channelling, in 
conversions that take place in the 
maritime sector, in research and 
innovation, and in an academy,” 
Dr Christian Cardona, Minister 
for the Economy, Investment and 
Small Business stressed. All 
vessels including super yachts and 
cruise liners would be welcome 
to make use of the facility. “The 
business opportunities are endless 
because of the support services 
that would be given: the financial 

services, the legal services and 
many more,” the Minister said. 
“For Malta, the Mediterranean 
Sea is a tremendous resource: 
it surrounds us, it shapes us, 
it is actually part of who we 
are. For us it is important 
to develop a blue economy, 
blue growth and blue jobs.”

Transport Minister joe Mizzi 
shared Dr Cardona’s view. He said 
that Malta had been a maritime 
power throughout the ages, and the 
island had built up an impressive 
array of maritime services. “Our 
geographical position, natural 
ports, the relatively complete 
range of maritime activities 
encompassing ship repairs, ship 
registration, cargo transshipment, 
bunkering, cruise lining, cruise 
ferry, yachting, ship management, 
marine insurance, and ship 
handling serve as a very good 
basis on which we can build.” ■

The aviation panel (from left to right): Economist consultant editor John Andrews; former Tourism Minister Karmenu Vella; Joe Sultana, 
Director Network Manager at Eurocontrol; Stephan Drewes, CEO of Lufthansa Technik; Captain Ray zarb, Chairman of the Falcon Alliance 
Group; John Matthews, Chairman of AirX Malta; and George Borg Marks, Director General for Civil Aviation at Transport Malta.

TRAINING & INNOVATION 

High-Flying Talent 
When it comes to developing top talent for the aviation industry, Malta can shout louder 

than most, with the Malta College of Science and Technology regularly delivering 
aircraft maintenance service training courses. 

Malta’s strong emphasis on education in this sector was instrumental in bringing Lufthansa 
Technik to the island. “It was very important to have the right people here on the island 
– people who are hands on, English speaking and have technical skills,” Stephan Drewes, 
CEO of Lufthansa Technik Malta, said. But efforts now needed to move into higher gear, and 
Drewes stressed the importance of life-long learning. “We don’t know what aircraft will 
be flying around in 10 years’ time. This means our people need to embrace continuous 
learning.”

“Changing regulation over the past years has also created demand for more aviation 
expertise as well as staff, including aircraft managers, airport personnel, airline operators, 
aircraft engineers and pilots,” Captain Ray Zarb said. Captain zarb, who is Chairman of the 
Falcon Alliance Group, which comprises a pilot academy as well as an aviation engineering 
company in Malta, also highlighted Malta’s potential for pilot and crew training. He 
mentioned that airport manufacturer Boeing believes that airlines would need nearly half a 
million new commercial airline pilots to support the expanding demand. ■

PRIVATE jET SERVICES 

Gaining 
Ground
The mood in the private jet 

industry is upbeat as jet travel 
is set to soar in the coming years, 
and Malta is ready to unleash 
business aviation’s full potential. 

“While Malta may be a 
minor aviation market for the 
world’s airlines, the country is 
disproportionately valuable as a 
location for the aviation industry, 
and most notably for private 
jet services,” Malta’s former 
Tourism Minister Karmenu Vella 
said. He added that private jet 
services were generating some 
€20 billion worth of travelling, 
employing some 170 thousand 
people around Europe and creating 
some €9 billion worth of aircraft 
manufacturing. “This industry 
is rapidly growing, and in the 
next 10 years, it is estimated 
that around 10 thousand new 
business jets, worth about 
$250 billion, will be delivered.” 
For these reasons, Karmenu 
Vella said, the government was 
collaborating with the airport to 
develop and provide a business 
aviation terminal specifically for 
private jets. “We also recognise 
the fact that the set-up up at 
the civil aviation directorate 
needs to be beefed up to meet 
not only today’s challenges but 
also tomorrow’s opportunities.”

According to john Matthews, 
Chairman of AirX Malta, Malta’s 
regulatory framework for the 
sector was already outstanding. 
Matthews moved his companies 
from Germany and Austria to 
Malta, establishing Malta as 
headquarters for AirX. “We found 
it unique to have a civil aviation 
directorate with which we can 
communicate on a commercial 
level while it is overseeing safety 
and awareness at the same time.” 
Mr Matthews said since relocating 
to Malta one year ago, his company 
had flown 3,700 high-net-worth 
individuals and had completed 
some 700 to 800 flights. “We 
couldn’t do that in any other 
EU state other than Malta 
because it would be impossible 
to put the paperwork through 
in such a speedy time while still 
maintaining compliance with all 
the necessary regulations.” ■

AIR TRAFFIC 

Opening New Routes 
After a number of difficult years, with 

shrinking passenger numbers and tight 
profit margins, the global aviation industry 
is looking forward to a period of growth. 

The latest forecasts for Europe indicated that the 
number of flights will increase from 10 million 
this year to some 15 million in the next 20 years, 
Malta’s former Tourism Minister Karmenu Vella 
said. He added that current estimates showed that 
Europe, the Middle East and Africa already made up 
some 25 per cent of the aviation activity worldwide, 
and “with Malta being smack in the middle of 
all that activity, one can only look towards the 
future with a positive outlook”, he concluded. 

joe Sultana, Director Network Manager at 
Eurocontrol, the European Organisation for the 
Safety of Air Navigation, said Malta had a huge 
opportunity to develop new systems for air traffic 
management. The EU was currently establishing 
the Single European Sky, unifying national air traffic 
and enabling EU air traffic controllers to manage 
increasing amounts of traffic with greater safety, 
lower costs and a reduced environmental impact. 
In an effort to set up new routes, there were also 
proposals to expand the Single European Sky, 
beyond Europe, including countries in North Africa 
and the Near East. According to Mr Sultana, Malta 
was strategically placed to lead this initiative and 
“extend the Single European Sky to include all 
these states at our interface to the south in order to 
make air traffic management more efficient.” ■

15 million number of yearly flights expected in Europe by 2035
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MEDITERRANEAN CRuISE INDuSTRy 

Floating in Turbulent Waters 
Cruise tourism is one of the fastest-growing sectors 

in the worldwide holiday industry, and Europe has 
not been sidelined from this boom. But there are some 
clouds on Europe’s cruise industry’s horizons that might 
force cruise lines to look elsewhere for growth.

The Mediterranean was the world’s second largest 
cruising zone after the Caribbean, Malta’s former 
Tourism Minister Karmenu Vella highlighted. “It has 64 
companies with more than 200 ships carrying 3 million 
cruise passengers on 100 different cruise routes.” And 
even though the sector had been negatively hit by the 
world economic crisis, by technical problems, by fuel 
price hikes and accidents, cruise companies were still 

introducing new models of ships, he added.

However, Kerry Anastassiadis, CEO of 
Louis Cruises said the industry was 
facing challenges in the European 

market, pointing to difficulties 
in obtaining multiple entry visas 

that can act as a deterrent for tourists 
from outside Europe. Countries also needed to step 
up their investment in tourism infrastructure, as the 
sale of excursions was an important revenue stream. 
There were also worries that stricter EU environmental 
regulations could have an impact on ship calls. 
Cruise liner companies were interested in their ships’ 
competitiveness and would move them away from 
Europe if the EU’s “green credentials” become a threat to profitability, 
Anastassiadis said. For a prosperous future of the Mediterranean 
as a top cruise destination, he urged the EU “to consider really 
working in partnership with stakeholders and operators.”

TOuRISM COMPETITIVENESS 

Ramping up Europe’s Potential 
The Mediterranean tourism industry is in good health, hosting more than 30 

per cent of the world’s tourist arrivals, but the sector has to step up its efforts 
if it is not to lose its competitiveness, tourism stakeholders agreed.

EXPAT DESTINATION 

Seeking 
the Endless 
Summer 

With its beaches and warm climate, 
sweeping views and various architectural, 
cultural and historical attractions, Malta 
held great appeal when it comes to 

attracting tourists, Malta’s former Tourism 
Minister Karmenu Vella said. He explained 

how last year’s performance was the best ever 
so far with a 10 per cent growth in arrivals, a 9 per 
cent growth in bed nights and a corresponding 9 per 
cent growth in revenue, with arrivals reaching 1.6 
million. Mr Vella remarked how the tourism industry 
in Malta was continuously changing, with 52 per 
cent of Malta’s tourists today coming as individual 
travellers. More than 80 per cent of tourists were 
from Europe, and the island was now actively trying 
to attract non-European visitors. “Obviously the 
main obstacle to penetrate these markets are visa 
issues which are inhibiting tourism from the Middle 

East, Gulf and the BRIC regions,” he said. 

Tim Fairhurst, Head of Strategy and 
Policy at the European Tour Operators 
Association (ETOA), also said that visa 
issues were clearly weakening Europe’s 

share of the global tourism market. He 
remarked that sales agents were more likely 

to recommend destinations to their non-EU clients that 
did not require a European Visa and were therefore 
“less problematic”. Mr Fairhurst also campaigned 
against the EU’s special VAT margin scheme for 
travel agents. “We privilege non-EU destinations 

because the sales tax on the gross margin does not 
apply if the operator is selling a holiday to a non-EU 
destination.” In spite of this, the EU had enormous 
potential to grow as a tourism market, in terms of 
attracting European as well as international travellers. 
He said Malta had an opportunity to develop higher 
value-added products. “Destinations prosper when 
they respond intelligently to what prospective visitors 
need or want, when they take local needs properly 
into account, and when they focus on what they do 
well. Malta is surely well-placed to do all of these.” 

With the aim of improving the tourism sector’s 
competitiveness, the Maltese Government had 
taken a number of initiatives, Mr Vella pointed out, 
namely increasing the tourism allocation in its 
first budget, encouraging more joint public-private 
marketing, encouraging new airlines to fly to Malta 
and existing airlines to open new routes, as well 
as the identification of winter markets to reduce 
the seasonality gap. “Seasonality is one of the 
chronic weaknesses in most of the Mediterranean 
destinations,” the former Minister said. In order 
to reposition Malta as an all-year round profitable 
operation, the island planned to go for more 
winter products such as nautical, medical, sports, 
fashion, religious, cultural and cruise tourism. 
The industry’s changing nature called for constant 
investment, removal of unnecessary barriers, 
innovative products and services and enhanced 
visitor management, Karmenu Vella concluded. ■

With 300 days of 
sunshine, Malta 
was not only luring 
tourists to its 
shores, but also 
rising numbers of 
expatriates, john Huber, 
Governor of FinanceMalta, a 
public-private foundation for 
the promotion of Malta’s finance 
centre, pointed out. The island 
offered a number of residence 
programmes for foreigners 
relocating to the island, “with 
the main advantage being that 
the programmes have a flat 
rate of taxation of 15 per cent 
on all income that is received 
in Malta,” Mr Huber said. In 
2014, the government had also 
launched the Individual Investor 
Programme, a programme that 
grants nationality by means of 
residence and investment in 
Malta. Mr Huber said: “Much 
was debated in the formulation 
of this programme; but I feel we 
now have a programme that is 
workable and that is also the only 
programme of its kind endorsed 
by the European Commission.” ■

Tourism

“It is now more than ever the competitiveness and profitability 
which will be the main factors driving change,” Dario Rustico, 
Costa Cruises’ Sales and Marketing Director for Central Europe, 
Africa, Middle East and India, agreed. In particular, the rapidly 
growing Asian market could cause a constant realignment of ships 

and cruise strategies, with companies moving more of 
their ships into Asian ports, Mr Rustico highlighted. He 
said Europeans also had a taste for cruising, with 30 per 
cent of worldwide passengers being Europeans. In fact, 
his company saw passengers growing in France, Spain, 
Germany, Italy, the UK and also in Malta. But as Asian 
travellers were taking to the seas in rising numbers, cruise 
companies were facing capacity challenges, he said. Mr 
Rustico added that more ships were being constructed but 
it took at least three years for a new vessel to be completed, 
leaving companies with no choice but to decide where 
to set sail. A loss of business could have a significant 
impact on Mediterranean economies, he warned, as the 
cruise industry contributed some €38 billion to Europe’s 
economy and generated over 325,000 jobs in Europe. 

With cruise lines bulking up their presence in Asia, 
Malta’s status as a top Mediterranean cruise port 
was anything but guaranteed, said Gavin Gulia, 
Chairman of the Malta Tourism Authority. He 
therefore highlighted the need to stop viewing 
land-based and cruise tourism as two mutually 
exclusive sectors. He urged cruise companies to 
evolve their business from short excursions lasting a few 

hours to longer stays of two days to allow for enhanced economic activity. 
“I think that the cruise industry needs to strike a fair balance between 
the experience it offers on board the ship and the experience it offers in 
the destination itself, thus giving the industry more added value.” ■

Mediterranean 
cruise Industry

200 ships

3 million 
passengers

100 different 
routes

“It is now more than ever the competitiveness 
and profitability which will be the main factors 

driving change in the cruise industry.” 
Dario Rustico, Costa Cruises
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EGAMING

The unibet 
Story
Despite being only a 

small island, Malta has 
proven that it can create 
global digital champions. 
Take unibet. The Swedish 
company, which was founded 
in 1997 – one year before 
Google – by a Swedish 
entrepreneur and maths 
teacher, was among the first 
online gambling companies 
that established 
themselves in 
Malta in 2000. 

“Malta’s corporate 
environment, 
including its people, 
overall legal framework 
and macroeconomics, makes 
Malta an attractive place to 
grow for technology-based 
companies like ours,” Henrik 
Tjarnstrom, Chief Executive 
Officer of Unibet, said. He 
explained how Unibet and its 
competitors quickly started 
to leverage their leading 
positions into the global digital 
economy. “For example, the 
Australian digital remote 
gambling space is now 
dominated by European 
companies, and with the 
step-by-step opening of the 
American market, European 
companies are, for the first 
time ever, claiming industry 
leadership in the backyard 
of the digital superbrands 
such as Facebook, Apple 
and Google,” Mr Tjarnstrom 
highlighted. As a “worldwide 
leader” in this industry, Mr 
Tjarnstrom also urged Malta 
to claim leadership in the 
European debate to regulate 
online gambling. “We believe 
it is urgently needed that 
European stakeholders start 
working together to find 
sustainable solutions for 
the current digital market 
fragmentation. The existence 
of 28 national mini internet 
markets is not a viable 
option for the future.” ■

ICT and Digital Gaming

“The rate at which innovations in web technology 
are being spawned is so fast that they 

may be difficult to cope with if 
we are not sufficiently prepared 
as a country,” Edward Zammit 
Lewis, former Parliamentary 

Secretary for Competitiveness & 
Economic Growth, said. While Malta 

had been quite successful in up-skilling 
its human capital to cope with the changes, 
more could be done to stimulate innovation. 

Dr zammit Lewis said that ICT uptake had been 
high in sectors such as banking, finance, insurance 
and eGaming. However, there were still many areas 
where the smart take-up of ICT is lacking and 
where there “is plenty of room for growth. These 
comprise areas affected by market failure, such as 
infrastructure management, energy efficiency and 
public transport.” SMEs also had to be encouraged 
and supported to embrace the smart application of 
web technologies to internationalise, innovate and 
transform themselves into digital enterprises.

Cloud computing offered significant 
growth potential for the business 
community, john Vassallo, 
Chairman of Microsoft Malta, said. 
“Companies are caught between the 

limitations of desktop computing and 
the expense and complexity of managing 

their own infrastructure to scale up to the needs 
of today. Therefore, cloud computing is very much 
the solution.” Cloud computing would help SMEs to 
compete with the largest companies because they 
get access to the same technology that their big 
multinational competitors have. Mr Vassallo also 
highlighted Malta’s potential to become a leader in 
cloud technology. “We could be the first country 
in the world that actually becomes completely 
cloud based, bringing with it the economic 
benefits that the cloud actually produces.”

Malta’s ICT sector was already driving economic 
growth and job creation, Dr. zammit Lewis said, 
adding that it contributed 6 per cent to Malta’s GDP 

and employed approximately 3,500 professionals. 
On a wider level, Mr Vassallo emphasised, the 
ICT sector was directly responsible for 5 per 
cent of European gross domestic product. In 
the coming years, he said, cloud computing 
alone could create 400,000 new SMEs in the EU. 
Similarly, the European app economy employed 
1.8 million people in 2014, rising to 4.8 million 
jobs by 2018, the Microsoft Chairman said. This 
would offer opportunities for Malta to attract 
developers of mobile applications to the island. 

To keep ICT moving forward and transform Malta 
into a digital-enabled nation, the government 
launched the Digital Malta strategy, Dr zammit 
Lewis explained. He said that the strategy included 
a number of measures tackling various issues 
such as the need to develop more online content, 
citizen engagement, support for start-ups, safer 
internet, cloud computing services, ICT innovation 
in public procurement, eLearning, digital by default 
legislation, next Generation Access Networks and 
most importantly ICT educational programmes. 

The advent of the digital economy where 
data is more valuable than ever was 
also generating some rethinking 
about the way IT infrastructure is 
deployed, Edward Woods, Chairman 

of the Malta Communications 
Authority, mentioned. He highlighted 

that in the last few months Malta had seen 
advanced broadband networks being deployed 
at an increasing pace. These new networks 
provided some of the highest internet broadband 

speeds available in the European market. 

Tony Sultana, Chairman of the Malta 
Information Technology Agency (MITA), 
also emphasised the need for speed: 
“In the current knowledge economy 

we have to invest in solutions that 
are able to be implemented in months, 

or better still, weeks. There were times when we 
used to wait for technology standards. The world 
does not wait for standards, it moves fast.” ■

INFORMATION TECHNOLOGy

Fuelling the iEconomy 
As countries are getting ready for the virtual revolution, cloud computing and big 

data are quickly moving from being mere buzzwords to becoming key parts of 
the digital economy. But the change has not come without challenges. 
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Conference & Incentive

Not many destinations have centuries-long 
traditions as meeting venues. As early as the 

16th century Malta played host to the Knights of 
Malta, whose architectural legacy provided the 
island with unique conference venues which today 
are used by global corporations, intergovernmental 
organisations and small independent businesses.

Thanks in part to its ideal location, some of the 
biggest companies and organisations in the world 
have chosen Malta to rendezvous. The EU, the 
Commonwealth, Microsoft, IBM, BP, Coca Cola, 
Toyota, WHO, AIG, HSBC, Lloyds and PwC 
are just some of the organisations which have 
availed of Malta’s offering in recent years. The 
5th European Public Health Conference in 2012 
brought some 1,198 public health professionals 
from 60 countries to the island, while the Swedish 
natural cosmetic company Oriflame brought 4,200 
representatives to Malta. September 2014 saw some 
7,000 guests arriving on four Aida cruise liners in 
Malta’s Grand Harbour for an event marking the 
40th anniversary of German company Deutsche 
Vermoegensberatung (DVAG). Small niche gath-

erings combined with these large-scale events all 
contribute to 80,000 delegates who flock to Malta 
each year.

Malta’s popularity as a destination for Meetings, 
Incentives, Conferences and Events (MICE) is no 
mystery: the hotels are first-class; the weather is 
fantastic; access is simple with daily flights from 
most major cities; prices are competitive with a 
myriad of high-standard venues readily available.

VENuES WITH AN X-FACTOR

Event organisers can make the most of Malta’s 7,000 
year history with its scores of cultural and architec-
tural venues, any of which would be ideal to turn 
a usually routine occasion into a truly memorable 
event. A particular favourite is the 16th century 
Mediterranean Conference Centre, which served 
as the former hospital of the Knights of St John and 
can host 1,500 guests at gala dinners or 4,000 visi-
tors at standing receptions. Many of Malta’s mag-
nificent castles, stunning palazzos and impressive 
forts – some of which have been used as film loca-

tions for movies such as ‘The Da Vinci Code’ and 
‘Gladiator’, make it easy to add a luxurious atmos-
phere and special flavour to any function.

For a more contemporary note, available venues 
include theme parks, marinas, luxury yachts and 
exclusive sea front properties. Most public spaces 
can be used for events and launch parties; recep-
tions and dinners have already taken place at 
beaches, museums and village squares. The Malta 
Fairs and Conventions Centre (MFCC), located 
near the ancient walls of Mdina, is by far the coun-
try’s largest venue with a capacity of 10,000 people.

THE HOTEL SCENE

Many four- and five-star hotels are able to offer 
the highest level of accommodation, facilities and 
services to visiting delegates. Major brands such as 
Intercontinental, Hilton, Le Meridien, Radisson, 
Corinthia and Westin all have hotels in the beach-
front city of St Julians, giving organisers a choice of 
modern amenities including meeting rooms, con-
ference facilities and up-to-date technology. The 
Excelsior Grand Hotel in Valletta or the Palace 
Hotel in Sliema are both equally well suited for 
meetings and conferences. The short distances 
between localities also means that delegates can 
be accommodated in different hotels, as travel 
times between towns rarely exceed 15 minutes. 
Malta International Airport is located less than 30 
minutes away from most hotels.

BREAKS WITH A DIFFERENCE

Malta is also closer to your home base than you 
may think. National carrier Air Malta and many 
other airlines offer direct flights to the island. Just 
a three-hour plane ride from London and two to 
two and a half hours from other major European 
destinations, Malta offers a Mediterranean climate 
and glorious scenery that allows plenty of outdoor 
activities. This means conference and meeting 
delegates will enjoy every moment of their time 
on the island. They can visit Malta’s several World 
Heritage Sites such as megalithic temples and the 
country’s capital Valletta, dive in the pristine waters 
surrounding the island or take a ramble across 
Malta’s countryside. Options for sporting activi-
ties and team building exercises are limitless and 
include tennis, golf and rock climbing, as well as a 
treasure hunt in the ancient city of Mdina or a jeep 
safari on Gozo, Malta’s smaller sister island, which 
is just a 20-minute ferry trip away.

ACTIVE SuPPORT & VALuE FOR MONEy

Malta’s government actively supports business 
tourism, and the Malta Tourism Authority offers a 
variety of services designed to help event organis-

ers, both through its MICE segment and through 
its dedicated microsite, www.meet-malta.com, 
which provides specific information on hotels, 
facilities, service providers and venues, as well as 
contact details for destination management com-
panies (DMCs), audio visual companies, exhibi-
tion stand designers and event organisers. The 
country’s DMCs are committed to offering excel-
lent services and the MTA issues quality seals to 
those companies that excel in quality and profes-
sionalism. Malta is also excellent value for money, 
distinguishing the island from its European neigh-
bours. Most smaller venues such as palazzos and 
hotel ballrooms can be rented for around €2,000 a 
day, while hotel rates in the off-peak season can be 
as low as €40 a night.

DIVERSITy THAT SuRPRISES

While thousands may flock to Malta for its ideal 
location and excellent conference facilities, they 
return for so much more. The country’s compact 
size allows groups to fit business and pleasure 
activities into a packed itinerary, and 300 days of 
sunshine, limitless leisure opportunities and top-
class dining are all but guaranteed. A rich histori-
cal and cultural environment and the reassurance 
of a modern infrastructure all combine to cement 
Malta’s reputation as a choice hub for conferences 
and seminars; the ideal MICE destination. ■

Knightly Hospitality
As a meeting place in the Med, Malta is attracting attendees 
in their droves. The country’s compact size allows groups to 
fit business and pleasure activities into a packed itinerary.

Floriana granaries

“With 7000 
years of history 
and state-
of-the-art 
venues, Malta 
is professional, 
secure and 

highly attractive as a MICE 
destination. Over 300 days of 
sunshine make it ideal for off-peak 
travel while diverse landscapes 
offer a variety of incentive 
opportunities. Tax incentives make 
it attractive economically. Excellent 
MICE facilities are complemented 
by easy communication since 
English is spoken officially.”

trevor Zahra
Director of Operations, Sales 
& Marketing, 3sixtymeetings
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LIVING IT UP… 

ISLAND STYLE

CountryProfiler’s Arrival and Survival Guide

Unpretentious, beautiful and refreshingly affordable, Malta is a place 
where you can truly have it all: from swimming, boating and diving to 
relaxing and shopping, and all within the romantic environment that makes 
the Maltese Islands so special. It is hard to think of any other location 
in the world that has such a variety of attractions in close proximity.
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jewellery: Diamonds International (St Julians)

Flowers: Alistair Fenech (Mosta)

Computer/Electronics: Forestals (Mriehel), 
Ultimate (Sliema), Scan (Iklin), 
Klikk (Birkirkara), Dix Computers 

Tailor/Dress Alterations: Constantino Tailoring (Gzira)

Car hire: Most international car hire companies 
have a presence in addition to local companies 
such as Drifter Auto Rentals and Merlin Car Hire. 

Chauffeur service: Nick’s Chauffeur Services.

Shopping Streets/Centres: Republic Street 
(Valletta), the Point Shopping Mall (Sliema).

CLIMATE

A rocky Mediterranean island with a dry and 
sometimes windy climate, Malta enjoys about 300 
days of sunshine per year. With average summer 
temperatures around 30 degrees Celsius, and 
winter temperatures ranging from 15 to 20 degrees 
Celsius, Malta’s mild, warm climate is considered 
to be the best in the world. Even in winter Malta 
enjoys an average of five to six hours of sunshine 
– and more than 12 hours a day in summer. The 
annual average rainfall is as low as 600 millimetres, 
mostly falling between October and March.

LANGuAGE

Despite many strong linguistic influences and the 
fact that English is one of the two official languages, 
Malta has kept its own language alive. Maltese is a 
Semitic language believed to have developed during 
the Arab occupation of the Islands (870–1090), and it 
is still the only Semitic one to be written in the Latin 
script. English is the main language of business, while 
laws and regulations are published in both languages. 
Many Maltese are also fluent in Italian and some even 
speak a fourth language, usually German or French.

TIME

Malta lies in a convenient time zone for doing 
business across the world: one hour ahead of GMT, 
meaning office hours coincide with Asia in the 
morning, Europe throughout the day and the US in 
the afternoon. The country observes daylight saving 
time in summer, with the time shifted forward by 
one hour on the last Sunday of March, making it 
two hours ahead of GMT. On the last Sunday of 
October, the time is shifted back by one hour.

GETTING THERE

Malta is positioned as a gateway to Europe, North 
Africa and the Middle East. From most major 
cities such as London, Frankfurt, Paris, Rome 
and Istanbul it takes just two to three hours’ flying 
time to reach Malta International Airport (MIA), the 
island’s only airport. Regular flights are provided 
by Air Malta, the national airline, as well as other 
carriers such as Lufthansa, Emirates, Aerosvit, 
Alitalia, Air France, Austrian Airlines, Scandinavian 
Airlines, Ryanair, easyJet and Spanair. Malta is also 
a short 90-minute trip by catamaran to Sicily, and 
car ferries operate on the sea routes between the 
main port of Valletta and mainland Italy and Sicily.

HOTELS 

Modern comforts are served up with impeccable style 
and welcoming hospitality in Malta’s many hotels. 
Visitors can choose between two- and three-star 
hotels, or a large range of upmarket ones with 
four- and five-star status. Sea views are never hard 
to find wherever you choose to stay. Global brands 
such as Hilton, Starwood, Radisson and Kempinski 
all have a presence. One of the largest local players 
is the Corinthia Group. There are also a number 
of family-run Maltese hotels such as the Hotel 
Fortina and the Fortina Spa Resort, in addition to 
boutique five-star hotels such as the Xara Palace 
Relais & Chateaux. The island offers something to 
suit the most discerning of tastes: modern, luxury 
seaside hotels equipped with spa, private beaches 
and marinas; magnificent period hotels set in 
sprawling landscaped gardens; elegant 16th century 
buildings on the waterfront; or even an exquisite 
boutique hotel situated within a medieval palace. 

For several millennia people have found Malta 
an irresistible draw. The Phoenicians and the 

Carthaginians, the French and the British are some 
of the names that leap from the pages of history. 
And even today Malta’s charms work their magic on 
everyone who arrives on the island: business people 
for a two-day meeting, tourists on a two-week vacation 
and expatriates relocating to the island. Packed with 
the best of all things Mediterranean – delightful 
natural scenery, magnificent architecture, and 
sunshine for most of the year – Malta has attracted 
people from all over the world: from Australia to 
America, and from Sweden to South Africa. Two to 
three hours’ flying time from most major European 
airports, you will find yourself in another world, 
surrounded by the clear blue Mediterranean and 
the welcoming smiles of the Maltese people.

COuNTRy

Anchored in the crystal clear waters of the central 
Mediterranean, the Maltese archipelago is situated 
just 90 kilometres south of Sicily and 300 kilometres 
north of Africa. Just over 316 square kilometres in 
area, the Maltese Islands comprise Malta, Gozo and 
Comino. The main island, Malta, has an area of 246 
square kilometres. Popular for decades with tourists, 
Malta’s proximity to Europe means it is relatively 
easy to reach. Just an hour away from Rome and 
three hours from London or Frankfurt, the island 
offers visitors the chance to get away from it all and 
experience for themselves the beauty of its languid 
Mediterranean lifestyle, the charm of its island 
landscape, and the vibrancy of its multi-cultural, 
multilingual, young and energetic social scene.

HISTORy

A modern nation with ancient roots, Malta has been 
home to a wide range of civilisations and people 
over its 7,000 years of history. The island’s strategic 
position between Europe and Africa made it a key 
possession for its many settlers and conquerors: from 
Neolithic man to the Ancient Romans, the Byzantines, 
the Arabs, the Normans, the Knights of St John, the 
French and the British, all of whom have left a wealth 
of architectural and cultural treasures. The country’s 
archaeological sites pre-date Stonehenge and the 
Egyptian pyramids by more than 1,000 years, and 
the Neolithic temples are the oldest free-standing 
constructions in the world. Modern Malta, officially 
known as the Republic of Malta, was founded in 
1964 following independence from Great Britain.

Airport: Malta International Airport (MIA).

Airlines: Regular flights are provided by Air 
Malta, Malta’s national airline, as well as 
other airlines such as Lufthansa, Emirates, 
Aerosvit, Alitalia, Austrian Airlines, Scandinavian 
Airlines, Ryanair, Easyjet and Spanair.

5 Star Hotels: Hilton, Radisson, Le Meridien, 
Westin Dragonara Resort, the Palace (all St 
Julians/Sliema), the Phoenicia Hotel, (Valletta), 
Xara Palace Relais & Chateaux  (Mdina) 

4 Star Hotels: Fortina Hotel (Sliema), 
Corinthia Marina (St Julians).
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Some Local Favourites

“La Valette 
Club gives 
travellers the 
opportunity 
to find a quiet 
space to 
unwind when 

travelling via Malta International 
Airport. 2014 will see the launch 
of a new VIP terminal where 
travelling in luxury, style and 
comfort is being taken to new 
heights. Here, clients will have 
access to an exclusive lounge area 
whereby all the standard travelling 
procedures will be processed 
within the VIP terminal itself.”

markus klaushofer
CEO, Malta International Airport
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Museum: National Museum of Archaeology (Valletta)

Hairdresser: Tony & Guy (Sliema)

Emergency number: 112

Hospital: Mater Dei Hospital

CuISINE

Maltese cuisine will suit most tastes, featuring many 
of the typical ingredients of the region: aubergines, 
tomatoes, peppers, courgettes, onions and garlic, 
together with freshly caught fish and seafood. 
Mediterranean herbs such as basil, mint, thyme, 
oregano and bay leaves are used in abundance, and 
flavours are enhanced by virgin olive oil. Typical 
year-round dishes include rabbit and bragioli 
(beef olives), and every meal is served with the 
renowned local bread made with sourdough that is 
baked in a traditional wood-burning stone oven. 

DINING OuT

Dining out in Malta can be a 
wonderful experience: there 
are many restaurants which 
stay open late to enable 
you to enjoy a pleasant 
Mediterranean evening:  from 
smart city restaurants in 
Baroque palaces to family-run 
trattoria-style establishments 
or seafront fish restaurants. 
Maltese food is served in 
most restaurants offering 
Mediterranean cuisine, but in 
addition there are numerous 
ethnic restaurants: Italian, 
French, Chinese and Indian 
are the most numerous, 
but you will also find Greek, 
Turkish, Russian, Thai, Japanese and many others.

TIPPING

Gratuity is usually not included in a bill. As in most 
other European countries, tips in restaurants are 
usually around 10 to 15 per cent of the total. Tipping 
at a bar is not expected unless you are served by 
a waiter/waitress. Tipping is not the norm in taxis; 
however, you could tip up to 10 per cent of the fare.

PuBLIC TRANSPORT

Being small enough to walk from one side of the 
island to the other in a day, getting around in Malta 
is easy. The public transport system is safe and 
cheap. A network of routes and a fleet of modern 
buses provide an extensive service across Malta 
and Gozo. A train service does not exist in Malta. 

CAR HIRE & TAXIS

Cars can be hired at reasonable 
rates compared to those in other 
Western European countries. All 
the major car rental companies 
have a presence in Malta. Local 
firms also offer this service, 
with or without a chauffeur. 
Taxis are white and fitted with 
meters, charging government-
controlled prices. You can also 
agree on a fare before starting 
the journey. Taxis at the airport 
operate on a different system, 
with set fares which have 
to be paid at the taxi ticket 
booth in the arrivals lounge.

CuLTuRE

Malta has a rich and diverse cultural heritage. 
Successive waves of traders, occupiers and colonisers 
have left their mark. The Maltese character is 
imbued with the British legacy of a strong work 
ethic and powerful ambition, softened by the natural 
southern Mediterranean temperament. Maltese 
are very hospitable and helpful people, exuding 
the traditional warmth and spontaneity of the 
Mediterranean region. Christianity plays a major 
role in the Maltese culture, with each town and 
village celebrating the feast day of its patron saint. 

LEISuRE ACTIVITIES

Malta offers visitors a unique experience packed with 
the best of all things Mediterranean. Sparkling blue 
seas, excellent food and a buzzing night life have 
made it one of Europe’s most popular destinations. 
The variety of daytime activities available in Malta 
compares favourably with many destinations around 
the world, despite the small size of the island. Most 
of the picture-postcard bays are found in the northern 
part. With warm temperatures and clear waters 
around the coast you will certainly enjoy a dip in the 
Mediterranean – to swim or to explore the thriving 
marine life.  You can also test your endurance by 
rock climbing high above the deep blue sea on the 
majestic Dingli Cliffs, or wind down with a leisurely 
round of golf and afternoon tea on the lawns of 
the Royal Malta Golf Club. Other activities include 
horse riding, jeep safaris and even sky diving. From 
autumn to spring Malta turns itself into a green 
island. A walk through the countryside is perfect for 
recharging your energy levels. You can also head to 
Gozo, Malta’s smaller sister island only 20 minutes 

away by ferry. Gozo is an island idyll of hills, valleys 
and cliffs, where time moves slower and life can be 
savoured, minute by minute, second by second.

ARTS & ENTERTAINMENT

Although Malta is a small country, it has a great 
variety of world-class attractions. Its stunning 
historical sites regularly provide the backdrop for 
events such as concerts, plays or art exhibitions. 
Every year promises an eclectic blend of local and 
international events, entertainment and exhibitions 
– from the colourful Carnival to May’s celebration 
of a traditional music and song festival, to the Malta 
Jazz Festival, the Isle of MTV music event and Malta 
Arts Festival in summer-to-early-October, and the 
magic of Valletta’s Notte Bianca. During the summer 
months, a visit to a Maltese ‘festa’ is a must.  Between 
May and September, every Maltese village or town 
celebrates its parish patron saint with a set of 
activities involving village decorations and fireworks.

SHOPPING

Malta has a wide array of shops, catering for all tastes 
and budgets. Most international chains and brands 
have a presence on the island, as well as a number 
of exclusive boutiques – not forgetting the traditional 
markets. If you’re shopping for arts and crafts to take 
home with you, look out for the renowned Malta lace, 
delicate silver and gold filigree, or the colourful and 
creative Malta hand-blown glass. The main shopping 
districts are Sliema and Valletta, and shops usually 
open from 9 am – 1 pm and 4 pm – 7 pm. Most are 
closed on Sundays, except for those located inside 
the BayStreet Shopping Centre in St Julian’s, as well 
as some outlets in busy tourist resorts like Bugibba. 

SPORTS

Water sports are popular in Malta. The conditions for 
scuba diving and snorkelling are excellent, with great 
views of reefs, caves and fish shoals. Also, the sea 
temperature never drops below 13 degrees Celsius, 
even in winter. The best sites can be found around the 
northern coast of Malta and Gozo. Besides diving, the 
Maltese Islands have other forms of sports to offer 
such as horse riding, hiking, climbing or sailing. Malta 
has one golf course, located at the Royal Malta Golf 
Club. Gyms can be found all over the island, as well as 
football or water polo clubs. There are also a number 
of highly popular sports events, including national 
water polo competitions, horse racing, clay pigeon 
shooting and football. Once a year the Rolex Middle 
Sea Race, a highly rated offshore classic, starts and 
ends in Malta, attracting between 25 and 30 yachts.

Local Newspaper: Times of Malta (print and online)

Restaurants: Rubino (Valletta, Maltese 
cuisine), Tana del Lupo (St Julians, Sicilian 
cuisine), Chez Philippe Bistrot (Sliema)

Bars: The Bedouin Bar (Westin 
Dragonara Resort, St Julians)

Business Suits: Bortex (Valletta, Sliema)

Shoe Repair: Joe’s Shoe Repair (Attard)

News Agent/Bookstore (international 
titles): Agenda (Valletta, St Julians)

Night Club: Level 22, Portomaso 
Business Tower (St Julians)

Casino: Dragonara Casino (St Julians), Casino 
di Venizia (Birgu), Oracle Casino (Qawra)

Opera/Theatre: Manoel Theatre (Valletta)
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DRIVING

Malta has a road network of 1,500 kilometres – even 
though it only takes 45 minutes to cross the island. 
EU nationals (aged 18 and over) are allowed to 
drive on their existing licences, or exchange them 
for a Maltese one after having lived in the country 
for more than six months. Non-EU nationals can 
drive on their existing valid licences for a maximum 
of 12 months from the date of their last arrival 
in Malta. As in the UK, cars drive on the left.

BuSINESS HOuRS

Typical office hours are between 8.30 am and 5.30 pm 
Mondays to Fridays, with a one-hour break between 
12.30 pm and 1.30 pm. In summer, most government 
offices work half days. Most banks open from 8 am 
to 2 pm Monday to Friday, and Saturday until 12 pm. 
Most retail outlets open from 9 am to 1 pm and from 
4 pm to 7 pm Monday to Friday, and on Saturdays 
shops are generally open between 9 am and 1 pm. 

STANDARD OF LIVING

Malta is one of the easiest places to relocate 
to and residents enjoy an exceptional standard 
of living: 10 months of sunshine, an English-
speaking population, and a Mediterranean 
island setting in which it is easy to find one’s 
way around. Although Malta is a small country, 
it offers a variety of lifestyle choices that range 
from urban, cosmopolitan and luxurious to relaxed 
and rural. Boasting a diverse range of shopping, 
cultural and leisure activities, all at affordable 
rates, Malta provides expatriates with a unique 
opportunity to live every aspect of life to the full.

COSTS OF LIVING

The cost of living in Malta is one of the lowest 
in Europe. Banking, taxation, insurance, social 
security, utilities and communications services are 
sophisticated, professional and reliable, offering 
exceptional value without compromising on quality.

HOuSING

The island offers a wide range of housing, from 
contemporary high-rise apartments to traditional 
country houses and villas with a pool, furnished 
and unfurnished, all at competitive prices – in city, 
urban or more rural environments, according to 
lifestyle preferences. Favourite villa areas are Santa 
Maria Estate in Mellieha, as well as Madliena and 
High Ridge in the vicinity of St Julians/Sliema. A 
number of five-star developments have recently been 
built on the island, including Portomaso and Tigné 
Point, which offer luxury apartments surrounded 
by commercial, health, fitness and leisure facilities 
and command the highest prices and rents. Rents 
are paid monthly in advance. Utility costs are not 
included in rental charges and are charged depending 
on usage. Alternatives to renting a flat are hotel-
style serviced apartments. Malta’s small size and 
excellent public transport facilities mean short 
commutes to work – no matter where you live.

REMOVAL / SHIPPING 

There is no shortage of shipping and relocation 
companies to meet the demands of people intending 
to relocate to Malta. Sometimes the employer 
will have an in-house or preferred user who 
aims to make the move as smooth as possible. 
Relocation companies also offer assistance with 
every aspect of the move, ranging from furniture 
transportation to the sourcing of schools. 

EDuCATION

Malta provides an excellent standard of education. 
Children can be educated in one of the private 
international schools, or enrolled in the local state, 
church or independent schools. All schools use the 
British model of education, which is compulsory 
between the ages of five and 16. English-speaking 
kindergarten facilities are widely available, while third-
level education is offered through the University of 
Malta as well as other institutes and private colleges.

HEALTHCARE

Malta has one of the best health services in the 
world. The main general hospital is the state-of-the-
art Mater Dei Hospital in Msida, while most towns 
and villages have their own medical clinics. Malta 
also has several private clinics and hospitals, such 
as the renowned St James Hospital in Sliema. EU 
nationals resident in Malta are eligible to receive free 
medical treatment at public hospitals and clinics, 
but foreign residents are still advised to take out 
private medical insurance. EU food and beverage 
standards are strictly monitored in Malta, but it is still 
recommended to drink bottled, rather than tap water.

RELIGION

Over 95 per cent of Maltese are Roman Catholic, 
with Christianity being prevalent since 60 AD when 
St Paul was shipwrecked on Malta, converting 
the local population. The Church still plays an 
important role in most communities, and most 
Maltese attend Mass on Sundays – with no fewer 
than 365 churches on the island. Other Christian 
denominations present include Anglican, Church 
of Scotland, Greek Orthodox and Methodist. Malta 
also hosts Jewish and Muslim communities. 

PETS

If you want to bring your ‘best friend’, you need 
to ensure that your pet is micro-chipped and 

vaccinated against rabies. Dogs, cats and pet 
ferrets entering Malta from the EU or from a 
listed third country are required to wait 21 days 
after vaccination before entering Malta. They also 
need to have an EU Pet Passport. Pets entering 
from a non-listed third country must pass a 
blood test 30 days after vaccination followed by 
a three- month wait. There is a wide variety of 
private vets, kennels and catteries in Malta.

TELECOMS & POSTAL SERVICES

Thanks to substantial investments in telecoms, 
and flourishing ICT and financial services sectors 
depending on international connectivity, Malta boasts 
a state-of-the art telecoms infrastructure. Go, Melita 
Cable and Vodafone are the main service providers. 
International connectivity is ensured through two 
satellite stations and four submarine fibre-optic 
links to mainland Europe. Postal services on the 
island are provided by MaltaPost. Delivery is efficient 
with a three-day service to most European cities.

TAXATION

Malta has a progressive taxation system, under which 
individuals are taxed between 15 and 35 per cent 
of their income. Highly qualified professionals can 
benefit from a flat 15 per cent tax rate on employment 
income. High-net-worth individuals taking up 
residence in Malta can also benefit from a flat tax rate 
of 15 per cent on foreign income remitted to Malta 
(foreign capital gains are exempt) if they purchase or 
rent property of a certain value and fulfil other criteria.

Printing services (business cards, stationary etc.): 
Abbey Printers Ltd, St Julians 
(www.abbeyprintersmalta.com), 
Impressions Digital Offset Printing, Marsa 
(www.impressions.com.mt)

Nanny Services: The Babysitting Agency 
(www.thebabysittingagency.com.mt)

Business Services for Travellers: Regus Malta

Spa/Beauty/Wellness: Lotus Spa 
Myoka at Le Meridien (St Julians) 

Gym: Cynergi Health & Fitness Club (St Julians)

Golf: Royal Malta Golf Club (Marsa)

Tennis, Cricket, Fitness etc: Marsa 
Sports Club (Marsa)

Translator: Media Consulta (Birkirkara)

Tour Guide: 
Malta Union of Tourist Guide 
(www.maltatouristguide.org)
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Portomaso St Julians  |  PTM 01  |  Malta

GET AWAY FROM  
THE EVERYDAY.

A superbly luxurious hotel situated on a sun drenched gem  
in the Mediterranean and accessible from all major European airports.

At Hilton Malta experience exquisite views, leisure facilities  
and the finest restaurants all steeped in this amazing setting.

We look forward to hosting you and we’re sure you’ll definitely be back.

For information please call us on 00356 21 383 383, 
 reservations.malta@hilton.com or visit hiltonmaltahotel.com

STAY  H i lTO n .  G O  E V E RY W H E R E .
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*The indicated rates are approximate values. 

Costs of Selected Goods and Services in Malta
Hamburger at 
McDonald’s:

€1.00
One litre of 

unleaded petrol:

€1.44
Local beer 

in a bar (pint)*:

€2.00
Cup of 

black coffee*:

€1.50
Cinema 
ticket*:

€6.00
One litre of 
fresh milk: 

€0.83
Bus day ticket 

(standard fare): 

€2.00
Leading local daily 
paper (week days): 

€0.90
Postage rate for a 
letter to Europe: 

€0.37
One night in a 

five-star hotel*: 

€150

PERSONAL FINANCIAL SERVICES

Malta offers a wide choice of banking options, 
including local, international and private banks. The 
banks operate a strong network of ATMs and branches 
across the islands. All major cards are issued and 
accepted. All banks offer 24-hour telephone and 
online banking services to conveniently and efficiently 
manage your financial affairs. A host of insurance 
companies offer all levels of cover, such as home, 
motor and health insurance. If you plan to stay in 
Malta, it is advisable to apply for a Maltese eResidence 
document before opening a local bank account as 
this will speed up the process.  All banks also offer 
foreign-currency accounts. Banks in Malta are open 
from Monday to Saturday, from 8.30 am to 2.00 pm.

HOME HELP

Domestic and home help is relatively common in 
Malta. Many expatriates find they can afford domestic 
help that they could not have afforded at home. Most 
choose to employ a helper for cleaning, cooking, 
general household chores and child minding.

MEDIA & TV

Malta’s bilingual culture is also reflected in the media 
landscape, with half the newspapers published in 
English. Foreign newspapers can also be purchased 
easily. In addition to satellite and cable TV, the high 
penetration of superfast broadband has resulted in 
the launch of IPTV services to subscribers of Melita 
and GO. The content is diverse and international, 
including Italian, French, British and Russian 
programming. Radio programmes are primarily 
in Maltese with a number of English-language 
music stations. The recent introduction of digital 
radio is now providing an even greater choice.

uTILITIES

Energy and water supplies are stable. Tariffs 
differ between domestic and residential, with 
residential being the lower rate. Energy and 
water requirements are catered for by Enemalta 
and the Water Services Corporation respectively. 
Bottled gas is used in most households and can 
be purchased from delivery vans (in most areas 
once a week) or from special distribution centres. 
The electricity is 240 volts AC, 50 Hz, and plug 
types are the three-pronged British model.

CRIME & CORRuPTION

Few locations in the world can offer the same 
high standard of transparency, security and 
stability that Malta does. The country follows a 
zero-tolerance policy for corruption, and crime 
is almost non-existent. Children play on the 
streets, and there are still some areas where 
people leave their door unlocked at night.

VISAS & EMBASSIES

As an EU member state, Malta’s immigration laws 
are in line with EU policies. The country is part of 
the Schengen zone. EU nationals are free to live in 
Malta. Third-country nationals being family members 
of EU nationals living in Malta can accompany 
them. Non-EU citizens can find details about visa-
exempt countries and visa application procedures 
on the website of the Ministry of Foreign Affairs 
www.foreign.gov.mt. Most major countries have an 
embassy or a consulate in Malta. The full list of foreign 
representations can also be accessed on the website 
of the Ministry of Foreign Affairs www.foreign.gov.mt.

EMPLOyMENT

EU nationals can work in Malta without an 
employment licence. Third-country nationals 
require work permits, and the granting of these 
is subject to a labour market test. Permits will 
be given on a temporary basis and have to be 
renewed every one-to-three years. The applicant 
must possess a professional qualification, 
or a high degree of skill or experience.
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COuNTRyPROFILER CONNECTS yOu WITH MALTA’S 

MAjOR FIRMS, EXECuTIVES AND PROFESSIONAL ADVISORS.

WHO’S
WHO
IN MALTA
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Who’s Who Business DirectoryWho’s Who Business Directory

accounting & audit
Baker Tilly Malta 204
BDO Malta 205
Camilleri Galea Ltd 
Deloitte 208
DFK Malta
ECOVIS Malta 209
EY 210
Grant Thornton 212
Griffiths + Associates Ltd 212
HLB Falzon and Falzon (Malta)
KPMG 214
M. Meilak & Associates 
Mahoney & Co
Mazars
Nexia BT 218
PKF
PwC
RSM Malta
Spiteri Bailey & Co
UHY Pace, Galea Musù & Co 220

agents & distributors
Alf. Mizzi & Sons (Marketing) Group
Borg & Aquilina Limited
Carmelo Abela Marketing Ltd
Charles De Giorgio Ltd 
Elektra Ltd
Miller Distributors Ltd
Nectar Group of Companies
Nestlé Malta Ltd
P. Cutajar & Co. Ltd
P J Sutters (Marketing) Ltd
Paolo Bonnici Ltd
Quality Meat Products Limited
Quintano Foods Limited
The EORC Group
V & F Portelli & Sons Ltd 
V J Salomone Marketing Ltd
Vivian Corporation Ltd
Würth Limited 221

aircraft charter & services
Comlux Malta Ltd
DC Aviation (Malta) Ltd
Hi Fly Ltd
Jetscape Commercial Jets Malta Limited
Lux Wing Ltd
Orion (Malta) Ltd

aircraft consultancy & services
Aircraft Corporate Services (Malta) Limited
BizAv Services Ltd
Distinct Crew Management Ltd 208
GlobeGround Malta Ltd
VistaJet Ltd

aircraft repair & overhaul
Aeromaritime Mediterranean Limited
Lufthansa Technik Malta
M.C.M. - Maintenance Centre Malta Ltd.
Medavia - Mediterranean 
 Aviation Co. Ltd 216
SR Technics Malta Ltd

aquaculture & Marine
Azzopardi Fisheries
Melita Blu Sea

architecture & design
Architecture Project (AP)
DeMicoli & Associates
Mangion, Mangion & Partners
Proinvest Ltd
QP Management

automotive & commercial vehicles
Auto Sales Limited
BMW Malta
Burmarrad Commercials Ltd
Gasan zammit
Michael Attard Ltd
Michael Debono Ltd
Mizzi Automotive Services Ltd
Pater Holdings Company Ltd (UCIM)

Banking
AgriBank p.l.c.
APS Bank Ltd.
Banif Bank (Malta) p.l.c.
Bank of Valletta p.l.c. 205
Bawag Malta Bank Limited 205
CommBank Europe Ltd.
Credit Europe Bank N.V. Malta Branch
Deutsche Bank (Malta) Ltd
FIMBank p.l.c. 211
HSBC Bank Malta p.l.c. 213
IIG Bank (Malta) Ltd 213

Contact Advisory Services Ltd
Corporate Services Limited
Corporate Solution Limited 207
Credence Corporate and 

Advisory Services Ltd
CSB Group
DF Corporate Services Limited 208
DF Marine Consultancy Limited 208
EJz Comprehensive Business Services Ltd
Equinox Advisory 209
Equiom (Malta) Limited 209
Exco Services Limited
Fenlex Group 210
Focus Business Services (Malta) Limited
Francis J. Vassallo & Associates Limited
H&P Corporate Services (Malta) Ltd
Integrated-Capabilities Ltd
Integritas-Trustees Ltd 214
International Management Services
Maitland
Mifra Consultants Limited
MSS International Services Limited
NEWCO
Papilio Services Limited 218
Taxways Group 220
Trident Trust 
UHY Pace, Galea Musù & Co 220
United International Management 

Malta Limited
Vistra (Malta) Ltd 221
zETA

corporate & Private catering
Catermax
Island Caterers
James Caterers

corporate travel agency
A.von Brockdorff Services Ltd
FCm Travel Solutions
Hamilton Travel
Rocs Group

destination management company
3SixtyMeetings  203
Alliance Group Ltd
EC Meetings Company Ltd
Event Solutions Malta
On Site Malta

diversified group
Alpine Holdings Ltd
Bianchi Group of Companies
EBCON Group
Gasan Group of Companies
Guillaumier Group of Companies
Hili Ventures 
Kasco Holdings Limited
M.Demajo Group 
Mizzi Organisation
SMS Group Ltd
Tumas Group
United Group

Egaming
Betsson Group 205

Energy and utilities
2M Energy Solutions Ltd
AIS Environmental Enemalta p.l.c.
Easygas
Green MT Ltd 
GreenPak Ltd
Liquigas Malta Ltd
PT Matic Environmental Services Ltd
Solar Solutions Ltd
WasteServ Malta Ltd
Water Services Corporation

English language school
EC Language Centres
EF Education First
IELS Malta
ITIS Malta Tourism Institute

Expat & relocation services
MakeMaltaMine 214
Relocate Malta
Relocation Services Malta

Fashion & clothing
Big Bon
Camilleri Holdings Ltd
Cyka Ltd
Hudson Holdings Limited
Mercury Imports Limited
Michele Peresso Group of Companies
Trilogy Limited
V.F. Group Limited

Lombard Bank Malta p.l.c.
Mediterranean Bank p.l.c.
NBG Bank Malta Limited 218
Sparkasse Bank Malta p.l.c. 219

Business information
CountryProfiler
SIX Financial Information UK Ltd

call centres
Centrecom 206

capital Markets
Argentarius ETI 
 Management Limited 204
Malta Stock Exchange 215

compliance & risk services
Active Services (Malta) Ltd
CDDS International S.A
Cordium
RiskCap International Limited

construction & development
Attard Bros. Group
AX Holdings
Ballut Blocks Ltd
Blokrete Ltd
Bonnici Bros. Limited 
Gap Holdings
Metropolis Development Ltd.
MIDI p.l.c.
Pender Ville Ltd
Polidano Group
Spinola Development Co. Ltd
Trading Specialities & 
 Projects Limited 220
Vassallo Group

corporate & Fiduciary services
Abacus Corporate Services Limited
Affinity Management Services Malta Limited
Alliance Trust Company Limited
Amicorp Malta Ltd 203
Avanzia Taxand 204
Bentley Trust (Malta) Limited 205
Boston (Malta) Limited
CapStone Group 206

Fire & security
Alberta Group
FireTech
Masco Security Services Ltd

Food & drinks
General Soft Drinks Co Ltd
Simonds Farsons Cisk p.l.c.
Malta Dairy Products Ltd.
Consolidated Biscuit Co. Ltd
Foster Clark Products Limited
Golden Harvest Mfg. Co. Ltd
Magro Group

Food and grocery
Arkadia
GS Services Ltd
LIDL Malta Limited
Pavi
Scotts Supermarket
Smart Supermarket

Foreign Exchange
Eurochange Financial Services Limited
FEXSERV Financial Services Ltd
FXDD Malta Limited 211
RTFX Ltd
Swissquote Europe Ltd
TravelEx Malta

Fuel Bunkering & storage
Attard Services Ltd
Cassar Group
Falzon Group of Companies 210
OilTanking Malta Ltd 218

Fund administration
Alter Domus (Services) Malta Limited 203
Amicorp Fund Services Malta Ltd
Apex Fund Services (Malta) Ltd 204
Citco (Malta) Limited
Custom House Global Fund 

Services Limited
IDS Fund Services Malta Ltd
Valletta Fund Services Ltd 221
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Furniture & Interiors
240 Limited
C Fino & Sons
Camilleri Paris Mode
FXB
Joinwell
Oxford House
Satariano Ltd
Vivendo Group

government organisations
Employment and Training Corporation
Malta Council for Science and Technology
Malta Enterprise 214
Malta Environment and Planning Authority
Malta Information Technology 
 Agency (MITA) 217
The Malta Council for Science 

and Technology
Malta Government Investments 
The Grand Harbour Regeneration 

Corporation plc
Central Bank of Malta
Malta Communications Authority (MCA)
Malta Competition and Consumer 

Affairs Authority
Malta Film Commission
Malta Financial Services Authority
Malta Freeport Corporation 215
Malta Gaming Authority 215
Malta Industrial Parks (MIP) 215
Malta Resources Authority
Malta Tourism Authority 217
Ministry for the Economy, 
 Investment & Small Business 217
Transport Malta 220

Health & safety services
AME Health & Safety Services Ltd
Institute of Health & Safety Ltd
International Safety Training Centre

Hotel & Hospitality
Corinthia Group
Fortina Spa Resort
Grand Hotel Excelsior
Hilton Malta 213
Hotel Phoenicia Malta
Intercontinental Hotel
Island Hotels 
Kempinski Group of Hotels
Le Méridien St Julians Hotel and Spa
Radisson Blu Resort & Spa Golden Sands
The Westin Dragonara Resort
The Xara Palace Relais & Chateaux

Hr & recruitment
Castille Resources
KONNEKT Search & Selection
MISCO
P5+
Pentasia

Industry & Manufacturing
Actavis
Bavarian Technology Systems
Baxter Malta 
Carlo Gavazzi Ltd (Malta)
De la Rue
Dedicated Micros Malta
Hetronic Malta
Medichem Manufacturing (Malta) Ltd.
Methode Electronics Malta Ltd
Oli Vibra Ltd
Playmobil Malta Ltd.
ProMinent Fluid Controls Ltd
Seifert mtm Systems Malta Ltd
Siegfried Malta Ltd 219
Sigma Coatings (Malta) Ltd
Starpharma Ltd
ST Microelectronics
Toly Management LTD
Trelleborg Sealing Solutions Malta

Inspection and testing
Inspectra Limited
JTI Co Ltd
Universal Inspectorate & Services Co Ltd

FzD Advocates
Galea Salomone & Associates
Ganado Advocates
Gonzi and Associates, Advocates
GTG Advocates 213
GVTH Advocates
IURIS Malta Advocates
Mamo TCV Advocates
Micallef & Associates 216
Simon Tortell & Associates
WH Partners 221

Marina operators
Camper & Nicholsons - Grand 

Harbour Marina p.l.c.
Laguna Marina
Manoel Island Yacht Yard Ltd

Marketing & Pr
BPC International Ltd
BRND WGN
Corporate Identities
J P Advertising Ltd
MAS Communications
Media Consulta Malta Limited
MPS Marketing Communications
Ogilvy Malta
Switch Ltd
TBWA\ANG
UNIVERSAL Publicity Services Ltd
Visual Trends

Mechanical & Electrical
Cutrico Services Ltd.
Mekanika Ltd
Panta Lesco Group

Medical & Healthcare
Chemimart Group
AM Mangion Ltd
Associated Drug Co Ltd
Carmelo Farrugia Melfar lLtd
Class Co Ltd
EJ Busuttil Ltd
Ko-Tech Pharmaceuticals Limited
Medina Healthcare Ltd
MK Pharma Limited
Orme Scientific Limited
Technoline Ltd

Metal Fabricating and Engineering
Atlas Tool Engineering Co Ltd
BIM Ltd
Kamoy Tools Ltd
Motherwell Bridge Ltd.
WSF Malta Ltd

office & Business park
Regus
SkyParks Business Centre Ltd
SmartCity Malta 219

office Equipment
Systec Ltd
Avantech Ltd
Compunet
Forestals 
Intercomp
Office Group Ltd
Scan Computers
SG Solutions Ltd

oil & gas
Genel Energy  212

oilfield support & services
Ablecare Oilfield Services Group 203
Bluhull Group
Medserv Operations Ltd

payment processing & services
APCO Limited
CCbill EU, Limited
Credorax (Malta) Ltd 207
PayX International Ltd
QGen Limited
SYSPAY Limited

Pension Management
Harbour Pensions Ltd 213
MC Trustees (Malta) Limited
Momentum Pensions Malta Limited
STM Malta Trust & Company 

Management Ltd

Insurance company
Allcare Insurance Limited
ArgoGlobal SE 204
Atlas Group
Citadel Insurance p.l.c. 207
Elmo Insurance Ltd
FirstUnited Insurance Management Ltd
Gasan Mamo Insurance 212
Island Holdings Group
Mediterranean Insurance Brokers 

(Malta) Limited (MIB)
Middlesea Insurance p.l.c.
MSV Life p.l.c.

Insurance Management
Abacus Risk Management 
 Services PCC Ltd 203
Aon Insurance Managers (Malta) Ltd
Bee Insurance Management Ltd
Highdome PCC, Ltd
Marsh Management Services 
 Malta Ltd 216
Willis Management (Malta) Limited

Investment advisers
Altarius Asset Management Ltd
BUPA Malta 206
Calamatta Cuschieri & Co. Ltd
Charts Investment Management Service Ltd
Curmi & Partners Ltd
Integradvisory Ltd
Jesmond Mizzi Financial Advisors
Michael Grech Financial 

Investments Services
Rizzo, Farrugia & Co. (Stockbrokers) Ltd

law Firm
Aequitas Legal
Camilleri Preziosi Advocates 206
CDF Advocates
Chetcuti Cauchi Advocates 207
Corrieri Cilia Legal
David Griscti & Associates
DF Advocates 208
Dingli & Dingli Law Firm
EMD Advocates 209
Fenech & Fenech Advocates 210
Fenech Farrugia Fiott Legal 210

Port terminals
Kordin Grain Terminal Company Limited
Malta Freeport Terminals Ltd. 215
Valletta Cruise Port plc 220
Valletta Gateway Terminals Ltd.

postal & courier services
DHL Malta
Fedex
MaltaPost p.l.c. 216
TNT Malta
UPS Malta

Printing & Packaging
Gutenburg Press Ltd
Lewis Press
Multi Packaging Limited
Print It Printing Services
Printwell Printers Ltd
Progress Press Co Ltd
Velprint Ltd

private & independent schools
Chiswick House School & 

St Martin’s College
De La Salle College
San Andrea School
San Anton School
St.Edwards College
Verdala International School

professional Bodies & 
Industry associations
FinanceMalta 211
Foundation for Human 
 Resources Development 211

real Estate agents
Belair Real Estate
Dhalia Real Estate Services
Engel & Volkers Sara Grech
Frank Salt Real Estate Limited 211
Malta Sotheby’s International Realty
Perry Ltd.
RE/MAX Malta 219
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retail & leisure
Bay Street Shopping Complex 
Classic Group Ltd
Edwards, Lowell Co. Ltd.
FRANKS
Gaba
Sterling Jewellers
The Plaza Commercial Centre
Tigne Mall p.l.c.
Victor Azzopardi Jewellers

ship & yacht repair
Bezzina Group
Cassar Enterprises Ltd
Palumbo Malta Ship Yard

ship agents and Brokers
Carmelo Caruana Company Limited
Gollcher Group of Companies
John Ripard & Son Ltd
Mifsud Brothers Limited 217
Sullivan Maritime Ltd

ship management
Augustea Group
Combined Maritime Services
Flagport Ltd
Palmali Shipmanagement Ltd 218
Wilhelmsen Ships Service Malta Ltd

shipping & Freight
Salvo Grima Group 219
Attrans Ltd
Express Group 209
White Brothers Ltd
CMA CGM Group
Medex Container Services Ltd
Tug Malta Ltd
Virtu Ferries Malta Ltd
Malta Motorways of the Sea Ltd

software & iT services
3CX
6pm Group 
Ascent Software
CSL Data Centre Services
Computime Ltd
Crimsonwing Malta Limited
Dais 207
GFI Software 
Kinetix IT Solutions Ltd
Megabyte Ltd
Microsoft Malta Ltd 217
Oracle Malta
PTL
RS2 Software p.l.c.
Shireburn Software Ltd
Uniblue

telecom & Internet
BMIT Ltd 206
GO p.l.c. 212
Melita p.l.c.
Vanilla Telecoms Limited
Vodafone Malta Limited
WINS Ltd 221

textile and apparel
Bortex Malta
Eagle K-Wear Co Ltd
Leisure Clothing (Factory) Ltd
Yorkie Clothing

travel
Air Malta p.l.c.
British Airways
Emirates (Malta)
La Valette Club 214
Lufthansa German Airlines
Malta International Airport p.l.c.
Ryanair
Turkish Airlines 

universities and colleges

Trevor zahra  
DIRECTOR

3SIXTyMEETINGS
3sixtymeetings is a young, creative and dynamic company, driven by a passion for 
what we do. Since 2009 we have established ourselves as one of the leading corporate 
event companies on the Maltese Islands. Our team has extensive professional 
experience and knowledge of the industry, having worked in various sectors of the 
hospitality and creative industries. We offer comprehensive Destination Management 
Services and international Corporate Travel Management to local and international 
companies.

118, St. Christopher Street, 
Valletta VLT 1461 - MALTA
T:	(+356)	2141	4539	•	F:	(+356)	2540	1027
E: info@3sixtymeetings.com
W: www.3sixtymeetings.com
Contact: Trevor zahra – Director

ABACuS RISK MANAGEMENT SERVICES PCC LTD 
Abacus Risk Management Services PCC Ltd, an associate company of GasanMamo 
Insurance Ltd, provides the set up and efficient management of your captive, protected 
cell(s) or other insurance operations in Malta by a team of experienced professionals 
overseen by Abacus Executive Directors with more than 60 years combined experience 
in the complex word of captive and global insurance. Abacus’ protected cells also 
provide foreign insurance managers the opportunity to establish a presence in Malta at 
reasonable cost thereby enabling their clients to benefit from Malta’s direct writing, tax-
efficient and compliant European jurisdiction. Abacus, the Insurance Manager of choice 
for Malta, the domicile of choice.

Baudoin Deschamps   
DIRECTOR & INSURANCE MANAGER

LF3 GasanMamo Head Office, 
Msida Road Gzira - Malta
T:	(+32)	4754	60500	•	F:	(+32)	2706	4760
E: bdeschamps@abacus.com.mt
W: www.abacus.com.mt
Contact: Baudoin Deschamps - 
Director & Insurance Manager

Abacus Risk Management Services PCC Ltd.

ABLECARE OILFIELD SERVICES GROuP
With a Head Office in Malta and operational experience in over six countries, Ablecare 
Oilfield Services Group has been setting the standard as a leading supplier of specialist 
products and services to the Marine, Oil and Gas Industry in the Mediterranean. Since 
2001 Ablecare has specialised in the specific requirements of Drilling Contractors, 
with services ranging from Manpower, Logistics, Supply Chain Solutions, Project 
Management, Rig Agency Services to Rig Stop Services. The Group’s continuous 
commitment towards quality, safety and development has led to its accreditation in ISO 
9001:2008. Ablecare maintains a high reputation for its integrity, transparency and high 
ethical standards and in this regard is fully compliant with the US FCPA and the UK 
Bribery Act.Paul Abela 

CHAIRMAN 

UB22, Industrial Estate, 
San Gwann SGN 3000 - Malta
T:	(+356)	2149	1060	•	F:	(+356)	2144	7142
E: info@ablecareosg.com
W: www.ablecareosg.com
Contact: Duncan Brincat - Corporate 
Strategy & Planning

ALTER DOMuS (SERVICES) MALTA LIMITED
Alter Domus is a leading European provider of Fund and Corporate Services, dedicated 
to private equity & infrastructure houses, real estate firms, multinationals, private 
clients and private debt managers. Our vertically integrated approach offers tailor-
made administration solutions across the entire value chain of investment structures, 
from fund level down to local Special Purpose Vehicles. Founded in Luxembourg in 
2003, Alter Domus has continually expanded its global service offer and today counts 
28 offices and desks across four continents. This international network enables clients 
to benefit globally from the expertise of more than 750 experienced professionals active 
in fund administration, corporate secretarial, accounting, consolidation, tax and legal 
compliance and debt administration services. Chris Casapinta

COUNTRY EXECUTIVE 

– MALTA, ITALY

Domestica Building, 4th Floor, Msida 
Valley Road, Msida MSD 9020 - Malta
T:	(+356)	2205	1000	•	F:	(+356)	2748	0829
E: chris.casapinta@alterdomus.com
W: www.alterdomus.com
Contact: Chris Casapinta
Country Executive – Malta, Italy

AMICORP MALTA LIMITED
Amicorp Malta entities are part of the Amicorp Group. Working as a global team across 
more than 41 offices in over 28 countries, each of Amicorp’s 950 + specialists contribute 
their individual talents to Amicorp’s broad range of expertise and experience. Amicorp 
Malta is licensed by the MFSA to set up and administer trusts and foundations and to 
provide fund administration and related services. In addition we assist international 
clients with company formations, management and administration and related services, 
including financial reporting services, income tax, VAT compliance and payroll services. 
Amicorp is also licensed to assist foreign nationals and their dependants with acquiring 
a certificate of naturalization as citizens of Malta. 

Rudolph Psaila
MANAGING DIRECTOR

Level 1, Blue Harbour Business Centre, Ta’ Xbiex 
Yacht Marina, Ta’ Xbiex XBX 1027 - Malta
T:	(+356)	2258	4700	•	F:	(+356)	2258	4701
E: r.psaila@amicorp.com
W: www.amicorp.com
Contact: Rudolph Psaila - Managing Director

EIE Educational Group
Global College Malta
Institute of Tourism Studies Malta (ITS)
IMO International Maritime Law Institute
Malta College of Arts, Science 
 and Technology (MCAST) 216
University of Malta

Website & app development
Alert ebusiness
ICON
Seasus Ltd

yacht agents & Brokers
Melita Marine Group
S & D Yachts Ltd
Sunseeker Malta Limited
U-Group Malta Ltd
Yachting Partners Malta LTD
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APEX FuND SERVICES (MALTA) LIMITED
Apex Fund Services (Malta) Limited is part of one of the world’s largest independent 
fund administration companies with approximately US$25 billion of assets under 
administration, 31 offices and over 350 employees across the globe. The Apex Global 
Network is at the heart of the company’s strategy of being located alongside its clients. 
Apex is unique in its ability to reach globally and services locally. We provide cross-
jurisdictional solutions and the highest levels of personalised services.

Anthony O’Driscoll
MANAGING DIRECTOR

6th Floor Airways House, 
Gaiety Lane, Sliema SLM 1549 - Malta  
T:	(+356)	2131	1330	•	F:	(+356)	2131	2880	
E: anthony@apexfunds.com.mt
W: www.apexfundserivces.com
Contact: Anthony O’ Driscoll 
- Managing Director

ARGOGLOBAL SE
Initially focused on the Professional Lines insurance market in continental Europe, 
we bring leadership and expertise from our Bermuda-based professional lines 
operation, combined with a team of underwriters who have built strong reputations 
in the European Professional Lines market. We look to partner with key brokers to 
provide the expertise and solutions needed for their clients. Established as a Societas 
Europeas (SE), we are domiciled in Malta, a country that has experienced sizable 
growth in insurance expertise and that has established itself as a model for financial 
services regulation. We underwrite business in Malta (as regulated by the MFSA) and 
will seek to establish branches in key European markets as our business grows.

Mark Peeters
CHIEF EXECUTIVE OFFICER

Caledonia Towers, No 1, Qui-si-sana Seafront, 
Sliema SLM3114 - Malta
T:	(+356)	2010	6453	•	F:	(+356)	2010	6454
E: Magnus.heimann@argoglobalse.com
W: www.argolimited.com/pages/
our-companies/argo-global/en
Contact: Magnus Heimann - Underwriting Manager

AVANZIA TAXAND LTD
Avanzia Taxand is a member firm of Taxand, the global network of leading tax advisors. 
Avanzia Taxand is dedicated to delivering top quality, tailored and practical strategic 
tax advice and a range of corporate services to drive the performance of multinational 
businesses. Our partners lead every engagement from start to finish, and achieve 
excellence and efficiencies for our clients, globally. Avanzia Taxand is the leading tax 
firm in Malta and was named ‘Malta Tax Firm of the Year’ by the International Tax Review 
in 2009 and 2013, whilst in 2011 and 2014 it was named ‘Malta Tax Firm of the Year’ by 
Corporate International.

Walter Cutajar
MANAGING DIRECTOR

Blue Harbour Business Centre Level 1
Ta’ Xbiex Yacht Marina, Ta’ Xbiex XBX 1027 - Malta
T:	(+356)	2730	0045	•	F:	(+356)	2730	0049
E: walter.cutajar@avanzia.com.mt 
W: www.avanzia.com.mt 
Contact: Walter Cutajar – Managing Director

BAKER TILLy MALTA
Baker Tilly Malta is a firm of accountants, auditors, taxation and business advisors 
providing services for businesses operating in all spheres of the economy, both locally 
and overseas. Baker Tilly Malta is an independent member of Baker Tilly International, 
a worldwide association of leading accountancy and business advisory firms, united by a 
commitment to provide exceptional client service, operating in 137 countries around the 
world. The philosophy of the firm is based on the concept of providing creative forward 
thinking and planning, and delivering a quality service with an emphasis on integrity in 
support of clients’ business goals.

Donald Sant
MANAGING PARTNER & HEAD OF AUDIT

Level 5, Rosa Marina Building 
216 Marina Seafront, Pieta PTA 9041 - Malta
T:	(+356)	2010	9500	•	F:	(+356)	2010	9501
E: contact@bakertillymalta.com
www.bakertillymalta.com
Contact: Donald Sant- Managing 
Partner & Head of Audit

BANK OF VALLETTA PLC
Bank of Valletta is the leading financial services provider in Malta, offering investment 
banking, private banking, fund management, bancassurance, stockbroking and 
trustee services. The Bank serves its clients via an extensive network of branches, 
an International Corporate Centre and Business Centres that cater for its business 
clients, as well as a fully-fledged Wealth Management arm and Investment Centres 
that offer tailor-made solutions to those wishing to invest. Representative Offices in 
Brussels, Milan, Tripoli and Melbourne liaise with clients who are interested in growing 
their business in these countries. Bank of Valletta’s services are available on a 24/7 
basis via internet, telephone and mobile.

Charles Borg 
CHIEF EXECUTIVE OFFICER

BOV Centre, Triq il-Kanun,
Santa Venera SVR 9030 - Malta
T:	(+356)	2131	2020	•	F:	(356)	2275	3730
E: cutomercare@bov.com
W: www.bov.com
Contact: Romeo Cutajar - 
Chief Officer Financial Markets & Investments

BAWAG MALTA BANK LTD
BAWAG Malta Bank Ltd. is a 100% subsidiary of the Austrian Banking Group BAWAG 
P.S.K. Located in the heart of Sliema, it takes advantage from the role of Malta as a 
central hub in the Mediterranean. In the domestic Maltese market, it is specialised 
in traditional commercial banking in the upper market and in project finance. With 
its strong capital base, it is also a strong partner for syndications and structured 
finance transactions.

Otto Karasek
MANAGING DIRECTOR

The Plaza Commercial Centre,
Level 4, Suite 7, Bisazza Street 
Sliema SLM 1640 - Malta
T:	(+356	)	2328	6111	•	F:	(+356)	2131	5147
E:	info@bawag.com.mt	•	W:	www.bawagpsk.com
Contact: Dr. Otto Karasek - Managing Director

BDO MALTA
BDO Malta forms part of the international BDO network of independent firms. 
Operating since 1978, our team evolved to its present form through the engagement 
of specialists who have excelled in their various fields of expertise, mainly being 
Assurance and Auditing, Internal Auditing, Taxation, Consultancy, Corporate and 
Trust, Compliance and Outsourcing, Payroll, Back Office Administration and legal 
services. We offer a tailor-made service as we believe in the importance of close 
personal relationships and of listening carefully to and working with our clients. 
Looking into the future, we will continue to strengthen our service, keeping in mind 
five key components: client needs, communication, commitment, people and value to 
ensure that our clients’ needs are fulfilled.John J. Attard  

MANAGING PARTNER

Tower Gate Place, Tal-Qroqq Street, 
Msida MSD1703 - Malta
T:	(+356)	2131	3060	•	F:	(+356)	2131	3064
E: mark.attard@bdo.com.mt
W: www.bdo.com.mt
Contact: Mark Attard - Partner

Malcolm Becker
CHIEF EXECUTIVE OFFICER

BENTLEy TRuST (MALTA) LIMITED
Bentley Trust (Malta) Limited is part of the Bentley Reid Group providing trustee 
services, company formation and administration on an international, multi-
jurisdictional basis. We specialise in meeting the varied requirements of wealthy 
individuals and their families, entrepreneurs, corporate executive and charities. We 
can tailor solutions to address a broad range of client objectives. From our base in 
Malta and together with your chosen professional advisers, Bentley Trust (Malta) 
offers a highly personal, discrete service providing flexible, efficient administration 
of all client assets on a global basis. Bentley Trust (Malta) is regulated by the Malta 
Financial Services Authority.

Level 7, Portomaso Business Tower, 
St Julians STJ 4011 - Malta
T:	(+356)	2137	8828	•	F:	(+356)	2137	8383
E: malta@bentleyreid.com.mt
W: www.bentleygroup.com
Contact: Malcolm Becker - Chief Executive Officer

BETSSON GROuP
Betsson AB is the parent company of Betsson Malta and is the largest Internet company 
on the Stockholm Stock Exchange (NASDAQ OMX), with 50 years of experience in the 
gaming industry. Betsson Malta is fast growing and operates games directed at end 
consumers through partnerships and its own brands: Betsson.com, Betsafe.com, 
Nordicbet.com, Starcasino.it, MrSmithcasino.co.uk, Krooncasino.com and Casinoeuro.
com. These offer Poker, Casino, Sportsbook, Scratchcards and Bingo, with a vision of 
providing the best customer experience in the industry. Betsson Group currently employs 
over 1000 people from almost 40 different nationalities. Most work in the operational 
head office in Malta, others are located in offices across Europe. Revenues for 2013 were 
SEK 2,476.7 million. Together, the brands had 6,732,700 registered customers.Ulrik Bengtsson

CHIEF EXECUTIVE OFFICER 

(BETSSON MALTA)

Betsson Experience Centre Ta Xbiex 
Seafront Ta Xbiex XBX 1027 - Malta
E: Simone.Cummings@betssongroup.com
Contact: Simone Cummings - 
PA to Chief Executive Officer

ARGENTARIuS ETI MANAGEMENT LIMITED
Our firm is a specialist provider of private label securitisation transactions through 
a network of Special Purpose Securitisation Vehicles that we manage. We are an 
authorised Listing Agent for the issue of Structured Financial Instruments at the 
European Wholesale Securities Market in Malta and our speciality is the structuring and 
issue of Exchange Traded Instruments (ETIs) used in the securitisation of Alternative 
Investments under the Securitisation Act of Malta.

Andreas Woelfl
MANAGING PARTNER

116/8 ‘San Juan’ St Georges Rd, 
St Julians STJ3203 - Malta
T:	(+356)	2010	7357	•	F:	(+356)	2010	7358
E: Andreas@argentarius-group.com
W: www.argentarius-group.com
Contact: Andreas Woelfl - Managing Partner
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Christian Sammut   
CHIEF EXECUTIVE OFFICER

BMIT LIMITED
BMIT is Malta’s leading data centre, cloud and managed services provider, providing 
secure facilities and reliable services to a wide range of highly sophisticated industries 
such as Telecommunications, Financial Services and Online Gaming. Whilst actively 
working to bring additional services to the market, BMIT’s suite of solutions includes: 
Access to data centres in Malta and in cities across Europe, with further connectivity 
through leading pan-European network, Public, Private and Hybrid Cloud Services, Data 
Centre and Managed IT Services & Disaster Recovery Services. All our services operate 
from ISO 27001 and PCI DSS certified data centres, which are supported by an expert 
24x7 team of dedicated professionals.

54/55, Triq Manuel Borg Gauci, Handaq, 
Qormi QRM 4000 - Malta
T: (+356) 2147 2592
E:	marketing@bmit.com.mt	•	W:	www.bmit.com.mt
Contact: Jack Mizzi - Chief Marketing & BD Officer

Dr. Louis de Gabriele 
PARTNER

CAMILLERI PREZIOSI
Camilleri Preziosi commands an outstanding reputation amongst clients and peers 
as a leading Maltese corporate law firm.  We are regularly ranked as a top-tier firm 
by Chambers, IFLR1000 and Legal 500. We retain a strong commitment to deliver a 
quality service in the practice of law. We do this by combining technical excellence with 
a solution-driven approach. The close relationships we develop and the keen interest we 
take in our clients’ businesses enable us to give practical, effective advice and innovative 
solutions under the most challenging situations.

Level 3, Valletta Buildings, South 
Street, Valletta VLT 1103 - Malta
Tel:	(+356)	2123	8989	•	Fax:	(+356)	2122	3048
E: louis.degabriele@camilleripreziosi.com
W: www.camilleripreziosi.com
Contact: Dr. Louis de Gabriele - Partner

CAPSTONE GROuP
The Capstone Group is a well-established firm of professional accountant with 
significant experience in multiple disciplines. The Group is made up of Capstone 
Advisory Co. Ltd., providing accounting and tax advisory services and the independent 
audit firm, Capstone Assurance Ltd. The latter firm is duly authorised and approved to 
conduct statutory and non-statutory audits in Malta by the Accountancy Board. Industry-
specific high level business and tax advisory is provided to both local and overseas 
clients with special areas of competence within the financial services, remote gaming, 
pension scheme administration, oil and gas, real estate, tourism and hospitality sectors.

David Borg
BUSINESS ADVISORY PARTNER

Suite 5, Level 1, Tower Business Centre, 
Tower Street. Swatar BKR 4013 - Malta
T:	(+356)	2549	6500	•	F:	(+356)	2549	6555
E: dborg@capstonegroup.com.mt
W: www.capstonegroup.com.mt
Contact: David Borg – Business Advisory Partner

Nadia Pace
CHIEF EXECUTIVE OFFICER

CENTRECOM LIMITED
Centrecom is a multi-lingual International Business Process Outsourcing (BPO) 
company, offering back and front office services through our Contact Centre based in 
Luqa, Malta. Our contact centre is manned by native English speakers, as well as a 
multi-national team speaking more than seven languages – so that we can definitely 
speak your customers’ language. Our mission is to provide exceptional services to 
our clients and to build permanent and lasting relationships. We create tailor-made 
solutions for your customer support needs, covering a multitude of channels and 
ensuring the omnipresence of your brand. Centrecom also provides overflow, market 
research and revenue accounting services through our dedicated and specialised team 
of professionals.

Aviation Centre First Floor 
St. Thomas Street, Luqa - Malta
T:	(+356)	2364	4000	•	F:	(+356)	2124	2905
E: tiago.aprigio@worldaviationgroup.eu
W: www.centrecom.eu
Contact: Tiago Aprigio – 
Business Development Manager

CHETCuTI CAuCHI ADVOCATES
With offices in Valletta and London, CCA is a full-service Malta law firm, combining 
sophisticated legal advice and bespoke tax planning with efficient Malta company 
formation, investment fund licensing, company administration and support. We deliver 
these all-round services fully in-house through our unique multi-disciplinary structure 
with over 60 partners, associates and staff hailing from the legal, tax, accounting and IT 
professions. Our specialist practice groups in Malta: Trusts, Foundations, Hedge Funds, 
Forex, Investment Services, IP Law, Aircraft & Yacht Solutions, Shipping, Regulated 
Internet Gambling & Digital Gaming, Citizenship and Residence.

Dr. Jean-Philippe Chetcuti 
MANAGING PARTNER

120, St Ursula Street, Valletta VLT 1122 - Malta
T:	(+356)	2205	6200	•	F:	(+356)	2205	6201
E:	jpc@ccmalta.com	•	W:	www.ccmalta.com
Contact: Dr. Jean-Philippe Chetcuti 
- Managing Partner

ADVOCATES

CHETCUTI CAUCHI

Angela Tabone
MANAGING DIRECTOR & 

CHIEF EXECUTIVE OFFICER

CITADEL INSuRANCE PLC
Established in 1997 as the second indigenous insurance company in Malta, Citadel 
Insurance is a composite insurance company authorised by the MFSA to transact 
general and life insurance. Citadel offers a wide range of products for business, motor, 
home, marine, travel and life insurance including retirement and savings. Business 
insurance solutions range from property, engineering, professional indemnity, liability 
and bespoke covers for SMEs and large corporations. In 2011, Citadel established its 
subsidiary Citadel Health Insurance Agency Ltd, regulated by the MFSA, to act as an 
insurance agent for Swiss Life Prévoyance et Santé in respect of health insurance. Casa Borgo, 26 Market Street, Floriana - Malta

T:	(+356)	2557	9000	•	F:	(+356)	2557	9550
E: angtabone@citadelplc.com 
W: www.citadelplc.com 
Contact: Angela Tabone - Managing 
Director & Chief Executive Officer

CREDORAX
Credorax is a global merchant acquirer providing Smart Acquiring payment solutions 
to e-commerce and m-commerce partners and merchants. Founded in 2007, Credorax 
is one of the first high-tech companies to become a principal member of Visa Europe 
and MasterCard and a licensed financial institution. As a provider of global payment 
processing solutions, Credorax is a licensed acquirer in 28 countries. Our headquarters 
are in Boston with offices in Malta, the UK and Israel.  Our global footprint has expanded 
even further thanks to a recently awarded license to process payments in Japan. 

Benjamin Nachman
CHIEF EXECUTIVE OFFICER

Palazzo Homedes, 80 Strait Street, 
Valletta VLT 1436 - Malta
T: (356) 2557 1000
E: charlon.scicluna@credorax.com
W: www.credorax.com
Contact: Benjamin Nachman - 
Chief Executive Officer

Savas Manyasli   
FOUNDER, SOLUTION ARCHITECT

DAIS SOFTWARE LIMITED
DAIS tasked itself to present affordable and flexible solutions to its clients. The main 
strategy behind DAIS is to develop products which will minimise the gap between real-
world requirements and IT systems capabilities. DAIS especially focuses of financial 
sector and compliance solutions. With its new line product, PERSONA, DAIS takes 
on enhanced KYC and customer due diligence tasks and provides to its clients pre-
screening and ongoing monitoring functions reliably and easily.

Villa Fairholme, Sir Augustus Bartolo Street, 
Ta’ Xbiex XBX 1095 - Malta
E:	support@dais.com.mt	•	W:	www.dais.com.mt
Contact: Savas Manyasli - 
Founder, Software Architect

Ivan Camilleri
DIRECTOR

CORPORATE SOLuTION LIMITED
Our difference is our approach, we consult our clients as their business were our 
own. Corporate Solution Limited is an established Maltese company, that specializes 
in International Business & Management Consultancy through offering an array 
of different services under one roof to meet all your business requirements when 
establishing your business in Malta. A thorough “one-stop-shop” compromised 
of a team of seasoned business professionals with an international background.  
This combination of business and technical expertise enables our clients to reach 
operating status in as expeditious a manner as possible. Our Team consists of 
members who speak fluently, German, Italian, Russian, Spanish and Turkish. Remote 
Gaming Licensing, Company Formation & Ancillary Services, Corporate Structuring, 
Administrative & Back Office Services, Key Official & Director Services, Turn Key 
Solutions for Gaming Licensing in all Jurisdictions

Suite A, Triq Mater Boni Consilii, 
Paola PLA 1610 - Malta
T: (+356) 270 280 86
E: office@igaming-consulting.com 
W: www.igaming-consulting.com / 
www.corporate-solution.eu
Contact: Ivan Camilleri - Director

BuPA MALTA
Bupa Malta forms part of GlobalCapital plc’s portfolio of insurance operations within the 
Maltese Islands. Bupa Malta was Bupa’s first venture outside the UK in 1971. Nowadays, 
Bupa has over 22 million customers in over 190 countries. Bupa is the largest and 
longest established local health insurance provider having both locally based schemes 
as well as international ones. Bupa Malta also provides specialised and flexible travel 
policies issued by Bupa Global. Bupa Malta provides a full customer oriented service 
and has extensive experience in providing for all the health insurance requirements of 
individuals and employees/executives of various organisations in Malta.

Charles zarb 
BRANCH MANAGER

GlobalCapital Health Insurance Agency, 
Testaferrata Street, Ta’ Xbiex XBX 1403 - Malta
T:	(+356)	2134	2342	•	F:	(+356)	2147	2808
E:	bupa@globalcapital.com.mt	•	W:	www.bupa.com.mt
Contact: Charles zarb – Branch Manager
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DF ADVOCATES 
DF Advocates is a Malta-based law firm. We advise international and local businesses 
and entrepreneurs on local and cross-border transactions involving complex legal 
issues spanning various industries. Our specific focus is on corporate, financial 
services, tax, gaming, maritime and aviation law. We also act for public and private 
entities on procurement issues and privatisations. Through our affiliated company DF 
Corporate Services, we are authorised by the Malta Financial Services Authority to 
provide fiduciary and trust services, while through DF Marine Consultancy we operate 
our maritime law division and provide related advisory and back office services. 

Dr. Kevin Deguara 
MANAGING PARTNER

Il Piazzetta A Suite 41 Level 4 
Tower Road Sliema SLM 1607 - Malta
T:	(+356)	2131	3930	•	F:	(+356)	2134	0916
E: kevin.deguara@dfadvocates.com
W: www.dfadvocates.com
Contact: Dr. Kevin Deguara – Managing Partner

DF CORPORATE SERVICES LIMITED 
DF Corporate Services Limited (DFCS) forms part of the DF Group which besides DFCS 
encapsulates also DF Advocates, DF Marine Consultancy and DF Business Advisory. 
DFCS is authorised by the Malta Financial Services Authority to provide trustee and 
fiduciary services. We also provide directorship and company secretarial services, 
back office and company administration services. We also assist clients in setting up 
and operating gaming companies. Our client base spans a number of EU and non-EU 
jurisdictions. In servicing our clients’ legal and fiscal needs, DFCS works in tandem with 
DF Advocates, the law firm within the DF Group. 

Dr. Edward Saliba  
DIRECTOR

Il Piazzetta A Suite 21 Level 2 
Tower Road Sliema SLM 1607 - Malta
T:	(+356)	2133	1040	•	F:	(+356)	2134	0916
E: edward.saliba@dfcorporate.com
W: www.dfcorporate.com
Contact: Dr. Edward Saliba - Director

DF MARINE CONSuLTANCy LIMITED 
DF Marine Consultancy Services Limited (member of the DF Group) provides advice and 
assistance relating to yacht acquisitions, sales and construction of new-builds, yacht 
(both private and commercial) and ship registration, mortgage registration and ship 
finance transactions in general. We also deal with vessel importations, customs as well 
as VAT and income tax issues pervading the marine industry, including the setting up 
and management of yacht leasing arrangements in terms of the Maltese Yacht Leasing 
guidelines. In servicing our clients’ legal and fiscal needs, we work in tandem with DF 
Advocates, the law firm within the DF Group. 

Dr. Anthony Galea   
DIRECTOR

Il Piazzetta A Suite 21 Level 2 
Tower Road Sliema SLM 1607 - Malta
T:	(+356)	2133	1040	•	F:	(+356)	2133	2524
E: anthony.galea@dfcorporate.com
W: www.dfmarineconsultancy.com
Contact: Dr. Anthony Galea - Director

DISTINCT CREW MANAGEMENT LTD
We offer simple, low cost remedies for your office headaches. Back office administration 
of your business jet or superyacht with simple solutions for your staffing and payroll. 
Malta offers a number of corporate incentives making outsourcing your payroll in our 
country financially attractive. Your crew benefits from Malta’s numerous double taxation 
agreements to simplify their own income calculations. Business coaching for career 
transaction, interpersonal/professional communication, performance management, 
organisational effectiveness, career management, personal changes, developing 
executive presence, dealing effectively with conflict and teambuilding. With us you stand 
to gain and deliver more. Office space on a daily/weekly/monthly basis.

Dr. Birgit Friedrich 
MANAGING DIRECTOR

161/2 Alyward Court, Gwardamangia Hill, 
Pieta PTA1311 - Malta
T: (+356) 2137 3546
E: birgit.friedrich@distinct-crew-mgt.com
W: www.distinct-crew-mgt.com
Contact: Dr. Birgit Friedrich - Managing Director

ECOVIS MALTA
ECOVIS has established itself as a leading global consulting firm, with over 4,500 
people operating in over 56 countries. Its consulting focus and core competencies lie 
in the areas of tax consultation, accounting, auditing and legal advice. All members of 
ECOVIS Malta are committed to giving the client personal attention and to providing a 
one-stop-shop service which also includes GRC services to the fund industry. Our local 
experience in business, tax and corporate compliance, combined with the international 
partners’ experience in their respective jurisdictions, provides holistic support to local 
and international clients, small and medium-sized enterprises.

Anthony Vella    
MANAGING DIRECTOR

55B Birbal Road, Balzan BzN9017 - Malta
T:	(+356)	2134	1680	•	F:	(+356)	2134	1681
E:	malta@ecovis.com	•	W:	ecovis.com/malta
Contact: Anthony Vella - Managing Director

EMD ADVOCATES
EMD Advocates is a leading Malta law firm with a predominantly international clientele. 
The firm’s main areas of specialisation include financial services (investment services, 
funds, retirement schemes, insurance, credit and financial institutions), corporate, trust 
& commercial law, local and international tax advice, iGaming and immigration law. We 
act for a number of local and international companies, both small and large, as well as 
established individuals and families, who have placed their trust in the firm. The firm’s 
ethos is that of adding value to a project or assignment through the ability of its people 
to think out of the box and provide tailor-made practical solutions backed up by rigorous 
legal analysis. 

Dr. Pierre Mifsud  
PARTNER

Vaults 13-16, Valletta Waterfront FRN 1914 - Malta
T:	(+356)	2203	0000	•	F:	(+356)	2123	7277
E:	info@emd.com.mt	•	W:	www.emd.com.mt
Contact: Dr. Pierre Mifsud - Partner

EQuINOX ADVISORy LTD
Equinox Advisory Ltd., established in 2008, offers specialised services in the economics, 
corporate and technology areas. It also offers a comprehensive suite of legal services 
under its affiliated law-firm Equinox Legal. Equinox Advisory has provided, and 
continues to provide, services to governments in the EMEA region and to private-sector 
clients worldwide. Our core business concept in providing services to the private sector 
is that of providing all the services that a company relocating to Malta could require 
under the convenience of one roof. For further information about how we can be of 
assistance, please visit our website. 

Bernard Mallia
CHIEF EXECUTIVE OFFICER & 

DIRECTOR FOR ECONOMICS SERVICES

19/14, Vincenti Buildings, 
Strait Street, Valletta VLT 1432 - Malta
T:	(+356)	2137	6242	•	F:	(+356)	2137	6242
E: info@EquinoxAdvisory.com
W: www.EquinoxAdvisory.com
Contact: Bernard Mallia - Chief Executive 
Officer and Director for Economics Services

EQuIOM (MALTA) LIMITED
Equiom is fast becoming the stand out business in the fiduciary services sector, 
with offices in some of the world’s premier international finance centres.  We are an 
independent, management owned company which allows us to think strategically and 
act quickly.  Equiom operates niche business lines, in addition to its traditional corporate 
and fiduciary services. It proudly manages a large fleet of superyachts and business 
jets, with the intention of being the premier manager of these specific asset classes.  
Equiom has also successfully managed numerous licence applications for e-Gaming 
operators across a broad range of gaming platforms.

Annie Sanchez-Talavera 
DIRECTOR

2nd Floor, Tower Business Centre, Tower Street, 
Swatar, Birkirkara, BKR 4013 - Malta
T: (+356) 2546 6614
E: Anniesanchez-talavera@equiom.com.mt
W: www.equiomgroup.com
Contact: Annie Sanchez-Talavera - Director

EXPRESS GROuP
50 years’ experience has moulded Express Trailers, part of the Express Group, into 
the leading local transporter and logistics operator in Malta. We service Maltese 
and foreign companies and transport any type of cargo, ranging from vehicles, heavy 
machinery and furniture to refrigerated foodstuffs and pharmaceuticals. The company 
operates a fleet of modern temperature-controlled trailers, all monitored through a 
state-of-the-art fleet-tracking management system which includes live temperature-
reading facilities. This ensures a safe and reliable delivery to and from anywhere 
in Europe. Express Group also owns and operates climate-controlled warehouses 
approved by the Malta Medical Authority, positioning the company as a third-party 
logistics leader.Franco Azzopardi

CHAIRMAN & 

CHIEF EXECUTIVE OFFICER

Velbro House, Qormi Road, Luqa LQA 9040 - Malta
T:	(+356)	2124	2311	•	F:	(+356)	2124	2316
E: sales@expressgroup.com.mt
W: www.expressgroup.com.mt
Contact: David Fleri Soler, Sales & 
Business Development Manager

DELOITTE 
Deloitte Malta is a multidisciplinary firm, which offers a wide range of professional 
services. With a globally connected network of member firms in more than 150 
countries, Deloitte brings together world-class capabilities and high quality service 
to clients. Deloitte has the largest international tax  practice in Malta, a dedicated 
financial services practice, an experienced audit team and a financial advisory arm, 
all servicing a vast range of national and international companies, together with  
private and high net worth individuals.

Malcolm Booker
CHIEF EXECUTIVE OFFICER

Deloitte Place, Mriehel Bypass, 
Mriehel BKR 3000 - Malta
T:	(+356)	2343	2000	•	F:	(+356)	2134	4443
E: mbooker@deloitte.com.mt
W: www.deloitte.com/mt 
Contact: Malcolm Booker - Chief Executive Officer
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FALZON GROuP OF COMPANIES
The Falzon Group has been a leader in Malta’s petroleum sector for 60 years, offering a 
comprehensive solution to clients both on land and at sea. Our main focus is the supply 
and distribution of fuel products to the local industry and the provision of bunkers 
and related services to the marine sector.  We also offer environment-friendly tank-
cleaning services and efficient collection of waste oil and oily water. The Falzon Group 
also operates a port reception facility to service vessels with their oily waste disposal 
requirements. Our integrated operating resources and decades of experience in the 
sector ensure that we continue to be frontrunners in anticipating and supporting the 
industry’s energy requirements.

Dr. Cornelia zammit German 
CHIEF EXECUTIVE OFFICER

42, Spencer Hill, Marsa MRS 1955 - Malta
T:	(+356)		2201	7100	•	F:	(+356)		2144	6508
E:	info@falzongroup.com	•	W:	www.falzongroup.com
Contact: Dr. Cornelia zammit German 
- Chief Executive Officer 

FENECH & FENECH ADVOCATES
Established in 1891, Fenech & Fenech Advocates is a leading law firm in Malta, with 
a strong commercial, corporate, tax, maritime, ship registration, M&A and financial 
services practice, and is a recognised pioneer in Maritime, eGaming and ICT law. The 
largely international client base is serviced by a staff of over 85 people. The firm has 
advised blue-chip clients in various landmark transactions in Malta and overseas and 
remains at the forefront of legal developments. Our team’s legal insight and business 
instinct provide clients with value-driven solutions. The varied tax and aviation practices 
are also a mainstay of the firm’s international work.

Dr. Ann Fenech 
MANAGING PARTNER

198 Old Bakery Street Valletta VLT 1455 - Malta
T:	(+356)	2124	1232	•	F:	(+356)	2599	0644
E: f.f@fenechlaw.com
W: www.fenechlaw.com
Contact: Dr. Ann Fenech - Managing Partner

FENECH FARRuGIA FIOTT LEGAL
Fenech Farrugia Fiott Legal is a full-service law firm whose specific centres of 
expertise include Corporate & Commercial Law, Mergers & Acquisitions, Taxation, 
Banking, Insurance & Investment Funds, Capital Markets Regulation, Trust & Fiduciary 
Structures, Shipping & Aviation Law, New Media Law, and Regulatory Compliance 
& Gaming Law. It has specialised units involving industry expertise in fund services, 
asset finance and the igaming sector. The firm’s clientele is versatile, both in terms of 
size as well as in terms of geographic spread. Our policy is to take a comprehensive 
and integrated approach, in collaboration with other professional disciplines, where 
required.

Dr. Tonio Fenech
JOINT MANAGING PARTNER

Tower Business Centre, 1 Suite 5, Tower 
Street. Swatar BKR 4013 - Malta
T:	(+356)	2549	6400	•	F:	(+356)	2549	6444
E:	tfenech@fff-legal.com	•	W:	www.fff-legal.com
Contact: Dr. Tonio Fenech – Joint Managing Partner

FENLEX GROuP
As a leading management and corporate services provider, Fenlex caters to a large 
international client base. Fenlex is in the position to provide a wide range of services 
that include company incorporation and maintenance, tax and VAT compliance, 
accountancy, payroll, bank account administration, directorship services, recruitment 
and HR Services as well as operational assistance. The company has been active in 
servicing the international business sector since the 1980s, and its clients are serviced 
by a multi-disciplinary team organised into three support units: Corporate Services, 
Accounts and Operations. Fenlex is closely associated with Fenech & Fenech Advocates, 
a leading law firm.

Karl Diacono 
CHIEF EXECUTIVE OFFICER

85 St. John Street, Valletta VLT 1165 - Malta
T:	(+356)	2124	1817	•	F:	(+356)	2599	9640
E: karl.diacono@fenlex.com
W: www.fenlex.com
Contact: Karl Diacono - Chief Executive Officer

FOuNDATION FOR HuMAN RESOuRCES DEVELOPMENT
FHRD over the past 25 years has moulded its portfolio to cover a vast range of HR 
related ventures. The entity today offers exclusive services to its members, organises 
conferences and seminars related to business operations and people management, 
and acts as the representative of the HR community in Malta and internationally. The 
organisation is an accredited training institution and provides bespoke accredited 
training programmes tailor-made for Malta’s industry. Through its partner, the 
University of Leicester, FHRD also offers courses ranging from Diploma level up to 
PHD level in the areas of Finance, Management, Marketing, MBA and HR.

Marvin Cuschieri 
CHIEF EXECUTIVE OFFICER

No 5, Clock Tower Building, Tigne Point, 
Sliema TP01 - Malta
T: (+356) 21313550
E: mcuschieri@fhrd.org
W: www.fhrd.org
Contact: Marvin Cuschieri - Chief Executive Officer

Margrith Lütschg-
Emmenegger
PRESIDENT

FIMBANK PLC
FIMBank is an international trade finance specialist, with an established reputation as a 
dynamic and customer-driven provider of trade finance solutions to corporates, banks 
and individuals worldwide. Through its strong correspondent banking network and 
offices located across the globe, this Malta-based bank offers a unique environment in 
which trade finance opportunities are identified, innovatively structured and successfully 
executed. FIMBank’s product range includes structured commodity finance, counter/
barter trade facilities, syndications/risk participation, bond & guarantees, letters of 
credit facilities, international factoring, forfaiting, currency and term deposit accounts, 
SWIFT payments and other banking services. FIMBank is present in Singapore, São 
Paulo, New York, Mumbai, Moscow, Malta, London, Istanbul, Dubai, Cairo and Beirut.

Mercury Tower, The Exchange Financial & Business 
Centre, Elia zammit Street, St. Julian’s - Malta
T:	[+356]	2132		2100	•	F:	[+356]	21322122
E:	info@fimbank.com	•	W:	www.fimbank.com
Contact: Margrith Lütschg-Emmenegger - President

Kenneth Farrugia
CHAIRMAN

FINANCEMALTA
FinanceMalta, a non-profit public-private initiative, was set up to promote Malta’s 
international Business & Financial Centre, both within, as well as outside Malta. It brings 
together, and harnesses, the resources of the industry and government, to ensure Malta 
maintains a modern and effective legal, regulatory and fiscal framework in which the 
financial services sector can continue to grow and prosper. The Board of Governors, 
together with the founding associations, its corporate and affiliate members and staff 
are committed to promoting Malta as a centre of excellence in financial services and 
international business. Garrison Chapel, Castille Place, 

Valletta VLT1063 - Malta
T:	(+356)	2122	4525	•	F:	(+356)	2144	9212
E: chairman@financemalta.org
W: www.financemalta.org
Contact: Kenneth Farrugia - Chairman

FinanceMaltaFinanceMaltaYT@FinanceMaltaFinanceMaltaFollow us on:

FXDD MALTA LIMITED 
FXDD Malta is a leader in online Forex trading dedicated to providing innovative trading 
technology, superior customer service and reliable streaming liquidity. We provide 
services to individual and institutional traders, hedge funds, commercial entities, 
brokerage firms and money managers around the world. FXDD is at the forefront of 
MetaTrader 4 technology, having built one of the first proprietary bridges. Our trading 
solutions provide 24-hour Forex trading with competitive pricing, fully automated 
execution, sales and support in 13 languages, servicing clients in over 200 countries.

Lubomir Kaneti
EXECUTIVE DIRECTOR

K2 First Floor, Forni Complex, 
Valletta Waterfront, Floriana FRN1913 - Malta
T:	(+356)	2013	3000	•	F:	(+356)	2013	3193
E: fsoler@fxdd.com.mt
W: www.fxdd.com
Contact: Lubomir Kaneti - Executive Director

FRANK SALT REAL ESTATE MALTA
Frank Salt Real Estate Ltd. was established in 1969 and is the leading real estate 
agency in Malta and Gozo. Throughout its network of fourteen branches and dedicated 
100+ team compliment, the company has the largest database of residential 
properties for sale and to let, as well as an excellent choice of commercial property. 
Frank Salt also offers a specialized service to foreign clients, covering property 
management, interior design and after-sales consultancy services, relocation and 
residency consultancy and more – thus providing its clients with a one-stop-shop 
service approach. The company has also recognized internationally as the “Best 
Real Estate Agency in Malta” International Property Award’ from as far back as 2005, 
including this year (2014/2015).Joseph Lupi

MANAGING DIRECTOR

2, The Whispers, Paceville Avenue, St Julians - Malta
T:	(+356)	2379	4794	•	F:	(+356)	2137	3354
E: fs@franksalt.com.mt
W: www.franksalt.com.mt
Contact: Nick Bilocca – Marketing Manager

Ey (FORMERLy KNOWN ASERNST & yOuNG LIMITED)
EY is a global leader in assurance, tax, transaction and advisory services.  The insights 
and quality services we deliver help build trust and confidence in the capital markets 
and in economies the world over.  We develop outstanding leaders who team to deliver 
on our promises to all of our stakeholders. In so doing, we play a critical role in building 
a better working world for our people, for our clients and for our communities.

Ronald Attard
COUNTRY MANAGING PARTNER 

CSE SOUTH CLUSTER TAS LEADER

Regional Business Centre, Achille Ferris Street, 
Msida MSD 1751 - Malta
Tel:	(+356)	2134	2134	•	Fax:	(+356)	2347	1600
E:	Jennifer.tonna@mt.ey.com	•	W:	www.ey.com
Contact: Jennifer Tonna - Marketing Manager 
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GENEL ENERGy
Genel Energy is an independent oil and gas exploration and production company listed 
on the main market of the London Stock Exchange. The Company, with headquarters 
in London and additional offices in Ankara and Erbil, is the largest independent oil 
producer and the largest holder of reserves in the Kurdistan Region of Iraq and, through 
value-accretive acquisitions, is building a high impact exploration portfolio within the 
Middle East and Africa.  For further information, please refer to www.genelenergy.com.    

Tony Hayward 
CHIEF EXECUTIVE OFFICER

12 Castle Street, St Helier, Jersey JE2 3RT
T: (+44) 20 7659 5110
Contact: Andrew Benbow, Head of PR
E: Andrew.benbow@genelenergy.com
W: www.genelenergy.com 

GO PLC
GO is the largest communications provider in Malta with more than 500,000 customer 
connections. As the country’s first quadruple play operator, it is a truly converged 
and integrated communications and entertainment company offering a wide range 
of services, including fixed phone, mobile telephony, broadband internet services and 
digital TV. It also delivers business-related services like data networking solutions, 
business IP services and managed and co-location facilities. GO’s major shareholder is 
Emirates International Telecommunications LLC (EIT), a joint venture between TECOM 
Investments and Dubai Investment Group – both part of Dubai Holding. The remaining 
shares are traded on the Malta Stock Exchange.

Yiannos Michaelides 
CHIEF EXECUTIVE OFFICER

Fra Diegu Street, Marsa, MRS 1501 - Malta
T: (+356) 8007 2121
E:	customercare@go.com.mt	•	W:	www.go.com.mt
Contact: Yiannos Michaelides - Chief Executive Officer

GRANT THORNTON
Founded in 1975, Grant Thornton Malta is a member of Grant Thornton International 
and a leading assurance, tax and advisory firm in Malta. Proactive teams, led by 
approachable partners, use insights, technical knowledge and experience to help 
dynamic organisations unlock their potential for growth by providing meaningful, 
forward-looking advice. Our clients include government-owned organisations, local and 
international privately-held businesses and public interest entities operating in a variety 
of sectors including financial services, aviation, insurance, gaming, ICT, manufacturing, 
construction, import and retail. We also provide trustee and fiduciary services through 
Grant Thornton Fiduciary.

Mark Bugeja
MANAGING PARTNER

Tower Business Centre, Tower Street, 
Swatar BKR 4013 - Malta
T:	(+356)	2132	0134	•	F:	(+356)	2133	1161
E: mark.bugeja@mt.gt.com
W: www.grantthornton.com.mt
Contact: Mark Bugeja - Managing Partner

GRIFFITHS + ASSOCIATES LTD
Established in 1982 and located in Naxxar, our firm of Certified Public Accountants 
offers a one-stop shop assisting businesses in carrying out activities in, from or through 
Malta. The firm’s activities include company incorporations, back-office services and 
international corporate structuring, especially within the context of Malta’s extensive 
tax treaty network and advantageous tax regime. Being members of PrimeGlobal, an 
international association of accountants and advisers, adds value to the servicing of 
clients’ needs within an international perspective.

Peter Griffiths 
MANAGING & TAX DIRECTOR

Level 1, Casal Naxaro, Labour Avenue, 
Naxxar NXR 9021 - Malta
T:	(+356)	2738	3631	•	F:	(+356)	2738	3633
E: peter@griffithsassoc.com
W: www.griffithsassoc.com
Contact: Peter Griffiths – Managing & Tax Director

GTG ADVOCATES 
GTG combines experience and knowledge to provide its clients with integrated advice 
and assistance in the fields of shipping, commercial and corporate law, financial 
services and intellectual property. A leader in communications, gaming and betting, 
e-commerce and information technology, GTG serves a diverse client base, which also 
benefits from an international professional network including international firms, 
banks as well as business contacts in the Middle East. The success of GTG is based 
on its dedication to client services, providing tailored, efficient and value-added legal 
solutions.

Dr. Robert Tufigno   
PARTNER

66, Old Bakery Street, Valletta vlt 1454 - Malta
T:	(+356)	2124	2713	•	F:	(+356)	2124	2714
E: info@gtgadvocates.com
W: www.gtgadvocates.com
Contact: Dr. Robert Tufigno - Partner

Justin Caffrey
MANAGING DIRECTOR

Suite A6, Skyway Offices, 
177 Marina Street, Pieta 9042 - Malta
T:	(+356)	2123	3233	•	F:	(+356)	2123	9865
E: J.caffrey@harbourpensions.com
W: www.harbourpensions.com
Contact: Justin Caffrey - Managing Director

HILTON MALTA
Ideally located in the prestigious Portomaso development within the fashionable district 
of St. Julian’s, the Hilton Malta hotel has come to represent the style, comfort and 
hospitality for which the Hilton brand is renowned. Whether for business or pleasure; 
meetings or conferences - Hilton Malta is the island’s ultimate hotel venue that blends 
impeccable service and hospitality with every kind of comfort and modern facility in the 
luxurious Portomaso development on the beautiful island of Malta. 

Matthew Mullan
GENERAL MANAGER

Portomaso, St. Julians, STJ4012 - Malta
T:	(+356)	2138	3383	•	F:	(+356)	2138	6629
E: Melanie.deguara@hilton.com
W: www.malta.hilton.com
Contact: Melanie Deguara – Marketing Manager

HSBC BANK MALTA PLC - COMMERCIAL BANKING
HSBC Commercial Banking is a leading provider of business financial services. A 
purpose-built Business Banking Centre in Qormi brings together under one roof 
a strong team of specialised relationship managers and business specialists, all 
trained to service businesses, thus making it a service centre of excellence. A wide 
range of specifically designed products and services are available to meet the diverse 
needs of the business community, including Internet Banking, Trade, Invoice Finance, 
Payments and Cash Management as well as International Banking to meet the needs of 
International businesses. We are an international bank with local expertise supporting 
all business segments in Malta.

Michel Cordina 
HEAD OF COMMERCIAL BANKING

Business Banking Centre, Mill Street, 
Qormi QRM3101 - Malta
T:	(+356)	2380	4832	•	F:	(+356)	2380	4532
E: michelcordina@hsbc.com
W: www.hsbc.com.mt
Contact: Michel Cordina - Head 
of Commercial Banking

IIG BANK (MALTA) LTD
IIG Bank (Malta) Ltd is a specialist trade finance bank focused on international commodity 
trade and does this through a comprehensive range of services that are tailored to meet 
the needs of its international trading customers spread over Latin America, Europe, 
the Middle East, Africa and Asia. IIG Bank (Malta) Ltd is dynamic and innovative in 
providing structured solutions for trading companies, distributors, manufacturers 
and exporters, especially those trading in emerging markets. The Bank’s approach to 
business is characterised by its desire to build long lasting relationships and by being 
close to the customer to promote a better understanding of the complexities inherent 
in international trade flows.

Raymond Busuttil  
MANAGING DIRECTOR & 

CHIEF EXECUTIVE OFFICER

Level 20, Portomaso Business Tower 
St. Julians STJ 4011 - Malta
T:	(+356)	2248	4500	•	F:	(+356)	2248	4525
E: raymond.busuttil@iigbank-malta.com
W: www.iigbank-malta.com
Contact: Raymond Busuttil - Managing 
Director & Chief Executive Officer

GASANMAMO INSuRANCE LTD 
GasanMamo is one of Malta’s leading personal lines insurance companies, providing 
competitively priced insurance products for both personal and commercial clients. We 
firmly believe that the only way to build and maintain successful long-term relationships, 
is to provide helpful and professional service at all times. Our long history, finding its 
roots in 1947, serves as a solid foundation as we look to the future. At every level, from 
the Board of Directors to management and staff, we ensure outstanding commitment 
and competence.

Julian Mamo   
MANAGING DIRECTOR

Head Office, Msida Road, Gzira GzR 1405 - Malta 
T:	(+356)	2349	0510	•	F:	(+356)	2133	2820
E: jmamo@gasanmamo.com
www.gasanmamo.com 
Contact: Julian Mamo - Managing Director

HARBOuR PENSIONS LTD
Harbour Pensions Limited (“Harbour”) is regulated by the Malta Financial Services 
Authority and listed as a qualified recognised overseas pensions scheme with Her 
Majesty’s Revenue and Customs. Harbour is an established leader in the international 
pensions market, with a team of legal, financial and banking professionals offering 
the security of dealing with an experienced and well-respected retirement scheme 
administrator. The reputation of our practice in Malta is built on the quality of our 
services, our people’s professionalism and enthusiasm and the culture rooted in the 
commitment, integrity and values that we uphold.
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INTEGRITAS GROuP
The Integritas Group provides trust, corporate, residence, citizenship and yacht 
registration services to clients. The Integritas Group has a vast experience in the 
incorporation and maintenance of companies in Malta, and Malta’s attractive corporate 
tax system has created a great demand for Maltese companies. The recent Individual 
Investor Programme in Malta has seen several reputable individuals request Integritas 
to assist them in their application to become naturalised as citizens of Malta. Integritas 
also enables clients to apply for ordinary residence and other residence schemes. The 
Integritas Group provides clients with a wide spectrum of other corporate matters 
including redomiciliation of companies, registration of branches, mergers and 
acquisitions.Frederic Villa

MANAGING DIRECTOR

114/3 The Strand Gzira GzR 1027 - Malta
T:	(+356)	2385	0611	•	F:	(+356)	2133	4405
E: ag@integritas-trustees.com
W: www.integritas-trustees.com
Contact: Frederic Villa - Managing Director

KPMG
With a staff compliment of over 250, including 22 principals, KPMG in Malta is one of the 
leading providers of audit, tax and advisory services. Our vision is to be the best firm for 
our clients, our people and our community. We are committed to providing quality, value 
adding services to our clients. This commitment translates into a high level of client 
satisfaction – 92 per cent of our clients responding to our last client survey confirmed 
that we exceeded or met their expectations. In addition, our wide financial services and 
international business client base reflects our commitment to this sector.

Tonio zarb 
SENIOR PARTNER 

Portico Building, Marina Street, 
Pieta’ PTA 9044 - Malta
T:	(+356)	2563	1000	•	F:	(+356)	2566	1000
E: toniozarb@kpmg.com.mt
W: www.kpmg.com.mt 
Contact: Tonio zarb - Senior Partner 

George Mallia
HEAD RETAIL AND PROPERTY

LA VALETTE CLuB
The La Valette Club at the award-winning Malta International Airport offers travellers 
a superior airport experience through a number of high-end VIP services for travellers 
arriving at or departing from the Maltese Islands. All services are aimed at taking 
care of guests within the Terminal and include assistance at check-in, escort through 
security procedures, a reserved area in the VIP Lounge (with complimentary snacks, 
refreshments, Wi-Fi and internet), escort to the boarding gate, as well as chauffeur 
service to or from the aircraft in an exclusive private vehicle.

Malta International Airport, Luqa LQA 4000 - Malta
T:	(+356)	2369	6292	•	F:	(+356)	2124	3042
E: moira.fenech@maltairport.com 
W: www.lavaletteclub.com
Contact: Moira Fenech - Administration

MAKEMALTAMINE
Relocating doesn’t have to be a hassle. We are here to help you with every aspect of your 
move to Malta, whether that is sourcing properties and accompanying you to viewings, 
assisting you to negotiate sales and lease contracts, moving your pets, locating good 
schools, or even introducing you to your new neighbourhood and new social networks. 
Our services also extend to your business, helping you with banking, registration, 
staffing and navigating local employment laws. You’ll even find our assistance doesn’t 
stop once you move as we also have a 30-day post-move hotline service to ensure you 
are settled.

Birgit Friedrich
CHIEF EXECUTIVE OFFICER

161 Aylward Court, Gwardamangia Hill
Pieta PTA 1311 - Malta
T:	(+356)	9906	5641	•	F:	(+356)	2137	3546
E: birgit@makemaltamine.com
W: www.makemaltamine.com
Contact: Birgit Friedrich - Chief Executive Officer

Mario Galea
CHIEF OFFICER 

INVESTMENT PROMOTION

MALTA ENTERPRISE
Malta Enterprise is the government agency responsible for investment promotion and 
supporting industrial development in Malta. Its mission is to sustain Malta’s overall 
competitiveness to create the right environment for successful enterprise on the 
Islands. The agency offers assistance and advice to those who seek to learn more about 
the multitude of business and investment opportunities available. Malta Enterprise 
develops and administers a number of incentive measures to support the development 
and growth of enterprises established here. These measures are designed to address 
general economic growth without causing any distortion to competition. Gwardamangia Hill, Pieta, MEC 0001 - Malta

T: (+356) 2542 0000
E: info@maltaenterprise.com
W: www.maltaenterprise.com
Contact: Mario Galea – Chief Officer 
Investment Promotion

MALTA FREEPORT CORPORATION LTD
Malta Freeport Corporation Ltd was founded by the Maltese government in 1988 to 
act as the Freeport Authority, land owner, developer and operator of the Freeport as 
entrusted by the Malta Freeports Act of 1989. The three main activities carried out at 
Malta Freeport are container handling – operated by Malta Freeport Terminals Limited, 
oil handling – operated by Oiltanking Malta Limited, and an oil and gas logistics 
supply operation operated by Medserv plc. The three operators are well established 
internationally and all have a track record to be proud of. In line with the Authority’s 
belief that the freeport has potential for more growth, it is looking to establish an 
International Logistics Hub in the near future.

Aaron Farrugia
CHIEF EXECUTIVE OFFICER

Freeport Centre, Port of Marsaxlokk, Kalafrana - Malta
T: (+356) 2165 0200
E: Aaron.farrugia@mfc.gov.mt
W: www.maltafreeport.gov.mt
Contact: Aaron Farrugia - Chief Executive Officer

MALTA FREEPORT TERMINALS
Malta Freeport Terminals is among the key leaders within the Mediterranean 
containerisation trade. Over 96 per cent of Malta Freeport’s container traffic is 
transhipment business. This logistics concept presents many advantages for its 
clients: fewer mainline port calls, reduced voyage times through minimal diversions 
and shorter transit times by switching east-and-west-bound services over at the port 
facility. Through regular services operating from Malta Freeport Terminals, clients 
reach over 125 ports worldwide, 75 of which are in the Mediterranean and the Black 
Sea. Some of the world’s key shipping lines have chosen Malta Freeport Terminals  as 
their Mediterranean transhipment hub, including the mega alliances 2M: Maersk Line 
and MSC and Ocean 3: CMA CGM, UASC and China Shipping. Other carriers include 
Seago Line, Hapag-Lloyd, Hamburg Sud and Hanjin Shipping. 

Alex Montebello 
CHIEF EXECUTIVE OFFICER

Freeport Centre, Port of Marsaxlokk, 
Kalafrana BBG3011 - Malta 
T:	(+356)	2165	0200	•	F:	(+356)	2225	1900	
E: marketing@maltafreeport.com.mt 
W: www.maltafreeport.com.mt 
Contact: Alex Montebello - Chief Executive Officer

MALTA INDuSTRIAL PARKS (MIP) 
Malta Industrial Parks (MIP) manages the largest industrial and commercial property 
portfolio in Malta with close to 1000 tenants all of whom occupy either industrial 
land or buildings.  MIP’s primary function is to administer, support and promote the 
development of industrial parks and related facilities.  It advises Government on the 
allocation, development and use of industrial land. Its portfolio is varied and includes 
Industrial and Aviation Parks, Crafts Villages, Sites and Office Blocks for a total area 
of around 4 million square meters.  Through the management of and participation in 
various projects, MIP has been instrumental in the Country’s economic development.  
In the coming years MIP will continue to play a significant role in the economic and 
industrial development of Malta through the implementation of a number of major 
projects aimed at improving, upgrading and embellishing the property within its 
portfolio.

Joshua zammit
CHIEF EXECUTIVE OFFICER

Guardamangia Hill, Pieta’ MEC 0001 - Malta
T: +356 2542 0000
E:	info@mip.com.mt	•	W:	www.mip.com.mt
Contact: Joshua zammit - Chief Executive Officer

Eileen V. Muscat
CHIEF EXECUTIVE

MALTA STOCK EXCHANGE PLC
For over 20 years, the Malta Stock Exchange has successfully fulfilled its role as an 
effective venue to raise capital finance.  The Exchange provides a structure for admission 
of financial instruments to its recognised lists which may subsequently be traded on a 
regulated, transparent and orderly secondary market place. The Malta Stock Exchange 
also offers a comprehensive range of back–office services, including maintenance of 
share and bond registers, clearing and settlement and custody services through its in-
house Central Securities Depository. The Exchange enjoys international accessibility on 
both fronts, through its relationship with Clearstream Banking in Frankfurt, Germany, 
and in Luxembourg, and through the use of the XETRA trading platform, operated by 
Deutsche Bourse in Frankfurt. 

Garrison Chapel, Castille Place, 
Valletta VLT 1063 - Malta
T:	(+356)	2124	4051	•	F:	(+356)	2569	6316
E: evmuscat@borzamalta.com.mt 
W: www.borzamalta.com.mt
Contact: Eileen V. Muscat - Chief Executive

MALTA GAMING AuTHORITy
At the Malta Gaming Authority, our regulatory philosophy, organisational principles 
and culture are focused on player protection. Malta’s transparent legal framework 
and experience in regulating gaming has developed into a world class eco-system 
providing effective, innovative and efficient regulation. Our regulatory framework 
provides assurances both locally and internationally that fairness and transparency 
are at the core of everything that we do. To this effect, our licensees are associated 
with the highest levels of integrity and efficiency. Proudly recognised as a world class 
authority in terms of innovation, governance and diligence. Mission Statement “To 
regulate competently the various sectors of the lotteries and gaming industry that 
fall under the Authority by ensuring gaming is fair and transparent to the players, 
preventing crime, corruption and money laundering and by protecting minor and 
vulnerable players.”

Joseph Cuschieri
EXECUTIVE CHAIRMAN

TG Complex, Suite 1, Level 3, Brewery Street, 
Mriehel, Birkirkara BKR 3000 - Malta
T:	(+356)	2546	9000	•	F:	(+356)	2144	6950
Contact: Claudette Mifsud - PR & Marketing Manager
E:	claudette.mifsud@lga.org.mt	•	W:	www.lga.org.mt
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William Thomas-Ferrand 
HEAD OF OFFICE

MARSH MANAGEMENT SERVICES MALTA LIMITED
Marsh Management Services Malta Limited is licensed as an insurance manager in 
Malta under the Insurance Intermediaries Act. Marsh is a wholly owned subsidiary of 
Marsh & McLennan Companies (NYSE: MMC), the premier global professional services 
firm providing advice and solutions in risk, strategy and human capital. The Malta 
office was formed in July 2005 and is the market leader for Malta in the formation 
and management of affiliated (Captive) and non-affiliated insurance and reinsurance 
companies. Clients under the Company’s management come from a wide range of 
industries and geographies from around the world.

Strand Towers, Floor 1, 36 The Strand, 
Sliema SLM1022 - Malta
T: (+356) 2342 3000
E: William.thomas-ferrand@marsh.com
W: www.marshcaptivesolutions.com
Contact: William Thomas-Ferrand – Head of Office

MALTA COLLEGE OF ARTS, SCIENCE AND TECHNOLOGy (MCAST) 
The Malta College of Arts, Science and Technology (MCAST) is the leading Vocational 
Education and Training institution in Malta. MCAST offers 185 full-time and over 260 
part-time training programmes at European Qualifications Framework Levels 1 to 6. 
Over 10,000 full-time and part-time students attend MCAST, including a substantial 
number of foreign students. MCAST has 10 institutes that cover training programmes 
in Agribusiness, Arts & Design, Media, Maritime, Mechanical Engineering, Aviation 
Engineering, Electrical and Electronics Engineering, Building and Construction 
Engineering, Welding Technology, Business and Commerce, Applied Sciences, 
Community Services, Information and Communication Technology.

Stephen Cachia
PRINCIPAL & CHIEF 

EXECUTIVE OFFICER

MCAST Main Campus, Corradino Hill, 
Paola PLA 9032 - Malta
T: (+356) 2398 7100
E: stephen.cachia@mcast.edu.mt
W: www.mcast.edu.mt
Contact: Stephen Cachia - Principal 
& Chief Executive Officer

MEDITERRANEAN AVIATION COMPANy LIMITED 
Mediterranean Aviation Company Limited has been successfully operating in the 
aviation business for the last 32 years. The Company provides its services in Africa 
as well as in Europe. With a strong workforce of over 200 employees including cockpit 
and cabin crew, Medavia is an EASA approved Part 145 MRO and Part 21J Design 
Organisation. Very recently the company attained the EASA Cabin Crew Training 
Organisation (CCTO) approval to conduct flight related training. Medavia’s strong 
business reputation is built upon years of dedicated sterling services to its growing 
portfolio of national and international clients.

Rammah Ettir
CHIEF EXECUTIVE OFFICER

Safi Aviation Park, Safi - Malta
T:	(+356)	2249	0000	•	F:	(+356)	2249	0145
E: rcutajar@medavia.com.mt
W: www.medavia.com.mt
Contact: Roderick Cutajar – Head of 
HR & Corporate Communications

Dr. Bartolomeo Micallef 
MANAGING PARTNER

MICALLEF & ASSOCIATES
Micallef & Associates is an established notarial and legal practice offering a number 
of quality services to local and international clients. With over 20 years of experience, 
Micallef & Associates provides a broad spectrum of professional services while 
adopting a client-centred approach. Areas of practice range from private law, most 
notably property conveyancing to succession planning and estate planning including 
the set up of trusts and foundations. Other services of specialised legal assistance 
include assisting individuals relocating to Malta and offering other services to 
corporate entities, particularly those operating in the financial services sector.

149, zabbar Road, Paola PLA 1016 - Malta
T:	(+356)	2167	8380	•	F:	(+356)	2182	2328																		
E: info@micallefassociates.com 
W: www.micallefassociates.com
Contact: Dr. Annalise Micallef - Partner

Adrianna M. zammit
COUNTRY MANAGER 

CYPRUS & MALTA

MICROSOFT MALTA LTD
Since 2003, Microsoft has been a partner to Malta, supporting its strategy in IT and 
contributing towards making Malta a regional centre of excellence. This was done 
through a number of initiatives in trustworthy computing, cloud computing, big/open 
data, education, and driving economic growth.  Most importantly it leads with a primary 
foundation to attract, invest in and develop the best people in the market, supporting 
them to grow exponentially as individuals and within the company. Moving forward, 
Microsoft Malta will be focused on continuing to enable our youth for success, driving 
economic growth, and being leaders in EU for hybrid cloud environments, both in the 
government and commercial sector.  With each employee, Microsoft Malta remains 
committed towards establishing Malta as a beacon and leader in leveraging IT to 
support its citizens.

SkyParks Business Centre, Level 5, 
MIA, Luqa, LQA 4000 - Malta
T:	(+356)	2138	1202	•	F:	(+356)	2138	1213
E: a-amica@microsoft.com
W: www.microsoft.com/malta
Contact: Angela Micallef - Office Manager

Ivan A. Mifsud
MANAGING DIRECTOR

MIFSuD BROTHERS LTD
Mifsud Brothers Ltd. boasts a rich maritime and tourism heritage, stretching back to 
1860. Ivan Mifsud, a 5th generation family member, runs it today. An Oxford University 
graduate, Ivan expanded MBL’s cruise and tourism operation to Libya in 2002 and to 
Algeria in 2006. Besides being a founding member of the Maltese German Business 
Council, Ivan is also a representative for Messe Berlin (International Fair) and the 
Honorary Consul for South Africa. MBL has gained a reputation for outstanding 
service in all the destinations it operates and for expertly coordinating the logistics 
for Meetings, Incentives, Conferences and Events for international companies in the 
insurance, banking, gaming, tech and pharma industries.

14 Lighters Wharf, Grand Harbour Menqa, 
Marsa MRS 1442 - Malta
T:	(+356)	2123	2157	•	F:	(+356)	2122	1331
Contact: Ivan A. Mifsud - Managing Director
E:	ivan@mbl.com.mt	•	W:	www.mbl.com.mt

MALTA TOuRISM AuTHORITy
The Malta Tourism Authority (MTA) has a diverse role, but one which in essence is all 
about creating and fostering relationships. The MTA is the tourism industry’s regulator 
and motivator, its business partner, the country’s brand promoter, and is here to 
form, maintain and manage meaningful partnerships with all tourism stakeholders. 
Primarily, this means talking to visitors to the Maltese Islands, but also to work 
closely alongside the private sector partners. Importantly, the MTA is also here to help 
strengthen the industry’s human resources, ensure the highest standards and quality 
of the Islands’ tourism product and foster relations with local and international media. 
The Malta Tourism Authority falls under the responsibility of the Ministry for Tourism.

Paul Bugeja
CHIEF EXECUTIVE OFFICER

Auberge d’Italie, Merchants Street, Valletta - Malta
T: (+356) 2291 5100
E: paul.bugeja@visitmalta.com
W: www.visitmalta.com 
Contact: Sharon Bellia - Chief Executive Officer Office

MINISTRy FOR THE ECONOMy, INVESTMENT AND SMALL BuSINESS
The Ministry for the Economy, Investment and Small Business is committed to 
continually improve on the services it offers and innovate the Maltese economy to 
ensure stability and growth. We believe that we will attain our targets in time as we 
are determined to maximise all opportunities that occur in our external environment. 
Our efforts will diversify our economy to facility new opportunities for SMES and will 
ensure sustainability in the long term. 

Dr. Christian Cardona
MINISTER FOR THE ECONOMY, 

INVESTMENT AND SMALL BUSINESS

Palazzo zondadari, Merchants Street, Valletta - Malta
T: (+356) 2122 6808
www.economy.gov.mt

MALTA INFORMATION TECHNOLOGy AGENCy (MITA) 
MITA is the prime Government agency with a mandate spanning from ICT policy 
to programmes and initiatives in Malta.  MITA manages full implementation of IT 
programmes in Government focusing on enhancing public service delivery and 
provides the infrastructure needed for the provision of ICT services to Government. 
MITA is also responsible for the propagation of ICT within society and the economy and 
to promote and deliver programmes with the intention of enhancing ICT education and 
the use of ICT as a learning tool.  

Tony Sultana
EXECUTIVE CHAIRMAN

MITA Head Office, Gattard House, National 
Road, Blata l-Bajda HMR 9010 - Malta
T:	(+356)	2123	4710	•	F:	(+356)	2123	4701
E:	info.mita@gov.mt	•	W:	www.mita.gov.mt
Contact: MITA Info Desk

Joseph Gafa’ 
CHIEF EXECUTIVE OFFICER 

MALTAPOST PLC
MaltaPost is one of the country’s largest private employers. As the national postal 
operator, it collects and delivers mail to every address on the Islands, 6-days-a-week 
and operates through a comprehensive retail network of outlets. It is regulated by the 
Malta Communications Authority and is listed on the Malta Stock Exchange. MaltaPost 
has developed a state-of-the-art document management centre in Xewkija, Gozo, 
which is equipped to scan, archive and index information of both electronic and physical 
formats. 

305, Qormi Road, Marsa MTP 1001 - Malta
T: (+356) 2123 6782
E: jgafa@maltapost.com
W: www.maltapost.com
Contact: Joseph Gafa’ – Chief Executive Officer
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Cenk Kahraman
CHIEF EXECUTIVE OFFICER 

NBG BANK MALTA LIMITED
NBG Bank Malta Limited (formerly Finansbank Malta Ltd) was established in 2005 and 
is a wholly-owned subsidiary of NBG Group. The Group is the oldest and largest bank 
in Greece and is present in a number of jurisdictions namely Greece, Cyprus, Bulgaria, 
Albania, Macedonia, UK, Serbia, Egypt, Malta, Romania and Turkey. NBG Malta is 
designed to be a one-stop shop for banking services for high-net-worth individuals and 
corporations worldwide. Furthermore, the bank also specialises in the provision of risk 
management and treasury products/solutions for its clients (Ex. Foreign Exchange and 
Derivative products). 302/304, Townsquare, Qui-Si-Sana Place, 

Sliema SLM 3112 - Malta
T:	(+356)	2131	8969	•	F:	(+356)	2132	0991
E: cenk.kahraman@nbg.com.mt
W: www.nbg.com.mt
Contact: Cenk Kahraman- Chief Executive Officer

NEXIA BT
Nexia BT provides a wide range of services including: basic company incorporation and 
compliance, specialised advisory services, audit, tax and accounting, for sectors such as 
financial services, international trade, remote gaming, investment funds, shipping and 
aviation. We offer international support, including back office operations and advisory 
services, in a responsive, proficient and professional manner. The firm is a member of 
Nexia International, a top worldwide network of independent accounting and consulting 
firms with offices in over 105 countries. Our main strength lies in our skilled and highly 
professional staff providing innovative expertise and problem solving techniques that 
give our clients a competitive edge.

Karl Cini 
TAX AND INTERNATIONAL 

CLIENT SERVICES PARTNER

Suite 2, The Penthouse, Capital Business Centre, 
Entrance C, Triq taz-zwejt, San 
Gwann SGN 3000 - Malta
T:	(+356)	2163	7778	•	F:	(+356)	2163	4383
E: karl.cini@nexiabt.com
W: www.nexiabt.com
Contact: Karl Cini - Tax and International 
Client Services Partner

OILTANKING MALTA LIMITED
Oiltanking Malta offers excellent services and competitive advantages to its customers. 
Centrally located in the Mediterranean, close to the main international shipping lanes, 
the terminal is ideally positioned to make bulk for long-haul destinations and break 
bulk for Mediterranean ports. Furthermore the terminal offers blending/treatment 
services of oil cargoes to its customers. Oiltanking Malta has 24 storage tanks with 
a total storage capacity of 562,000 cubic meters. The terminal offers four safe berths 
for vessels up to 120,000 DWT. Products which can be handled include Gasoline 
(components), MTBE, Gasoil and Fuel Oil. Its unique location and operational features 
make Oiltanking Malta the preferred storage and logistics partner for its customers in 
the Central Mediterranean. Sonke Stein 

CHIEF EXECUTIVE OFFICER

Port of Marsaxlokk, Kalafrana - Malta
T:	(+356)	2165	0230	•	F:	(+356)	2165	0237
E:	malta@oiltanking.com	•	W:	www.oiltanking.com
Contact: Sonke Stein - Chief Executive Officer

Nigar Aliyeva Keating
DIRECTOR

PALMALI SHIPMANAGEMENT LTD
Palmali Shipmanagement Ltd established operations in Malta in 2006 to provide 
financial, technical, administrative and strategic services to our parent company 
and third-party ship owners. Palmali Shipmanagement has been established to be a 
leading provider of ship management and related services to the shipping industry. 
Our primary objective as a service company is to add value to our clients by delivering 
quality services in a transparent, cost-effective and consistent way. We pride ourselves 
on offering a flexible and customised approach to our ship management clients seeking 
global solutions for all vessel segments. Villa Aurora, 14-16, Princess Elizabeth Street, 

Ta’ Xbiex XBX 1102 - Malta
T:	(+356)	2138	8344	•	F	(+356)	2138	8347
E: secretary@palmalimalta.com 
W: palmali.com.tr
Contact Person: Nigar Aliyeva Keating - Director

Palmali 
ShiPmanagement 
ltd

PAPILIO SERVICES LIMITED
Papilio Services Limited is an independent service provider which operates in the 
tax and corporate sectors, offering high-quality expertise and complete solutions for 
international business structures, funds, companies, partnerships, trusts, foundations 
and individuals. We provide advisory and compliance services for all of Malta’s 
corporate and commercial fields, from company, trust and foundation formation and 
administration to book-keeping and accountancy. We also assist with direct and indirect 
taxation, including income tax, value added tax and capital transfer tax (stamp duty), 
as well as providing all the other relevant services for individuals taking up residence 
in Malta.

Louise Borg Vella
DIRECTOR

168 St Christopher Street, Valletta - Malta
T:	(+356)	2122	7553	•	F:	(+356)	2122	7667
E: information@papilioservices.com
W: www.papilioservices.com
Contact: Louise Borg Vella - Director

Kevin Buttigieg
CHIEF EXECUTIVE OFFICER 

& MANAGING DIRECTOR

RE/MAX MALTA
RE/MAX Malta is a real estate agency with 14 offices strategically located throughout 
Malta & Gozo. The company provides a comprehensive service in the form of 
residential and commercial property sales and letting, as well as ancillary services 
such as Office Relocation, Hotel Accommodation, Holiday Rentals, Insurance 
Services, Property Management and Condominium Services. The company has a 
team of over 150 sales & letting associates that each specialise in different areas 
of the market. This, paired with one of the largest property databases on the island, 
certifies that your RE/MAX real estate agent can easily show you almost any property 
currently available on the market.

76a, Gorg Borg Olivier Street, 
St. Julian’s STJ1081 - Malta
T:	(+356)	2578	0000	•	F:	(+356)	2138	0444
E: info@remax-malta.com
W: www.remax-malta.com 
Contact: Kevin Buttigieg - Chief Executive 
Officer & Managing Director

Robert C. Aquilina
CHAIRMAN AND CHIEF 

EXECUTIVE OFFICER

SALVO GRIMA GROuP
The Salvo Grima Group was established more than 150 years ago and quickly became 
the leading ship supplier in Malta. Ship supply is Salvo Grima’s core business to this 
day, but the Group has diversified into other areas offering comprehensive and flexible 
solutions for superyachts, logistics, distribution, duty free supplies, relocation of 
companies and individuals, freezone warehousing and travel retail in Malta. Salvo Grima 
has a representation office in Tripoli, Libya, and has been actively involved as suppliers 
to the oil industry in Libya for the past 25 years. Salvo Grima’s highly trained and 
dedicated staff will always go out of their way to ensure that the customer is satisfied.

187 Pinto House, Wine Pressers Wharf
Marsa MRS 1912 - Malta
T:	(+356)	2560	7550	•	F:	(+356)	2560	7147
E: mclews@sgmlt.com
W: www.salvogrima.com
Contact: Mike Aquilina Clews - Senior 
Manager, Group Marketing

Marianne Späne 
EXECUTIVE VICE PRESIDENT 

GLOBAL BUSINESS DEVELOPMENT, 

SALES AND MARKETING

SIEGFRIED AG
Expect more with Siegfried as your preferred partner. Our professionalism plays a 
pivotal role in your project from start to finish, ensuring that, besides excellence in 
project management and absolute reliability, you profit from a broad range of technical 
capabilities and capacities along the value-chain. Creating and manufacturing 
formulations is our passion. You can expect us to offer the relevant expertise & know-
how at each step of your project, coupled with a keen enthusiasm.

Untere Brühlstrasse 4, CH-4800 
zofingen - Switzerland
T:	(+	41)	62	746	12	17	•	F:	(+	41)	62	746	12	04
E: marianne.spaene@siegfried.ch
W: www.siegfried.ch
Contact: Marianne Späne - Executive Vice President 
Global Business Development, Sales and Marketing

SMARTCITy MALTA
Modelled on the successful business parks of Dubai Internet City, Media City and 
Knowledge Village, and forming an integral part of a global network of business 
townships, SmartCity Malta is designed to be the hub for Malta’s and the region’s 
knowledge based economy. As an international work-live-play business park concept,  
SmartCity Malta aims to host a vibrant community anchored by leading global, regional 
and local companies, and serve as their strategic launch pad to European, North-African 
and Middle-Eastern markets. Opening up a world of opportunities, the project uniquely 
facilitates success for companies through a world-class intelligent infrastructure 
designed for assured business continuity, a thoughtful environment and a responsive 
support system.Anthony P Tabone

CHIEF EXECUTIVE OFFICER

Ricasoli SCM1001 - Malta
T:	(+356)	2164	6666	•	F:	(+356)	2164	6566
E: anthony.tabone@SmartCityMalta.com.mt
W: www.SmartCity.ae 
Contact: Anthony P Tabone - Chief Executive Officer

101 Townsquare, Ix-Xatt ta’ Qui-si-Sana, 
Sliema SLM 3112 - Malta
T:	(+356)	2133	5705	•	F:	(+356)	2133	5710
E: Paul.mifsud@sparkasse-bank-malta.com
W: www.sparkasse-bank-malta.com
Contact: Paul A. Mifsud - Managing Director

SPARKASSE BANK MALTA PLC
Sparkasse Bank Malta forms part of the Austrian Savings Banks and the Erste 
Group Bank AG network. From Malta the Bank provides Private Banking and Fund 
Custody & Depositary solutions. Fund custody is a core business for the bank, and its 
experience in the field allows for flexible and practical workable solutions. The bank 
provides custody services to UCITS, AIFs and PIFs providing a personal, tailored and 
seamless banking, execution and settlement solution.

Paul A. Mifsud
MANAGING DIRECTOR
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Krzysztof Kubala
CHIEF EXECUTIVE OFFICER

TAXWAyS GROuP 
Invest Group Ltd, a member company of Taxways Group, opened its office in Malta 
in June 2012 and has expanded rapidly with outstanding results. Invest Group Ltd 
comprises a dynamic group of diverse professionals providing a comprehensive 
range of services which include company formation, management and maintenance, 
domiciliation, due diligence and tax compliance, company secretarial services, 
bookkeeping and accounting. We also offer a number of other services connected 
with the management of multi-jurisdictional corporate and trust structures and for 
individuals seeking assistance with tax residency related issues. Invest Group Ltd 
delivers tailor-made solutions to both companies and individual clients.

Office M/5, Block 12, Tigne Place, 
Tigne Street, Sliema - Malta
T:	(+356)	2745	8041	•	F:	(+356)	2745	8042
E: malta@taxwaysgroup.com
W: www.taxwaysgroup.com
Contact: Dr. Sandra Sant Fournier

Clovis E. El-Cham
MANAGING PARTNER & DIRECTOR

TRADING SPECIALTIES & PROjECTS LIMITED
Trading Specialties and Projects Ltd. (TSPL) boasts 20 years of experience and a 
portfolio spanning contracts involving millions of dollars. The company, which operates 
from the European island of Malta, offers a wide range of manufacturing specialisations 
that include: tiles, terracotta, mosaics, natural stone, sanitary ware, bath furniture, 
faucets & accessories, partitions & lockers, architectural products, sports, arenas & 
telescopic seating. TSPL also applies its expertise in the specialised field of oil and 
gas, employing its high level of professionalism, know-how and dedication. Trading 
Specialties and Projects: expertise and know-how that inspire trust.

Euromed Centre, 264 Main Street, 
Mellieha, MLH 2317 - Malta
T:	(+356)	2751	5222	•	F:	(+356)	2152	1067
E: c.elcham@tradingspecialties.eu  
W: www.tradingspecialties.eu
Contact: Clovis E. El-Cham - 
Managing Partner & Director

Malta Transport Centre, Marsa MRS 1917 - Malta
T:	(+356)	2122	2203	•	F:	(+356)	2125	0365
E: info.tm@transport.gov.mt
W: www.transport.gov.mt
Contact: James Piscopo - Chairman 
& Chief Executive Officer

TRANSPORT MALTA 
Transport Malta (TM) is the national Authority responsible for the regulation of all 
transport in Malta. TM is actively involved in the promotion of Maritime affairs, including 
the management and operation of the Maltese Register of Shipping and the operational 
activity within the Maltese inland waters and ports. Transport Malta is also responsible 
for the building of roads and associated infrastructure, the promotion and regulation of 
Aviation affairs and the regulation and licensing of vehicles and drivers.

James Piscopo
CHAIRMAN & 

CHIEF EXECUTIVE OFFICER

Matilda Court, 35/2 Giuseppe Calì Street, 
Ta’ Xbiex XBX 1423 - Malta
T:	(+356)	2131	1814	•	F:	(+356)	2131	0461
E:	pgm@uhymalta.com	•	W:	www.uhymalta.com
Contact: Pierre Galea Musù - Partner

uHy PACE, GALEA MuSÙ & CO
UHY Pace, Galea Musù & Co. provides quality professional services, comprising audit 
and assurance, business solutions, corporate finance, corporate governance, local and 
foreign tax planning, company formation and re-domiciliation, management consulting, 
payroll bureau, insolvency, accountancy and back office administration customised for 
its local and foreign clients, operating in a wide range of industries. UHY Pace, Galea 
Musù & Co. is a member firm of UHY, an international association of independent 
accounting and consulting firms offering specialist sector and country knowledge-
based services from 275 offices in 87 countries located in all major international 
business centres across the globe.

David Pace
PARTNER

VALLETTA CRuISE PORT PLC
Valletta Cruise Port plc is a private company established in 2001 and licensed by 
Transport Malta to operate the Valletta sea terminals. Valletta Cruise Port is a 
renowned port of call and a growing homeport, with a strategic location in the middle 
of the Mediterranean. It offers a safe haven for ships and offers a variety of 24/7 
support services. Valletta’s quays are ISPS-compliant and can handle the largest 
vessels. Valletta Waterfront is a key element of Valletta Cruise Port with various 
shops, cafes, restaurants, offices and other amenities in beautifully restored 18th 
century warehouses stretching along the water’s edge. 

Stephen Xuereb
CHIEF EXECUTIVE OFFICER

45/46 Pinto Wharf, Floriana - Malta
T: (+356) 2567 3000
E: info@vallettacruiseport.com
W: www.vallettacruiseport.com
Contact: Stephen Xuereb - Chief Executive Officer

TG Complex, Suite 2, Level 3, Triq il-Birrerija, 
l-Imrieħel Birkirkara BKR 3000 - Malta
T:	(+356)	2122	7148	•	F:	(+356)	2123	4565
E:	infovfs@bov.com	•	W:	www.vfs.com.mt
Contact: Kenneth Farrugia - 
Chief Officer, Fund Services

VALLETTA FuND SERVICES LIMITED
VFS was incorporated in 2006 as a fully owned subsidiary of Bank of Valletta plc, 
Malta’s largest banking group, to provide the fund management industry with a 
comprehensive and integrated range of high-quality fund administration solutions. 
Through the dedication of its highly qualified and professional human resources as well 
as the significant investment in state-of-the-art technology, VFS has positioned itself 
as Malta’s leading fund administrator. As at 31st October 2014, VFS was servicing over 
132 investment funds representing US$3.3 billion worth of assets. VFS is recognised to 
provide fund administration services by the Malta Financial Services Authority.

Kenneth Farrugia 
CHIEF OFFICER – FUND SERVICES

114, The Strand, Gzira GzR 1027 - Malta
T:	(+356)	2131	4259	•	F:	(+356)	2131	4253
E: gerard.van.spall@vistra.com
W: www.vistra.com
Contact: Gerard Jan Van Spall 
- Commercial Director

VISTRA (MALTA) LIMITED
Vistra is a leading independent provider of trust, fiduciary, corporate and fund services, 
delivering personal tailored solutions to international corporations, institutions, 
investors and high-net-worth individuals from around the world. Vistra Group has an 
international network, spanning approximately 1300 professionals in 32 countries, 
throughout Europe, the Middle East and Asia. Vistra (Malta) Limited is licensed by 
the Malta Financial Services Authority to act as Trustee. Through our multilingual 
and multidisciplinary staff, we provide a full range of services, including trustee & 
fiduciary services, company formation, management & domiciliation, accounting 
services, tax compliance, bank account services, residency services, Individual 
Investor Programme Services and Marine & Aviation.Marco Bugelli

MANAGING DIRECTOR

Dr. Olga Finkel
PARTNER

WH PARTNERS
WH Partners is a multi-disciplinary law firm with focus. Our approach combines an in-
depth grasp of clients’ industries with a results-oriented approach to work and a strong 
dose of enthusiasm and perseverance. We are known by clients for our understanding 
of the business itself from an operational, marketing and technical point of view. Our 
experience is pan-European, and we seek to give clients a competitive advantage 
which is also facilitated through strong relations with the regulators. Chambers & 
Partners, the leading guide to the legal profession worldwide, has ranked two of the 
firm’s partners in the top 50 Gaming & Gambling lawyers globally. Level 5, Quantum House 

75 Abate Rigord Street Ta’ Xbiex XBX 1120 - Malta
T:	(+356)	2092	5100	•	F:	(+356)	2092	5902
E: contact@whpartners.eu
W: www.whpartners.eu
Contact: Dr. Olga Finkel - Partner

WINS LIMITED
WINS Limited provides cost-effective and reliable Global telecommunication services 
to the maritime, aviation and oil & gas markets. We leverage the technological 
capabilities of best-of-breed network components and provide high-performance 
communications over a resilient and proven hybrid global satellite and terrestrial 
network. Whether customers are looking for satellite communications to a remote 
location, GSM or internet service on-board a passenger ferry or cruise liner, or critical 
operational communications for an offshore oil rig, WINS is able to deliver. We bring 
together a team of industry veterans, with considerable expertise and resources, to 
provide complete communications solutions for those who need to stay in touch while 
outside the reach of regular terrestrial networks. Tony Mejlaq

CHAIRMAN

Business Centre, 219/221, Parilja Street,
Santa Venera, SVR 1936 - Malta
T:	(+356)	2148	8001	•	F:	(+356)	2148	7995
E: warren@winssystems.com
W: www.winssystems.com
Contact: Warren Mejlaq - Commercial Director

wideband interactive network via satellite

WuRTH LIMITED
Importation & distribution of spare parts, tools, fasteners, accessories, chemicals and 
renewable energy equipment.

Angela zammit
MANAGING DIRECTOR

Würth Centre, Mdina Road, zebbug zBG 9016 - Malta
T:	(+356)	2149	4604	•	F:	(+356)	2144	1081
E: Angela.zammit@wuerth.com.mt
W: www.wuerth.com.mt
Contact: Angela zammit - Managing Director
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RE/MAX is trusted in over 90 countries 
around the world.

Why people choosE 
& trust RE/MAX when 
RElocAting to MAltA
RE/MAX is synonymous for service all over the world.  From Denver, colorado, UsA, where it was 
founded in 1973, and throughout Africa, Asia, Europe and the Middle East the brand has set a strong 
foundation to be able to support businesses like yours.  We focus our attention on educating our 
associates, investing in state of the art productivity tools and knowing our market to ensure that 
your service expectations are met with flying colours.  if you are looking at the opportunity of doing 
business in Malta, no other partner  can provide you with the required attention for a seamless 
transition like we can.

sales / letting / office space / concierge services / office Facility Management / insurance 
services / hotel Reservations / Relocation services

So look no further and contact us for hassle-free relocation services.

Regional office: 76a, Gorg Borg Olivier Street, St. Julian’s STJ 1081, Malta.
Email: info@remax-malta.com Phone: +356 2578 3501
www.remax-malta.com
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network of independent member firms affiliated with KPMG International 
Cooperative (“KPMG International”), a Swiss entity. All rights reserved.

Malta: An Oasis of 
Calm in Europe
Malta’s diversified economy, highly resilient to the financial crisis, has remained 

the cost efficient jurisdiction of choice for investing in and out of Europe. 

KPMG offers a one-stop shop solution through a dynamic team of 

professionals to assist you with all your needs. 

Leverage our technical skills and wealth of experience to your 

advantage today. 

Contact us:

Tonio Zarb

Senior Partner, Head of Advisory Services

toniozarb@kpmg.com.mt

Andre’ Zarb

Partner, Tax Services

andrezarb@kpmg.com.mt 

Juanita Bencini

Partner, Risk Consulting

juanitabencini@kpmg.com.mt 

Hilary Galea-Lauri

Partner, Head of Audit Services - Technical and Quality Matters

hilarygalea-lauri@kpmg.com.mt 

www.kpmg.com.mt


